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Coat  hangers 
“sit  up  and  beg’ 
for  Dorsey  Connors 


RECOIVED 
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>,too. 


In  her  Chicago  Sun-Times  column,  Dorsey  Connors  tells  her 
army  of  fans  how  to  turn  the  prosaic  wire  coat  hanger  into 
hundreds  of  useful  or  decorative  items  like  the  toy  poodle  shown 
here.  And  here's  how  readers  respond:  In  just  21  days  after 
Dorsey  described  the  yarn-and-hanger  dog  in  her  column,  7,147 
Sun-Times  readers  each  mailed  her  a  quarter  for  instructions 
on  Project  Poodle. 

This  kind  of  response  is  as  much  a  Dorsey  Connors  trademark 
as  the  coat  hanger.  Her  sprightly  column  also  includes  household 
hints,  tips  on  fashion  and  beauty,  gourmet  tidbits— even  what  the 
stars  foretell.  It’s  another  reason  why  the  Sun-Times  is  known 
to  its  readers  as  “The  Bright  One.” 


Chicago  Sun^Times 

Newspaper  Division  of  Field  Enterprises,  Inc. 
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One  of  350,000  Photographs  Alive  and  Thriving  in 


The  University  of  Louisville  Photographic  Archives 


The  Archives  is  the  recipient  of  outstand¬ 
ing  photographic  collections  because  it 
fulfills  two  major  concerns:  preservation 
and  use. 

Photographs  are  cataloged  and  made 
available  to  qualified  people.  Far  from 
being  "dead  storage",  the  Archives  gives 
photographs  a  long  lease  on  life! 

Collections  of  national  and  regional 
scope  date  from  the  Nineteenth  Century 
to  the  1960's  and  represent  immense 
variety.  Individual  works  and  collections 
of  historical,  creative,  or  documentary 
importance  are  welcomed.  If  you  wish 
to  contribute  photographs,  either  per¬ 
sonal  or  corporate,  Donald  Anderson, 
Director  of  the  Photographic  Archives, 
will  assist  you  in  making  arrangements. 
Please  write  to  him  at  the  University  of 
Louisville,  Louisville,  Kentucky  40208,  or 
phone  636-4916,  Area  Code  502. 

Recently,  the  Louisville  newspapers  did 
exactly  this.  We  gave  our  photo  collec¬ 
tion  to  the  University.  Now  it  serves  not 
only  our  needs  but  those  of  everyone  who 
is  qualified  and  interested  in  using  it. 
Not  only  for  today,  but  for  the  future! 


€0Mriier-ljcittrKal  •  The  Louisville  Times 

Louisville,  Kentucky 
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A  Newspaper  Is  Known 

By  The  Company  It  Keeps 


An  article  in  the  current  Colunf>bia  Journalism 
Review  about  the  coverage  of  the  Apollo  1  1 
flight  to  the  moon,  written  by  Edwin  Diamond, 
a  senior  editor  of  Newsweek,  said: 

.  .  liro  in>H'Siniin‘rs  iittomptod  /»» 
ItrrfHire  materinl  otiiml  tn  lln‘  evt’iil: 
the  !\eH-  Yitrk  Times  tttnl  TiHf.iY.  ri 
(Iftnnett  pitper  in  the  C.iipe  Kennetly 
nren.  Takiiifi  intn  nvvnnnt  the  re- 
spei'tive  resmirees  avnilahle,  TiH)  i\ 
did  a  mnrh  better  jith." 

The  prestigious  New  York  Times,  119  years 
old  and  with  some  900,000  daily  circulation,  is 


pretty  good  company  for  TODAY,  a  50,000  daily 
not  quite  four  years  old. 

The  Columbia  Journalism  Review's  comparison 
of  these  two  outstanding  newspapers  is  not 
surprising  to  the  quarter  million  people  in  the 
Cape  Kennedy  area  served  by  TODAY. 

When  Cape  Kennedy  people  think  of  news¬ 
papers,  they  think  of  TODAY. 

When  you  think  of  Cape  Kennedy,  think  of 
TODAY. 


I^DAY 

Florida's  Space  Age  Newspaper 

Member  of  the  Gannett  Group 


1 


EDITOR  &  PUBLISHER  CALENDAR 


the  contented 
stereo  foreman 


JANUARY 

11-14 — Northeast  Classified  Advertising  Managers  Association.  Skyline 
Hotel,  Ottawa.  Canada. 

15 — North  Carolina  Associated  Press  Club.  Chapel  Hill,  N.C. 

15-16 — NJPA's  48th  Annual  Newspaper  Institute  and  Best  Newspaper  Con¬ 
test.  Hotel  Dennis.  Atlantic  City. 

15-17 — Arizona  Newspapers  Association.  Hotel  Westward  Ho,  Phoenix. 

15- 18 — New  England  Press  Association.  Sheraton-Boston  Hotel,  Boston, 
"Mass. 

16 —  Arizona  Associated  Press  Publishers.  Phoenix. 

16-17 — Arkansas  Press  Association.  Arlington  Hotel,  Hot  Springs. 

16- 17 — Texas  United  Press  International  Editors  Association.  Statler-Hilton 
Hotel.  Dallas. 

17- 20 — Great  Lakes  Newspaper  Mechanical  Conference.  Netherland  Hilton 
Hotel,  Cincinnati. 

18- 30 — API  Seminar  for  Managing  and  News  Editors  (Newspapers  over 
50,000  circulation).  Columbia  University,  New  York. 

20-Feb.  20 — NNA  Study  Mission  to  Pakistan,  India  and  other  Asian  coun¬ 
tries 

20- 22 — New  England  Association  of  Circulation  Managers  Sheraton-Bsston- 
Hotel,  Boston. 

21- 24 — International  Newspaper  Advertising  Executives.  Regency  Hyatt 
House  and  Marriott  Motor  Hotel,  Atlanta,  Ga. 

22- 24 — Kentucky  Press  Association,  Phoenix  Hotel,  Lexington. 

23-  Kentucky  Associated  Press.  Lexington,  Ky. 

23-24 — Southwest  Photoplatmakers  Association  Technical  Seminar.  South¬ 
west  School  Printing  Management,  Huntsville,  Tex. 

23- 24 — Texas  Press  Association.  Contessa  Inn,  Longevlew. 

24- 25 — Southern  California  Advertising  Managers  Association.  Hotel  del 
Coronado,  Coronado  Beach. 

29-31— Te  nnessee  Press  Association.  Sheraton  Motor  Inn.  Nashville. 

FEBRUARY 

I- 13 — API  Seminar  for  sports  editors.  Columbia  University,  New  York  City. 

5 — Western  Newspaper  Industrial  Relations  Bureau.  Century  Plaza,  Los 

Angeles. 

5-7 — NJPA's  Second  Annual  Newspaper  Production  Seminar.  Shelburne 
Hotel,  Atlantic  City. 

5-7 — Pennsylvania  Society  of  Newspaper  Editors.  Seminar  on  Problems  o? 
Youth  In  Today's  Society.  Penn  Harris  Motor  Inn,  Harrisburg,  Pa. 

5-8 — California  Newspaper  Publishers  Association.  Century  Plaza,  Los 
Angeles. 

7- 11 — Southern  Classified  Advertising  Managers  Association.  Robert  Meyer 
Motor  Inn,  Orlando.  Fla. 

8- 10 — New  York  State  Society  of  Newspaper  Editors.  Syracuse. 

II- 14 — Education  Writers  Association.  Mayflower  Hotel,  Washington.  D.C. 

12-14 — -Alabama  Press  Association.  Hotel  Stafford.  Tuscaloosa. 

12-14 — Ohio  Newspaper  Association  Convention.  Sheraton-Columbus  Motor 
Columbus. 

12-18 — Accredited  Home  Newspapers  of  America.  Runaway  Bay  Hotel, 
Jamaica. 

14 — South  Carolina  Associated  Press  News  Council.  Capital  Cabare 


he  takes  excellent  halftone 
reproduction  for  granted... 

because  Certified  doesn't 


15-17 — Texas  Daily  Newspaper  Association.  Sheraton  Motor  Hotel,  El  Paso. 

15-27 — API  Seminar  on  the  Sunday  and  Weekend  Newspaper.  Columbia 
University,  New  York  City. 

18- 21 — Georgia  Press  Institute.  University  of  Georgia.  Athens. 

20-21 — Oregon  Press  Conference.  Eugene  Hotel,  Eugene. 

20-22 — Maryland-Delaware-D.C.  Press  Association.  Sheraton  Park  Hotel 
Washington. 

20- 22 — Mississippi  Valley  Classified  Advertising  Managers  Assoclatior. 
Hotel  La  Salle,  Chicago. 

21 -  The  Chesapeake  Association  Press  Association.  Sheraton-Park  Hotel 
Washington,  D.C. 

22- 24 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

MARCH 

13-14 — Michigan  Press  Association  Classified  Conference.  East  Lansirg. 

15-20 — Penney-MIssouri  Awards  Women's  Page  Workshop,  University  of 
Missouri,  Columbia,  Mo. 

15-27 — API  Seminar  on  New  Methods  of  Newspaper  Production.  Columbb 
University,  New  York  City. 

19- 21 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Bellevue  Strat¬ 
ford  Hotel,  Philadelphia. 


At  Certified,  we  don't  believe  in  resting 
on  our  laurels.  We  started  with  an 
excellent  dry  mat  back  in  1924,  and  we've 
been  improving  it  ever  since.  Keeping 
up  with  new  discoveries  in  materials  and 
technology  allows  us  to  provide  the  high 
degree  of  excellence  you  expect  from 
us.  So  go  ahead— take  us  for  granted. 

We  don't  mind  a  bit. 

Certified  Dry  Mat  Corporation,  Dept.  P.  555  Fifth  Ave.,  New  York,  N.  Y.  10017 
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Used  as  the  standard  of  excellence  since  1924 


If  You  Don’t  HaveTo  Make  Money, 
We  Don’t  Want  To  Waste  Your  Time! 


Our  organization  is  named 
Media  Products,  Ltd.  That  doesn’t 
mean  a  thing  to  you.  We’re  not 
surprised.  We’re  new.  We’ve  been 
quiet  for  the  past  few  months.  No 
advertising.  No  letters.  No  phone  calls. 
Just  selected  test  marketing  and 
massive  planning. 

Test  marketing  to  eliminate 
any  bugs  we  may  have  had.  Planning 
to  create  the  programs  that  are  sure 
to  make  money  for  you. 

We  don’t  have  a  get-rich- 
quick  scheme.  But  what  we  do  have  is 
sound  and  profitable. 

Our  name  says  it  all.  Media 
Products.  We  supply  products  for 
media  to  sell.  We  also  supply  you  with 
everything  necessary  to  sell  them. 
Everything.  You  sell  the  products  and 
keep  all  the  proceeds  until  your  initial 
investment  is  met.  Then  we  split, 

50“/o  for  your  organization,  SO^/o 
for  ours. 

Then  things  change.  You 
keep  your  50®/o.  We  only  keep  half  of 


ours.  The  other  half  is  invested  for 
you.  And,  investment  is  something 
that  we  know  about  too ;  our  parent 
company  totaled  almost  $30,000,000 
in  after-tax  profits  in  1968. 

If  those  numbers  don’t 
impress  you,  ask  your  Treasurer  or 
Board  of  Directors.  They’re  sure  to 
get  the  point. 

We  won’t  claim  to  make  that 
much  money  for  you  through  this 
program.  We  do  claim  that  we  will 
make  it  worth  your  while.  If  you  want 
us  to.  If  you  join  us  in  a  shared 
partnership  arrangement  that  can’t 
be  equalled. 

Media  Products.  We  make 
money  for  you. 

For  more  details  on  Media 
Products  please  write  or  call 
Robin  Leach,  President. 

Media  Products,  Ltd. 

460  Park  Avenue 
New  York,  N.Y.  10022 
(212)  PL  8-3515 


DO  YOU  KNOW 

Which  retail 
promotion  makes 
every  shopper 
awinner? 

It’s  that  small  wonder  among  promotions: 
Trading  Stamps. 

They  are  saved  in  more  than  80  per  cent  of 
the  nation’s  households.  And  here’s  one  big  rea¬ 
son  they’re  so  popular; 

Unlike  most  retail  promotions,  they  allow  a 
merchant  to  return  the  benefits  of  the  promotion 
to  all  his  customers— and  in  direct  proportion  to 
their  patronage. 

Here  are  some  things  an  average  food  retailer 
doing  a  $1.2  million  annual  business  might  use 
to  promote  sales  instead  of  giving  stamps: 

He  could  give  away,  by  chance  drawing,  only 
six  high-priced  cars. 

He  could  offer  phone  orders  and  free  delivery, 
provided  only  10  per  cent  of  his  customers  used 
the  service. 

He  could  offer  charge  accounts,  as  long  as  no 
more  than  one-third  of  the  business  was  done  on 
that  basis. 

In  each  of  these,  only  a  fraction  of  the  custom¬ 
ers  benefit.  With  trading  stamps,  every  shopper 
is  a  winner. 

That’s  one  reason  why  S&H  Green  Stamps 
have  been  given  by  leading  American  retailers 
since  1896. 


The  Sperry  and  Hutchinson  Company 

An  American  way  of  thrift  since  1896 


headers  C^oiumn 

NINETEEN  Journalism  students  from  Bowling  (ireen 
State  I  niversity  of  Ohio  worked  as  interns  on  newspapers 
last  summer.  One  of  them,  after  he  had  returned  to  college 
to  work  for  his  degree,  sat  down  to  his  typewriter  and  wrote 
a  letter  about  his  experience  on  the  Kenton  (0.)  Times.  Hi> 
supervisor,  HARRY  CASE,  editor  of  the  Times,  published 
the  letter,  which  follows: 

TO  THE  PUBLIC: 

By  the  time  you  read  this  1  will  be  back  at  the  brain  fac¬ 
tory  in  Bowling  Green.  But  before  I  am  forgotten  I  do  want 
to  express  my  deepest  appreciation  to  the  Kenton  Times  and 
its  readers. 

.1/>1  internship  with  this  paper  has  undoubtedly  been 
the  most  rewarding  experience  in  my  college  career.  If  there's 
anything  it  has  made  me  most  aware  of  it’s  that  I  have  much 
to  learn. 

But  thanks  to  the  patience  and  understanding  of  the  many 
experts  our  community  is  blessed  with  in  medicine,  lave, 
government,  business,  farming  and  other  areas,  I  feel  this  has 
been  a  wonderful  start  for  a  young  journalist  such  as  niyselj. 

Covering  the  courthouse,  for  example,  was  more  than  just 
a  news  gathering  chore.  It’s  a  friendly,  exciting  place  where 
one  can  witness  county  government  in  action  and  ask  lots  of 
questions  which  they  are  more  than  happy  to  answer.  The 
same  applies  to  city  government  at  the  city  building. 

Although  I  have  worked  under  the  supervision  of  Mr. 
Cooper  and  Mr.  Case,  I  have  written  for  you,  my  readers 
and  ultimate  critics.  You  alone  have  convinced  me  that  journ¬ 
alism  is  the  field  /  want  to  devote  my  life  to. 

You  never  seemed  too  busy  to  comment  on  something  I  had 
written.  It  is  this  encouragement  and  inspiration  you  have 
given  me  that  I  most  appreciate. 

Some  of  the  features  /  wrote  this  summer  were  my  ideas 
but  others  were  suggested  to  me  by  follow  employes  and  in¬ 
terested  readers,  all  of  whom  I  also  wish  to  thank. 

Those  that  were  controversial  stories  such  as  the  jail,  the  ’ 
Amish  and  the  man  found  guilty  of  killing  a  dog  were  also  I 
the  ones  I  received  the  most  comments  on — mostly  favorable  ■ 
but  some  not-so-favorable.  But  at  least  there  was  a  reaction. 

And  as  you  may  have  guessed  I  was  told  to  mind  my  own 
business  on  more  than  one  occasion.  But  that’s  OK  too,  be¬ 
cause  good  newsmen  aren’t  paid  to  mind  their  own  business. 

W  h\?  Because  it’s  your  right  to  know. 

GARY  CROOKS 

*  *  * 

The  Kew  Britain  (Conn.)  Herald  carried  this  story  the 
other  day:  “Two  Herald  proofreaders — Jennie  Beak  and 
Ruth  Whitehouse — started  work  a  bit  earlier  than  usual  one 
day  this  week. 

“On  their  way  to  their  daily  job  of  finding  and  marking 
corrections  for  typographical  errors,  they  were  startled  on 
noticing  that  the  car  in  front — apparently  as  the  result  of 
a  botched-up  patch  job  after  an  accident — bore  the  letter¬ 
ing,  ‘Chevroelt.’  ” 

*  *  * 

YEAR  END  SPECIAL:  “Bleatles  take  the  stage  promoting 
sheep  industry”  The  W  estern  Producer.  .  .In  The  New  York 
Daily  News,  “The  Draft  Lottery  Reaction:  For  Many  It’s  a 
Blind  Date”  “  ‘Curious’  Grosses  5-Million  (Green)”  The 
New  Y’ork  Times  .  .  .  ditto  the  Times:  “Antarctic,  a  No- 
Woman’s  Land,  to  Get  6  Females”.  .  .  “Percy  Powell  Pows 
Plenty  Parked  Cars,”  The  Indianapolis  Star  j 

Over  a  story  about  clothes  &•  nudity  The  Indianapolis  News 
headed,  “Nudity’s  Not  W'hat  It  Seams”  “For  the  story  of  j 
Honolulu  Chamber  of  Commerce  campaign  urging  execu¬ 
tives  to  leave  off  coats  &  ties  at  home  and  wear  Hawaiian  I 
garb,  the  New  York  News  headed,  “Hiilava  Way  to  W'ork”.  .  I 
Talk  about  probing  headlines,  howzabout  this  one  from  the! 
Baton  Rouge  (La.)  Morning  Advocate? :  “Foie  Gras  Price 
Being  Goosed  Up”  .  .  .  Another  from  the  same  paper: ' 
“Pantie  Supply  Hits  Bottom  in  Czechoslovakia.”.  .  .“Kicking 
the  Habit:  Nuns’  Modem  Garb  Has  Its  Drawbacks” — Wd 
Street  Journal. 
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pro  bono  publico 


The  Senior  Bowl— a  football  spectacular 
held  each  year  in  Mobile,  Alabama,  provides 
leading  college  seniors  the  opportunity  to 
play  their  first  professional  game.The  profits 
from  this  spectacular  go  to  local  youth  and 
recreational  foundations. 


In  1959,  the  Senior  Bowl  committee  was 
organized  with  Mobile  Press  Register 
publisher,  Ralph  B.  Chandler,  and  co¬ 
publisher,  William  J.  Hearin,  on  the 
committee.  Together  these  men  provided 
editorial  and  news  support  for  the  Senior 
Bowl  moving  it  to  nationwide  prominence. 
Today,  college  stars  vie  for  the  opportunity 
to  play  in  the  Senior  Bowl.  Not  only  do 
they  further  local  youth  and  recreational 
programs  and  provide  entertainment  for 
millions,  they  also  have  an  unprecedented 
opportunity  to  be  selected  by  a  professional 
team,  thus  advancing  their  own  career. 


This  is  relevance. 


The  Mobile  Press  Register 

A  Newhouse  Newspaper 
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Press  meetings 

A  rejxm  that  the  10th  general  assembly  oi  the  Inter-American  .\s- 
sociation  of  Radio  Broadcasters,  scheduled  to  he  held  Jan.  12  in  Lima, 
Peru,  was  cancelled  as  a  result  of  that  country’s  new  press  law  reminded 
us  that  other  international  press  meetings  in  the  past  have  been  can¬ 
celled  or  moved  to  other  countries  because  of  censorship  or  suppression 
of  news  at  the  original  meeting  jilace. 

The  Inter  American  Press  Association,  lor  instance,  cancelled  plans 
for  a  meeting  this  Fall  in  Rio  de  Janeiro  liecause  of  the  restrictive 
Brazilian  press  law  and  the  existence  of  jiress  censorship.  It  will  he 
held  instead  in  Mexico  Caty. 

As  a  matter  of  policy  the  International  Press  Institute,  lAP.V,  the 
international  broadcasting  group  and  others  have  held  their  conclaves 
in  areas  where  complete  freedom  to  jirint,  report  and  broadcast  (or  a 
reasonable  facsimile)  has  existed.  The  purpose  has  been  to  provide  a 
forum  free  from  restraint.  We  are  not  sure  that  is  a  correct  or  valid 
jrolicy  today. 

It  seems  to  us  that  these  groups  representing  the  free  press  and 
broadcasting  of  the  world  might  accomplish  a  great  deal  more  in  the 
nn-free  areas  if  they  selected  a  site  where  censorship  and  supjjression 
existed  (providing  the  government  would  let  them  lx)ok  hotel  rooms) 
and  held  their  meetings  as  a  challenge  to  the  government.  I  he  meet¬ 
ings  might  not  get  a  lot  of  local  coverage  but  they  could  certainly 
prove  embarrassing  to  the  governments  in  power  by  the  confrontation. 
They  might  even  encourage  some  of  the  Icxal  press  and  radio  to  j)ut 
up  more  resistance  to  government  restrictions. 

It  is  worth  a  tty,  at  least,  and  we  think  representatives  of  the 
world's  free  press  and  broadcasting  ought  to  feel  free  to  go  where  they 
want  and  meet  where  they  want  regatclless  of  local  censorship. 

Postal  delays 

We  at  t&P  headquarters  know  that  the  volume  of  Christmas  mail 
handled  by  the  Post  Office  must  have  been  larger  and  more  burden¬ 
some  than  ever  before  because  we  have  received  an  unprececlent  num¬ 
ber  of  reader  complaints  about  delayed  delivery  of  our  weekly  issues. 
It  is  no  consolation  to  us  or  to  our  readers  to  know  that  we  have  had 
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plenty  of  company.  We  have  receivetl  on  the  same  clay  two  cveeks’ 
issues  of  Time,  Sports  Illustrated  and  Broadcasting — just  as  some  of 
our  readers  have  received  two  issues  of  ER:1*. 

Our  hopes  that  the  situation  would  improve  alter  Christmas  have 
been  shattered  by  the  information  that  the  Erie-Lackawanna  Railroad 
has  just  cancelled,  with  permission  of  the  Interstate  Commerce  (Com¬ 
mission,  the  train  that  carried  the  bulk  of  our  mailcxl  copies  every  Fri¬ 
day  morning  from  the  publication  plant  at  East  Stroudsburg,  Pa.,  to 
Jersey  City.  The  Post  Office  has  not  provided  an  alternate  truck  route 
for  this  mail  which  forces  upon  EikP  an  eight-hour  delay  in  postal 
service  each  week. 

Postal  officials  have  shown  an  initial  willingness  to  ccxrperate  and 
help  solve  E&P’s  problenr,  and  that  of  other  publications,  but  it  may 
take  a  little  time.  We  hope  our  readers  who  find  a  sudden  delay  in 
receipt  of  their  weekly  E&P  will  understand  and  ccxrperate  by  letting 
us  know  how  much  delay  is  Ixiing  exjx?riencecl. 


Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road.  Birchington,  Kent, 
England.  Alan  Delafons,  Manager. 
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ASHMORE  AND  TV 


Defending  the  press  is  not  my  usual 
cup  of  tea,  as  many  people  will  attest.  But 


Harry  Ashmore,  a  guy  who  should  know- 
better,  forced  me  into  this  unfamiliar 
stance  when  he  said  (E&P,  November 
22)  that  “anyone  who  thinks  that  the  fu¬ 
ture  of  communications  is  in  newspapers 
is  kidding  himself.” 

At  the  risk  of  kidding  myself  —  hut 
hopefidly  not  others — I  feel  it  is  time  for 
someone  to  separate  the  present  from  the 
future  and  journalism  from  drama.  Let’s 
start  hy  accepting  the  Roper  poll  purport¬ 
ing  to  show  that  most  people  now  depend 
more  on  tv  than  daily  papers  for  their 
news.  And  let’s  admit  that  no  typograph¬ 
ical  arrangement  can  match  the  impact  of 
the  flickering  tv  screen.  Without  any 
doubt,  tv  (and  radio)  are  taking  up  the 
slack  that  newspapers  have  allowed  to  de¬ 
velop  in  news  reporting. 

But  it  doesn't  always  have  to  be  that 
way.  Let’s  assume  that  television  expands 
its  time  for  news,  even  puts  some  into 
prime  time  and  further  improves  its  tech¬ 
niques.  Does  any  of  this  mean  that  TV 
will  he  better  ecpiipped  than  newspapers 
for  the  over-all  job  of  reporting  the  daily- 
news?  I  would  say  not.  No  matter  what 
they  do  to  tv,  they  cannot  get  rid  of  its 
fundamental  structural  defects  as  a  news 
medium:  its  brutal  limits  on  time,  its 
necessity-  for  constant  action  and  its  ahil- 
to  alter  the  very  events  it  depicts. 
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No  matter  what  is  done,  tv  cannot  match 
the  daily  jtaper’s  potential  for  presenting 
detailed  information,  allowing  selectivity 
of  news  or  ads  and  separating  facts  from 
opinion.  Neither  can  other  “instant” 
media. 

The  key  word  is  “potential.”  Although 
newsi)apers  are  apparently  in  a  tem¬ 
porary  decline  in  popularity  as  news 
packagers,  they  still  have  the  potential  of 
not  only-  remaining  as  the  primary  news 
source  hut  becoming  an  ever  more  essen¬ 
tial  part  of  the  communication  process. 

I  may  he  old-fashioned  before  my  time, 
but  I  think  that  the  future  of  meaningful 
communications  in  a  democra'tic  society 
is  increasingly  in  newspapers  .  .  .  hut 
only  if  they  wake  up  to  their  potential. 
How-  they  can  do  that  is  too  much  to 
tackle  in  one  letter.  But  in  the  simplest 
terms,  it  requires  newspapers  to  live  up 
to  their  name  for  a  change  and  throw  out 
everything  that  is  not  news.  Imagine  what 
newspapers  could  do  if  they  decided  to 
print  only  news  between  the  ads. 

I  challenge  Harry  Ashmore,  a  dis¬ 
tinguished  former  editor,  to  explain 
which  of  the  media,  present  or  foreseen, 
can  come  close  to  the  potential  of  a  news¬ 
paper  in  reporting  the  day’s  events.  Is  he 
really  saying  that  editors  and  publishers 
will  always  he  too  stupid  to  realize  how- 
much  space  they  throw  away  each  day? 
Does  he  or  others  realize  that  it  is  a  rate 
newspaper  today  that  devotes  more  than 
10  percent  of  its  total  space  to  general 
news  stories,  headlines  and  pictures? 

Is  there  anv  communications  innovation 


on  the  horizon  than  could  be  more  excit¬ 
ing,  more  powerful  or  more  useful  than  a 
daily  newspaper  that  decides  to  print 
only  news  between  the  ads? 

Arthur  E.  Rowse 

Washington,  D.C. 


JURISDICTION 


Your  thoughtful  editorial  (December 
6)  includes  this  paragraph: 

“In  the  Songmy  case  the  United  States 
Court  of  Military  Appeals  unanimously 
turned  down  the  appeal  (for  a  blackout). 
It  was  the  right  decision  and  the  only  le¬ 
gal!  y  correct  one  .  .  .” 

Would  it  have  been  more  “correct”  for 
the  court  simply  to  deny  it  had  jurisdic¬ 
tion?  In  presuming  to  rule  on  the  ques¬ 
tion,  the  court  assumed  jurisdiction,  and 
what  possible  authority  does  a  military 
court  have  over  the  civilian  press? 

The  issue  was  further  emphasized  on 
December  16  when  the  presiding  judge  in 
the  military  tribunal  moved  not  only 
against  potential  witnesses  but  against 
NBC,  Life,  Time,  Newsweek,  Houston 
Chronicle,  Columbus  (Ga.)  Ledger,  and 
the  Associated  Press. 

True,  the  military  judge  proceeded 
through  the  Justice  Department  because 
it  had  “clearer  authority,”  but  it  is  clear 
that  the  military  has  joined  the  attack  on 
the  First  Amendment. 

R.  L.  Sp.\ngi.er 

Palo  Alto,  Calif. 

(Mr.  Spangler  is  chairman  of  the  Cali¬ 
fornia  Freedom  of  Information  Commit¬ 
tee.) 


ABC  ISSUE 


I  read  with  interest  your  recent  editorial 
entitled  “Keeping  an  issue  alive”. 

A  couple  of  points.  First,  to  my  way  of 
thinking  it  is  not  an  issue  confronting 
only  the  4,000  members  of  ABC.  Rather 
it  involves  everyone  in  advertising;  every¬ 
one  that  is  interested  in  trying  to  learn 
more  about  the  effectiveness  of  controlled 
versus  paid.  To  keep  it  a  parochial  dis¬ 
cussion  (as  you  appear  to  want  it  to  be) 
is  losing  sight  of  the  bigger  issue  disturb¬ 
ing  the  people  doing  the  advertising  — 
and  footing  most  of  the  bill. 

Second,  your  tone  still  smacks  of  the 
Charlie  Wilson  school — “What’s  good  for 
the  circulation  boys  is  good  for  the  ad¬ 
vertising  industry;  that’s  all  there  is  to 
it”.  Would  that  it  were  proven  so! 

New-  York 

Herbert  E.  M.\nelovec 
(Mr.  Maneloveg  is  vice  president-di¬ 
rector  of  media  at  Batten,  Barton,  Dur- 
stine  &  Osborn.) 


JC  JOURNALISM 


The  article  on  junior  college  journal¬ 
ism  programs  (Nov.  29)  will  help  to 
focus  the  attention  of  publishers  and  edi¬ 
tors  on  the  two-year  programs  which 
have  frequently  been  ignored  hy  these 
people. 

However,  there  are  two  points  about 
which  I  hasten  to  offer  additional  infor¬ 
mation: 

1.  The  article  says  that  junior  college 
journalism  programs  are  by-and-large 
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terminal  in  nature.  That  may  be  true  else¬ 
where,  but  it  is  not  true  in  California. 
First,  our  publishers  here  explicity  have 
urged  that  we  encourage  our  students  to 
continue  in  four-year  colleges.  Second, 
most  junior  college  terminal  journalism 
programs  are  pretty  much  the  same  as  the 
transfer  programs;  the  student  is  involved 
in  a  terminal  program  primarily  because 
he  has  decided  —  for  one  reason  or  an¬ 
other — that  he  will  terminate  his  work  at 
the  end  of  two  years.  True,  there  are  sev¬ 
eral  exceptions,  and  there  are  several  col¬ 
leges  that  urge  terminal  students  to  take 
some  additional  courses  to  those  they 
would  get  as  transfer  students,  but  by- 
and-large  our  junior  colleges  put  empha¬ 
sis  on  the  transfer  programs.  And  that’s 
the  way  the  publishers  want  it. 

2.  You  mention  the  formation  a  few 
years  ago  of  the  Junior  College  Jour¬ 
nalism  Association,  and  you  mention  Beta 
Phi  Gamma.  California  has  had  its  Jour¬ 
nalism  Association  of  Junior  Colleges 
since  1957.  It  is  an  organization  for  both 
students  and  faculty  in  junior  college 
journalism.  It  sponsors  an  annual  confer¬ 
ence  that  attracts  nearly  500  journalism 
students.  It  works  with  the  four-year  col¬ 
leges  on  problems  of  transfer.  It  success¬ 
fully  worked  with  the  four-year  colleges 
and  the  California  Newspaper  Publishers 
Association  last  year  to  get  journalism 
recognized  as  an  academic  subject  for 
purposes  of  obtaining  a  California  teach¬ 
ing  credential.  It  has  about  60  members 
in  California  and  two  from  out-of-state. 

For  purposes  of  keeping  the  record 
straight,  let’s  make  sure  the  readers  of 
Editor  &  Publisher  know  that  journalism 
is  taught  in  almost  all  of  the  70+  junior 
colleges  in  California,  and  it  has  been 
since  the  1920’s. 

Wilbur  Sims 

Modesto,  Calif. 

Journalism  Association  of  Junior  Col- 
(Mr.  Sims  is  executive  secretary  of  the 
leges.) 

Short  Takes 

In  country  after  country,  we  find  a 
direct  and  unvarying  correlation  be¬ 
tween  the  standard  of  loving  and  the 
amount  of  garbage  available  —  Long 
Island  Press. 

♦  *  * 

Mr.  G.  resigned  from  his  $23,000-a- 
year  municipal  post  after  his  grief  ap¬ 
pearance  before  the  grand  jury — New 
York  Times. 

*  *  * 

More  than  150  bushy  churchwromen 
will  .  .  .  help  Ferris  School  for  Boys  do 
their  Christmas  shopping  — Wilmington 
(Del.)  Evening  Journal. 

ifi  tjfi  H/i 

C.  was  a  con-wdnner  of  the  American 
League’s  Cy  Young  Aw’ard  —  Easton 
(Pa.)  Express. 

4!  4c 

Hamlet  said  “the  pay’s  the  thing.”  — 
Lansing  (Mich.)  State  Journal 

*  *  * 

(E&P  pays  $2  for  each  amusing 
typographical  error  found  in  a  news¬ 
paper  and  reprinted  here.) 
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■lie  New  York  Times  Magazine 
carried  more  pages  of  advertising 
last  year  than  any  other  magazine 
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Newspapers  reach  the  money  people 

‘Department  store’  copy 
invites  thrift  accounts 


Every  Saturday  Since  1884 


Bring  in  your  friends  . 
andtateoutafreeTV! 

WM  gtv*  you  •  Fim  gM  tor  •««nf  frtand 
or  rvtolto*  you  bring  hn  opMa  an  bP  aeoeim. 
biaddHioa— c*i  now  Bccotan  goto  Waoumlr^gin,  too! 
{too.1hntOriton-twotofton 


By  Su8an  Rosenbaum 

December  and  January  (to 
date)  have  been  marked  by  an 
upsurge  of  ads  in  newspapers 
placed  by  banks — savings  banks, 
commercial  banks  and  savings 
and  loan  associations.  There 
have  been  lots  of  them — small- 
space,  full-page,  some  sporting 
premium  giveaways,  many  with 
new-account  coupons. 

On  one  day,  for  instance,  the 
Neu'  York  Times  carried  ads 
from  20  thrift  accounts.  In  most 
cases  a  reader  couldn’t  tell  a 
bank  ad  from  a  Macy’s  or  Kor- 
vette’s  ad  because  they  displayed 
so  much  merchandise — watches, 
frying  pans,  electric  carving 
knives,  cameras,  clocks,  blan¬ 
kets,  travel  bags,  dishes,  etc. 

James  Crotty  of  the  Times 
Media  Services  Department  said 
savings  bank  linage  in  Decem¬ 
ber  totalled  85,591,  almost  twice 
as  much  as  linage  in  December, 
1968.  And  other  newspapers,  not 
only  in  New  York  but  all  around 
the  country,  showed  the  same 
signs  of  a  major  effort  by  thrift 
advertisers  to  reach  the  “money 
people”  with  a  timely  sales  ap¬ 
peal. 

Time  for  interest 

The  phenomenon  is  not  un¬ 
usual.  In  fact,  it  happens  four 
times  a  year  during  what  finan¬ 
cial  institutions  refer  to  as  the 
“grace  period”  —  the  two  or 
three  days  marking  the  end  of  a 
calendar  quarter  and  the  first 
10  days  into  the  new'  quarter. 
During  this  time  slot  the  con¬ 
sumer/investor  can  collect  in¬ 
terest  due  him  on  his  deposits, 
withdraw'  his  funds  and  deposit 
them  elsewhere  to  take  advan¬ 
tage  of  banking  regulations 
which,  at  least  in  New'  York, 
permit  interest  to  be  credited 
during  those  two  to  three  days 
before  the  end  of  the  quarter 
and  earned  for  a  full  quarter  if 
deposited  during  the  first  10 
days  of  the  new  three-month 
period. 

What  makes  the  phenomenon 
interesting  these  days  is  the  fact 
that  savings  practices  by  in¬ 
vestors  large  and  small  provide 


one  of  the  best  indicators  of  the 
country’s  true  economic  con¬ 
dition,  both  at  the  grass-roots 
level  and  in  sophisticated  finan¬ 
cial  circles.  And,  the  views  of 
financial  marketing  executives 
— and  how'  they  implement  those 
views  through  advertising  and 
promotion — provide  a  clue  to 
w'hat  Americans  may  expect  in 
the  next  few  months  w'ith  respect 
to  strength  of  their  dollars. 

What  is  also  interesting  dur¬ 
ing  the  current  period,  which 
has  been  fraught  w'ith  conflict¬ 
ing  predictions  by  high  govern¬ 
ment  officials  and  economic 
academicians,  is  the  unanimity 
of  opinion  among  savings-bank 
marketers  about  the  shoi't-term 
future.  A  random  sampling  this 
w'eek  of  New  York  bankers,  for 
example,  revealed  uniform  pre¬ 
dictions  of  continued  inflation, 
high  bond  yields  and  low'er 
savings  deposits  at  least  for  six 
months  more. 

Their  favorite  medium 

At  the  same  time,  a  suiw'ey 
completed  last  month  by  the  Na¬ 
tional  Association  of  Mutual 
Savings  Banks  show'ed  that  the 
country’s  savings  banks  w'ill  in¬ 
crease  their  advertising  and 
promotion  expenditures  during 
1970  to  an  estimated  $3.*?. 3  mil¬ 
lion,  a  4.5  percent  increase  over 
the  1969  budgets  of  $31.8  mil¬ 
lion,  and  more  than  17  percent 
above  the  industr>'’s  1968  out¬ 
lay  of  $28.3  million. 

The  survey  also  points  out 
that  “newspapers  continue  far 
out  in  front  as  the  favorite 
medium  for  savings  banks’  ad¬ 
vertising,  collecting  46  percent 
of  advertising  budgets.” 

Further,  a  recent  sui'V'ey  of 
commercial  bank  ad  expendi¬ 
tures  conducted  by  the  American 
Bankers  Association  showed 
that  the  countrj'’s  13,574  com¬ 
mercial  banks  also  will  inci'ease 
their  expenditures  by  slightly 
more  than  10  percent  this  year, 
1  from  $229,800,000  to  $331,000,- 
;  000.  Like  savings  banks,  the 
■  survev  Indicated,  commercial 
“  banks  use  new'spapers  as  their 


primary  medium,  with  radio 
and  giveaw’ays  follow'ing  close 
behind. 

What’s  the  thinking  behind 
these  expenditures?  According 
to  Richard  Prokriefke,  infor¬ 
mation  director  for  the  National 
Association  of  Mutual  Savings 
Banks,  essentially  “you  adver¬ 
tise  both  to  hold  present  ac¬ 
counts  and  to  attract  new  busi¬ 
ness.”  What  has  occurred  over 
the  past  year,  he  explained,  is 
a  depletion  of  savings  deposits 
in  favor  of  high-yield  utility  and 
municipal  bonds  now  selling  at 
low  discount  rates.  So,  rather 
than  settle  for  a  return  of  four 
or  five  percent  on  a  savings  de¬ 
posit,  investors  at  the  $1,000 
level  and  up  have  moved  into 
the  bond  market  where  they  can 
get  as  much  as  9  or  10  percent 
on  their  monies. 

Banks  choose  the  quarterly 
grace  period  to  advertise  heavi¬ 
ly,  he  pointed  out,  because  an 
investor  can,  under  banking  law, 
w'ithdraw'  his  deposits  from  the 
bank,  w'ith  full  interest,  on,  say 
December  29,  reinvest  those 
monies  in  a  bond  on  that  date 
and  thereby  earn  a  double  re¬ 
turn  during  that  period.  He  can 
also  reinvest  his  dollars  in  sav¬ 
ings  as  late  as  Januarj'  10,  earn¬ 
ing  interest  for  the  full  quar¬ 
ter,  Januarj'  1  through  March 
31.  Thus,  through  heavy  ads,  the 
banks  aim  to  hold  onto  their 
current  deposits  during  this  re¬ 
investment  period. 

During  the  past  year,  he  add¬ 
ed,  savings  grow'th  has  been 
estimated  at  $2.8  billion.  This 
compares  w'ith  a  total  growth 
figure  of  $4.2  billion  for  the  pre¬ 
vious  year.  And,  it  is  stressed, 
much  of  the  current  smaller 
figure  is  deriv'ed  from  interest 
credited  to  existing  accounts, 
rather  than  new'  deposits. 

Premiums  offered 

In  order  to  counteract  the  de¬ 
pletion  of  deposits,  some  banks, 
in  their  heavy  quarterly  promo¬ 
tions,  have  been  using  pi'emium 
giv'eaway  features  in  an  attempt 
to  attract  new  accounts.  Last 
month,  however,  these  banks 
themselves  appeared  to  be  giving 


inflation  a  boost  by  advertising 
higher-priced  gifts  than  usual, 
including  Polaroid  cameras, 
broiler  ovens,  electric  carving 
knives,  clock  radios  and  such. 

These  high-priced,  name-brand 
gifts  are  available  to  depositors 
w'ho  open  a  new'  savings  account 
with  $1,000  or  more — and  main¬ 
tain  that  balance  for  at  least  12 
months.  The  rash  of  new  offer¬ 
ings  is  a  result  of  a  November, 
1969  ruling  by  the  New  York 
banking  authorities  which  per¬ 
mits  the  state’s  banks  to  spend 
as  much  as  $10  to  obtain  the 
item,  up  from  the  previous  ceil¬ 
ing  of  $5. 

There  are  mixed  feelings 
among  banks  as  to  the  virtues 
of  these  giveaw'ays — especially 
the  high-priced  ones.  But,  it  is 
felt  that  the  New'  York  ruling 
came  as  a  competitive  response 
to  tw'o  federally  chartered  com¬ 
mercial  banks — the  Bank  of 
North  America  and  the  Repub¬ 
lic  National  Bank — w'hich  took 
advantage  of  their  ability  to 
offer  similar  gifts,  and  so  ad¬ 
vertised  during  the  reinvestment 
period. 

These  premiums  are  offered, 
says  Prokriefke,  in  the  hopes 
that  their  higher  caliber  will  be 
more  effective  in  attracting  new' 
deposits.  But,  several  bankers 
hold  disdain  for  the  practice. 

For  one  thing,  says  Eleanor 
Walters,  advertising  and  public 
relations  vicepresident  for  Sea¬ 
mans  Savings,  they  are  dow'n- 
grading  to  the  image  of  a  bank. 
For  another,  according  to  Rich¬ 
ard  Hunken,  vicepresident  for 
public  relations  and  advertising, 
Lincoln  Savings  Bank,  his  bank 
stopped  using  them  five  vears 
ago  because  of  bad  experience. 
“We  had  a  mortality  rate  of 
close  to  70  percent  after  one 
(Continued  on  page  10) 
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Bank  ads 

(Continued  from  page  9) 

year,”  he  explained.  “Everybody 
wanted  a  gift,  so  they  pulled 
their  money  out  of  an  existing 
account  to  open  a  new  one  which 
warranted  the  giveaway.”  But, 
at  the  end  of  the  required  time 
period,  they  closed  out  either  the 
old  or  new  account. 

Jim  Shea,  marketing  director 
of  the  Bowery  Savings  Bank, 
the  nation’s  largest,  agrees. 
“We’ve  never  tried  these  pre¬ 
miums,”  he  said.  “They’re  like 
trading  stamps  or  gas  station 
games — expensive,  unwieldy,  re¬ 
sults  are  unreliable,  and  the  new 
accounts  tend  to  disappear.” 

Advertising  budgets  will  be 
up  about  7  percent  for  both 
these  banks.  But  their  ad  chiefs 
characterize  the  raise  as  basi¬ 
cally  a  “cost  of  living”  increase, 
I’ather  than  a  special  new  push. 
The  reason :  they  feel  they  have 
nothing  new  to  sell,  the  product 
(interest  rates)  remains  the 
same,  and  bonds  are  simply 
more  attractive.  The  premium 
offers,  it  is  pointed  out,  serve 
to  attract  new  monev  for  short 
periods  of  time  for  those  banks 
which  feel  thev  want  it  quickly 
and  then  are  willing  to  let  it  go. 

Services  offered  in  the  bank 
ads  include  a  no-fuss,  no-bother 
pitch:  “To  transfer  money  from 
an  account  in  another  bank  or 
savings  institution,”  says  United 
Mutual  Savings,  “just  bring  us 
your  passbook  and  we  will  take 
care  of  it.” 

Other  ads,  including  one 
placed  by  the  Savings  Bank  As¬ 
sociation,  take  swipes  at  com¬ 
petitive  investment  markets : 
“Stocks  and  bonds  go  up.  And 
down.  When  you  invest  your 
hard-earned  money  in  a  Savings 
Bank  account,”  the  association 
advises,  “the  only  w-ay  it  can  go 
is  up.” 

-4nother  by  the  Williamsburgh 
Savings  Bank  points  out:  “No 
quotations  to  watch  ...  no  cou¬ 
pons  to  cut  ...  no  commissions 
to  pay  ...  no  extra  charges  .  .  . 
you  never  lose  principal.”  And, 
yet  another,  the  Bronx  Savings 
Bank,  continues:  “  .  . .  many  in¬ 
dividuals  who  had  invested  their 
funds  in  common  stocks  or  long¬ 
term  corporate  bonds  witnessed 
a  capital  erosion  of  about  20% 
on  the  average.  Even  long-term 
U.S.  Treasury  Bond  prices  de¬ 
clined  by  some  12%.” 

All  in  all,  the  picture  painted 
I  by  the  most  conservative  ele¬ 
ment  in  the  financial  community 
is,  as  one  banker  put  it,  “glum.” 
Signs  are,  they  say,  that  the 
public  is  increasing  its  concern 
about  prices  and  that  the  5  per- 
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cent  reduction  in  federal  surtax 
now  in  effect  will  most  likely  be 
eaten  up  by  the  standard  of 
living. 

Banks  have  ad  agencies 

Whether  the  man  on  the  street 
will  be  able  to  save  is  really 
the  question.  But,  bankers  agree, 
the  situation  will  eventually  re¬ 
verse  itself — and  their  adver¬ 
tising  budgets  reflect  that  as 
they  hold  at  current  levels.  In 
fact,  according  to  that  bank  as¬ 
sociation  survey,  some  58  per¬ 
cent  of  all  banks  surveyed  have 
an  advertising  agency,  and 
about  40  percent  reported 
having  one  or  more  employes 
whose  primary  responsibility  is 
advertising  and  promotion.  And, 
the  consensus,  as  Prokriefke 
puts  it,  is  that  “newspapers  are 
the  top  medium  because  they 
have  the  readers’  attention  and 
are  therefore  more  productive.” 

For  the  record,  average  ad¬ 
vertising  budgets  for  banks 
across  the  country  according  to 
denosit  size  last  year,  were  as 
follows: 

Size  of  Bank  Commercial  Bank  Savings  Bank 
(in  deposits)  Average  (1969)  Average  (1969 
Under  $10  million  $  3,690  $  3.4S7 

$10-$24.9  million  14,480  10,09.5 

$2.5-$49.9  million  31,650  18,207 

$50-$99.9  million  60,0.30  36.115 

$100-$499.9  million  199.900  114,013 

$500  million-and-over  1,091,600  508,194 


Philadelphia  papers 
now  in  Knight  group 

Philadelphia  the  best  interests  of  their  com- 
The  Philadelphia  Inquirer  and  munities.  We  do  not  operate  by 
the  Philadelphia  Daily  News  are  directives  from  any  headquar- 


now  Knight  newspapers. 

Their  sale  by  Triangle  Publi- 


‘By  the  same  token,  managers 


cations  to  Knight  Newspapers  operate  the  business  of  their 
Inc.,  announced  October  28,  be-  newspapers  in  a  way  best  suited 
came  official  at  the  close  of  busi-  to  the  particular  newspaper  and 


ness  December  31. 


the  needs  of  its  community.  We 


“We  are  grateful  and  proud  expect  the  strong  local  invol ve¬ 
to  become  a  part  of  the  Phila-  ment  of  these  newspapers  to  con- 
delphia  community,”  said  John  tinue.” 


S.  Knight,  editorial  chairman 
and  senior  officer. 


According  to  computations  by 
Knight  accountants,  KNI  now 


Cost  of  listing 
donors’  names 
will  go  to  fund 

The  New  York  Times  w’ill  dis¬ 
continue  the  long-time  practice 
of  publishing  the  names  of  don¬ 
ors  to  the  Neediest  Cases  Fund 
next  year  and  put  into  the  fund 
money  spent  on  preparing  and 
printing  the  lists. 

Arthur  Ochs  Sulzberger,  pres¬ 
ident  and  publisher  of  the 
Times,  advised  fund  donors  in  a 
letter:  “We  think  you  will  agree 
that  the  money  is  better  spent  on 
the  needy  than  on  the  cost  of 
publishing  donor  names  .  .  .  The 
cost  is  considerable — preparing 
the  lists  for  publication,  setting 
them  in  type  and  the  space  they 
occupy.  And  this  cost  grows  as 
the  number  of  donors  increases.” 

This  year’s  contributions  have 
passed  the  $750,000  mark  and 
10,761  names  of  individuals,  cor¬ 
porations,  foundations,  trust 
funds,  etc.  have  been  printed  in 
the  agate  listings.  The  appeal 
usually  continues  into  March. 

• 

Senior  editor 

Laurence  I.  Barrett,  a  former 
New  York  Herald  Tribune  re¬ 
porter  in  New  York  and  Wash¬ 
ington,  has  been  appointed  a 
senior  editor  at  Time  magazine. 


When  the  sale  was  announced  ranks  as  the  third  largest  news- 
in  October,  Walter  H.  Annen-  paper  group  in  the  United 
berg  emphasized  that  he  had  States.  The  figures  are  for  total 
asked  the  Knight  organization  number  of  papers  sold  according 
to  purchase  his  newspapers  “be-  to  ABC  records  for  weekday 
cause  of  their  consistent  record  (five-day  average),  Saturday, 
of  community  service  and  lead-  and  Sunday, 
ership.”  He  felt  that  “Mr.  By  this  method  of  calculation, 
Knight  and  his  organization  the  group  standings  aliove  10 
have  the  character,  the  ability  million  w'ere: 
and  the  determination  to  carry  1  Tribune  Company 
on  an  impressive  record  of  pub-  (Chicago)  26,853,474 

lie  service.”  2  Newhouse  News- 

Annenberg  has  the  title  of  papers  22,399,.526 

Editor  and  Publisher  Emeritus  3  Knight  News- 
and  will  be  available  for  con-  papers  15,819,130 

saltation  after  he  completes  his  4  Scripps-How'ard 
government  service.  He  is  U.S.  Newspapers  15,125,336 

Ambassador  to  Great  Britain.  5  Hearst  News- 

To  operate  the  newspapers,  a  papers  14,588,881 

new  company,  Philadelphia 
Newspapers  Inc.,  was  formed.  * 

Frederick  Chait,  former  Inquirer  , 

general  manager,  is  president.  CifttlcdfiC  Will 
Knight  Newspapers  also  have  ,  P 

announced  appointment  of  these  retire  in  May 


Catledge  will 


executives  who  are  moving  to 
Philadelphia: 


Turner  Catledge,  who  will  be 


John  S.  Prescott  Jr,  vicepresi-  69  years  old  March  17,  will  end 
dent  and  general  manager  of  his  40-year  association  with  the 
Philadelphia  Newspapers  Inc.,  New  York  Times  on  April  30, 
former  general  manager  of  the  except  as  a  member  of  the  board 
Charlotte  (N.C.)  Observer  and  of  directors  of  the  New  York 
the  Charlotte  News,  Knight  Times  Company, 
newspapers;  Catledge,  a  native  of  Missis- 

John  A.  McMullan,  vicepresi-  sippl  who  went  to  work  for  the 
dent  and  executive  editor  of  the  Times  in  1929  as  a  Washington 
Inquirer,  former  executive  edi-  reporter,  has  been  a  vicepresi- 
tor  of  the  Miami  Herald,  a  dent  of  the  company  since  1968. 
Knight  newspaper;  For  a  period  in  1941-43  he  left 

Rolfe  Neill,  editor  of  the  Daily  the  Times  to  be  chief  corre- 
News,  former  Knight  executive  spondent,  then  editor  of  the  Clii- 
who  for  four  years  has  been  as-  cago  Sun,  which  was  founded  by 
slstant  to  the  publisher  and  as-  Marshall  Field, 
sistant  managing  editor  of  the  After  returning  to  the  Times, 
New  York  News.  Catledge  served  as  war  reporter, 

“These  men  have  been  schooled  assistant  managing  editor,  man- 
in  our  concepts  of  new’spaper  aging  editor  and  executive  edi- 
public  service  and  local  auton-  tor.  He  is  a  past  president  of  the 
omy,”  said  Lee  Hills,  president  American  Society  of  Newspaper 
and  executive  editor  of  Knight  Editors. 

Newspapers.  His  name  is  “written  large  in 

“Local  autonomy  is  a  long  the  history  of  the  New  York 
standing  Knight  policy  and  Times,”  said  Arthur  Ochs  Sulz- 
practice.  Individual  editors  are  berger,  publisher,  in  an  an- 
responsible  for  the  news  and  edi-  nouncement  of  Catledge’s  plan 
torial  policies  of  their  newspa-  to  retire  after  completing  work 
pers  to  insure  that  they  serve  on  several  projects. 
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Fasco  purchase  plan  delayed 

Wood,  Intertype,  others 
interested  in  Hoe  Co. 


The  bidding  for  R.  Hoe  & 
Co.’s  press  division  took  a  lively 
turn  Tuesday  with  an  announce¬ 
ment  that  Wood  Industries  and 
Consolidated  International  Corp. 
have  submitted  offers  and  that 
Harris  Intertype  Corp.  may  sub¬ 
mit  one. 

The  announcement  came  at  a 
U.S.  District  Court  hearing  on 
the  reorganization  of  the  finan¬ 
cially  ailing  press  manufacturer 
in  New  York.  Hoe  filed  for  a 
Chapter  10  reorganization  in 
July. 

Fasco,  an  Italian  personal 
holding  company,  has  been  the 
accepted  and  leading  bidder  for 
the  press  division  and  Sun 
Chemical  Corp.  the  accepted  and 
leading  bidder  for  Hoe’s  metal 
decorating  division. 

According  to  the  Fasco  bid, 
one  of  its  subsidiaries,  Andre- 
otti,  a  small  press  manufacturer 
located  in  Ceprano,  Italy,  would 
merge  with  Hoe.  The  purchase 
price  was  reported  to  be  about 
million  in  various  forms. 
It  was  submitted,  along  with 
competitive  bids  from  other  in¬ 
terested  parties,  late  in  Novem¬ 
ber. 

The  court  approved  the  Fasco 
offer  for  the  press  division  and 
Sun’s  for  the  metal  decorating 
division  (E&P,  Nov.  29)  and 
set  a  hearing  on  them. 

The  regulations  allow  other 
bids  to  be  submitted  in  the  in¬ 
terim,  but  give  the  accepted 
bidders,  Fasco  and  Sun,  the  op¬ 
tion  of  meeting  any  new  bids. 
No  new  bid  has  been  announced 
for  the  metal  decorating  divi¬ 
sion. 

Dr.  Gaddo  Quilici,  managing 
director  of  Andreotti,  and  the 
man  who  would  run  Hoe  if 
bought  by  Fasco,  said  his  com¬ 
pany  is  prepared  to  meet  any 
bids.  Federal  Judge  Sylvester 
J.  Ryan  set  a  deadline  of  Janu- 
arj’  14  for  firm  bids,  January 
19  for  counter  offers  and  ad¬ 
journed. 

Wood  offered  to  buy  the  entire 
operation  of  the  press  division 
alone,  excluding  real  estate,  ma¬ 
chinery  and  equipment,  for  the 
initial  amount  of  100,000  shares 
of  Wood  common  stock  and 
$500,000  in  cash. 

In  addition.  Wood  would  pay 
a  IVi  percent  royalty  on  the 
sales  price  (f.o.b.  plant)  of  the 
first  $.5  million  of  annual  sales 
and  5  percent  royalty  on  the 
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next  $10  million  of  annual  sales 
of  Hoe  products,  excluding  the 
saw  and  metal  decorating  divi¬ 
sions  which  Wood  does  not  want. 

Wood  proposed  that  it  would 
purchase  not  less  than  $5  mil¬ 
lion  of  inventory  “usable  by 
Wood”  over  a  four-year  period. 

Wood  agrees,  in  its  proposal, 
to  act  as  a  sub-contractor  to  the 
Hoe  Trustee  in  the  completion 
of  Hoe  presses  ordered  in  late 
1968  and  scheduled  for  delivery 
this  year. 

No  details  of  what  the  Har¬ 
ris  offer  might  be  were  avail¬ 
able. 

The  Consolidated  Internation¬ 
al  offer,  developed  by  its  presi¬ 
dent,  Benjamin  Sugarman,  in¬ 
volves  a  complex  reorganization 
plan. 

T'estiniony  heard 

On  Tuesday  testimony  was 
heard  from  several  persons,  con¬ 
cerning  the  financial  condition 
of  Hoe. 

John  J.  Galgay,  the  court- 
appointed  Trustee,  urged  that 
Hoe  divisions  be  sold  separately 
rather  than  as  a  whole.  He  said 
this  would  prove  of  greater 
benefit  to  the  shareholders  and 
creditors.  The  only  offer  re¬ 
ceived  for  the  entire  company, 
including  a  division  which  man¬ 
ufactures  saws,  came  from 
White  Consolidated. 

Galgay  shunned  the  idea  of 
reorganizing  Hoe  on  its  own 
without  purchase  or  lea.se  by  an 
outside  party  when  he  said,  “W’e 
cannot  continue  with  reorgani¬ 
zation  because  there  are  no  new 
(press)  orders.” 

Further  testimony  regarding 
Hoe  as  a  competitor  in  the  press 
market  was  given  by  Daniel 
Mahoney,  president,  Dayton 
Newspapers;  Hugh  Inman,  ex¬ 
ecutive  vicepresident,  Ruralist 
Press,  Atlanta;  S.  Eugene  Butt- 
rill,  production  director,  Gan¬ 
nett  Newspapers;  John  Sacchia, 
general  production  manager, 
Hearst  Newspapers;  and  Val 
Palmer,  business  manager,  \ew 
York  Xeu's. 

All  said  they  would  not  buy, 
nor  recommend  that  anyone  buy, 
anything  from  Hoe  in  its  cur¬ 
rent  financial  condition,  but 
they  would  consider  doing  busi¬ 
ness  with  Hoe  if  the  company 
were  proven  financially  stable, 
presumedly  through  its  pur¬ 
chase  by  a  reliable  firm. 
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In  what  amounted  to  a  cross 
examination  by  Harold  Selig- 
son,  an  attorney  representing 
an  unofficial  group  of  Class  “A” 
Hoe  stockholders,  the  witnesses 
questioned  said  that  the  impor¬ 
tant  factor  in  ordering  new 
press  equipment  is  not  getting  a 
guarantee  that  money  will  be 
refunded  in  case  of  non-deliv¬ 
ery.  As  one  witness  put  it,  “We 
don’t  want  to  wait  around  16 
months  to  two  years  only  to  get 
our  money  back  and  no  press.” 

Seligson  asked  the  witnesses 
if  they  would  give  Hoe  orders 
on  the  basis  of  Trustee  Certifi¬ 
cates  which  would  guarantee 
their  deposits  but  not  delivery. 

Judge  Ryan  rejected  Selig- 
son’s  attempts  to  quiz  witnesses 
directly  on  the  Fasco  offer,  say¬ 
ing  that  the  time  for  such  exam¬ 
ination  will  come  when  the  court 
and  the  Trustee  reach  final 
agreement  on  the  best  bid. 

The  contention  that  Hoe 
should  be  bought  by  an  outside 
firm  was  supported  by  several 
members  of  Hoe’s  management, 
including  Burton  C.  Polglase, 
president  since  April  1969;  Ray¬ 
mond  R.  Dittrich,  vicepresident- 
sales;  and  Richard  Woessner, 
chief  engineer. 

Dittrich  startled  the  audience 
when  he  said  no  new  orders  for 
presses  had  been  taken  by  the 
Hoe  sales  staff  since  Januarj’  of 
last  year,  even  though  some  $50 
million  in  proposals  had  been 
made  to  potential  customers. 

Aware  that  the  court  had  only 
ceased  solicitation  of  new  busi¬ 
ness  following  the  Chapter  10 
filing  in  July,  an  attorney  for 
the  Securities  and  Exchange 
Commission  asked  Dittrich  why 
sales  ceased  a  year  ago. 

Dittrich  attributed  the  lack 
of  orders  to  the  customers’ 
knowledge,  as  early  as  January, 
that  Hoe  was  on  the  financial 
skids. 

‘May  lose  engineers’ 

Woessner  testified  that  if  Hoe 
continues  on  its  present  course, 
the  company  will  hit  a  work 
gap  for  engineers  this  summer, 
and,  because  of  it,  the  company 
will  lose  much  valuable  talent. 
His  staff,  which  numbered  112 
prior  to  the  Chapter  10  filing,  is 
down  to  73. 

Edwin  Wesely,  attorney  for 
the  Trustee,  said  that  the  taking 
of  the  inventory  at  Hoe’s  plants 


is  still  being  done.  He  pointed 
out  that  such  an  inventory  had 
not  been  made  “for  possibly  22 
years.” 

He  called  attention  to  the  fact 
that  the  saw  division  is  still  op¬ 
erating  in  the  black  and  that 
Hoe’s  spare  parts  business  is 
“moving  lively,  perhaps  because 
of  apprehension  on  the  part  of 
press  owners.” 

As  of  January  16,  he  said, 
cash  and  securities  on  hand  will 
amount  to  $1,070,000  which 
will  not  include  $750,000  to  be 
received  from  O  Estado  de  Sao 
Paulo  (Brazil)  nor  will  it  reflect 
payments  to  James  Talcott  Inc. 
a  financing  firm  which  lent  Hoe 
$12  million  last  year. 


Past  week’s  range 


of  stock  prices 

Dec.  29  Jan.  7 

(New  York  Stock  Exchange) 

Berkey  Photo  . 

. . .  15% 

17% 

Boise  Cascade  . 

.  72% 

71% 

Capital  Cities  Bdestg.  . 

.  32% 

35% 

Cowles  Communications 

.  10% 

10% 

Crowell  Collier  . 

.  .  24'.  2 

24% 

Crown  Zellerbach 

.  35 

351/4 

Cutler  Hammer  . 

.  .  32% 

31% 

Dayco  Corp . 

25% 

24% 

Eastman  Kodak  . 

.  .  75% 

81 

Eltra  Corp . 

.  27% 

27% 

Fairchild  Camera  . 

.  87% 

91% 

Foote,  Cone,  Belding 

.  11% 

11% 

Gannett  Co . 

..  28% 

2/% 

Georgia  Pacific  . 

.  52 

50% 

Great  Northern  Paper 

50% 

52% 

Harris  Intertype  . 

.  73 

74% 

Inmont 

.  .  13% 

IJ'/t 

International  Paper  . 

.  ..  34% 

39% 

Knight  Newspapers  . 

Kimberly  Clark  . 

.  44 

44% 

.  78 

77% 

Republic  Corp.  . 

.  24% 

25% 

Richardson  Co . 

.  .  17 

21% 

North  American  Rockwell 

.  .  25% 

27% 

J.  W.  Thompson  Co . 

■  ■  38% 

32% 

Time  Inc . 

43 

Times  Mirror  . 

.  .  .  40 

40% 

White  Consolidated  . 

...  18% 

21 

(American  Stock  Exchange) 

Digital  Equipment  . 

Domtar  . 

Ehrenreich  Photo  . 

Milgo  Electronics  . 

New  York  Times  . 

PKL  Co . 

Southwest  Forest  Ind. 

Wood  Industries 


tk  104% 

141/4  l4'/t 
241/j  27 
S8'/4  47% 
43%  42 
IO</4  10 
14%  20 
12%  151/4 


(Over  the  Counter] 

Booth  Newspapers  37  37 

Boston  Herald-Traveler  33  28 

Cincinnati  Enquirer  . .  34  34 

Dow  Jones  .  43i/i  43 

Downe  Comms .  14%  17% 

Doyle,  Dane,  Bernbach  .  2l'/4  VT/i 

Federated  Publications  . .  50  50 

Grey  Advtg .  11%  13% 

Hurletron  .  4  5% 

Lee  Enterprises  .  21%  23% 

Media  General  .  35  34 

Ogiivy,  Mather  20  21 

Panax  Corp.  .  • 

Photon  15%  I4'/2 

Post  Corp.  (Wise.)  .  18  17% 

Bidder  Publications  .  21%  21% 

(Canadian  Exchanges) 

Abitibi  .  12%  12% 

B.  C.  Forest  .  32%  32% 

Great  Lakes  Paper  .  23%  23% 

MacMillan.  Bloedel  .  33%  33% 

Southern  Press  .  43  44''i 

Thomson  Newspapers  .  24  24% 


Sunday  price  25(5 

The  I^ew  York  Sunday  Neivs 
advanced  the  price  of  the  city 
zone  edition  from  20c  to  25c  on 
December  28.  The  increase  does 
not  apply  to  the  three-star  edi¬ 
tion  which  is  distributed  in 
areas  far  beyond  the  suburbs. 
The  Sunday  price  was  raised  to 
20c  six  years  ago. 
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1  9  X  X  *  1  Attorney  Thomas  A.  Foran  for  an  attorney,  Frank  W.  Oli- 

I  I  1^1  ^^1  consistently  objected  to  the  ver,  who  faces  possible  disbar- 

J  questions  as  being  “leading”  ment  because  he  held  a  press 

-■  ■  *  1  ■  •  ■  improper,  and  Judge  Hoff-  conference  to  discuss  a  suit 

consistently  sustained  the  critical  of  the  U.S.  District 
il/ y  objections.  The  result  was  that  Court  here. 

about  all  the  mayor  had  a  Oliver  filed  suit  on  behalf  of 
R  ’  r  I  1  R  H  ’  chance  to  say  was  in  support  35  other  attorneys  critical  of  the 

'  <  .  ea  j  admiration  for  the  city  of-  court’s  tight  security  and  news 

Chicago  The  jury  room  is  a  few  doors  ficials  whom  he  has  appointed,  clamp  in  the  Chicago  7  conspir- 

In  a  courtroom  crowded  most-  away,  and  across  the  hall,  from  So  great  was  the  demand  for  acy  trial.  He  discussed  the  suit 

ly  with  newspaper  and  tele-  the  press  room.  press  credentials  to  allow  cov-er-  ^vlth  newsmen  and  subsequently 

Adsion  reporters  —  including  Extra  guards,  however,  have  age  of  Daley’s  testimony  that  was  charged  with  vmlating  a 
about  35  Arsons  accredited  to  been  assigned  to  the  building’s  U.S.  Marshal  John  Meiszr^r  re-  court  rule  against  public  discus- 

cover  the  Chicago  7  conspiracy  entrances  since  the  Chicago  fused  to  issue  any  more  beyond  sion  of  litigations. 

1  the  70  or  75  he  already  has  dis-  A  three-judge  panel  had  re- 


Bv  Gerald  B.  Healev 


fused  a  request  by  the  Chicago 
picketing  has  been  Council  of  Lawyers  to  file  a 


trial  as  representatives  of  the  conspiracy  trial  started.  jne  or  70  ne  aireaay  nas  dis- 

underground  press  —  Mayor  Restrictions  on  the  press  re-  f  v.  k  Council  of  Lawvers  to  file  a 

Richard  J.  Daley’s  appearance  main  strict.  If  pictures  are  ^  While  picketing  has  been  Council  of  La^yeis  to  fil^ 

as  a  witness  created  early  fire-  wanted  they  must  be  taken  in  a  banned  m  or  near  the  Federal  fnend-of-the-court  brief  on  Oh- 

works,  then  collapsed  dismally,  large  second-floor  room  reserv^ed  Building,  one  group  of  young  ,  associate  nro- 

This,  presumably,  was  to  for  the  purpose.  No  picture-  people  huddled  outside  in  below-  f, 

have  been  the  high  point  of  the  taking  is  allowed  on  courtroom  zero  weather  to  read  an  “in-  ff  sor  of  law  at  the  University 

Iidve  uccii  me  iiigu  jjuiiii-  ux  me  &  •  m  i  uu  i:'  dictmeut”  of  the  rrn^'or  nnd  of  Chicago,  who  drafted  the 

trial  of  seven  persons  charged  floors  or  in  the  lobby.  For  a  metment  of  tne  mayor  ana  e  court’s  rulinv 

with  crossing  state  lines  to  con-  short  time  it  was  impossible  to  other  city  officials  for  a  cata-  >  ,  „  .  .  ^ 

wiwi  ciossiiig  smie  iuies>  to  cuii  ,  .  ..  iv,  -j  lomie  of  crime"?  ”  could  make  “any  conversation 

^ire  to  start  a  riot  during  the  shoot  pictures  on  the  sidewalks  ^  u’ersons  named  in  with  press  so  risky  that  they 

Democratic  National  Conven-  surrounding  the  building,  but  "^^^v  stTeme^  read  wouldn’t  talk  to  newsmen.” 

tion  here  in  August,  1968.  this  has  been  relaxed.  au  accusatory  statement  read  contends  that  Oli 

With  two  Chicago  dailies  Only  one  cameraman  was  by  a  diminutive  red-haired  girl  not  consti- 

a^lKnin,:  thm,  reporter,  each  teen  i„  the  lobby  ol  the  buUd-  with  the  a,d  of  a  bullborp  wa,  " 


banned  in  or  near  the  Federal  friend-of-the-court  brief  on  Oli- 


Democratic  National  Conven-  surrounding  the  building,  but  ^  newsmen.” 

tion  here  in  August,  1968.  this  has  been  relaxed.  au  accusatory  statement  read  contends  that  Oli 

With  two  Chicago  dailies  Only  one  cameraman  was  by  a  diminutive  red-haired  girl  not  consti- 

assigning  three  reporters  each  seen  in  the  lobby  of  the  buUd-  with  the  aid  of  a  bullhorn  was  JJssionaf  ^onLcra^^^ 

to  cover  Daley’s  2^^  hours  on  ing  during  Daley’s  testimony  Clayton  Kirkpatrick,  editor  of  ^  court’s  blanket 

the  stand  as  a  defense  witness,  and  it  is  possible  he  was  a  fed-  the  Chicago  Trihwie.  The  rally-  prohibition  of  conversations  be- 

and  the  other  two  sending  two  eral  employe,  for  they  are  ists  had  been  called  together  tween  attorneys  and  newsmen  is 

reporters,  plus  heavy  area  cov-  allowed  to  photo^aph  viola-  by  Davis,  one  of  the  conspiracy  in  violation  of  the  lawyers’ 

erage,  extra  chaira  were  pro-  Hons  of  loitering  in  the  build-  i.j.iai  defendants.  rights  under  the  first  amend- 


Disciplinary'  hearings  began  ment. 


-»  *■  1  j  lap.  Combined  expertise  diag- 

|y|  £10.0  noses  them  to  be  left-side  front 

and  rear  doors.  Reporters  scrib- 
•  1  ble  apace. 

anrilfl  SCCrCCy  But  on  voices  the  general 

^  lament:  “The  doors  are  under 
_x  injunction  not  to  talk  also.” 

dl  At  11.08  a.m.  EST,  a  cry; 

“Here  come  the  girls!”  Four  of 
By  H.  D.  Qui|£"  the  “Boiler  Room  girls”  walk  up 

UPI  Senior  Editor  Main  Street  and  into  the  build¬ 

ing — red  coat,  brown  coat,  green 
Edgartown’,  Mass,  coat,  beige  coat.  Newsmen  scrib- 
The  dread  vigil— or,  how  to  ble  into  notebooks, 
report  no  news  in  front  of  a  11:10  a.m.  the  girls  are 

courthouse.  inside  and  the  reporters  look 

Under  a  weak  winter  sun  back  across  the  street.  Only 
grimacing  at  them  from  a  blue  three  townspeople  are  standing 
morning  sky,  about  70  report-  there  watching  the  big  news. 


the  stand  as  a  defense  witness,  and  it  is  possible  he  was  a  fed-  the  Chicago  Tributie.  The  rally-  probibition  of  conversations  be- 
and  the  other  two  sending  two  eral  employe,  for  they  are  ists  had  been  called  together  tween  attorneys  and  newsmen  is 
reporters,  plus  heavy  area  cov-  allowed  to  photo^aph  viola-  by  Davis,  one  of  the  conspiracy  in  violation  of  the  lawyers’ 
erage,  extra  chaira  were  pro-  tions  of  loitering  in  the  build-  trial  defendants.  rights  under  the  first  amend- 

vided  in  U.S.  District  Judge  .  Disciplinary'  hearings  began  ment. 

Julius  Hoffman’s  courtroom  to  With  Daley  a  defense  wit-  _ | _ _ _ 

accommodate  the  outpouring  of  ness,  counsel  for  the  Chicago  7 

media  representatives.  In  a  — Abbie  Hoffman,  David  Del-  tViTTv!  tn  b*»^pn  sThp  front 

courtroom  that  seats  less  than  linger,  Tom  Hayden,  Rennie  iTlllCll  B.(10  "°ses  them  to  be  left-side  fre^rt 

100,  this  left  little  room  for  Davis,  Jerry  Rubin,  John  and  rear  doors.  Reporters  senb- 

spectators  considering  that  Froines  and  Lee  Weiner — at-  oiTlirl 

members  of  the  defendants’  tempted  to  have  the  mayor  de-  a.IIllQ  SCCrCCy  - 

families  have  seat  priority  after  dared  a  hostile  witness,  but  ^  ininnptioTi  not  to  tjilV  5i1.?o” 

the  press  is  located.  Judge  Hoffman  ruled  this  out  ITirillPSt  ^At^  ii  ns  ^ 

For  the  past  several  months  by  remarking  that  the  mayor  UliJUCOl  iVt  11.08  a.m.  EST, 

news  media  rejjre^ntatives  had  been  a  most  friendly  wit- 

thTunTted''stetes‘*Co»Xn2  The  defendants  have  con-  Opi  Senior  Edhor  Main  Str^t  and  into  the 

and  Federal  Building  in  Chi-  tended  that  the  mayor  issued  Edgartowv  Mass  *  xJ'  ” 

aim  r  euerai  Duiiumg  m  v.ni  ax-a.  iiiDGAKTOW.N,  Mass,  coat,  beige  coat.  Newsmen  scrib- 

cago  and  other  cities.  “Daley  tbe  orders  that  1^  to  violence  ^he  dread  vigil — or,  how  to  ble  into  notebooks 

Day”  saw  such  restrictions  tetween  ‘  yippies  and  police  j.gport  no  news  in  front  of  a  At  11-10  a  m  the  cirls  are 

inshl  Ld%he"-reJort?rs  iS 

bearing  iden-  botographers  were  attacked  Under  a  weak  winter  sun  back  across  the  street.  Only 

iiclS  JewfmeTLrwimen  during  various  demonstrations  grimacing  at  them  from  a  blue  tlmee  townspeople  are  standing 

iiiviuuiiig  newsmen  anu  women,  morning  sky,  about  70  report-  there  watching  the  big  news. 

were  stopped  as  they  entered  .F"  rv.p  ®rs,  photographers  and  tech-  12:05  p.m. — The  four  girls 

the  building  and  asked  to  state  .  hidcinfr  and  honmo-  uicians  standing  watching  two  emerge  and  go  back  down  Main 

their  business.  If  any  carried  courtroom  hissing  and  booing  /-"bristmas  wreaths  with  red  rib-  Street  A  staggered  nlatoon  of 

parcels  brief  cases  nurses  or  broke  out  and  three  spectators  Uhristmas  wreaths  with  red  rib  btreet.  A  staggered  platoon  oi 

f^ixeis,  onei  cases,  purses  or  •  f  j  bons  that  grace  the  front  doors  querying  reporters  and  snapping 

shopping  bags  they  were  re-  ^  •  q£  ^be  Dukes  County  court-  photographers  lopes  along  in 

quested  to  open  them  for  in-  During  this  demonstration  bouse.  front  of  them, 

spection  by  15  U.S.  marshal’s  which  resulted  in  the  arrest  of  T_g:j„  „  closed-door  inauest  James  L.  Kennedy,  an  attor- 
deputies  stationed  at  five  of  the  the  three  Mike  Royko,  a  Cht-  .  ^  the  witnesses, 

16  doors  in  the  building  lobby,  cago  Daily  Ncics  columnist,  re-  Smechne  At  long  ini  comes  out  and  says  the  girls  and 

The  other  11  doors  are  locked,  ported  that  one  of  Daley  s  sons,  .  ,  . ,  ^.^paths  nart  and  ether  witnesses  inside  have  been 

The  chief  reason  for  the  who  accompanied  him  to  court,  “^ais.  tne  wreatns  part  ana  papers  and  books  and 

added  security  was  an  investi-  fell  into  Ryoko’s  lap  try-ing  to  witnesses  emerge  and  pass  be-  ^  P  P  Reporters 

ealion  by  a  federal  grand  jury  get  a  look  at  the  eommotion.  C'l.rirLr  Zr.  and  then  ask  what  the 

into  the  police  killings  of  two  It’s  been  that  kind  of  a  trial,  the  courtroom  doors.  lawyers  inside  do. 

Illinois  Black  Panthers  party  with  Hoffman,  Rubin  and  some  Mindful  of  the  order  to  talk  ^be  lawyers  do  is  talk  to 

leaders.  The  jury-  was  sw-orn  in  of  the  co-defendants  clowning  to  no  one  about  their  testimony,  g^^^b  other  and  tell  each  other 
the  day  before  Daley  testified.  while  the  court  is  in  session  in  each  witness  headshakes  a  no-  ijes.” 

Other  special  precautions  in-  full  view  of  a  jury  which  Doro-  comment.  Qjj  ^^be  sidewalk  not  far  away, 

eluded  placing  of  opaque  strips  thy  Storck,  Chicago  Today  col-  At  10:35  A.M.,  a  grey  station  Russell  Peachy,  head  of  an 
of  caulking  in  the  cracks  of  win-  umnist  described  as  being,  by  w-agon  parks  at  the  curb.  Peek-  Edgartown  inn,  volunteers  that 
dows  and  doors  of  jury  room,  this  time,  “catatonic.”  ing  through  dusty  windows  re-  on  the  day  the  inquest  began,  he 

which  is  normally  a  courtroom.  The  defense  asked  dozens  of  porters  see  two  black  automo-  was  at  a  Boston  hotel  chuckling 
and  exhaustive  checking  for  questions  about  the  mayor’s  role  bile  doors  with  light  blue  vinyl  at  a  big  headline  saying  he  was 
bugging  equipment.  in  the  Democratic  convention,  linings  under  some  brown  bur-  mysteriously  missing. 
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PROMOTION 


Nationwide  local  market 
research  plan  under  study 


This  may  be  the  year — the 
Year  of  the  1970  Census — when 
newspapers  will  agree  on  local 
market  research  that  meets  with 
hearty  acceptance  by  advertisers 
and  their  agencies. 

To  that  end,  a  proposal  for  a 
coordinated  research  plan  that 
will  produce  comparable  local 
media  audience  data  for  agen¬ 
cies’  computers  is  undergoing 
close  examination  by  newspaper 
promotion  executives. 

Pat  LaHatte,  Atlanta  News¬ 
papers,  as  president  of  the  In¬ 
ternational  Newspaper  Promo¬ 
tion  Association  plays  a  leading 
role  in  the  inner  circle  of  the  in¬ 
dustry  that  is  hard  at  work  try¬ 
ing  to  arrive  at  a  formula  for 
newspaper  research  that  will 
overcome  the  oft-heard  criti¬ 
cisms  that  national  advertisers 
don’t  find  much  of  value  in  the 
traditional  local  studies  of  prod¬ 
uct  use  and  brand  preference 
nor  in  newspaper  audience 
studies  as  now  conducted. 

‘On  the  right  track’ 

Pat  has  sent  out  to  the  INPA 
membership  (1,040)  the  com¬ 
plete  proposal  for  a  nationwide 
plan  which  acknowledges  in  the 
preamble  that  “on  the  new’spa- 
per  side  it  is  often  pointed  out 
that  the  research  techniques  and 
market  definitions  most  advan¬ 
tageous  for  one  paper  in  a  large 
competitive  market  may  disad¬ 
vantage  its  competition.” 

The  census  year,  it  is  stated, 
will  provide  an  enormous 
amount  of  benchwork  marketing 
information  to  which  the  news¬ 
paper  studies  can  be  related.  It 
is  therefore  proposed  that  these 
studies  be  made  in  as  many 
newspaper  markets  as  possible, 
particularly  in  the  standard 
metropolitan  areas  for  which 
special  census  tabulations  will  be 
reported. 

The  pro])osal  was  unveiled  at 
the  recent  meeting  of  the  board 
of  directors  of  the  Bureau  of 
Advertising,  ANPA,  in  Puerto 
Rico.  Charles  Treat,  general 
Times,  who  is  chairman  of  the 
manager  of  the  Oklahoman  and 
Bureau  Plans  Committee,  stated 
that  he  believes  the  plan  is  “on 
the  right  track.” 

The  proposed  plan  includes 
the  following  points: 

The  essential  purpose  of  each 
local  study  will  be  to  measure 
the  size  and  characteristics  of 
the  newspaper  audience  in  the 


paper’s  primary  distribution 
area.  This  would  require  that 
the  sampling  be  projectable  to 
the  entire  population  of  the  area 
rather  than  to  newspaper  read¬ 
ers  alone.  To  insure  uniformity 
the  sample  base  should  be  the 
standard  metropolitan  statistical 
area  or  the  ABC  primary  mar¬ 
ket  (whichever  is  smaller).  If 
SMSA  and  primary  market  are 
not  identical,  additional  inter¬ 
views  can  be  added  to  produce  a 
second  sample  base  projectable 
to  the  larger  area.  There  will  be 
obvious  exceptions  to  these 
ground  rules;  for  example,  in 
the  case  of  suburban  newspapers 
or  others  (as  in  Long  Beach) 
whose  primary  market  is  a  geo¬ 
graphic  component  of  a  larger 
and  more  complex  metropolitan 
area.  However,  by  requiring 
that,  wherever  possible,  every 
survey  be  projectable  to  the 
SMSA,  the  studies  will  be  more 
readily  comparable  with  other 
kinds  of  media  and  market  in¬ 
formation.  By  making  the  data 
also  projectable  to  the  paper’s 
primary  market,  competing 
morning  and  evening  papers  in 
the  same  city  could  produce  find¬ 
ings  promotable  for  their  own 
special  and  distinctive  sales  pur¬ 
poses. 

Research  Technique 

A  sample  of  not  less  than  500 
interviews  should  be  required 
for  the  smaller  of  the  two  areas 
on  which  reports  would  be  pre¬ 
pared.  The  demogi-aphic  classifi¬ 
cations  used  in  the  analysis 
should  be  those  recommended  by 
the  A.A.A.A.  An  equal  number 
of  interviews  should  be  con¬ 
ducted  Tuesday  through  Satur¬ 
day,  to  measure  the  average  five- 
weekday  readership. 

Only  probability  sampling  of 
individuals  should  be  employed 
in  the  research.  Personal  inter¬ 
viewing  is  recommended,  though 
telephone  interviews  would  be 
accepted  in  the  case  of  smaller 
non-competitive  markets  with 
over  90%  household  telephone 
ownership.  (It  is  recognized  that 
some  individual  papers  with 
wide  national  or  regional  distri¬ 
bution  (e.g.  Wall  Street  .loumal, 
Des  Moines  Register,  etc.)  might 
wish  to  employ  telephone  inter¬ 
views  for  special  studies  of  their 
own  unrelated  to  the  present 
uniform  national  project.) 

The  basic  sequence  of  ques¬ 
tions  used  to  qualify  an  individ¬ 


ual  as  a  newspaper  reader 
should  be  that  originally  em¬ 
ployed  by  the  Bureau  of  Adver¬ 
tising  in  its  study,  “The  Daily 
Newspaper  and  Its  Reading 
Public,”  which  underwent  tech¬ 
nical  consultation  with  the  ARF. 

Scope  of  the  research 

The  basic  standard  questions 
in  all  the  studies  will  provide 
data  on  yesterday  (weekday) 
newspaper  readership.  This  still 
leaves  many  possibilities  for  pa¬ 
pers  to  incorporate  additional 
subjects  in  the  interviews  to  pro¬ 
duce  information  of  a  unique 
and  promotional  nature:  e.g., 
page  opening,  recognition  of  spe¬ 
cific  ads  or  editorial  features, 
exposure  to  other  media,  con¬ 
sumer  purchasing  habits,  brand 
attitudes,  etc.  (As  these  ques¬ 
tions  are  added,  the  complexity 
and  cost  of  the  research  will  of 
course  mount  substantially.) 

By  extending  the  scope  of  the 
research  it  might  also  be  pos¬ 
sible  to  do  studies  of  repeat 
readership  (to  produce  measures 
of  audience  accumulation,  ad 


page  exposure,  reach  and  fre¬ 
quency,  etc.)  studies  of  adver¬ 
tising  campaign  effects,  of  Sun¬ 
day  and  Saturday  readership, 
and  of  readership  by  such  spe¬ 
cialized  segments  of  the  market 
as  teenagers,  Negroes,  suburb¬ 
anites,  etc. 

As  the  scope  and  complexity 
of  the  research  increase,  it  may 
be  of  interest  to  the  individual 
sponsoring  newspaper  of  each 
study  to  undergo  ARF  technical 
review. 

Operating  plan 

The  Bureau  of  Advertising 
will  present  this  proposal  to  (a) 
the  Research  Advisory  Council 
of  newspaper  research  directors, 
(b)  the  leading  newspaper  rep¬ 
resentative  firms,  and  (c)  to 
newspaper  publishers  in  metro¬ 
politan  markets.  Copies  of  the 
proposal  will  also  be  turned  over 
to  a  number  of  leading  market 
research  firms  to  encourage 
them  to  develop  specific  price 
packages  to  be  offered  to  news¬ 
papers  as  well  as  to  advertisers 
and  agencies  who  might  wish  to 
underwrite  part  of  the  cost. 

In  presenting  the  proposal  to 
the  newspaper  industry  the  Bu¬ 
reau  would  cooperate  with  the 
AAAA  and  would  endeavor  to 
secure  maximum  participation 
in  projects  that  might  be  orig¬ 
inated  either  locally  or  by  na¬ 
tionally-known  market  research 
organizations.  The  Bureau’s  own 
(Continned  on  page  62) 


Gannett  papers  enlarge 
market  research  effort 


Rochester,  N.Y. 

Richard  L.  Hare,  Gannett  Co. 
director  of  research,  has  been 
ai)pointed  to  a  newly  created 
corporate  post  as  director  of 
marketing  and  research. 

The  appointment  was  an¬ 
nounced  by  John  E.  Heselden, 
Gannett  vicepresident/Opera- 
tions.  Heselden  said  Hare’s  ap¬ 
pointment  means  that  “Gannett 
is  moving  forward  to  meet  the 
changing  needs  of  our  readers 
and  advertisers.  We  will  expand 
our  research  on  the  editorial 
product  and  advertising.  There 
will  be  even  greater  emphasis  on 
finding  new  ways  to  make  our 
newspapers  more  interesting  and 
more  serviceable.” 

Hare  will  be  responsible  for 
the  development  of  special  mar¬ 
keting  efforts  in  the  company’s 
advertising  sales  activities.  He 
will  continue  to  direct  Gannett 
research  activities,  as  he  has 
done  since  being  named  corpor¬ 
ate  research  director  in  1966. 

Hare,  34,  joined  Gannett  in 
1960  at  the  Danville  (Ill.)  Com¬ 


EDITOR  8c  PUBLISHER  for  January  10,  1970 


Richard  L.  Hare 

mercial-News.  In  1964  he  was 
appointed  marketing  research 
manager  of  the  Gannett  Adver¬ 
tising  Sales  in  Syracuse,  and 
moved  to  Rochester  in  1966. 

He  attended  the  University  of 
Illinois  for  both  graduate  and 
undergraduate  work  and  has  a 
master’s  degree  in  Marketing. 
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Baltimore’s 


papers  shut 
by  walkout 


Baltimore 
Baltimore  began  the  new  year 
experiencing  its  second  newspa¬ 
per  blackout  in  five  years. 

The  Sunpapers  and  Hearst’s 
News  American  ceased  publica¬ 
tion  with  editions  of  Saturday, 
January  3,  after  Local  31  of  the 
Pressmen’s  Union  called  a 
strike.  The  vote  for  the  walkout 
was  announced  as  231  to  5. 

The  old  contract  had  expired 
New  Year’s  Eve  and  picket 
lines  were  set  up  but  the  “on 
strike”  words  on  the  placards 
were  covered  with  masking  tape. 
The  union  said  these  were  “in¬ 
formational”  lines  while  nego¬ 
tiations  continued. 


Martin  S.  Komornik,  a  fed¬ 
eral  mediator,  said  the  talks 
ended  on  an  impasse. 

Contracts  with  printers  and 
mailers  also  ran  out  December 
31  and  they  honored  the  press¬ 
men’s  lines,  along  with  members 
of  the  guild.  One  pressman  was 
injured  when  he  tried  to  cross 
the  line. 


Is  another 


The  ^ild  in  1965  called  the 
first  strike  in  the  history  of  the 
Sunpapers,  walking  out  Easter 
Saturday  and  returning  June  4. 
News  American  news  depart¬ 
ment  workers  have  an  independ¬ 
ent  union. 


The  guild  contract  with  the 
Sunpapers  expires  June  4. 

The  pressmen  asked  for  a  $37 
increase  over  two  years,  com¬ 
parable  with  raises  recently 
granted  at  Washington  papers. 

Spokesmen  for  the  newspapers 
said  the  matter  was  in  the 
hands  of  the  mediator.  No  ses¬ 
sions  were  scheduled  this  week. 


Strike  paper 
loses  suit 


against  UPI 


Washington 

The  Detroit  Daily  Press,  a 
newspaper  published  for  four 
months  during  the  1964  strike 
against  two  Detroit  daily  news¬ 
papers,  lost  an  antitrust  suit  for 
treble  damages  against  United 
Press  International,  the  Detroit 
Free  Press  and  the  Detroit 
News  when  the  Supreme  Court 
refused  to  hear  its  appeal  from 
a  lower  court’s  dismissal  of  its 
complaint. 

The  Daily  Press,  published 
from  July  22  to  November  22, 
1964,  staffed  mostly  by  em¬ 
ployees  from  the  struck  news¬ 
papers,  charged  the  UPI  and 
the  newspapers  with  conspiracy 
to  restrain  competition  and  mo¬ 
nopolize  news  service.  It  asked 
$7.5  million  damages. 

The  defendants,  the  complaint 
alleged,  conspired  to  prevent  the 
Daily  Press  from  obtaining  all 
or  any  of  the  UPI  wire  services, 
and  the  UPI,  acting  alone,  un¬ 
lawfully  refused  to  deal  with 
the  Press  as  part  of  an  unlawful 
attempt  to  monopolize  commerce 
in  violation  of  Section  2  of  the 
Sherman  Act. 

Judge  Talbot  Smith,  in  fed¬ 
eral  district  court  for  the  East¬ 
ern  District  of  Michigan,  dis¬ 
missed  the  complaint,  and  the 
U.S.  Circuit  Court  of  Appeals 
upheld  the  dismissal  on  June 
20,  1969.  The  Supreme  Court 
denied  certiorari,  6  to  2,  with 
Justices  Hugo  L.  Black  and 


William  O.  Douglas  holding  that 
the  case  should  be  heard. 

The  main  target  of  the  suit 
was  the  UPI.  Inability  to  obtain 
UPI  service,  according  to  the 
Daily  Press,  hampered  its  ef¬ 
forts  to  publish  a  first  class 
newspaper.  It  was  able  to  ob¬ 
tain  a  Reuters  news  service  and 
a  Dow  Jones  financial  wire  serv’- 
ice  but  ^vithout  a  full  news  serv¬ 
ice  such  as  UPI,  it  could  not 
offer  subscribers  a  well-rounded 
product. 


Contra':!  Mas  offered 


m 


postal  boost 


on  the  way? 


MRS.  FLORA  OGAN  has  been 
appointed  city  editor  of  the 
Ogden  (Utah)  Standard-Examiner. 
A  native  of  Ogden,  she  joined 
the  staff  as  reporter  in  I960  after 
serving  seven  years  as  correspond¬ 
ent  in  nearby  Roy,  Utah.  She  also 
has  been  church  editor  for  the 
past  five  years. 


Anderson  resigns 
as  ad  director 


The  UPI,  according  to  briefs 
filed  with  the  Supreme  Court, 
told  the  Daily  Press  it  could 
have  full  service  for  $2,480  per 
week  on  a  five-year  contract,  the 
fifth  year  to  be  paid  in  advance. 
It  declined  sale  to  the  Press  of 
separate  services,  such  as  its 
newspicture  wire  and  state  wire, 
under  short-term  contracts. 

Judge  Smith  ruled  that  UPI’s 
refusal  to  deal  on  any  but  a 
complete  service  basis  was  based 
on  reasonable  business  grounds. 
He  also  ruled  that  the  Press 
had  failed  to  establish  an  anti¬ 
trust  conspiracy. 

The  Press  asserted  that  it 
earned  $1.8  million  in  advertis¬ 
ing  and  $1.1  million  in  circula¬ 
tion  revenues  while  it  published. 
It  said  it  contemplated  publish¬ 
ing  a  permanent  newspaper  in 
the  Detroit  area. 

UPI,  however,  declared  that 
all  of  its  negotiations  were  with 
an  “interim  newspaper”  that  in¬ 
tended  to  go  out  of  business 
when  the  strike  was  over.  The 
Press  did  go  out  of  business  the 
day  the  strike  ended  and  most 
of  its  employees  returned  to 
their  jobs  with  the  Free  Press 
and  the  News. 


Detroit 

The  resignation  of  Elving  N. 
Anderson  as  advertising  director 
of  the  Detroit  Free  Press  was 
.announced  this  w’eek.  He  came 
here  about  seven  years  ago  from 
the  St.  Louis  Globe-Democrat. 

John  B.  Olson,  general  man¬ 
ager,  named  Daniel  S.  Renner  as 
advertising  director  of  the 
Knight  newspaper.  He  has  been 
assistant  retail  advertising  man¬ 
ager  since  1967.  Prior  to  joining 
the  Free  Press  in  1965  he  was  a 
sales  executive  at  the  Cincinnati 
Enquirer.  He  started  his  career 
as  a  classified  advertising  sales¬ 
man  for  North  Carolina  and 
Ohio  newspapers. 


Ad  post  filled 


Newark,  N.J. 

The  Greater  Newark  Chamber 
of  Commerce  has  hired  Mrs. 
Patricia  F.  Laubner  as  advertis¬ 
ing  manager  of  Newark  maga¬ 
zine.  She  has  been  editor  of 
weekly  new’spapers  in  New  Jer¬ 
sey  and  Florida- 


Washington  j 

The  ninth  increase  in  second  ; 
class  mail  rates  for  newspapers  ) 
in  the  past  11  years  went  into  ^ 
effect  January  1,  and  a  tenth  j 
raise  is  likely  before  long.  , 

Publishers  have  registered  | 
objections  to  another  round  of  ■ 
postage  boosts  as  proposed  in  j 
HR  10877,  on  w'hich  a  House 
post  office  and  civil  service  j 
subcommittee  has  held  prelim¬ 
inary  hearings.  Thus  far  there  | 
is  no  sign  of  action  in  respect  ! 
to  the  postal  bills  in  the  Senate,  i 

The  American  Newspaper  : 
Publishers  Association  directed  j 
its  fire  at  the  way  the  proposed 
increase — a  so-called  12%  “aver-  ) 
age” — would  apply  unevenly  and 
hit  small  daily  newspapers  the  I 
hardest,  as  much  as  25%.  i 

When  he  testified,  Stephen  ' 
W.  Ryder  of  the  Ottaway  News¬ 
papers,  chairman  of  the  ANPA  ) 
postal  committee,  reminded  the  ■. 
congressmen  that  the  ANPA  » 
didn’t  object  to  the  thi'ee-step 
rise  in  second  class  postage  rat^ 
in  the  1967  bill  submitted  by  the 
Post  Office  Department  because 
publishers  generally  recognized 
the  need  for  more  revenue  from 
the  mails. 

An  8%  increase,  effective  this 
year,  completed  the  23%  pack¬ 
age.  Now'  the  Post  Office  is  ask¬ 
ing  for  a  3/lOth  of  one  cent 
surcharge  per  copy  to  realize 
$15.3  millions  more  a  year. 

The  surcharge,  ANPA  sub¬ 
mitted,  would  affect  those  news¬ 
papers  least  able  to  pay  and 
least  able  to  change  to  other 
methods  of  distribution,  such  as 
many  of  the  large  mail  users  i 
have  done.  Only  one  daily  news-  1 
paper  out  of  seven  is  mailed,  j 
Ryder  noted,  and  papers  w'ith  I 
less  than  5,000  circulation  send 
about  a  third  through  the  jiost  j 
office  for  rural  delivery  routes.  ) 


Yes,  there ’s  snow  news 


Burlington,  Vt. 

After  one  of  the  worst  blizzards  which  has  hit  Vermont 
during  the  past  century,  the  young  JIMS  w'ho  deliver  the 
Burlington  Free  Press  received  praise  for  their  outstand¬ 
ing  delivery  service. 

As  reported  by  their  newspaper: 

“While  most  other  services  were  suspended,  these  young 
men  cut  pathways  to  the  homes  of  their  customers  to  make 
deliveries.  ‘How  long  did  it  take  you  today?’  a  customer 
was  heard  asking  his  JIM.  ‘Oh,  aWut  three  hours  instead 
of  the  usual  one,’  was  the  reply” 

With  the  exception  of  a  few  towns  where  roads  were 
impassable  for  trucks,  Free  Press  deliveries  were  com¬ 
pleted,  although  a  little  late  in  some  areas. 
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More  than  exercise  in  curiosity 

Press  inquiry  not  pointed 
to  government  involvement 


mercial  interests,  she  said,  cit¬ 
ing  an  example  in  her  own  past 
on  another  publication  whereby 
one-quarter  of  a  page  was  de¬ 
voted  to  a  small  and  unim¬ 
portant  company  because  it  had 
just  signed  an  advertising  con¬ 
tract. 

At  present,  she  added,  “rumor 
has  it  that  the  travel  and 
women’s  pages  are  the  most 
vulnerable”  to  commercial  pres¬ 


Ottawa 

The  special  Senate  committee 
on  mass  media  will  have  some¬ 
thing  to  say  in  its  report  on  the 
newspaper  as  a  public  trust  and 
on  the  idea  of  a  press  council, 
its  chairman,  Keith  Davey, 
says. 

Asked  on  a  television  show. 
Question  Period,  whether  the 
committee  would  deal  w'ith  these 
two  subjects.  Senator  Davey  re¬ 
plied:  “I  think  we  will  have  to, 
frankly.” 

Senator  Davey  rejected  the 
suggestion  that  the  committee 
may  look  at  newspapers  in  the 
way  the  government  now  looks 
at  the  electronic  media,  in  terms 
of  licensing,  and  so  on. 

Senator  Davey  said  “it  is  the 
inclination  of  the  members  of 
the  committee  to  veer  away 
from  anything  which  in  any 
way,  shape  or  form  could 
be  interpreted  as  government 
involvement  in  a  free  press  .  .  .” 

Senator  Davey  also  said  the 
committee  does  not  represent  a 
government  initiative.  It  is  his 
owm  idea.  He  has  had  no  dis¬ 
cussions  at  any  time  with  Prime 
Minister  Trudeau  about  the  in¬ 
quiry. 

Interested  in  advertising 

Speaking  for  himself,  he  said 
of  the  presentation  of  the 
Canadian  Daily  Newspaper 
Publishers  Association  that  “I 
had  the  impression  after  that 
hearing  that  the  CDNPA  was 
primarily  interested  in  selling 
newspaper  advertising.” 

Also  the  committee  investiga¬ 
tion  is  more  than  an  exercise  in 
curiosity  about  the  news  media. 

“Pm  not  sure  what  we  want 
to  change,”  he  said.  “I  think 
that  any  good  chairman  of  a 
committee  has  some  idea  of  the 
direction  in  which  he  hopes  the 
committee  might  move. 

“So,  while  I  don’t  have  pre¬ 
judgments,  I  think  I  do  have 
some  idea  of  the  general  areas 
about  which  we  should  recom¬ 
mend.” 

The  committee  hopes  to  im¬ 
prove  the  media  and  he  thinks 
the  process  has  already  begun. 

“Any  number  of  the  pub¬ 
lishers  have  said  to  me  this 
week,  some  of  them  on  the  rec¬ 
ord  and  some  privately,  that  our 
committee  has  forced  them  for 
the  first  time  in  their  existence 


to  think  about  the  newspapers 
as  a  media.”  This  was  “a 
healthy  development.” 

Would  Senator  Davey  want  a 
national  newspaper  of  record? 

“I  would  hope  that  we  could,” 
he  replied  without  saying 
w'hether  the  idea  was  feasible. 

The  panel  w'hich  questioned 
Senator  Davey  was  made  up  of 
three  Ottawa  columnists  who 
had  appeared  as  witnesses  ear¬ 
lier  before  the  committee,  Doug¬ 
las  Fisher,  Charles  Lynch  and 
Robert  Hull. 

A  group  of  journalists  from 
Montreal  expressed  concern  to 
the  Senate  inquiry  that  news¬ 
papers  and  broadcasting  gen¬ 
erally  fail  to  report  adequately 
what  is  really  happening  in 
society. 

Ixtss  of  faith  in  reporting 

One  result,  they  told  the  com¬ 
mittee,  is  a  loss  of  faith  by  the 
public  in  today’s  reporting. 

Representatives  of  the  eight- 
month-old  Association  of  Eng- 
lish-Media  Journalists  of  Que¬ 
bec  conceded  they  are  uncertain 
about  how  to  correct  the  weak¬ 
nesses.  Tentative  ideas  include 
adopting  European  systems  that 
give  working  reporters  more 
say  in  journalistic  policy. 

The  association,  organized 
last  April  to  form  a  link  wdth  a 
federation  of  Quebec  journalists 
writing  in  French,  has  65  mem¬ 
bers  dedicated  generally  to  self 
improvement. 

For  the  Senate  inquiry,  the 
association  compiled  replies  to 
specific  questions  about  the 
new's  industry  from  23  respond¬ 
ents.  In  addition,  several  discus¬ 
sions  were  held  and  the  gist  of 
conclusions  were  reported  to  the 
committee  in  a  written  brief. 

Four  association  directors 
answered  questions  at  a  three- 
hour  committee  session — David 
Waters,  associate  editor  of  the 
Montreal  Star;  Joan  Fraser, 
reporter  for  the  Financial 
Times;  Rod  Blaker,  director  of 
public  affairs  for  radio  CJAD, 
Montreal,  and  Dick  MacDonald, 
reporter  for  the  Montreal  Star. 

They  felt  that  much  of  to¬ 
day’s  journalism  is  irrelevant 
to  what  is  really  going  on  in 
society  and  the  public  has  lost 
faith  in  reporting. 

Asked  by  senators  to  explain, 
G.  Waters  said  journalism  'gets 


hung  up  on  details  and  super¬ 
ficialities”  of  otherwise  im¬ 
portant  issues. 

For  example,  the  association 
panel  generally  agreed,  reports 
of  the  arrest  of  the  son  of  Prof. 
Marshall  McLuhan  on  dope 
charges  probably  was  given 
undue  prominence.  The  real 
story  was  the  dope  issue  itself. 

Because  of  traditional  atti¬ 
tudes  to  w'hat  makes  news, 
there  is  a  tendency  to  confuse 
news  with  what  is  really  reader 
entertainment  —  perhaps  be¬ 
cause  of  personalities  involved. 

Waters  added,  however,  that 
such  stories  as  the  Sharon  Tate 
murder  case  in  Hollywood 
might  serve  a  cathartic  purpose 
— a  vehicle  by  which  readers 
could  rid  themselves  of  hostili¬ 
ties — but  there  is  a  thin  line  be- 
tw^een  using  the  case  for  that 
purpose  and  simply  exploiting  it 
for  entertainment. 

Delving  into  causes  of  weak¬ 
ness  in  the  quality  and  rele- 
v'ance  of  news,  the  association 
panel  cited  commercial  pres¬ 
sures  ;  the  •  weight  of  informa¬ 
tion  piled  on  journalists  and  the 
speed  with  which  they  must 
handle  it,  and  the  hierarchical 
structure  of  news  organizations, 
which  gives  middle-management 
editors  the  real  power  to  mold 
the  news. 

Subtle  pressures 

The  association  said  two- 
thirds  of  their  members  who 
responded  to  questions  believe 
the  news  is  affected  by  commer¬ 
cial  interests.  Most  agreed  the 
pressures  were  no  longer  as 
obvious  as  they  used  to  be — say, 
open  attempts  by  a  newspaper 
advertiser  to  suppress  a  storji 
— ^but  remained  as  dangerously 
subtle  and  indirect. 

The  paneli.sts  said  there  is  a 
feeling  that  the  journalist  be¬ 
comes  aware  of  certain  taboo 
subjects  or  sensitive  area  and 
tends  to  react  by  tailoring  his 
writing  to  that  awareness  “to 
the  detriment  of  an  honest 
press.” 

Miss  Fraser  said  publishers 
are  no  longer  regarded  as  crass 
money-makers  by  many  report¬ 
ers,  but  there  is  a  recognition 
that  the  media  themselves  are 
commercial  enterprises. 

There  are  still  some  overt 
examples  of  catering  to  com- 


sures. 

MacDonald  said  that  more 
often  than  not  the  pressure 
comes  from  middle  management 
on  a  newspaper,  the  managing 
and  desk  editors,  who  prejudge 
what  they  think  the  top  man¬ 
agement  might  want. 

Unaware  of  trends 

Water  said  the  news  media 
should  be  reporting  the  begin¬ 
nings  of  major  trends  and 
changes,  but  often  they  don’t 
because  they  do  not  know  about 
them.  They  do  not  know  because 
they  lack  the  time  to  pause  and 
look  for  them. 

Water  said  it  was  felt  the 
editors  were  insensitive  and  un¬ 
aware,  partly  because  they  had 
to  handle  so  much  copy  cross¬ 
ing  their  desks.  They  exercised 
judgment  on  a  basis  that  is  sel¬ 
dom  explained  to  the  writer. 

One  suggestion  is  to  replace 
the  traditional  hierarchical 
structure,  whereby  the  reporter 
in  direct  contact  with  the  news 
is  at  the  bottom  of  the  pyramid, 
with  a  more  democratic  system. 

The  association  cited  exam¬ 
ples  in  France  and  West  Ger¬ 
many  under  w’hich  reporters  are 
protected  against  being  forced 
to  write  what  their  conscience 
does  not  permit  and  against  un¬ 
due  interference  with  what  they 
do  Avrite.  Similarly,  they  have 
some  say  about  who  will  be  their 
editors. 

Crisis  of  credibility 

Charles  Templeton,  Toronto 
broadcaster  and  former  editor, 
told  the  Senate  committee  that 
serious  weaknesses  in  the  news 
systems  of  Canada  have  helped 
produce  a  social  crisis. 

He  cited  “indirect  and  un¬ 
spoken”  control  of  news  within 
the  media,  economic  pressures, 
inadequate  professional  stand¬ 
ards  for  journalists  and,  some¬ 
times,  lack  of  competition. 

He  said  there  is  “a  crisis  of 
credibility”  among  the  public 
about  the  news  provided. 

“We  speak  a  great  deal  about 
the  right  to  know,  but  the  right 
is  meaningless  unless  we  are 
able  to  know.  And  our  ability  to 
know  is  essentially  in  the  hands 
of  those  who  own  and  run  the 
news  media,”  he  declared. 

“If  they  do  not  do  their  job 

(Continued  on  page  52) 
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Censorship  stew 
boils  in  Vietnam 


When  an  enlisted  man  for  the 
Armed  Forces,  Vietnam,  Net¬ 
work  —  the  AFVN  —  told  his 
audience  that  he  and  other 
newscasters  were  “not  free  to 
tell  the  truth  and,  in  essence,  to 
tell  it  like  it  is,”  the  fat  was 
once  more  in  the  fire. 

Especially  when  a  second  en¬ 
listed  man  stood  up  and  said  in 
effect,  “Yes,  that’s  right,  and  I 
agree  with  him.” 

The  squabble  was  on  again 
between  the  military  conmiand 
and  reporters. 

The  latest  chapter  features 
Specialist  5  Robert  Lawrence, 
27,  of  Atlanta,  who  interrupted 
his  newscast  to  say  what  he  did 
about  censorship.  His  charge 
was  supported  by  Cpl.  Thomas 

S.  Sinkovitz  of  Harrisburg,  Pa., 
a  sports  newscaster.  Last  heard, 
they  were  still  talking  with  the 
inspector  general — and  with  re¬ 
porters. 

What  emerges  is  confusion 
over  what  should  and  should  not 
be  said  in  reporting  an  unde¬ 
clared  war. 

Guidelines  given 

Yet  there  are  guidelines,  as 
the  Associated  Press  discovered 
w’hen  some  of  its  reporters 
looked  into  the  matter.  They 
discovered  that  the  Defense  De¬ 
partment,  at  the  beginning,  laid 
dowTi  the  policy  that  there 
should  be  no  military  news  cen¬ 
sorship.  But  the  AFVN  does 
have  restrictions  on  certain 
types  of  stories  spelled  out. 

F\)rmer  Secretary  of  Defense 
Robert  S.  McNamara  signed  a 
memorandum  on  May  1,  1967, 
stating  that  “members  of  our 
armed  forces  .  .  .  are  entitled  to 
the  same  unrestricted  access  to 
news  as  are  all  other  citizens. 
Interference  with  access  of  news 
will  not  be  permitted  ...” 

The  McNamara  message  was 
followed  by  one  from  the  U.S. 
Commander  in  the  Pacific  that 
said:  “The  withholding  of  un¬ 
favorable  news  stories  and  wire 
service  reports  from  troop  in¬ 
formation  publications  or  cen¬ 
sorship  of  news  stories  or  broad¬ 
casts  is  prohibited. 

“News  management  and  med¬ 
dling  with  the  news  will  not  be 
tolerated,  either  in  external  pub¬ 
lic  information  or  internal  troop 
information.” 

Against  this,  the  AFVN’s 
standard  operating  procedure 
for  its  news  branch  states:  “All 
news  concerning  the  war  in  the 
Republic  of  Vietnam  will  be 
based  on  official  press  releases 
and/or  briefings  by  the  U.S. 


Military  Assistance  Command 
Office  of  Information.  .  .  .  Under 
no  circumstances  will  wire  serv¬ 
ice  or  commercial  network  in¬ 
formation  be  used  unless  the 
story  facts  are  checked  with 
MACORI.” 

Between  these  statements, 
there  would  be  a  need  for  clari¬ 
fication,  and  a  U.S.  Command 
officer  spoke  to  the  AP  about 
this.  He  said  that  AFVN  news¬ 
men  were  not  actually  required 
to  check  every  fact  they  get 
from  civilian  news  soui’ces.  He 
added : 

“They  are  able  to  use  editorial 
judgment,  and  they  must  check 
only  if  they  have  some  question 
about  the  facts  as  reported.” 
The  officer  said  that  “In  any 
story  which  is  speculative  or  un¬ 
confirmed  by  the  U.S.  Command, 
we  ask  them  to  attribute  it  to 
the  source  from  which  it  came.” 

Investigation  under  way 

A  test  would  seem  to  lie  in 
the  fact  that  the  AFVN  did  re¬ 
port  fully  on  the  case  of  Law¬ 
rence  and  Sinkovitz  and  their 
charge  of  censorship.  Previous¬ 
ly,  the  military  network  had  re¬ 
ported  on  the  Green  Beret  mur¬ 
der  case,  involving  a  Vietnam 
double-agent,  the  My  Lai  inci¬ 
dent  and  attacks  by  Senators, 
Congressmen  and  others  critical 
of  U.S.  foreign  policy,  the  draft 
and  the  war  in  Vietnam. 

Lawrence,  awaiting  the  out¬ 
come  of  interviews  with  officers 
from  the  inspector  general’s  of¬ 
fice,  said  he  had  been  scheduled 
to  go  from  the  11  p.m.  show  to 
a  daytime  schedule.  Now  he 
didn’t  know  what  to  expect.  “I’m 
w'illing  to  go  to  jail,”  he  said, 
“for  what  I  believe  in — freedom 
of  speech.” 

Leading  up  to  his  present 
trouble,  Lawrence  said  the 
Army  command  had  objected  to 
photographs  he  was  using  that 
were  considered  critical  of  the 
South  Vietnamese  government 
of  President  Nguyen  Van  Thieu. 
He  said  the  pictures  were  silent 
and  were  supplied  by  the  Colum¬ 
bia  Broadcasting  System. 

“They  called  me  up  one  day,” 
he  said,  “and  I  was  told  the 
MACV  Office  of  Information 
was  upset  and  had  sent  around 
a  directive  that  I  wouldn’t  use 
any  more  silent  films  on  the  air. 
They  said  it  looked  like  we  were 
editorializing  even  though  we 
mentioned  that  CBS  compiled 
the  reports.  It’s  all  these  things 
continually,  the  latest  Hugh 
Morgan.” 

This  was  Sgt.  Morgan,  25,  a 


University  of  Arizona  journal¬ 
ism  graduate,  who  claimed  he 
was  ousted  from  a  broadcast  job 
and  sent  with  a  work  detail  up 
to  Da  Nang  because  he  had  been 
critical  of  Vice  President  Spiro 
T.  Agnew.  The  Army  said  the 
transfer  had  nothing  to  do  with 
any  statement  Morgan  may  have 
made  about  the  Vice  President. 

Armed  Forces,  Vietnam,  is  an 
arm  of  the  world-wide  Armed 
Forces  Radio  and  Television 
Service  with  headquarters  in 
Washington.  The  Saigon  station 
carries  a  variety  of  programs, 
including  news,  comedy,  variety, 
drama  and  sports,  similar  to 
that  of  most  commercial  sta¬ 
tions. 

Lawrence  said  he  had  nothing 
against  the  Army  or  any  of  its 
personnel — he  was  just  against 
the  system.  He  has  five  years’ 
experience  in  commercial  tele¬ 
vision,  and  has  served  two  and 
a  half  years  in  the  Army — in 
Korea  as  an  Armed  Forces 
Network  broadcaster  before 
coming  to  South  Vietnam.  He 
enlisted  for  three  years,  he  said, 
to  beat  the  draft. 


Washington  Post 
names  Bagdikian 
national  editor 

Washington 

Ben  Bagdikian,  a  critic  of  the 
press  during  a  career  as  a  maga¬ 
zine  writer,  has  reentered  the 
journalistic  field  as  national  edi¬ 
tor  of  the  Washington  Post. 

His  appointment  was  an¬ 
nounced  by  Benjamin  C.  Brad- 
lee,  executive  editor,  who  also 
announced  these  new  assign¬ 
ments  : 

Harry  M.  Rosenfeld,  former 
foreign  editor,  to  metropolitan 
editor; 

Stephen  D.  Isaacs,  to  editor 
of  Potomac  magazine; 

J.  W.  Anderson,  formerly  city 
editor,  to  foreign  editor. 

Rosenfeld,  former  foreign  edi¬ 
tor  of  the  New  York  Herald 
Tribune,  joined  the  Post  in  1966. 
Isaacs  came  to  the  Post  in  1961 
after  serving  as  a  reporter  for 
British  newspapers,  and  Ander¬ 
son,  a  former  reporter  for  the 
Reading  (Pa.)  Times  became  a 
member  of  the  Post  staff  in  1957. 

Bagdikian,  a  reporter,  foreign 
correspondent  and  Washington 
bureau  chief  of  the  Providence 
(R.I.)  Journal,  and  a  contribut¬ 
ing  editor  to  the  Saturday  Eve¬ 
ning  Post,  has  lately  been  an 
official  of  the  Center  for  the 
Study  of  Democratic  Institu¬ 
tions,  based  at  Santa  Barbara, 
California.  He  has  been  engaged 
in  a  study  of  the  press  under  a 
grant  from  the  Rand  Corpora¬ 
tion. 


Big  stories 
of  1969 


The  AP  List 

1.  First  men  on  the  moon 
(Apollo  11). 

2.  Vietnam  war:  Nixon. 

3.  Edward  M.  Kennedy’s 
political  fortunes. 

4.  The  controversial  U.S. 
Supreme  Court. 

5.  Student  unrest. 

6.  Hurricane  Camille. 

7.  Growing  troubles  in  the 
Middle  East. 

8.  Dwight  D.  Eisenhower 
dies. 

9.  The  Mets  win  the  World 
Series. 

10.  Sirhan  B.  Sirhan  sen¬ 
tenced  for  assassination 
of  Senator  Robert  Ken¬ 
nedy  and  James  Earl  Ray 
sentenced  for  assassina¬ 
tion  of  Martin  Luther 
King,  Jr. 

The  UPI  list 

1.  Man  lands  on  moon;  the 
flight  of  Apollo  11. 

2.  Vietnam  war:  Nixon 
orders  troop  reductions, 
Paris  talks  flounder,  anti¬ 
war  demonstrations  con¬ 
tinue  at  home. 

3.  Sen.  Ted  Kennedy’s  car 
plunges  into  creek,  girl 
companion  drowms. 

4.  Youth  unrest  and  acti¬ 
vism  :  antiwar  mora¬ 
torium,  Washington  mo¬ 
bilization,  Wootlstock  fes¬ 
tival,  etc. 

5.  Disclosure  of  alleged 
massacre  at  Song  My. 

6.  U.S.  economy:  inflation 
continues,  interest  rates 
raised  to  unprecedented 
levels,  stock  market  re¬ 
cedes. 

7.  Justice  Abe  Fortas  quits 
Supreme  Court  in  scan¬ 
dal. 

8.  Senate  refuses  to  confirm 
Clement  F.  Haynsworth 
Jr.  to  Supreme  Court. 

9.  Hurricane  Camille  devas¬ 
tates  Gulf  Coast. 

10.  U.S.  racial  unrest. 


Reuters  appointment 

David  Boeder,  Midwest  repre¬ 
sentative  for  Reuters  News 
Agency  since  1967,  has  been 
named  national  sales  manager 
by  Stuart  Underhill,  deputy  gen¬ 
eral  manager. 

Boeder,  39,  was  with  the  Asso¬ 
ciated  Press  11  years,  and  before 
joining  Reuters,  he  w'as  group 
editor  of  Lindsay-Schaub  News¬ 
papers,  Decatur,  Ill. 
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A  reply  to  Colonel  Bankson 

Stars  and  Stripes — editors 
try  to  emulate  professionals 


lly  Peter  C.  Sweers  Jr. 

Col.  Roger  Bankson,  in  his  re¬ 
cent  letter  to  E&P  (November 
22nd),  criticized  an  article 
“Military  in  Vietnam  not  telling 
GI’s  like  it  is,”  (E&P,  October 
18)  . 

I  can  understand  Col.  Bank- 
son’s  sensitivity  to  your  article. 
He  was  the  principal  informa¬ 
tion  officer  in  Vietnam,  during 
Gen.  Westmoreland’s  tenure, 
charged  with  the  responsibility 
of  “telling  it  like  it  is.”  His 
presentation  of  daily  press  brief¬ 
ings  was  sarcastically  labeled 
by  experienced  newsmen  as  “the 
five  o’clock  follies.” 

Items  surfaced  by  Col.  Bank- 
son  require  comment  for  clari¬ 
fication  and  understanding. 

Pacific  Stars  and  Stripes 
staffers  deserve  credit  for  their 
professional  efforts. 

They  are  publishing  a  new's- 
paper  not  a  propaganda  device. 
Many  times  their  mission  is  mis¬ 
understood.  Col.  Bankson’s  re¬ 
cent  letter  does  not  help. 

.  .  .  Beetle  Bailey — this  comic 
strip  was  noticeably  absent  from 
the  pages  of  Pacific  Stars  and 
Stripes,  when  I  assumed  the  po¬ 
sition  of  editor-in-chief  in  July 
of  1967.  After  brief  negotiations 
with  the  syndicate,  this  popular 
strip  was  added  to  our  pages  in 
1968  and  appears  daily. 

!  Silly  statement 

i  ...  Col.  James  Campbell’s 
judgment  on  a  story  about  com¬ 
bat  fatigue  which  prompted  his 
silly  statement  that  Pacific 
Stars  and  Stripes  was  consid¬ 
ered  by  its  readers  in  South 
Vietnam  as  the  “Hanoi  Herald,” 
caused  him  to  be  relieved  of  his 
position  as  information  officer 
for  the  Army  in  Vietnam,  can¬ 
celled  his  appointment  as  my  re¬ 
placement,  and  resulted  in  his 
transfer  to  a  relatively  obscure 
information  job  in  Colorado.  If 
!  his  judgment  on  news  was  better 
than  the  editors  of  Pacific  Stars 
:  and  Stripes,  as  Col.  Bankson 
states,  then  the  military  authori¬ 
ties  must  be  faulted  for  not  al¬ 
lowing  him  to  assume  that  top 

*  job.  Col  Bankson  ignores  the 
fact  that  the  military  authori- 

>  ties  apparently  did  not  agree 
with  Col.  Campbell’s  or  Col. 

•  Bankson’s  judgment  and  reliev¬ 
ed  Campbell. 

.  .  .  Bankson  preaches,  “the 
essential  fact  is  that  Stars  and 


(Colonel  Sweers  retired  from 
the  U.S.  Army  in  August,  1969, 
after  two  years  as  editor-in- 
chief  of  the  Pacific  Stars  and 
Stripes.  He  was  assigned  to 
Tokyo  from  the  Army  War  Col¬ 
lege  which  he  attended  after 
receiving  an  M.A.  in  Commu¬ 
nications  from  Stanford  Univer¬ 
sity.  He  is  now  an  associate 
professor  of  journalism  at  Mur¬ 
ray  State  University  in  Ken¬ 
tucky.) 


Stripes  is  a  good  newspaper 
(thanks),  but  it  is  not  the  New 
York  Times  nor  the  Los  Angeles 
Times  (no  kidding) — no  matter 
how  Walter  Mitty-like  dreams  of 
their  staffers  might  be.”  His  ex¬ 
ample  was  peppered  with  refer¬ 
ence  to  one  of  the  world’s  great 
newspapers,  the  New  York 
Times,  which  is  generally  con¬ 
sidered  as  being  anti-Vietnam. 

I  agree  that  the  Pacific  Stars 
and  Stripes,  is  not  like  any  of 
those  papers.  Pacific  Stars  and 
Stripes,  in  the  accepted  meaning, 
does  not  have  an  editorial  pol¬ 
icy.  They  do  not  endorse  any 
candidate,  any  issue  or  take  a 
stand  on  the  Vietnam  war.  Pa¬ 
cific  Stars  a7id  Stripes  attempts 
to  be  objective  (if  that  is  pos¬ 
sible)  and  factual,  presenting 
all  the  news  on  both  sides  with¬ 
out  taking  one.  The  editorial 
page  presents  well-known  col¬ 
umnists  such  as  Joseph  Kraft, 
Evans  and  Novak,  Andrew  Tul- 
ly.  Max  Lerner,  William  Buck- 
ley,  S.  L.  A.  Marshall,  Art 
Buchwald  and  others.  A  little  of 
the  right  and  left  but  mostly 
down  the  middle.  Our  GI’s  in 
Asia  deserve  no  less  commen¬ 
tary  than  this. 

Elxainplc  of  objectivity 

The  best  example  of  this  ob¬ 
jectivity  and  impartiality  was 
the  coverage  of  the  1968  presi¬ 
dential  elections.  Both  parties, 
and  all  three  candidates  were 
given  equal  time  in  our  pages. 
Even  wdth  very  close  examina¬ 
tion  by  interested  parties.  Pacific 
Stars  and  Stripes  did  not  re¬ 
ceive  one  responsible  complaint 
during  those  delicate  news  times. 
In  fact.  President  Johnson  and 
the  Department  of  Defense  in¬ 
sisted  that  the  troops  receive  all 


the  facts  and  comment  about  our 
national  election  with  equal 
space  for  all  three  major  candi¬ 
dates.  We  accomplished  this  bal¬ 
anced  presentation. 

What  Roger  Bankson  means 
— is  that  he  wants  the  Pacific 
Stars  and  Stripes  to  echo  the 
party  line,  support  the  war, 
kick  the  dirt  under  the  rug,  limit 
the  exposure  of  senators  and 
congressmen  who  don’t  back  up 
the  cause.  Pacific  Stars  and 
Stripes  will  never  be  loved  for 
telling  the  facts  about  the  war, 
riots,  and  youth  rebellion  to 
their  military  audience. 

I’m  glad  the  staffers  of 
“Stripes”  attempt  to  emulate 
the  “great”  new'spapers  of  the 
United  States.  I  always  encour¬ 
aged  the  editorial  staff  to  do  a 
professional  journalism  job  con¬ 
sistent  with  the  principles  of 
ethical  behavior  that  all  respon¬ 
sible  newspapermen  aspire  to. 
Pacific  Stars  and  Stripes  at¬ 
tempts  to  publish  a  product  as 
professional  as  the  New  York 
Times  and  other  US  sheets. 
Pacific  Stars  and  Stripes  staff¬ 
ers  are  professional  civilians  at¬ 
tempting  to  present  a  balanced 
picture.  I  know  they  do  a  cred¬ 
ible  job! 

Coverage  of  Vietnam 

.  .  .  Bank.son  continues,  “al¬ 
most  universally,  people  return¬ 
ing  to  the  US  after  a  year  or 
more  in  Vietnam  are  appalled 
at  the  lop-sided  and  skimpy  cov¬ 
erage  of  the  huge,  varied  and 
complex  international  effort 
there  (Vietnam).” 

I  disagree. 

His  definition  of  universal  is 
limited  to  the  audience  with 
which  he  is  most  familiar,  not 
the  broad  spectrum.  In  my  opin¬ 
ion,  coverage  in  the  US  of  the 
w'ar  is  adequate,  both  in  the 
electronic  and  print  mediums. 
And — I  believe  it  is  fair.  The 
alleged  atrocities  at  My  Lai; 
the  Green  Beret  case;  the  mili¬ 
tary  club  probe;  the  arguments 
for  and  against  Vietnamization; 
small  and  large  military  battles; 
killed  and  wounded;  air  strikes 
— in  fact  the  entire  contempo- 
raiy  scene  is  covered.  Maybe,  not 
to  the  satisfaction  of  the  mili¬ 
tary — but  covered. 

Perhaps  Bankson’s  problem  is 
that  he  does  not  recognize  what 
a  thorough  job  Pacific  Stars  and 
Stripes  has  accomplished,  or 
conversely  that  information  offi¬ 


cers  are  feeding  the  troops  the 
proverbial  pablum  in  their  mili¬ 
tary  unit  newspapers  and  have 
failed  in  their  attempts  to 
spoon-feed  Peunfic  Stars  and 
Stripes. 

The  editorial  fare  of  most 
unit  newspapers  (and  there  are 
hundreds)  are  similar  to  those 
air-line  magazines  that  Bankson 
reads  on  his  travels — all  push¬ 
ing  their  product,  their  service 
or  organization,  and  that’s  fine 
— this  is  the  mission  of  an  in¬ 
ternal  publication,  but  not  Paci¬ 
fic  Stars  and  Stripes. 

I  recall  vividly  the  occasion 
when  Japanese  students  demon¬ 
strated  in  front  of  a  newly  open¬ 
ed  US  hospital  in  Japan.  Al¬ 
though,  this  was  covered  in  the 
English  language  dailies  in 
Japan,  the  military  information 
officers  in  Japan  refused  to  con¬ 
firm  or  authorize  release  of  the 
story.  To  maintain  creditability, 

I  finally  submitted  the  story  to 
the  US  ambassador  in  Japan, 
U.  Alexis  Johnson,  who  author¬ 
ized  release  without  one  word 
change.  Not  an  isolated  incident, 
but  normal  routine  when  check¬ 
ing  an  unfavorable  story  with 
an  information  officer. 

Intelligent,  articulate 

.  .  .  Roger  Bankson  continues 
his  pitch  with  an  attack  on 
young  intelligent,  articulate,  in¬ 
formed  GI’s  who  see  through 
the  attempts  at  news  manage¬ 
ment.  He  devoted  three  long 
graphs  toward  discrediting  these 
young  men  who  dared  speak  out 
against  the  system. 

Generally,  I  agree  with  their 
statements. 

Let’s  shift — if  it  were  not  for 
Richard  Ridenhour,  a  Vietnam 
veteran  who  initially  disclosed 
the  My  Lai  disgrace,  respon¬ 
sible  officials  may  have  never 
been  informed  or  afforded  the 
opportunity  to  investigate  and 
the  United  States  public  might 
go  on  believing  that  “body 
counts”  reported  from  Vietnam 
never  included  innocent  civil¬ 
ians. 

The  Los  Angeles  Times — 
Washington  Post  service  recent¬ 
ly  quoted  Rep.  Morris  K.  Udall, 
D.-Ariz.  about  the  My  Lai  probe 
“If  the  letter  to  the  Secretary 
of  Defense  had  just  come  from 
me,  they  would  have  routed  it 
to  some  public  affairs  officer  in 
Vietnam,  and  I  might  never 
have  heard  anything.  But  when 
Rivers  (House  Armed  Services 
Committee,  Chairman  L.  Mendel 
Rivers,  D.-S.C.)  wrote,  “it  made 
'  a  difference.” 

Newsweek  reported  (Dec.  8, 
1969)  that  “many  observers,  in 
s  fact,  believed  the  Army’s  main 
;  interest  had  been  to  play  down 
!  the  case  (My  Lai  tragedy).” 

{Co7itinued  on  page  37) 
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LAYOUT  AND  DESIGN 


Right  dress  in  the  service 


j|  Phantom  Forum 


Captain  Guyse  named 
junior  officer  of  quarter 


CINCUSAFE  awards  medals 
to  Gen.  Bell,  wing  members 


Rescue  unit  to  replace  79t)i  TFS 


Wife  of  the  Year  coittest 


It’s  a  strange  state  of  affairs,  but  many  big  news¬ 
papers  haven’t  bothered  to  work  out  a  specific  system 
for  caption  WTiting. 

In  many  places  the  reporter  who  covered  the  story 
writes  the  caption.  Often  he — because  no  one  has 
told  him — doesn’t  know  how  many  lines  of  copy  ■will 
make  how  many  lines  of  caption  type. 

This  is  important,  particularly  in  w'riting  a  cap¬ 
tion  that  will  form  two  legs  of  type  for  a  three- 
column  piece  of  art.  Ragged  legs  (four  lines  in  one 
joint  and  three  in  the  other,  for  example)  generally 
result  unless  you  know  how  to  set  your  typewriter 
margins.  And  nobody,  particularly  the  composing- 
room  foreman,  likes  to  spend  time  on  resets  to  even 
out  the  lines. 

The  Houston  Post  recently  w'orked  out  the  system 
shown  in  upper  right.  It  tells  reporters  how  to  set 
margins  for  a  two-column  caption  so  they  can  ■write 
a  two-column  caption  line  for  line,  for  a  16.8  pica 
set  to  be  used  as  two  joints  in  a  three-column  cap¬ 
tion  and  for  three  joints  of  caption  for  a  five-column 
cut. 

Also  shown  are  styles  for  mugs  that  go  with 
stories  and  for  wdld  mugs. 

Experimentation  is  necessary  to  arrive  at  the  type¬ 
writer  counts.  This  one  won’t  wwk  everywhere.  Body 
size  and  the  style  on  the  width  of  captions  are  the 
keys. 

But  a  sheet  like  this  is  a  handy  thing  to  have  in  a 
news  room. 


By  Howard  B.  Taylor 

Editorial  Consultant,  Copley  International  Corp. 


This  typographically  bright  little  tabloid  is  put  out 
for  the  United  States  Air  Force  and  is  published  in 
Woodbridge,  England. 

Lt.  Michael  P.  Miller,  the  managing  editor,  sent 
the  tearsheet,  remarking  that  civilian  newspapers 
aren’t  the  only  ones  updating  their  makeup. 

The  “before”  specimen  isn’t  included  here,  but  it 
was  a  five-column  shoehorn  job  with  rules  and  cut¬ 
offs,  ultra-condensed  heads,  some  of  them  all  caps, 
and  a  multitude  of  zig-zags. 

High-quality  stock  is  used,  making  for  fabulous 
reproduction.  But  there’s  more  to  it  than  that.  Col¬ 
umn  rules  are  gone.  Everything  is  rectangular.  Each 
comer  has  an  accent.  Heads  are  all-down.  And  see 
how  that  picture  in  upper  left  was  cropped. 

“We  first  dropped  column  and  cutoff  rules,  and  the 
ultra-condensed  heads,”  Lt.  Miller  explained.  “Then 
w'e  went  offset  and  thought  we’d  try  some  more 
changes. 

“We  went  to  four  14-pica  columns  for  the  front 
and  back  pages,  with  a  pica  of  air  between  columns. 
We  also  squirted  some  air  around  heads,  art  and 
cutlines. 

“Whenever  possible  now  we  use  larger  pictures.” 

Well,  that’s  the  formula  no  matter  where  you  are. 

Lt.  Miller  remarked  that  putting  out  a  paper  in 
England  is  something  else. 

“This  is  because  British  and  American  journalism 
is  much  different,”  he  said.  And  the  typesetter  in¬ 
variably  inserts  the  ‘u’  in  words  like  ‘color’  or 
‘honor,’  as  well  as  being  baffled  by  much  of  our 
sports  terminology.” 


Mr.  Taylor  writes  this  feature  exclusively  for 
EDITOR  &  PUBLISHER.  He  is  editorial  consultant 
to  Copley  International  Corporation.  Communica¬ 
tions  may  be  addressed  directly  to  him  at  7776  Ivan- 
hoc  Avenue,  La  Jolla,  California,  92037. 
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Try  Stanton  Delaplane. 

Your  readers  will  thank  you. 


"Around  the  world  with  Delaplane' 

Q.  and  A.  Once  a  week.  Call  collect  today. 

(ri)ronide  Jratures  (Syndicate 

555  SUTTER  STREET  •  SAN  FRANCISCO  •  CALIFORNIA.  94102  •  (415)  GA  1-1111 


"I  had  written  to  the  CHICAGO  TRIBUNE  a  while  back  and 
requested  sheets  of  information  that  Mr.  Deleplane  furnishes 
upon  request  to  travelers. 

I  must  say  that  I  am  more  than  pleased  —  thrilled  —  excited 
—  about  the  three  sheets  of  information  I  received  on  Eng¬ 
land,  France  and  Ireland. 

E.M.N.  Chicago,  Illinois 


"I  want  to  thank  you  for  using  Stan  Delaplane's  column  in  The 
Florida  Magazine.  For  my  money  Delaplane's  column  is  the 
most  informative  and  readable  I  know.  He  is  sure  in  his  infor¬ 
mation,  answers  the  questions  exactly,  and  is  a  highly  reada¬ 
ble  writer." 

L.E.T.  Winter  Park,  Florida 


"We  found  the  fact  sheet  on  Ireland  and  England  developed 
by  Stan  Delaplane  to  be  most  helpful  to  us.  Mr.  Delaplane 
has  a  few  facts  and  bits  of  specific  information  which  are  not 
available  in  other  travel  literature. 

We  are  most  grateful  to  you  and  your  travel  service  division 
for  making  this  help  available." 

H.R.  McP.  Springfield,  Illinois 


".  .  .  and  over  a  period  time  I  have  cut  items  out  of  the 
travel  columns  pertaining  to  places  that  I  hope  to  visit.  I  find 
that  my  files  contain  more  clippings  from  Stan  Delaplane's 
column  than  any  of  the  other  travel  editors  and  his  informa¬ 
tion  has  proven  to  be  invaluable  when  making  out  an  itiner¬ 
ary. 

We  used  many  of  his  suggestions  when  planning  our  Hawaii¬ 
an  trip  last  year." 

A.B.  Los  Angeles,  California 


"Please  be  advised  your  travel  editor,  Mr.  Stanton  Delaplane, 
is  the  best  in  the  business.  We  thoroughly  enjoy  his  writings 
and  never  fail  to  read  it  all. 

Sometime  ago  we  followed  his  recommendation  of  a  restau¬ 
rant  in  Rome  and  it  was  wonderful  and  are  looking  forward  to 
his  suggestions  for  London." 

H.B.V.  Vallejo,  California 


"It  is  my  delight  on  Sunday  a.m.  to  read  Stan  Delaplane.  I 
have  been  to  several  of  the  far  away  places,  Stan,  has  written 
on  and  he  writes  the  truth.  Keep  him  writing!  for  all  us  trave¬ 
lers." 

W.  McP.  Seattle,  Washington 


Ad  chiefs 
views  given 
circulators 

Seattle,  Wash. 

An  advertising  executive 
analyzed  newspapers  and  found 
the  press  to  be  “truly,  a  lively 
corpse”  in  addressing  the  Pacific 
Northwest  Circulation  Advisers 
Training  Seminar  at  Lake 
Wilderness. 

The  newspaper  industry  has 
never  been  healthier,  not  even 
in  the  heyday  of  Joseph  Pulitzer 
and  William  Randolph  Hearst, 
said  Russell  W.  Young,  adver¬ 
tising  manager  of  the  Seattle 
Times  and  past  president 
INAE. 

Advertising  revenue  statistics 
have  risen  in  a  surge  that  has 
almost  exactly  paralleled  the 
rise  in  television  ad  revenues — 
from  $1.9  to  $5.3  billion  for 
newspapers  against  television’s 
ascent  from  $57.8  million  in 
1949  to  $33.2  billion  last  year, 
he  reported. 

Meanwhile  circulation  has  ex¬ 
panded  from  51  million  in  1946 
to  62.5  million  last  year.  The 
newspaper  market  is  concen¬ 


trated  almost  entirely  in  the 
population  between  the  ages  of 
21  and  65,  and  the  circulation 
rise  has  exceeded  the  growth  in 
that  segment  of  the  population 
he  observed. 

While  daily  newspapers  aver¬ 
aged  27  pages  in  1946,  the  1969 
average  is  55  pages.  Employ¬ 
ment  advanced  46  percent  to 
248,000  people  during  the  same 
period. 

“You  influence  the  end  re¬ 
sult — ^getting  the  better,  fatter 
newspaper  into  the  home,” 
Young  told  the  limited-registra¬ 
tion  seminar  assembled  through 
the  efforts  of  a  PNICMA  group 
headed  by  Joseph  Van  der  HoelT, 
Centralia  (Wash.)  Chronicle. 
Representation  was  from  the 
northwestern  states  and  Cana¬ 
da. 

“You  are  truly  one  of  the 
most  important  segments  in  a 
newspaper,”  the  advertising 
veteran  added  as  he  urged  mem¬ 
bers  of  the  gathering  “never  to 
think  of  your  role  as  merely  be¬ 
ing  a  distributor.” 

Stability  noted 

The  daily  newspaper  was 
never  better  and  financial  sta¬ 
bility  was  never  more  firm. 
Young  assured  the  circulators. 

The  demand  for  competent 
circulation  personnel  is  greater 
today,  and  the  premium  paid 


for  creativity  is  generous  and 
rewarding,  he  explained. 

Circulators  who  thrill  to  the 
part  they  are  playing,  who 
raise  their  sights  to  the  im¬ 
portance  of  their  posts,  and  who 
set  their  own  goals,  establish 
their  own  enthusiasm  and  effi¬ 
ciently  plan  and  execute  their 
activities  are  guaranteed  work 
that  will  never  become  routine. 
Young  promised. 

Van  der  Hoeff  told  E&P  the 
project  developed  for  40  regis¬ 
trants  who  paid  $100  entrance 
fees  justified  a  year  of  planning 
and  that  “evei^hing  went  off 
like  clockwork.” 

Termed  a  first 

The  program  is  first  for  cir¬ 
culation  advisers  to  be  devel¬ 
oped  through  PNICMA  and  Van 
der  Hoeff  believes  it  sets  a  pre¬ 
cedent  throughout  ICMA  cir¬ 
cles. 

Panelists  in  addition  to  Young 
were  Jack  Harrington,  Cali¬ 
fornia  Newspaperboy  Founda¬ 
tion;  Virgil  Fassio,  Detroit 
Free  Press;  Fred  Gilman,  Olym¬ 
pia  (Wash.)  Daily  Olympian; 
Jack  Gahan,  Seattle  Times;  A1 
McClellan,  Vancouver  (B.C.) 
Sun;  Dick  Lane,  Eugene  (Ore.) 
Register-Guard;  Herbert  Holl, 
Everett  (Wash.)  Herald,  and 
Rodney  Miles,  Salem  (Ore.) 
Capital- Journal. 


2  dailies  pick 
new  rep  firm 

San  Francisco 
Appointment  of  Californii 
Newspaper  Markets  Inc.,  a  new 
newspaper  representatives  firm, 
is  announced  by  the  San  Rafael 
( Calif. )  Independent  -  Journal 
and  the  San  Mateo  Times. 

Selection  of  the  firm,  headed 
by  Paul  Anglade,  as  president 
and  general  manager,  was  an¬ 
nounced  jointly  by  Wishard  A, 
Brown,  publisher,  I-J,  and  J. 
Hart  Clinton,  Times’  publisher. 

CNM  headquarters  are  in 
Burlingame  on  the  San  Fran¬ 
cisco  Peninsula.  Offices  have 
been  opened  in  Chicago  with 
Stuart  J.  Mathes  manager  and 
in  New  York,  where  Richard  W. 
Skinner  is  in  charge. 

Anglade  formerly  was  San  [ 
Francisco  sales  manager  for ) 
Ward-Griffith  Co.  Earlier  he  j 
was  with  Hearst  Advertising  j 
Service  and  Moloney,  Regan  i  I 
Schmitt.  j 

The  new  firm,  employing  spe-  ’ 
cialists  in  food,  travel,  automo-  ) 
tive,  liquor  and  other  areas,  will  [ 
use  its  own  computer  system  for  | 
the  development  of  market  and  ' 
media  data  in  serving  advertis¬ 
ers  and  client  papers,  Anglade 
said. 


typeset  -8  Turns  on 
Already  Tuned-in,  Says  Marvie 


Dear  Marvie: 

Got  my  TYPESET'8.  Discovered  I  didn’t  have 
to  know  a  thing  about  programming  or  com¬ 
puters.  Just  turned  it  on  and  it  worked.  That 
wasted  a  lot  of  my  studying  and  made  me  mad. 

Computerman 
Dear  Computerman: 

Sorry  it  made  you  mad,  but  that’s  the  way 
it  is.  DIGITAL  has  nine  people  doing 
nothing  but  typesetting  applications  pro¬ 
gramming.  When  you  pay  your  money, 
you  get  your  machine  ready  to  turn  on, 
tuned  in  to  your  fonts,  your  styles,  custom 
designed  for  your  newspaper. 


Dear  Marvie: 

I’m  the  kind  of  guy  that  flies  first  class,  drives 
a  Cadillac,  eats  at  the  best  restaurants.  That’s 
the  way  I  live.  Now,  why  should  I  buy  my 
typesetting  system  from  DIGITAL. 

Dear  Big:  Time 

Because  you’ll  begoing  first  class.DIGITAL 
is  the  largest  manufacturer  of  small  com¬ 
puters  in  the  world!  It’s  the  safest  buy  you 
could  make.  Most  experience.  Most  detail. 


Most  support.  The  only  thing  that’s  econ¬ 
omy  class  is  the  price.  And  with  the  sav¬ 
ings,  you  can  get  to  fly  more,  drive  more, 
eat  more. 


Dear  Marvie: 

Did  you  people  really  knock  the  price  down 
on  your  TYPESET-8?  1  got  a  small  newspaper 
and  didn’t  think  1  could  afford  one. 

Dear  Weakly:  Weakly 

TYPESET-8  now  costs  a  mere  $16,900  — 
more  than  $13,000  cheaper  than  last  year. 
But  it  isn’t  a  fire  sale.  The  equipment  still 
puts  out  12,000  lines  per  hour.  Just  great 
redesign,  specifically  for  typesetting  appli¬ 
cations. 

Marvie  will  he  glad  to  help  you  with  your  problems. 
Send  them  on  a  postcard,  or  if  more  personal,  in  a 

O  letter,  to  Marvie,  Digital  Equip¬ 

ment  Corporation,  Maynard, 
Mass.  If  they're  urgent,  call 
(617)  897-5111. 


COMPUTERS  •  MODULES 


I 
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If  your  news  services  have  provided  you 
with  the  following  information,  and  you 
have  printed  it,  you  are  not  one  of  the 
hundreds  responsible  for  the  growing 
newspaper  credibility  gap. 

•  Red  China  will  be  a  thermonuclear 
threat  in  two  years. 

•  Subversive  campus  crises  are  centrally 
directed  and  heavily  financed. 

•  Poverty-stricken  families  have  been  re¬ 
duced  50  per  cent  in  the  last  10  years. 

•  Since  1964  military  spending  has  grown 
at  one-half  the  rate  of  federal  housing,  at 
one-third  the  rate  of  federal  public  works 
and  at  one-fourth  that  of  federal  welfare. 

•  South  Vietnam  has  a  government  as 
graft-free  as  our  own  and  a  capable  mili¬ 
tary  force. 

These  are  truths  seldom  told.  They  must 
be  presented  in  depth  to  be  understood. 

Here  is  where  Copley  News  Service  comes 


Copley  News  Service  concentrates  on 
the  story  behind  the  story,  the  truth  be¬ 
hind  the  headline,  the  meaning  behind  the 
bulletin. 

Our  material  is  yours  to  inspect  at  our 
expense.  Call  us  collect  or  write  for  a 
sample  package.  You'll  find  it  detailed 
but  compact,  tailored  for  any  newshole 
and  the  biggest  bargain  of  the  newspaper 
world. 

And  you'll  help  close  the  credibility  gap. 


CNS  is  the  true  supplementary  news  service.  All 
CNS  features  are  available  by  mail  or  leased  wire. 
Write  Copley  News  Service.  P.O.  Box  190,  San 
Diefio,  California  92112.  Or  phone  (714)  234-0191. 
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Court  rules 
for  Morris  in 
family  suit 

AUGUSTA,  Ga. 

A  summary  judgement  in  fa¬ 
vor  of  William  S,  Morris  III 
and  Southeastern  Newspapers 
Corporation  was  awarded  by 
Superior  Court  Judge  William 
M.  Fleming  Jr.  in  a  civil  action 
involving  four  members  of  the 
Morris  family. 

The  suit,  brought  against 
Morris  by  his  mother,  brother 
and  sister — Mrs.  Florence  H. 
Rickenbacker,  Charles  H. 
Morris  and  Florence  Alden 
Morris — asked  $19,128,000.  It 
involved  ownership  of  stock  in 
the  newspaper  corporation. 

Fleming’s  ruling  in  favor  of 
the  defendants  has  the  effect  of 
saying  that  “there  is  no  genuine 
issue  as  to  any  material  fact” 
and  that  William  S.  Morris  III 
titled  to  a  judgment  as  a  matter 
of  law.” 

Shortly  after  the  decision  was 
handed  down,  attorneys  for  the 
plaintiffs  said  that  an  appeal 
will  be  filed  with  the  Supreme 
Court  of  Georgia  within  the 


*r<ncing  sound  of  bolls 


next  30  days.  ‘ 

The  original  suit,  filed  April 
28,  had  alleged  that  William  S. 
Morris  III  had  made  “secret 
arrangements”  to  acquire  de¬ 
bentures  and  options  that  would 
give  him  controlling  interest  in 
Southeastern  Newspapers  Cor¬ 
poration. 

Morris’  motion  for  dismissal 
of  the  suit,  on  which  Judge 
Fleming  ruled,  was  heard  by 
the  jurist  September  5. 

Southeastern  Newspapers 
publishers  the  Augusta  Chroni¬ 
cle  and  Herald,  the  Savannah 
Morning  News  and  Evening 
Press,  the  Athens  Daily  News 
and  Banner-Herald,  and  the 
Southeast  Alaska  Empire  at 
Juneau. 

• 

New  one  for  BBDO 

Block  Drug  announced  a 
change  in  the  advertising 
agency  assignment  for  Dentu- 
Creme.  The  product  goes  to 
Batten,  Barton,  Durstine  &  Os- 
bom  from  Grey  Advertising 
March  31.  In  addition  to  the  as- 
signment  of  Dentu-Creme, 
BBDO  is  also  working  on  sev¬ 
eral  new  test  products  for 
Block.  Grey  will  continue  to 
handle  Polident  Tablets,  Poli- 
dent  Powder  and  Poli-Grip,  in 
addition  to  an  extended  list  of 
new  products  assignments. 


He  oils  wheels  of  education 

Stillwater,  Okla. 

The  Paul  Miller  Fund  will  aid  deserving  students  in 
journalism  at  Oklahoma  State  University. 

Miller,  an  Oklahoma  State  graduate,  is  president  of 
the  Gannett  Co.,  Inc.,  and  president  of  the  Associated 
Press. 

The  fund  in  Miller’s  name  was  started  a  year  ago  by 
the  Frank  E.  Gannett  Newspaper  Foundation  with  a 
$2,000  annual  grant  for  journalism  scholarships  at  Okla¬ 
homa  State. 

Miller  said  he  planned  to  supplement  the  foundation 
grant  by  personal  gifts,  and  he  transferred  to  his  alma 
mater  a  share  in  an  Oklahoma  oil  production  company 
valued  in  excess  of  $30,000  as  the  first  of  what  he  said 
will  be  “continuing  contributions  over  the  years,  particu¬ 
larly,  but  not  restricted  to,  aiding  future  newsmen  and 
women  working  their  way  through  college.” 

ANA  applies  brakes 
to  ad  merchandising 


in  tintinnabulation*  the  t  is  small,  but . . 

in  Teletype 

it*s  always  a  cap . . . 

because  Teletype  is  a  registered  trademark 

identifying  Teletype  Corporation  products—  TELETYPE 
and  used  correctly  only  as  an  adjective,  as 

in:  "Send  it  on  the  Teletype  machine.”  It  is  f  ^  1 

never  used  as  a  noun  or  verb,  as  in:  "Send  it  Mp 

on  the  Teletype,”  or  "Teletype  it.” 
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With  an  eye  on  newspaper 
rate  cards,  the  Newspaper  Ad¬ 
vertising  Committee  of  the  As¬ 
sociation  of  National  Adver¬ 
tisers  has  finalized  proposed 
guidelines  for  merchandising 
services.  (E&P,  May  24,  page 
17). 

The  committee  this  week  pub¬ 
lished  a  statement  of  its  general 
attitudes  toward  the  merchan¬ 
dising  services  offered  to  adver¬ 
tisers  by  newspapers  as  “a 
guide  to  both  advertisers  and 
newspaper  advertising  execu¬ 
tives  in  gaining  the  most  mean¬ 
ingful  and  appropriate  use  of 
such  services.” 

Two  principal  opinions  ex¬ 
pressed  by  the  ANA  group  are: 
1.  certain  merchandising  is 
wasteful,  and  2.  promises  of 
merchandising  services  should 
not  be  promoted  in  lieu  of  evi¬ 
dence  of  true  media  perform¬ 
ance. 

In  respect  to  “wasteful” 
services,  the  statement  under¬ 
scored  that  “this  includes  serv¬ 
ices  which  the  advertiser  would 
consider  so  lacking  in  benefit 
that  he  would  be  unwilling  to 
assume  any  part  of  the  cost.” 

“We  recognize,”  the  ANA 
group  stated,  “that  the  adver¬ 
tiser  and  the  newspaper  have 
a  common  interest  in  the  suc¬ 
cess  of  any  product  advertised, 
and  that  this  community  of  in¬ 
terest  is  often  expressed  in  mer¬ 
chandising  services  furnished  by 
the  newspaper.  We  encourage 
meaningful  and  appropriate 
merchandising  but  we  are  mind¬ 
ful  that  whatever  a  newspaper 
spends  for  merchandising  is 
reflected  in  the  rate  structure. 

“In  general,  we  believe  any 
advertising  medium  must  justi¬ 
fy  its  existence  and  use  first  of 


all  as  a  vehicle  to  carry  adver¬ 
tising  and  that  merchandising 
should  largely  be  confined  to 
doing  those  things  which  the 
newspaper  can  do  more  effec¬ 
tively  than  could  the  adver¬ 
tiser.” 


Autographed  iiioou 
bookie  help  charity 

Houston 

Almost  $1,000  was  raised  for 
the  Houston  Chronicle  Christ¬ 
mas  Goodfellows  program  with 
the  auctioning  of  three  copies 
of  the  Associated  Press  bwk, 
“Footprints  on  the  Moon,”  auto¬ 
graphed  by  the  Apollo  11  astro¬ 
nauts,  Neil  A.  Armstrong,  Ed¬ 
win  E.  Aldrin  Jr.  and  Michael 
Collins. 

The  Goodfellows  sent  new 
toys  and  candy  to  74,792  chil¬ 
dren  in  17,015  homes,  all-time 
highs  for  the  57-year-old  pro¬ 
gram. 

The  autographed  copies  were 
auctioned  through  bids  submit¬ 
ted  by  mail.  Chronicle  president 
F.  E.  Warren  presented  the 
copies  to  top  bidders  of  $.'>00, 
$250,  and  $207.97  each. 


Sharing  the  profits 

St.  J0.SEP11,  Mo.  I 
David  R.  Bradley,  publisher 
of  the  St.  Joseph  News  Brest 
and  Gazette,  announced  a  prof¬ 
it-sharing  plan  for  the  em¬ 
ployees  of  the  company.  The 
first  contribution  to  the  fund  by 
the  company  was  25  percent  of 
the  annual  pay  of  the  eligible ' 
employes.  The  plan  applies  to 
both  the  newspaper  and  cable- 
vision  divisions  of  the  company 
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New*  Mark  111“ 
High-performance  stacker 
with  one-second  cycle  time. 


Here’s  the  counter-stacker  that 
can  make  your  current  produc¬ 
tion  figures  obsolete.  The  true 
one-second  cycle  stacker.  Maxi¬ 
mum  output— 60  stacks  per  min¬ 
ute.  Most  reliable  high-speed 
stacker  on  the  market.  / 

Reaches  and  maintains  top 
speed  without  “tuning." 

The  Mark  III  is  the 
ultimate  refinement  of  our 
famous  Model  II  stackers, 
more  than  400  of  which  are 
now  operating  in  pressrooms  all 
over  the  world.  It's  even  more 
ruggedly  dependable,  because 
our  new  basic  design  is  electro¬ 
mechanical.  More  efficient.  More 
reliable.  And  a  maintenance 
man’s  dream. 

Practically  jam-free. 

High  speed  meant  we  needed 
jam-free  capability.  We  wanted 
a  positive  ejection  mechanism. 
So  we  designed  one,  using  a  two- 
bar  ejector  drive  that  positively 
pushes  the  stacks  out.  So  precise 
it  can  eject  a  single  paper!  And 
even  the  occasional  misformed 
stack  gets  ejected  without 
machine  stoppage. 


Mark  III  features  a  solid-state  control 
system  and  alternating  or  double 
delivery.  It's  even  portable  I 


Only  compensating  stacker. 

Still  a  Cutler-Hammer  exclusive. 
The  only  stacker  that  can  deliver 
l-to-4-batch  stacks  compensated. 
And  it’s  fully  programmable! 

The  Mark  III  counter-stacker 
is  another  example  of  Cutler- 
Hammer’s  total  materials-han- 
dling  system  capability  that’s 
setting  new  standards  in  perform¬ 
ance,  reliability,  and  back-up 
service  for  the  industry. 

Contact  your  C-H  News¬ 
paper  Industry  Specialist  today. 
Or  write  our  Denver  Division, 
34th  &  Walnut,  Denver,  Co.  80205. 


INDUSTRIAL  SYSTEMS  I  DENVER  DIVISION,  Denver.  Colo. 


New  ideas 
from  the 
newspaper 
systems 


'Introduced  in  mid-1968, the  Mark  III  is  today  outselling 
all  other  makes  combined,  with  many  units  on-line. 
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Suburban  news 
editors  attend 
seminar  at  API 

Thirty-one  editors  who  handle 
state  and  suburban  news  are 
attending  a  seminar  at  the 
American  Press  Institute  at 
Columbia  University. 

This  is  the  first  seminar  for 
these  editors  in  the  24-year  his¬ 
tory  of  API  and  reflects  interest 
and  concern  on  the  part  of 
newspapers  in  better  reaching 
and  informing  readers  who  no 
longer  live  in  the  metropolitan 
areas. 

Members  include: 

Frank  P.  Biggs,  Philadelphia 
Bulletin. 

Robert  Burdock,  Plain  Dealer, 
Cleveland. 

Andrew  Coburn,  Lawrence 
(Mass.)  Eagle-Tribune. 

Ann  Margaret  Conlon,  Patent 
Trader,  Mt.  Kisco,  N.  Y. 

Murray  Farber,  New  Haven 
(Conn.)  Register  and  Journal- 
Courier. 

Thomas  P.  Flynn,  Rochester 
(N.  Y.)  Democrat  and  Chronicle 
and  Times-Union. 

Arthur  J.  Fox,  St.  Louis  Post- 
Dispatch. 

William  C.  Fuller,  Charlotte 
(N.  C.)  Observer. 

Thomas  M.  Goree,  Kansas  City 
Star. 

Robert  M.  Gorlin,  Hackensack 
(N.  J.)  Record. 

Lloyd  J.  Green,  Chicago  Sun- 
Times. 

Howard  M.  Hall,  Dayton  (0.) 
Daily  News. 

Duane  C.  Honsowetz,  Bay  City 
(Mich.)  Times. 

Steven  E.  Hopkins,  Wisconsin 
State  Journal,  Madison. 

Lawrence  M.  Howard,  Provi¬ 
dence  (R.  1.)  Journal  and  Bulle¬ 
tin. 

George  K.  Landry,  Macon 
(Ga.)  Telegraph  and  News. 

William  G.  Latteman,  Easton 
(Pa.)  Express. 


E.  Reid  MacCluggage,  Hart¬ 
ford  (Conn.)  Courant. 

Michael  H.  Maharry,  Detroit 
News, 

Robert  L.  Marble,  Newport 
News  (Va.)  Daily  Press. 

James  B.  McCarthy,  Ottawa 
Citizen. 

Frederic  F,  McGunagle,  Cleve¬ 
land  Press. 

Robert  A.  McLean,  Boston 
Globe. 

James  H.  Myers,  Cincinnati 
Enquirer. 

Richard  C.  Noble,  Flint 
(Mich.)  Journal. 

William  J.  Pade,  Pittsburgh 
Press. 

Charles  D.  Paolino,  Perth  Am¬ 
boy  (N.  J.)  News  Tribune. 

Rose  Marie  Sipe,  Lincoln 
(Neb.)  Evening  Journal. 

Arthur  R.  Swanson  Newark 
(N.  J.)  News. 

Charles  E.  Thornton,  Memphis 
(Tenn.)  Commercial  Appeal. 

Peter  A.  Weitzel,  Miami  Her¬ 
ald. 


Joe  Singer  promoted; 
CP’s  PD  director 

White  Plains,  N.Y. 

General  Foods  Corporation 
has  announced  the  promotion  of 
Joseph  H.  Singer  to  director  of 
Public  Relations. 

The  announcement  was  made 
by  Richard  A.  Aszling,  vicepres¬ 
ident-public  relations  of  the  cor¬ 
poration. 

Singer  has  been  assistant  di¬ 
rector  of  public  relations  for 
General  Foods  since  February 
1966.  Previously  he  was  public 
relations  director  of  Geigy 
Chemical  Corporation.  He  had 
also  managed  public  relations 
offices  for  Reynolds  Metals  Com¬ 
pany  in  New  York  and  Wash¬ 
ington,  D.C. 

Formerly  chief  diplomatic  cor¬ 
respondent  of  International 
News  Service  in  Washington, 
Singer  had  also  served  as  bureau 
manager  for  INS  in  Berlin, 
after  serving  in  the  INS  Paris 
office. 


Network  of  weeklies 
planned  by  new  firm 

Nashville,  Tenn.  man,  is  chairman  of  the  board 
Formation  of  Newspaper  Cor-  of  Loretta  Lynn  Western  Stores 
poration  of  America,  a  company  and  a  member  of  the  finance  . 
to  own,  operate,  and  publish  a  committee  and  the  board  of  di¬ 
nationwide  network  of  weekly  rectors  of  Roger  Miller’s  King 
newspapers,  was  announced  of  the  Road  Motels. 

January  2  by  Cliff  Hooper,  He  is  president  of  United  En- 
Nashville  financier,  who  will  terprise  Company  and  of  Na- 
serve  as  board  chairman.  tional  Diversified  Enterprises. 

The  newly-incorporated  multi-  He  is  chairman  of  the  Nash- 
million  dollar  concern,  with  ville  Baptist  Board  of  Missions 
temporary  headquarters  at  3310  and  is  active  in  other  civic  and 
Lebanon  Road,  will  ultimately  religious  organizations, 
offer  weekly  newspaper  satura-  He  has  developed  more  than 
tion  coverage  of  markets  in  all  a  dozen  housing  subdivisions, 

50  states.  Hooper  said.  apartment  complexes  and  shop- 

Negotiations  are  underway  ping  centers  in  the  Nashville 
for  the  acquisition  of  the  first  area,  and  recently  announced 
half  dozen  weeklies  in  the  plans  for  a  multi-million  dollar 
Southeastern  section  of  the  development  called  Lake  Park, 
country.  • 

4  CBS  stations 
increase  staffs 
for  24-hr  news 

The  four  CBS  Owned  News- 
radio  stations  (WCBS  New 
York,  WBBM  Chicago,  KNX 
3.  Introduction  of  regionally  Angeles  and  KCBS  San 

located  central  printing  facili-  Francisco)  are  now  broad- 
ties  which  will  make  possible  casting  news  throughout  the 
the  use  of  high  quality  color  night. 

reproduction  and  afford  great  Sam  Cook  Digges,  executive 
economic  advantages,  which  in  vicepresident,  CBS  Radio  Di¬ 
turn  will  permit  vast  improve-  vision,  said  the  latest  ARB 
ments  in  the  total  reader  pack-  audience  survey  (Oct-Nov 
age.  1969)  indicated  that  the  sta¬ 

tions  increased  their  audience 
Attuned  to  community  by  29%  for  the  total  week  (6 

In  addition.  Hooper  stressed,  A.M.-12  midnight)  average 
weeklies  purchased  by  the  cor-  quarter  hour  when  conipared 
poration  will  continue  total  in-  "  ith  the  study  made  prior  to 
volvement  in  the  life  of  the  their  changes  in  format, 
community  each  serves,  with  News  staffs  at  each  of  the 
emphasis  on  news  for  that  stations  have  been  incre.ased. 
community.  They  now  employ  more  than  200 

A  public  offering  of  stock  is  news  p  e  r  s  o  n  n  e  1,— reporters 
planned  when  the  corporation  broadcasters,  writers,  editors 
has  reached  appropriate  size.  and  producers — the  largest  ra- 
A  corporate  group  of  news-  dio-only  news  organization  in 
papers  will  have  the  additional  the  country,  according  to 
advantage  of  being  able  to  sell  Digges.  ! 

national  advertising  by  offering  In  Chicago,  WBBM  added  a 
large  blocks  of  circulation  in  police  reporter  between  mid¬ 
markets  otherwise  out  of  reach,  night-9  A.M.  to  handle  the  heavy 
Hooper  said.  number  of  police  calls  made  each 

Hooper  said  that  the  company  evening  in  that  city.  In  ad- 
would  consider  expanding  its  dition,  the  station  changes 
operations  into  the  broadcast  anchormen  every  hour  and  con- 
field,  and  that  it  has  already  tinues  updating  stories  and 
registered  the  name  Television  changing  the  actualities  of  the 
Corporation  of  America  in  prep-  day’s  top  news  stories, 
aration  for  that  move.  The  expansion  of  the  news  ^ 

NCA,  formed  after  more  than  operation  on  the  Newsradio 
two  years  of  planning  and  re-  .stations  succeeds  “Music  ’Til  , 
search,  is  chartered  by  the  State  Dawn,”  the  late-night  music 
of  Tennessee.  Hooper,  a  real  program  which  had  been  broad- 
estate  executive  and  business-  cast  on  these  four  stations. 
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Hooper  said  that  the  corpora¬ 
tion  would  offer: 

1.  Editorial  vitality  in  well- 
defined  markets  and  circulation 
areas,  with  emphasis  on  com¬ 
munity  affairs,  spot  news,  en¬ 
tertainment  features  and  human 
interest  stories. 

2.  Continuity  of  news  presen¬ 
tation  aimed  at  achieving  maxi¬ 
mum  readership. 
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You’re  looking  at  the 
top  news  story  of  1967. 


In  order  to  save  time,  money  and  space, 
THE  CLEVELAND  PRESS  has  put  this 
story  and  hundreds  of  thousands  of 
others  on  microfilm.  Before  they  made 
the  switch,  their  Research  Library  was 
overcrowded.  The  filing  system  was  an¬ 
tiquated.  Urgent  requests  were  delayed. 
Valuable  time  was  lost.  However,  THE 
CLEVELAND  PRESS  did  something 
about  the  situation:  they  talked  to 
Remington  Rand  Office  Systems. 

Remington  Rand  conducted  a  detailed 


study  of  the  situation  and  recommended 
that  the  newspaper  take  advantage  of 
our  Microfilm  Contract  Services. 

Now,  the  newspaper  sends  its  news- 
clippings  to  us.  We  microfilm  and  proc¬ 
ess  them  and  insert  them  into  indexed 
film  jackets.  The  returned  jackets  are 
then  housed  in  LEKTRIEVER''  III  auto¬ 
mated  records  retrieval  units  that  bring 
any  one  microfilmed  news  story  to  the 
operator’s  fingertips  in  a  matter  of 
seconds. 


Current  newsclippings  are  also  main¬ 
tained  in  other  LEKTRIEVER*  units. 
When  this  material  becomes  dated,  it 
will  be  sent  to  Remington  Rand. 

Get  the  complete  facts  on  how 
Remington  Rand  can  customize  a  sys¬ 
tem  for  you.  We  have  a  great  story 
about  UPl  you’d  like  to  hear,  too.  Write 
Remington  Rand  Office  Systems 
Division,  P.  O.  Box  171,  Marietta,  Ohio 
45750. 

^sReg.  T.M.  Sperry  Rand  Corp. 


"SPERRY  P^ISD 


REAAINSTON  RAND 

OFFICE  SYSTEMS  DIVISION 


Schuler  promoted 
at  Family  Circle 

Robert  E.  Schuler,  former 
New  York  sales  manager  of 
Family  Circle  magazine,  has 
been  promoted  to  Eastern  ad¬ 
vertising  sales  manager.  He  re¬ 
places  Edward  Hanrahan,  who 
has  resigned. 

On  the  New  York  sales  staff 
for  15  years,  Schuler’s  previous 
selling  experience  w’as  obtained 
at  Ideal  Publications,  A.  H. 
Kuch  (newspaper  representa¬ 
tives),  Long  Island  Star  Jour¬ 
nal,  and  Remington  Rand. 


Columnist  retires 

Louisville,  Ky. 

Floyd  H.  Edwards,  assistant 
managing  editor  and  columnist 
for  the  Louisville  Times,  is  re¬ 
tired  December  31,  after  35 
years  service  with  the  Times. 
Edw'ards,  65,  was  named  assist¬ 
ant  managing  editor  in  1952 
and  became  the  author  of  the 
popular  column,  “Strolling”,  in 
1959.  He  started  his  career  in 
journalism  while  a  student  at 
Indiana  University. 


James  P.  Lovette: — promoted 
to  managing  editor  of  the  Fort 
B’ll  M  **  Waytie  (Ind.)  Journal-Gazette, 

Bill  Mayer  succeeding  RICHARD  G.  INSKEEP, 

BiU  Mayer  named  vice-president-treasurer. 

executive  editor  „  „  ♦  *  * 

Paul  Shanahan,  formerly  at 
Lawrence,  Kans.  the  Michigan  City  (Ind.)  News- 

Bill  Mayer,  a  member  of  the  Dispatch — to  the  copy  desk  of 

news  staff  since  1950,  has  been  •  —  -  - 

named  executive  editor  of  the 
Lanurence  Journal-World.  He 
will  have  responsibility  for  the 
news  department  and  will  share 
in  determination  of  editorial 
policies  of  the  newspaper. 

The  appointment  was  made  by 
Dolph  C.  Simons  Jr,  company 
president. 

Mayer  was  a  lieutenant  with 
the  Army  Air  Force  in  Europe 
during  World  War  II  serving  as 
a  bombardier-navigator.  After 
his  military  service  he  returned 
to  Kansas  University  where  he 
received  his  degree  in  journal¬ 
ism  in  1949.  The  following  year 
he  joined  the  Journal-World  as 
a  reporter. 


John  Blue,  Cape  Girardeau 
Southeast  Missourian,  has  been 
elected  chairman  of  the  Mis¬ 
souri  AP  Association. 


C.  W.  Skipper,  veteran  Texas  sumed  the  dual  appointment  of  Frank  E.  Swearingen,  for- 
new'sman — from  city  editor  of  editor  and  ^  general  manager  of  merly  on  the  retail  staff  of  the 
the  Houston  Post  to  assistant  Sturgis  (Mich.)  Journal.  Augusta  (Ga.)  Chronicle-Her- 

editor  of  Texas  Tempo,  Sunday  He  has  been  associated  with  the  — promoted  to  classified  ad- 
roto  supplement.  newspaper  since  1966  and  last  vertising  manager. 

^  ^  ^  year  he  was  editor.  *  ♦  * 

Larry  Shores  —  from  city  *  ♦  •  Jacque  D.  Keller,  classified 

editor  to  assistant  managing  George  Lawless,  former  busi-  advertising  manager  of  the 
editor  of  the  Muncie  (Ind.)  ness-financial  editor  of  the  Augusta  (Ga.)  Chronicle-Her- 

Star.  DAVID  G.  ILIFF _ from  night  Charleston  (W.  Va.)  Gazette  aid — to  classified  advertising 

city  editor  to  city  editor.  Sunday  Gazette-Mail,  has  manager  of  Paddock  Publica- 

joined  the  staff  of  the  Senate  tions,  Arlington  Heights,  Ill. 

*  subcommittee  for  education  and  *  *  * 

James  A.  Nickerson— from  public  welfare.  james  C.  Booth  Jr.  has  re¬ 
bureau  at  Ball  State  University  *  *  * 

Muncie,  Ind.  as  coordinator  of  Chuck  Barnes,  Pratt  Trib-  County  News,  Fayettevil'e, 
radio  and  television  news. 


CURRENT  EDITORIAL  RESEARCH  REPORTS 


January  7 
January  14 
January  21 


Wartime  Atrocities 
Juvenile  Offenders 
First  Amendment  and  the  Media 


1735  K  street,  N.W.  Washington,  D.  C.  20006 


s  feather  McParlane 
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Von  Bergen  assigned  |  M 

lo  UPI,  Washington  I' 

Pittsburgh 

Drew  von  Bergen  has  been  ap-  ' 

pointed  Washington  regional  _  _  /I 

correspondent  for  the  Eastern  ^ 

Division  of  United  Press  Inter-  ^ 

national,  Division  Manager  ^ 

Richard  E.  Fales  announced.  I  ^ 

Von  Bergen,  29,  will  succeed  -tit-  ■  ^  * 

Margaret  Kilgore  who  is  trans-  ^ 

ferring  to  Saigon.  ^  ’  Hk 

A  graduate  of  the  University 
of  Scranton,  Von  Bergen  has 
been  regional  executive  for  Ken- 
tucky  and  southern  West  Vir- 
ginia  since  July.  Previously  he 
had  been  manager  of  UPI  bu-  IHHHHH 
reaus  in  Louisville  and  Frank-  j  Mritvieka 

fort,  Ky.  He  joined  UPI  in  1963 

in  the  Newark  bureau  after  Editor  retires,  but 
working  for  the  Atlantic  City  [jg  continues  column 
Press  and  the  Scranton  Tribune. 

,  *  *  Aurora,  Ill. 

Lewis  S.  Mrkvicka,  executive 
Allen  W.  Carter,  formerly  editor  of  the  Aurora  Beacon- 
with  the  Claremont  (N.H.)  f^ews,  a  Copley  newspaper,  re- 
Daily  Eagle— U>  photography  tj^gd  December  31,  after  44 
staff,  Hartford  (Conn.)  Times,  years  of  continuous  service  with 

the  newspaper. 

Mrkvicka,  67,  a  1925  graduate 
of  the  University  of  Wisconsin 
with  a  degree  in  journali.sm, 
shortly  thereafter  became  a  re¬ 
porter  for  the  Elgin  (Ill.)  Daily 
News.  Later  that  year,  when  the 
newspaper  was  purchased  by  the 
late  Col.  Ira  C.  Copley  and 
merged  with  the  Elgin  Courier, 

Griffith  worked  for  the  Jour-  Reagan  Burkholdi®  —  re-  Auw^Bi^omN^ws^''^^ 
nal  since  1955.  Worked  as  a  signed  as  Nonvich  Conn.,  bu-  Moving  through  various  posi- 
reporter  and  assistant  state  edi-  reau  chief,  Hartford  Times,  to  newsroom,  Mrkvicka 

tor  until  becoming  assistant  city  ^ome  assistant  city  planner,  served  as  managing  editor  from 
•ditor.  He  was  named  city  edi-  Norwich  Community  Develop-  ^  jgg2  when  he  was  named 

tor  December  1,  1965.  ment  Action  Plans.  executive  editor. 

*  *  *  *  *  ♦  “Mac”  received  many  citations 

George  Sargent,  with  the  Ronald  C.  Thomas,  Son  for  supporting  various  causes 

sales  staff  of  the  Yakima  Diego  (Calif.)  Union  and  Eve-  through  his  column,  “Beacon 
(Wash.)  Herald-Republic  for  ning  Tribune  ad  staffer —  named  Lights.”  Most  recent  were  a 
15  years — to  classified  advertis-  assistant  auto  editor  and  assist-  “Doting  Grandparents  Associa- 
ing  manager.  Sargent  previous-  ant  manager  of  automotive  ad-  tion”  which  brought  together 
ly  was  with  the  Arlington  vertising.  more  than  4,000  jiersons,  and  a 

(Wash.)  Times  and  the  Port  ♦  ♦  *  campaign  against  smoking  which 

(Wash.)  Vems.  Pat  SiiERLOCK-from  reporter  more  than  2,000 

*  *  ♦  to  assistant  city  editor  of  the  IQ  to  former  smokers 

James  S.  Abeel  has  joined  Concord  (N.H.)  Monitor,  sue-  .H®  continue  to  write  his 

the  Salem  (Mass.t  Eve.ninn  pppHinof  Marc  Drogin.  now  new.s  column  for  Sunday. 


Harry  Cahill  ends 
52-year  news  career 

Selvttle,  Wash. 

Harry  H.  Cahill,  whose  news¬ 
paper  experience  spans  52  years, 
retired  January  1  as  vicepresi¬ 
dent,  general  manager  and  di¬ 
rector  of  the  Seattle  Times.  His 
successor  is  Harold  G.  Fuhrman, 
assistant  general  manager  for 
the  past  year. 

Cahill,  general  manager  since 
1942,  began  his  43-year  Times 
career  as  assistant  circulation 
manager.  He  moved  up  to  cir¬ 
culation  manager  two  years 
later  and  became  business  man¬ 
ager  in  1938. 

The  veteran  executive  came 
here  in  1926  from  the  Fresno 
(Calif.)  Morning  Republican. 
His  career  began  in  1917  in  the 
circulation  department  of  the 
Vancouver  (B.  C.)  World,  where 
he  became  circulation  manager 
in  1922. 

Cahill’s  posts  included  eight 
years  as  an  ANPA  director.  He 
was  a  director  of  Metropolitan 
Sunday  Newspapers  until  his 
resignation  last  November. 


Donald  C.  White,  with  the 
Hartford  (Conn.)  Times  since 
1962 — appointed  city  editor,  suc¬ 
ceeding  William  P.  Pike,  now 
assistant  managing  editor. 
Three  new  assistant  city  editors 
— James  Trotter,  Alfred  Bur- 
FEiND  and  George  Gardner. 


HAROLD  G.  FUHRMAN  has 
moved  up  from  assistant  general 
manager  to  GM  at  the  Seattle 
Times. 


^  AND  COMPANy 


NEW 

ADDRESS  AND 
PHONE  NUMBER 


(919)  782-3131 
RALEIGH,  N.  C, 
BOX  17304 


NATION  WIDE  PERSONAL  SERVICE 
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Bradsher  appointed 
Asia  correspondent 

Washington 
Henry  S.  Bradsher  has  been 
named  Asia  correspondent  for 
the  Washington  Star  at  Hong 
Kong. 

He  replaces  Donald  Kirk  who 
has  held  the  assignment  since 
1967.  Kirk  will  take  a  leave  of 
absence  to  write  a  book  on  the 
Far  East  and  then  will  return  Patrick  and  Sovde  ' 

to  Washington.  j  Dublisher  oosts 

A  1968-69  Nieman  Fellow,  puoiisner  posts 

Bradsher  joined  the  staff  of  the  Rock  Hill,  S.C, 

Star  in  July,  1969.  He  was  the  Effective  January  1,  Wape 
Associated  Press  bureau  chief  in  T.  Patrick  became  publisher  of 


Kalfenbach 


Sovde 


Robert  A.  Willis  has  become 
associate  editor  of  the  editorial 
pages  of  the  Roanoke  (Va.) 
World-News  a»id  Times.  For¬ 
merly  with  the  Norfolk  Ledger- 
Star  and  the  Associated  Press, 
Willis  joined  the  Roanoke  news¬ 
papers  in  August. 


Mace  E.  Fisher,  retired  circu¬ 
lation  director  of  the  Minneap¬ 
olis  (Minn.)  Star  and  Tribune, 
received  the  University  of  Wis¬ 
consin’s  Frank  Thayer  award 
for  outstanding  service  to  the 
newspaper  industry. 


Virgil  G.  Baker,  real  estate 
editor  in  the  promotion  section 
of  the  advertising  department  of 
the  St.  Louis  Post-Dispatch — re¬ 
tired  after  45  years  in  the  news¬ 
paper  business. 


(Kans.)  News.  His  twin.  Bob  sicians.  He’s  served  as  manag-  ■ 
Harner,  joined  the  News  ad  ing  editor  since  1963.  | 

staff  recently.  *  ♦  ♦ 

*  *  *  Nelson  L.  Kellenberger,  40- 

Thomas  De  Sena — promoted  year  newspaper  veteran — from 

to  purchasing  agent  of  the  New  classified  ad  salesman  for  the 
York  News  where  he  has  worked  Chillicothe  Scioto  Gazette  to 
since  1957.  general  manager  and  vicepresi- 

♦  ♦  ♦  dent  of  the  Chillicothe  (0.)  Go- 

Timothy  M.  Phelps,  former  ^flte  in  the  Speidel  group — re- 

Providence  (R.I.)  Joumal-Bulle-  fired. 
tin  reporter  now  in  the  Army,  *  *  * 

and  Nancy  Mary  Brennan,  Niles  Jackson — from  AP  bu- 

daughter  of  Supreme  Court  Jus-  reau  at  Charleston  (W.Va.)  to 
tice  William  J.  Brennan  Jr —  the  Washington,  D.C.  office  of 
married  December  27.  Cong.  Robert  H.  Mollohan  as 

«  «  press  secretary. 

Irwin  B.  Siegel,  a  former  «  *  * 

classified  ad  salesman  for  the  ^  Gilbert,  San  Fran- 

C  icago  ”  -f  cisco  office  manager,  California 

manager  of  the  Chicago  office  of  Newsnaner  Publilhers  Associa- 
CBS  Television  Sales.  ®  7r o nn 


Everything  in  Baltimore  revolves  around  The  Sun 


...that’s  why  Baltimore 
^  department  stores 
y  place  74%  of  their 
newspaper  advertising 
in  The  Sunpapers  S 
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Clothes. 

Originally  designed  to  protect  us  from  the  elements,  they  II  someday  protect  us  from  each  other. 


The  clothes  will  be  treated  with 
chemical  agents  capable  of  catch¬ 
ing  and  killing  a  virus  before  the 
virus  catches  us. 

Early  experiments  with 
wool  and  cotton  fabrics,  an  existing 


chemical  agent  and  a  virus  similar 
to  smallpox  have  already  been 
highly  successful.  And  the  scien¬ 
tists  involved  believe  the  day  of 
germ-free  clothing  isn  t  far  off. 

When  that  day  comes, 
another  improbable  idea  will  have 
joined  a  long  list  of  improbable 
Ideas  from  the  textile  industry. 


Ideas  like  synthetic  arteries.  Arti¬ 
ficial  grass  Durable-press  fabrics. 
Shrapnel-proof  vests.  Portable 
landing  fields.  Fireproof  curtains. 

/7%  American  Textile  Manufacturers 
/itin  Institute,  Inc.  1501  Johnston  Building. 
U  m  Charlotte.  North  Carolina  28202 


T 


Tarver  names  Ray 
general  manager 

Atlanta 

William  I.  Ray  Jr  assumed 
the  position  ef  general  manager 
of  Atlanta  Newspapers  Inc.,  the 
company  which  publishes  the 
Atlanta  Journal  and  the  Atlanta 
Constitution, 

Simultaneously,  Thomas  H. 
Wood  was  named  business  man¬ 
ager  of  the  publishing  company. 

Announcement  of  the  new  as¬ 
signments  January  1  was  made 
by  ANI’s  president.  Jack  Tar¬ 
ver,  who  has  held  the  dual  title 
of  president  and  general  man¬ 
ager,  having  been  named  the 
latter  in  1952  and  the  former  in 
1957.  The  post  of  business  man¬ 
ager  has  been  vacant  since  the 
death  of  Frank  Eubanks  two 
years  ago. 

“Mr.  Ray’s  assumption  of  full 
responsibility  for  the  day-to-day 
operation  of  the  papers  will  al¬ 
low  me  more  time  to  devote  to 
my  primary  interests,  the  new's 
and  editorial  departments,”  Tar¬ 
ver  said  in  a  memorandum  to 
employees,  “and  to  long-range 
planning  for  maximum  utiliza¬ 
tion  of  our  new  production  fa¬ 
cilities  for  the  improvement  of 
the  papers  and  our  services  to 
their  readers.” 

A  1935  graduate  of  the  Uni¬ 
versity  of  Georgia,  Ray  began 
his  newspaper  career  as  a  sports 
correspondent  for  the  Constitu¬ 
tion  while  on  the  Athens  cam¬ 
pus.  At  Georgia  he  was  manag¬ 
ing  editor,  editor  and  business 
manager  of  the  Red  and  Black, 
the  campus  newspaper.  He  join¬ 
ed  the  Atlanta  Georgian  as  a 
sports  reporter  in  1935. 

In  1940  he  moved  to  the  At¬ 
lanta  Journal  as  assistant  sports 
editor.  After  service  in  World 
War  II  on  the  War  Department 
General  Staff,  he  was  news  edi¬ 
tor,  assistant  managing  editor 
and  managing  editor  of  the  At¬ 
lanta  Journal;  then  executive 
editor  and  assistant  to  the  presi- 


Ray  Wood 


dent  of  the  Journal  and  Consti¬ 
tution.  He  has  been  a  vicepresi¬ 
dent  of  Atlanta  Newspapers 
Inc.  since  1963. 

Wood  graduated  from  the 
University  of  Tennessee  in  1961 
with  a  degree  in  Business  Ad¬ 
ministration.  From  1961  to  1966 
he  worked  with  Haskins  &  Sells, 
public  accountants. 

He  joined  the  Journal  and 
Constitution  in  1966  as  comp¬ 
troller  and  was  named  assistant 
secretary-treasurer  in  1967. 

♦  ♦  • 

Franks  resigns 

Hobart  T.  Franks,  vicepresi¬ 
dent  and  director  of  sales  for 
Atlanta  Newspapers,  resigned 
and  said  he  would  announce  his 
plans  later.  He  joined  ANI  in 
1957  as  advertising  director 
after  \rorking  for  the  Phoenix 
Newspapers  24  years. 

• 

Lippert  is  chairman 
of  Journalism  Dep’t 

Dr.  David  J.  Lippert,  a  for¬ 
mer  newsman,  has  been  appoint¬ 
ed  chairman  of  the  Department 
of  Journalism  at  Oshkosh  State 
University  by  Dr.  Roger  E. 
Guiles,  OSU  president.  The  term 
is  for  three  years. 

Dr.  Lippert  came  to  OSU  in 
1966  and  expanded  the  journa¬ 
lism  program  into  a  major,  now 
in  its  second  year.  The  program 
has  77  students,  four  full-time 
faculty  and  two  part-time  facul¬ 
ty. 

He  is  a  former  reporter  for 
the  Madison  (Wis.)  Capital 
Times,  the  Kenosha  News,  and 
Milwaukee  Sentinel. 


DONKEY  MEDIA  GROUP 

Has  Acquired 

MONITOR-INDEX  &  DEMOCRAT 

of  Moberly,  Missouri 
(We  Acted  As  Consultants) 

J.  N.  WELLS  &  COMPANY 

Brokers  13  Consultants  To  Publishers,  Broadcasters 
54-3  West  Roosevelt  Road  Wheaton,  Illinois 


McGee  goes  to  Charleston 

Clay  plans  company 
to  make  acquisitions 


Charleston,  W.  Va. 

John  F.  McGee,  an  executive 
of  the  Knight  Newspapers,  has 
been  named  president  of  the 
Charleston  Mail  Association, 
which  publishes  the  Daily  Mail, 
West  Virginia’s  largest  evening 
newspaper. 

McGee,  46,  succeeds  Lyell  B. 
Clay,  who  has  been  president 
since  July  1,  1956.  Clay,  who 
continues  as  publisher  of  the 
Daily  Mail,  will  become  chair¬ 
man  of  the  board,  .succeeding 
Fred  M.  Staunton,  who  retired 
in  1968. 

Clay  said  the  executive  changes 
will  be  accompanied  by  the  re¬ 
structuring  of  the  Charleston 
Mail  Association  as  an  autono¬ 
mous  subsidiary  of  a  new  parent 
corporation  to  be  formed  in  the 
near  future,  of  •which  McGee 
will  also  be  president.  The  new 
corporation  will  be  Clay  Com¬ 
munications,  Inc. 

Clay  Broadcasting  Corpora¬ 
tion,  owner  and  operator  of 
television  station  WWAY  in 
Wilmington,  N.  C.,  which  the 
Charleston  Mail  Association 
owns,  also  will  become  a  sub¬ 
sidiary  of  Clay  Communications. 

The  Charleston  Mail  Associa¬ 
tion  and  the  Daily  Gazette  Com¬ 
pany  jointly  own  Newspaper 
Agency  Corporation  of  Charles¬ 
ton. 

Clay  said  the  new  corporation 
will  seek  to  acquire  additional 
properties  in  the  communica¬ 
tions  field. 

Clay,  with  his  brother,  Buck¬ 
ner,  owns  a  majority  of  the 
stock  of  the  Charleston  Mail 
Association.  Buckner  Clay  serves 
as  •vicepresident  and  secretary. 

McGee  is  a  native  of  Charles¬ 
ton,  S.  C.  He  .earned  his  B.S. 
degree  in  business  and  political 
science  at  Davidson  College  in 
1943.  For  the  next  three  years 
he  was  a  combat  infantry  officer 
in  the  European  theater. 

His  first  newspaper  job  was 
in  the  advertising  department  of 
the  Charleston  (S.  C.)  News  & 
Courier  and  Evening  Post  in 
1945.  He  worked  in  every  de¬ 
partment  during  the  next  17 
years,  and  in  1960  became  as¬ 
sistant  business  manager. 

In  1962  McGee  moved  to  the 
State  and  Record  in  Columbia 
as  assistant  general  manager. 
The  following  year  he  became 
general  manager  and,  in  1967, 
president  and  associate  pub¬ 
lisher.  He  negotiated  the  State 


John  F.  McGee 


and  Record  Co.  purchase  of  the 
Bitoxi-Gulfport  (Miss.)  Daily 
Herald  in  1968  and  became  its 
president. 

Last  June  he  joined  the  Knight 
Newspaper  group  as  a  general 
executive  at  Miami. 

He  has  served  on  the  boards 
of  the  Raleigh  News  and  Ob¬ 
server  and  Raleigh  Times  and 
the  Southern  Newspaper  Puh-  \ 
Ushers  .Association.  f 

• 

Newhall  completes  i 
Atlantic  crossing  | 

San  Francisco  ! 

Scott  Newhall,  executive  edi 
tor,  San  Francisco  Chronicle.  I 
completed  the  major  stage  of  his 
trans-Atlantic  passage  in  a  his-  ^ 
toric  ship  to  arrive  in  Guyana  i 
in  mid-December. 

The  voyage  of  the  Eppleton 
Hall,  a  paddle-wheel  steam  tug, 
was  “stylish  and  unassisted,”  the 
maritiming  editor  advised  the  I 
Chronicle.  Newhall  and  his  crew 
of  11  are  scheduled  to  arrive  > 
here  in  February.  He  will  then 
present  the  vessel  to  the  Mari-  j 
time  Museum  here. 

•  ' 

City  publicist  retires  | 

Los  Angeles 

Samuel  L.  Friedman,  director , 
of  public  relations  for  the  Los  I 
Angeles  Department  of  Water 
and  Power,  retired  January  1 
after  more  than  41  years  of  citj^ 
service.  He  has  been  in  charge 
of  DWP  public  relations  for  20  ‘ 
years.  His  city  career  service 
started  in  1928  when  he  organ¬ 
ized  the  public  relations  pro" 
gram  of  the  city’s  Department 
of  Playground  and  Recreation. 
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If  you’re  feeling  great, 
why  bother? 

It’s  not  that  you  don’t  believe  in  health  checkups. 
Right? 

You  do.  But  not  for  you. 

As  a  matter  of  fact,  deep  down  you  think  it’s  an 
awful  lot  of  trouble  for  nothing  when  there’s  no 
real  reason  to  run  to  a  doctor. 

Think  again. 

Many  cancers  are  curable  if  detected  early  and 
treated  promptly. 

An  annual  checkup  helps  your  doctor  help  you 
by  making  sure  you  are  really  as  fine  as  you  feel. 

It’s  up  to  you,  too. 

American  Cancer  Society 


1970 


Vail  will  receive 
brotherhood  honor 


Cleveland 

Describing  him  as  a  young 
American  leader  who  has 
blended  his  belief  in  human 
dignity  and  the  brotherhood  of 
man  into  a  successful  journalis¬ 
tic  career,  the  National  Con¬ 
ference  of  Christians  and  Jews 
voted  Thomas  Vail,  publisher 
and  editor  of  the  Plain  Dealer, 
its  National  Human  Relations 
Award. 

The  highest  honor  of  the  42- 
year-old  intergroup  agency  will 
be  presented  to  Vail,  43,  at  a 
testimonial  dinner  here  Sunday, 
February  8. 

Speaking  in  New  York  for  the 
national  awards  committee.  Dr. 
Sterling  W.  Brown,  NCCJ  pres¬ 
ident,  said:  “Throughout  20 
years  as  a  reporter  and  as  pub¬ 
lisher  and  editor  of  one  of  the 
country’s  leading  newspapers, 
Thomas  Vail  has  devoted  much 
of  his  time,  energy,  resources 
and  the  influence  and  the  pres¬ 
tige  of  his  newspaper  to  the 
continuing  work  of  righting  in¬ 
tergroup  wrongs  in  the  flelds  of 
race  relations,  interreligious  re¬ 
lations  and  intercommunity  re¬ 
lations. 

“In  1968-1969  he  served  as 
National  Brotherhood  Week 
chairman,  criss-crossing  the  en¬ 
tire  nation  speaking  on  behalf 
of  the  National  Conference  and 
championing  the  cause  of  the 
Brotherhood  of  Man  under  the 
Fatherhood  of  God.  Under  his 
direction  his  newspaper,  the 
Plain  Dealer,  has  supported 
every  campaign  and  every  cause 
that  seeks  to  better  relation¬ 
ships  between  the  races  and 
other  minority  groups  in  this 
country.  He  has  put  himself  and 
his  newspaper  in  the  forefront 
of  the  struggle  for  racial  equali¬ 
ty,  fair  housing,  equal  employ¬ 
ment  and  law  and  order  with 
justice. 


Dealer,  and  a  grandson  of 
Windsor  T.  White,  a  founder' of 
White  Motor  Co.,  one  of  the  na¬ 
tion’s  largest  truck  builders. 

He  received  an  honorary  de¬ 
gree  of  doctor  of  humanities 
from  Wilberforce  University  in 
1964  and  another  honorary  de¬ 
gree  from  Kenyon  College  in 
1969.  He  served  as  an  ensign 


in  the  Navy  from  1944  to  1916. 

Vail  is  a  director  of  the  For¬ 
est  City  Publishing  Co.,  a  di¬ 
rector  of  the  Art  Gravure  Corp. 
and  a  member  of  the  board  of 
directors  of  the  Associated 
Press. 

He  recently  completed  six 
years  on  the  board  of  the  Bu¬ 
reau  of  Advertising,  ANPA. 


Psychologist  will  head 
Knight  personnel  office 


“He  is  a  young,  energetic, 
brilliant  American  leader  who 
has  picked  up  the  banner  of  the 
essential  dignity  of  the  individ¬ 
ual  and  is  helping  to  build  a 
better  and  new  society  for  all 
men.” 

Vail  is  a  co-chairman  of  the 
Northern  Ohio  chapter  of  the 
NCCJ  and  has  been  a  board 
member  of  this  organization 
for  six  years.  In  1967  his  news¬ 
paper  supported  Carl  B.  Stokes 
in  his  campaign  for  Mayor  of 
Cleveland. 

Vail  became  publisher  and 
editor  of  the  Plain  Dealer  at 
age  36  after  a  career  of  15 
years  as  a  reporter  and  political 
editor  of  the  former  Cleveland 
News  and  as  an  executive  on  the 
Plain  Dealer.  He  also  worked  in 
the  advertising,  business,  cir¬ 
culation  and  production  depart¬ 
ments. 

He  was  born  in  Cleveland, 
June  23,  1926,  the  son  of  Her¬ 
man  L.  Vail  and  the  late  Delia 
White  Vail.  He  is  a  great-grand¬ 
son  of  the  late  Liberty  E.  Hol¬ 
den,  founder  of  the  morning  and 
Sunday  editions  of  the  Plain 
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MIAMI,  Fla. 

Byron  B.  Harless,  psycholo¬ 
gist  who  has  specialized  in 
newspaper  personnel  programs 
for  21  years,  has  been  appoint¬ 
ed  vicepresident  for  personnel 
of  Knight  Newspapers  Inc. 

Announcing  the  appointment, 
chairman  James  L.  Knight  said: 

Harless  will  be  a  full-time 
Knight  executive  with  his  of¬ 
fice  at  the  Miami  Herald.  For 
the  present  he  will  continue 
with  the  title  of  president  of 
Harless,  Schaffer,  Reid  &  As¬ 
sociates  Inc.,  consulting  psy¬ 
chologists  firm  he  founded  in 
Tampa  in  1946. 

Many  clients 

In  1948  he  began  new’spaper 
personnel  work.  His  clients  in¬ 
creased  to  approximately  40 
newspapers  and  included  the 
Knight  newspapers,  the  New 
York  Times,  the  Chicago  Daily 
News  and  the  Chicago  Sun- 
Times. 

Harless,  53,  was  bom  in  Vic¬ 
toria,  Va.,  spent  his  early  child¬ 
hood  in  Roanoke,  and  moved  to 
New  Smyrna  Beach,  Fla.,  when 
14.  He  graduated  from  New 
Smyrna  High  School  in  1934, 
and  the  University  of  Florida 
in  1928  as  a  psychology  major. 
Graduate  study  at  Florida  and 
Columbia  Universities  earned 
his  1941  Master’s  Degree  from 
Florida  where  he  was  a  re¬ 
search  associate  in  its  Bureau 
of  Educational  Research. 


In  June,  1941,  Harless  be¬ 
came  an  Army  Infantry  private. 
In  December  he  joined  the 
Army  Air  Force  as  a  psycholo¬ 
gist.  He  developed  and  applied 
selection  and  placement  techni¬ 
ques  for  pilots,  bombardiers  and 
navigators. 

As  a  major,  Harless  separat¬ 
ed  from  the  Air  Force  in  1946 
and  returned  to  the  University 
of  Florida  as  a  psychologist.  He 
organized  his  Tampa  firm 
which  employs  16  psychologists. 

Harless  has  developed  selec¬ 
tion  and  placement  tests,  has 
w'ritten  for  psychological  jour¬ 
nals,  and  lectured  before  the 
American  Press  Institute  of 
Columbia  University,  the  Inter- 
American  Press  Association, 
and  the  National  Newspaper 
Personnel  Association. 


Woestendiek  will  edit 
news  programs  on  tv 

WASHINGTON 
William  J.  Woestendiek,  a 
former  editor  of  newspapers 
and  magazines,  has  been  select¬ 
ed  by  WETA/ Channel  26  as  edi¬ 
tor-in-chief  of  a  nightly  news 
analysis  program.  William  J. 
McCarter,  vicepresident  and 
general  manager  of  W’eta,  said 
Woestendiek  wdll  supervise 
Washington  Newsroom,  a  one- 
hour,  live,  color  program  which 
will  present  reports  of  signifi¬ 
cant  events  from  Washington. 
Portions  of  the  program  may 
be  carried  by  other  public  tele¬ 
vision  stations. 

Washington  Newsroom's  staff 
of  journalists  wdll  report  not 
only  the  day’s  major  events,  but 
also  the  background,  meaning, 
and  complexities  of  these 
stories.  Cros  s-questioning 
among  the  reporters  will  help 
bring  out  important  aspects  of 
the  news  which  might  otherwise 
escape  attention.  The  program 
is  being  underwritten  by  a 
grant  from  the  Ford  Founda¬ 
tion  and  the  Corporation  for 
Public  Broadcasting. 

Woestendiek  most  recently 
was  editor  of  This  Week  maga- 
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MDre  than  $5,000  in  prizes! 


T  the  15th  annual 

Newspaper 

Safey Witing 
Contest 


Your  work  on  highway  safety,  if 
published  anytime  during  1969, 
could  win  a  cash  prize  in  the 
American  Trucking  Associations’ 
annual  competition. 

This  is  a  highway  safety  writing 
contest,  and  entries  will  be  judged 
on  that  basis.  Under  the  rules,  it  is 
not  necessary  to  mention  trucks, 
the  trucking  industry,  or  ATA. 
Entries  must  be  postmarked  before 
January  31,  1970.  Winners  will  be 
announced  in  March. 

The  competition  is  open  to  all 
writers  of  daily,  weekly  and  semi¬ 
weekly  newspapers,  and  wire  services 
throughout  the  United  States. 

$5,400  IN  CASH  PRIZES 

There  will  be  a  $1,000  First  Prize, 
a  $500  Second  Prize,  and  a  $300  * 

Third  Prize  in  each  of  three 
categories:  Single  Storv.  Editorial, 
and  Scries.  A  special  plaque  will 
be  awarded  to  the  newspaper 
conducting  the  most  effective 
overall  campaign  for  highway 
safety.  < 


PANEL  OF  JUDGES 

Mr.  John  N.  Cole 
Editor 

Maine  Times 
Topsham,  Maine 

Professor  David  M.  White 
Chairman,  Journalism 
Division,  School  of 
Public  Communication 
Boston  University 
Boston,  Massachusetts 

Mr.  Ernest  W.  Chard 
Executive  Editor 
Portland  Press  Herald 
Portland  Evening  Express 
Maine  Sunday  Telegram 
Portland,  Maine 


1968  WINNERS 

SINGLE  STORY:  Scott  B.  Smith, 
The  Evening  Star,  Washington, 
D.C.;  William  J.  Sanderson,  The 
Oregonian,  Portland,  Oregon; 
Robert  E.  Buyer,  The  Buffalo 
Evening  News,  Buffalo,  New  York. 

EDITORIAL:  Orien  Fifer,  The 
Phoenix  Gazette,  Phoenix,  Arizona; 
Blanche  Sw'ann,  The  Weekly  New'S, 
Marksville,  Louisiana;  Michael  B. 
Smith,  Winston-Salem  Journal, 
Winston-Salem,  North  Carolina. 

SERIES:  Dennis  Hoover,  The 
Dallas  Morning  News,  Dallas, 
Texas;  David  Hoperaft  and  Daniel 
Sykes,  The  Journal  Herald,  Dayton, 
Ohio;  Ed  Wintermantel,  The 
Pittsburgh  Press,  Pittsburgh,  Pa. 

SPECIAL  AWARD:  The  Courier- 
Jt)urnal  &  Times,  Louisville,  Ky., 
a  special  plaque  for  the  most 
effective  overall  campaign. 

Y  /  For  entry  forms  write: 

American  Trucking  Associations, 

I  Inc.,  1616  P  Street,  N.W, 

I  Washingto n,D.C.  2003 6 


Better  safety.  That’s  what  trucks  are  driving  for. 
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Goss  provides  the  nation’s  leading  newspapers  with  precision  double  width 
presses.  The  Metro-Offset  and  the  Headliner  Mark  II  produce  quality  printing, 
with  full  color,  at  sustained  high  speeds.  Whether  you’re  increasing  letterpress 
capacity  or  switching  to  offset,  call  Goss  today. 
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New  York  News  tells 
gain  in  suburb  HD 


Last  October  17,  when  the 
Suffolk  Sun  announced  it  was 
ceasing  publication,  the  New 
York  News  (2,248,000)  said 
it  was  entering  negotiations 
to  acquire  as  many  of  the  Sun 
scribers  as  possible. 

The  results  of  that  successful 
maneuver  have  now  been  an¬ 
nounced. 

In  its  current  inter-office  pub¬ 
lication,  News  Fix,  the  News 
management  announced  that  “To 
date,  approximately  20,000  Suf¬ 
folk  Sun  subscribers  have  been 
converted  to  News  Home  De¬ 
livery  subscribei-s.” 

Employes  and  officials  at  the 
Sun,  News  Fix  recalled,  attribut¬ 
ed  much  of  their  trouble  to  the 
inability  to  obtain  delivery  boys 
for  the  home  delivery  service, 
which  the  Cowles  newspaper, 
founded  November  21,  1966,  had 
decided  upon  as  the  chief  means 
of  circulation. 

The  News  claims  it  has  been 
able  to  cope  with  the  problem 
through  its  experienced  man¬ 
agement. 

Throughout  the  suburban  New 
York  City  area,  the  News  claims 
its  city  and  suburban  home  de¬ 
livery  sales  exceeded  200,000  in 
October,  for  the  first  time  in  the 
history  of  the  newspaper.  The 
precise  figure  given  w^as  272,000 
copies. 

A  News  official  explained  it 
this  way:  “We  have  a  product 
and  the  organization  to  sell  and 
deliver  it.  This  combination 
worked  in  semi-rural  Suffolk 
County. 

“Five  years  ago  we  couldn’t 
have  done  it.  It  was  about  then 


ADVERTISING  DYNAMICS 

80  Madison  Ave.,  N.Y.,  N.Y.  10016 
Your  Color-Conscious  Service 


that  we  began  putting  together 
a  young,  vigorous,  flexible,  ag¬ 
gressive  home  delivery  organiza¬ 
tion.  We  borrowed  ideas  that 
had  w’orked  across  the  country, 
where  home  delivery  is  the  chief 
means  of  circulation.  We  estab¬ 
lished  a  dealer-franchise  system. 
Here  the  dealer  obtains  the  pa¬ 
pers  and  distributes  them  locally 
to  a  franchise  dealer.  He,  in 
turn,  using  boys  mainly,  delivers 
the  papers  to  the  homes  in  his 
franchise  area.  All  of  this  is 
supervised,  organized  and  en¬ 
couraged  by  the  News’  home  de¬ 
livery  service. 

“What  we  tried  to  do  was  to 
acquaint  all  the  former  Suffolk 
Sun  subscribers  with  the  Daily 
News  and  its  system  of  home  de- 
liverj’.  For  two  weeks,  after  the 
Sun  went  out  of  business  with 
its  last  issue,  Saturday  morning, 
October  18,  we  distributed  60,- 
000  sample  copies  of  the  News 
every  day.  And  let  me  tell  you 
that  was  some  effort.  We 
launched  this  with  no  prepara¬ 
tion  at  all,  and  we  made  it  work. 
It  was  the  test  of  our  system. 

“For  local  distribution,  we 
threw  our  experienced  men  into 
the  field,  we  hired  all  the  former 
Suffolk  Sun  employees  we  could 
get,  and  we  took  on  new  people 
who  have  stayed  with  us.  We 
made  it  work  because  we  have 
the  people  who  know  how  to 
make  a  home  delivery  system 
work.  You  have  to  have  organi¬ 
zation.  You  have  to  have  the 
people  and  organization.  You 
have  that,  you  can  do  anything.’’ 

Mets  boost  sales 

As  a  result,  the  News’  net 
sales  for  October  were  higher 
than  in  1968,  which  had  slipped 
a  bit  under  the  1967  net  .sales. 

The  News  Fix  says:  “The  pri¬ 
mary  rea.son  for  inflated  daily 
sales  during  October  was  the 
success  of  the  Mets  (in  winning 
the.  World  Series)  .  .  .  Total 
pads  for  the  Mets  story  exceeded 
700,000  copies  for  the  period, 
representing  an  increase  of  ap¬ 
proximately  31,000  copies  in  the 
total  daily  average  for  October. 

“Sunday  net  sales  for  October 
averaged  3,112,000,  down  69,000 
copies  when  compared  with  Oc¬ 
tober  1968,  including  the  na¬ 
tional  edition.  With  the  national 
edition  eliminated,  the  Sunday 
figure  (for  the  New  York  metro¬ 
politan  area)  reflects  a  gain  of 
1.^8,000  copies. 

“Sunday  .sales  remained  heal¬ 
thy  during  the  October  period 


w’ith  city  morning  sales  attain¬ 
ing  an  all-time  October  high  av¬ 
erage  of  964,000  copies.  The 
country  and  suburban  averages 
for  the  period  also  represented 
all-time  October  highs.”  The  60,- 
000  daily  sample  copies  in  the 
Suffolk  circulation  drive  are  not 
included  in  any  of  these  figures. 

*  *  4: 

HIGHER  HD  PRICES 

W’eekly  home  delivery  prices 
for  Chicago’s  morning  newspa¬ 
pers,  the  Tribune  and  the  Sun- 
Times,  have  been  advanced  from 
60c  to  70c,  with  a  40c  rise  in 
monthly  rates. 

The  publishers  said  they 
would  pass  on  a  portion  of  the 
increases  to  distributors,  deliv¬ 
erymen  and  carriers.  The  Trib¬ 
une’s  announcement  said  the  ex¬ 
tra  money  would  be  an  incentive 
to  “guarantee  better  service  to 
customers.” 

*  *  ♦ 

THEFT  PROBLEM 

Pauls  Valley,  Okla. 

Theft  of  Daily  Democrat  pa¬ 
per-vending  machines  has  be¬ 
come  such  a  problem  that  $100 
is  being  offered  for  the  arrest 
and  conviction  of  persons  who 
steal  them. 

Bob  Dicksion,  circulation  man¬ 
ager,  says  that  a  six-inch  slab 
of  concrete  as  a  base  for  each 
unit  has  not  proved  to  be  a  sun*- 
fire  deterrent.  In  a  county  town, 
four  of  five  such  machines  there 
were  stolen  in  one  night.  It  is 
believed  that  a  pick-up  truck 
was  needed  in  the  work  of  cart- 


SHIRLEY  VANDERBERG,  not  yet 
21,  is  society  editor  of  the  Mount 
Vernon  (O.)  News.  She  succeeded 
Josephine  Lee,  who  retired  after 
45  years  on  the  News  staff. 
Shirley  began  working  for  the 
paper  as  a  perforator-punch  oper¬ 
ator  while  she  was  attending  high 
school. 


ing  the  machines  from  their  lo¬ 
cations. 

Dicksion  said  that  because  of 
numerous  thefts  insurance  may 
no  longer  be  bought. 


Bill  Nicol  succeeds 
Dykes  as  group  CAM 


White  Plains,  N.Y. 

William  Nicol  has  l)een  ap¬ 
pointed  classified  advertising 
director  of  the  Westchester 
Rixkland  Newspapers,  mem- 
Irers  of  the  Gannett  Group.  The 
ajipointment  was  announced 
by  Mark  K.  .\rnold,  WRN 
vicepresident  and  rlirector  of 
advertising. 

Nicol  succeeds  Raymond  1. 
Dykes,  who  has  retired  after 
41  years’  service  with  the 
newspaper  group,  the  last  21 
as  its  clas.sified  advertising  di¬ 
rector. 

Aaron  W.  Sullivan  Jr.,  a  16- 
year  veteran  with  the  West¬ 
chester  Rockland  Newspapers, 
continues  as  assistant  classi¬ 
fied  advertising  director  of  the 
group. 

Nicol’s  appointment  exactly 
19  years  to  the  day  since  he 
joined  the  Westchester  Rock¬ 
land  Newspapers.  Born  and  ed- 

EDITOR  &  PUI 


ucated  in  England  he  entered 
the  newspaper  business  in  1930, 
in  Montreal,  as  an  advertising 
salesman  foi’  the  Montreal  Star. 

-After  18  years’  service  in 
Montreal,  Nicol  joined  the  Hrii 
(Pa.)  Dispatch.  There  he  was 
manager  of  classified  advertis¬ 
ing  from  1948  until  he  joined 
the  Westchester  group. 

Dykes  spent  the  first  29  years 
of  his  41-year  newspaper  career 
in  Yonkers.  Joining  the  staff  as 
a  classified  advertising  sales¬ 
man,  in  1928,  he  rose  to  classi¬ 
fied  advertising  manager  of  the 
Herald  Statesaain  in  19.34.  He 
held  that  post  until  1948,  when 
he  was  appointed  classified  ad¬ 
vertising  director  of  the  group. 
He  was  named  a  WRN  vice 
fnesident  in  196.3. 

Dykes  is  a  former  president 
of  the  -Association  of  News¬ 
paper  Classified  Advertising 
Managers. 

L  I  S  H  E  R  for  J.inu.nry  10,  1970 
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Stars  and  Stripes 

(Continued  from  page  17) 

Newsweek's  veteran  Pentagon 
correspondent  Lloyd  Norman 
stated  that  he  was  rebuffed 
when  he  asked  Pentagon  officials 
for  information  and  states  that 
it  was  obvious  the  military 
“dragged  their  feet  and  law 
books  as  long  as  they  could.” 

But — all  of  this  raises  broader 
questions  pertinent  to  Col. 
Bankson’s  frustration  about  the 
New  York  Times  and  E&P’s  ar¬ 
ticle  about  Pacific  Stars  and 
Stripes — among  them  whether 
the  military  wants  to  “tell  it  like 
it  is”,  or  merely  protect  its  im¬ 
age.  And,  a  very  convenient 
stone  to  crawl  under  the  accusa¬ 
tion  that  release  of  disagreeable 
information  might,  as  Col. 
Bankson  states,  comprise  nation¬ 
al  policy  or  degrade  morale  of 
the  troops,  and  not  support  the 
mission  of  the  nation  and  com¬ 
mand. 

Maybe — ^but  during  my  two- 
year  tenure  as  editor-in-chief  our 
national  security  was  never  com¬ 
promised,  or  morale  degraded. 

My  boss,  Admiral  McCain, 
Commander  -  in  -  Chief,  Pacific, 
would  have  relieved  me  prompt¬ 
ly.  He  is  reported  to  have  read 
our  paper  daily. 

We  were  constantly  sensitive 
to  this  problem.  It  is  the  defini¬ 
tion  of  national  security  that  is 
difficult. 

National  security 

Probably,  as  much  as  any 
other  officer  in  the  Armed 
Forces,  I  am  concerned  about 
the  national  security  of  the 
United  States.  A  year  spent  at 
the  US  Army  War  College 
stressed  and  outlined  this  prob¬ 
lem  for  me  in  detail.  But — many 
self-appointed  officials  in  our 
government  use  the  term  to  put 
“the  fear  of  God”  in  those  that 
might  print  or  say  something 
that  would  jeopardize  the  image 
of  the  Armed  Forces.  I  am  not 
sure  damage  to  an  image  is  prej¬ 
udicial  to  national  policy  or  for 
that  matter  troop  morale.  I 
would  argpie  that  morale  is  en¬ 
hanced  by  the  very  fact  that  the 
I  troops  receive  an  honest,  objec¬ 
tive  daily  newspaper  that  is 
credible. 

I  wish  that  I  could  define  the 
Vietnam  war  and  its  relation¬ 
ship  to  national  security.  It  is 
not  an  easy  decision  as  any  edi¬ 
tor  will  bear  out.  Responsibility 
is  a  challenging  principle  to 
clarify. 


bill,  there  is  a  rather  wary  re¬ 
luctance  to  use  even  corporate 
and  institutional  public  relations 
terms.  Here  publicity  is  called 
by  a  different  name.  Most  of 
these  efforts  in  government  are 
termed  information  work.  Those 
who  handle  the  job  are  usually 
called  public  information  offi¬ 
cers,  press  officers,  public  affairs 
officers  or  as  Roger  Bankson  is 
titled.  Director  of  the  Depart¬ 
ment  of  Defense  Information 
Services.  The  inference  being 
that  they  deal  only  in  informa¬ 
tion  and  do  not  seek  to  publicize 
their  respective  agencies  or  pro¬ 
grams. 

It  seems  evident  that  informa¬ 
tion  does  help  form  public  opin¬ 
ion  (few  of  us  are  altogether 
irrational ;  we  want  to  base  our 
opinions  on  facts),  but  the 
cause-and-effect  relationship  is 
seldom  simple. 

The  PR  apparatus 

A  powerful  and  ever-growing 
public  relations  apparatus  fil¬ 
ters  much  of  today’s  news  flow 
before  it  ever  reaches  the  re¬ 
porter  or  editor.  Sometimes,  in 
sophisticated  and  expert  hands, 
like  Col.  Bankson’s,  this  process 
speeds  up  the  flow  of  news  and 


would  squirm  until  the  news  was 
stale  or  provide  excuses  to  “for¬ 
get  it.”  The  decision  was  “run 
it,”  if  properly  attributed  or 
from  a  reliable  source,  if  not, 
“kill  it,”  because  to  check  it  out 
would  spell  not  only  delay  but 
uncomfortable  controversy  and 
watering  down  of  the  original 
story. 

Edward  R.  Murrow,  former 
USIA  director,  said:  “You  must 
tell  the  bad  with  the  good.  We 
cannot  be  effective  in  telling  the 
American  story  abroad  if  we  tell 
it  only  in  superlatives.” 


Not  a  slick  magazine 


and 


We  (Pacific  Stars 
Stripes)  do  not  consider  our¬ 
selves  as  just  another  “slick  air¬ 
line  magazine”  (as  Col.  Bank- 
son  intimates)  trying  to  sell 
tickets  on  our  airline  or  pro¬ 
mote  the  war  and  the  military 
the  way  the  military  see  it.  Ours 
is  a  far  greater  responsibility — 
to  mirror  domestic  and  interna¬ 
tional  events  daily  to  our  armed 
forces  overseas  in  a  frank,  hon¬ 
est  and  responsible  manner,  con¬ 
sistent  with  the  principles  of 
good  taste  and  the  highest  ethics 
of  journalism.  l. 

I  always  felt  that  this  is  what  honors 


Times  to  our  troops  overseas. 
We  have  more  than  enough  unit 
newspapers — at  least  one  in 
every  division  not  counting  the 
Army’s  publications  in  Vietnam, 
and  MACV’s  to  disseminate 
service  information.  There  are 
at  least  two  or  three  in  every 
country  in  Asia.  In  fact,  we 
printed  thirty  in  Tokyo  for  the 
Armed  Forces  in  East  Asia  and 
the  Pacific.  There  were  about 
fifteen  more  on  a  waiting  list 
for  time  on  our  presses. 

Proud  of  record 

As  a  former  editor-in-chief  of 
Pacific  Stars  and  Stripes,  I  am 
personally  proud  of  my  brief 
two  years  at  the  helm  of  a  great 
newspaper.  I  tried  to  be  both  a 
professional  Army  officer  and  a 
responsible  journalist,  not  an 
easy  accommodation.  That  was 
my  job.  If  I  left  the  paper  any¬ 
thing  it  was  a  insistence  on  pro¬ 
tecting  their  editorial  freedom. 
It’s  worth  fighting  for. 

I’m  confident  that  the  Ameri¬ 
can  people  expect  no  less  infor¬ 
mation  for  our  troops  serving 
their  country  overseas. 


increases  its  volume.  In  other  the  President  and  Congress  of  Vietnam  journalist 


cases,  it  manages  the  flow  and 
selects  items  to  be  presented  or 
delays  the  release  for  varied 
reasons. 

The  fact  is  that  public  reac¬ 
tion  to  information  is  so  unpre¬ 
dictable  that  the  mass  media 
often  create  opinions  quite  by 
accident.  And — sometimes  the 
information  releases  from  the 
government  are  not  by  accident. 

The  internal  information  me¬ 
dium  has  its  place,  but  GI  Joe 
has  the  final  right  to  receive 
“all  the  news”  daily — good  or 
bad,  favorable  or  unfavorable, 
whether  it  pleases  the  military 
command  or  not.  And — this  is 
what  Pacific  Stars  a^id  Stripes 
attempts  to  do — daily. 

.  .  .  Col.  Bankson  tags  his 
letter  with  a  statement  that  “no 
one  can  fault  a  policy  that  says 
if  a  bizarre  story  is  received 
from  a  single  source  it  will  be 
checked  with  a  command  or 
agency  involved  to  determine  its 
accuracy  ...”  Of  course  not, 
but  I  can  fault  the  command  or 
agency  that  “drags  its  feet”  or 
applies  pressures  to  hide  the 
story  or  “kill  it”,  because  it  is 
bad  news  to  that  agency.  And — 
that’s  what  frequently  happens. 
To  the  point  that  the  editors 
know  that  they  will  receive  “the 
stall”  while  some  information 
officer  check  it  out  with  the 


I  It  is  interesting  to  note  that  boss,  or  at  least  says  he  will. 


the  largest  of  all  public  rela 
tions  groupings  is  in  the  gov¬ 
ernment  at  all  levels — federal, 
state,  and  local.  Here,  because 
the  taxpayers  are  footing  the 


To  tell  my  editors  to  check  a 
“bad  news”  story  with  the  6th 
Air  Force  in  Japan,  for  exam¬ 
ple,  was  a  laugh.  We  all  knew 
that  information  personnel 


the  United  States  wanted  our 
troops  to  receive  and  this  was 
the  primary  reason  for  the  gov¬ 
ernment’s  tolerance  of  Pacific 
Stars  and  Stripes. 

I  differ  with  Col.  Bankson  in 
his  definition  of  a  service  news¬ 
paper  like  tha  Pacific  Stars  and 
Stripes.  Our  mission  is  not  to 
echo  the  words  of  the  public  re¬ 
lations  men  in  the  Department 
of  Defense,  or  the  information 
officers  in  the  field,  but  to  mirror 
the  world,  both  international 
and  domestic  as  it  is. 

And,  that  is  what  the  editors 
try  to  do,  in  a  professional  jour¬ 
nalistic  manner  like  our  great 
US  newspapers. 

It  pays  its  way 

Col.  Bankson  is  a  victim  of 
thinking  the  mirror  is  respon¬ 
sible  for  what  he  sees  in  it. 

I  don’t  accept  the  worn  out 
cliches  of  a  paper  printing  only 
what  is  good  for  morale  or  what 
the  military  consider  is  “good 
for  the  troops.”  Pacific  Stars 
and  Stripes  is  a  newspaper  not 
a  bulletin  board  and  I  hope  it 
remains  that  way. 

A  little  known  fact  is  that  the 
Pacific  Stars  and  Stripes  is  a 
non-appropriated  fund  activity 
which  means  it  pays  its  way 
through  the  sale  of  the  news¬ 
paper,  books,  magazines  and  job 
printing,  making  the  job  more 
difficult  and  susceptible  to  com¬ 
mand  pressures. 

The  remaining  alternative  is  to 
close  down  the  Pacific  Stars  and 
Stripes  and  airlift  the  New  York 


Baltimore 

Paul  D.  Savanuck,  combat 
journalist  in  Vietnam  with  the 
23rd  Artillery,  U.S.  Army,  was 
honored  posthumously  Decem¬ 
ber  12  at  special  ceremonies  fol¬ 
lowing  the  December  meeting  of 
the  Maryland-Delaware-D.C. 
Press  Association  directors. 

Mr.  and  Mrs.  Daniel  F.  Sava¬ 
nuck,  Pikesville,  Md.,  parents 
of  the  youth  slain  April  18, 1969, 
accept^  the  Bronze  Star  from 
Col.  Harold  DeArment,  the 
young  writer-photographer’s 
former  commanding  officer. 

In  addition,  Gustav  Berle, 
publisher  of  the  Pikesville, 
(Md.),  Northwest  Star,  pre¬ 
sented  a  $2,000  check  to  a  repre¬ 
sentative  of  the  Baltimore 
County  Library  system  for  the 
purchase  of  what  will  be  the 
largest  single  collection  of  jour¬ 
nalism  books  in  the  state.  The 
collection  will  be  known  as  the 
Paul  D.  Savanuck  Memorial  and 
will  be  available  for  public  use 
at  the  Pikesville  Library. 

Berle,  officiating  at  the  cere¬ 
monies,  said  the  funds  were  con¬ 
tributed  by  members  of  the 
Pikesville  commimity  where  the 
youth  lived  after  Berle  sug¬ 
gested  the  idea  of  a  Memorial 
Fund  in  his  weekly  paper. 
Specialist  Savanuck,  Sigma 
Delta  Chi  member  and  a  jour¬ 
nalism  graduate  of  the  Univer¬ 
sity  of  Maryland,  had  worked 
briefly  as  a  reporter  for  the 
Baltimore  County  weekly  before 
going  overseas. 
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Joseph  Barbara  describes  advantages  of  photocomposition  at  a  Mouse  o<  Graphics  seminar  for  clients 


“Only  the  Linofilm  System  could  meet  our 
requirements  for  typographic  quality. 

-Joseph  Barbara.  President.  House  of  Graphics.  Inc. 


“We  knew  that  only  the  finest  in  photocomposition  would  cause  our 
advertising  agency  customers  to  switch  from  hot-metal  to  film.  Lino- 
film  enabled  us  to  offer  them  typographic  quality  unmatched  by  any 
other  method,  and  has  created  a  new  market  in  35mm  slides  made 
directly  on  the  Linofilm. 


“Since  we  also  have  Mergenthaler  Linotype  equipment,  we  gained 
the  added  advantage  of  compatibility  between  our  hot-metal  and 
Linofilm  faces.” 


In  photocomposition,  if  you  can’t  afford  to  take  second  best, 
you  want  Linofilm -built  and  backed  by  Mergenthaler:  the 
total  graphic  arts  company. 


Mergenthaler  Linotype  Company.  Mergenthaler  Drive.  Plain  view.  New  York  11803 

A  Division  of  ELTRA  Corporation 


Mergenthaler 


_  ..  total 

graphic  arts 

company 


Inventor  describes  home  delivery 

Patented  facsimile  system 
says  ‘good-bye’  to  presses 


By  Craig  Tomkinsoii 

When  and  if  it  reaches  mar¬ 
ketable  status,  a  facsimile  trans¬ 
mission  system  recently  pat¬ 
ented  by  a  Poughkeepsie,  N.Y., 
newspaper  distributor  could 
virtually  eliminate  the  printing 
and  distribution  of  newspapers 
as  we  know  them  today. 

Distribution,  according  to  the 
inventor,  will  be  by  electronics 
and  printing  will  be  done  on  a 
fast  printout  device  in  the  sub¬ 
scriber’s  home.  In  addition  to  a 
multiple  selection  of  newspapers, 
available  at  the  turn  of  a  knob, 
the  system  will  offer  almost  any 
printed  matter  from  books  to 
airline  tickets. 

The  Unifor  (for  Universal  In¬ 
formation)  System  is  the  brain¬ 
child  of  Jerome  Regunberg,  46, 
president  of  Queen  City  News 
Co.,  Inc.,  which  distributes  news¬ 
papers  in  the  Hudson  Valley 
area  of  Southeastern  New  York 
State. 

Regunberg,  who  holds  a 
doctorate  in  veterinary  medi¬ 
cine,  said  he  got  the  Unifor  idea 
“the  day  the  World  Journal 
Tribune  folded  and  we  were  all 
sitting  around  bemoaning  the 
fate  of  newspapers.”  Queen 
City  also  distributed  the  WJT. 

He  said  he  worked  out  the 
initial  details  of  the  system  on 
his  own  then  approached  two 
research  institutes  for  help  in 
mapping  out  the  final  mechan¬ 
ical  details.  On  the  basis  of  what 
was  developed,  the  patent  was 
applied  for.  It  took  three  years 
to  be  issued  and  finally  came 
last  November  in  Regunberg’s 
name  and  the  name  of  W.  Hugo 
Liepmann,  a  patent  attorney  at 
Wellesley  Hills,  Mass,  who,  said 
Regunberg,  was  not  directly  in¬ 
volved  in  the  development  of 
the  system. 

Wliat  it  does 

Basically  the  system,  using 
newspapers  as  an  example, 
begins  with  a  pasted-up  page 
similar  or  identical  to  those 
produced  for  photocomposition 
just  prior  to  the  shooting  of 
plate  negatives. 

But  instead  of  going  to  the 
camera,  the  paste-up  is  “read” 
by  a  tv  like  scanner  and  the 
“image”  of  the  page  recorded 
as  electrical  impulses  which  are 
converted  and  imputed  into  a 
computer  for  later  call-up. 

editor  &  PUBLISHER  for  Janunry  10,  1970 


Once  called-up  by  the  sub¬ 
scriber,  the  newspaper,  page  by 
page,  is  relayed  in  impulses  to 
the  home  via  either  air  waves 
or  by  cable  tv  lines,  depending 
on  which  is  available  and  which 
proves  feasible. 

The  Unifor  home  receiver, 
which  is  more  or  less  the  heart 
of  Regunberg’s  system,  through 
its  printer  uses  the  impulses  to 
reproduce  the  image  of  the  page 
on  newsprint  stored  beneath  the 
receiving  unit. 

The  number  of  items  available 
to  the  subscriber  is  limited  by 
the  number  of  channels  allotted 
to  each  type  of  printed  matter. 
The  set,  said  Regunberg,  ini¬ 
tially  will  be  geared  to  handle 
six  newspaper  channels,  two 
magazine  frequencies,  one  book 
and  one  information  channel.  In 
addition  there  will  be  one  open 
receiving  channel  for  receipt  of 
information  in  case  of  a  national 
emergency. 

The  newspaper  received  by 
the  subscriber  should  resemble 
in  most  every  way  the  product 
he  now  buys,  except,  the  re¬ 
productive  quality  will  be  far 
higher,  according  to  Regun¬ 
berg. 

The  Unifor-delivered  news¬ 
paper  will  contain  advertising 
and  photographs,  which  will  be 
reproduced  with  350-line  screens 
much  finer  than  those  used  in 
newspapei's  today. 

The  pages  themselves  will  be 
broadsheet  in  size  and  will  be 


turned  out  at  a  rate  of  six 
seconds  each. 

The  Unifor  set,  in  addition  to 
simply  printing  out  newspapers 
will  also,  according  to  its  de¬ 
sign,  have  the  capability  of 
cutting,  sizing,  and  binding,  giv¬ 
ing  it  the  capacity  to  turn  out 
soft  cover  books  and  magazines. 

Slick  spray 

For  that  so-called  “slick” 
look  of  the  better  quality 
magazine  stock,  the  unit  will 
reportedly  have  the  ability  to 
spray  the  newsprint  to  obtain 
the  same  effect. 

One  of  the  problems  facing 
the  system  is  how  and  where 
to  store  the  relatively  large 
amount  of  newsprint  required. 
The  problem  has  not  been 
solved,  but  Regunberg  noted 
that  a  lighter  but  stronger 
newsprint  or  a  newsprint  sub¬ 
stitute,  possibly  plastic,  is  being 
sought. 

So  far,  Regunberg  said  with 
regard  to  color,  the  unit  does 
not  have  color  capacity  and  no 
mention  is  made  of  it  in  the 
patent.  “It’s  being  worked  on, 
though,”  he  added. 

‘.\vailable  1972’ 

To  date,  Unifor  is  an  on-paper 
system,  but  a  prototype,  Regun¬ 
berg  said,  should  be  available 
late  this  year  or  early  in  1971. 
He  hopes  to  have  the  system 
on  the  market  by  1972. 

Cost-wise,  Regunberg  esti- 


THE  HEART  of  the  Unifor  System  is  the  receiving  set  shown  here 
in  an  artist's  rendering. 


Jerome  Regunberg 

mates  that  the  subscriber’s 
receiving  set  will  run  in  the 
range  of  $300  to  $400.  In  addi¬ 
tion  to  the  initial  cost,  the  sub¬ 
scriber  will  be  billed  on  an 
individual  use  basis;  i.e.  for  each 
item  he  calls  up  on  his  set. 

The  total  cost  of  setting  up 
the  system,  Regtmberg  predicts, 
will  be  roughly  equal  to  the 
cost  of  a  medium-sized  press. 

He  took  pains  to  point  out 
that  with  the  system  still  in  the 
drawing  board  stage,  final  de¬ 
tails  on  cost  will  not  be  arrived 
at  until  later  on.  He  pointed  out 
many  variables  with  regard  to 
cost. 


Cost  factors 

For  instance,  he  noted,  that 
with  an  estimated  reduction  of  | 
60  percent  in  the  cost  of  pub¬ 
lishing  a  paper,  a  90  percent  , 
drop  in  distribution  costs,  and  : 
a  75  to  80  percent  drop  in  plant  | 
capitabzation,  publishers  them-  i 
selves  may  choose  to  absorb  all  ; 
or  part  of  the  cost  of  the  home  j 
receiving  units,  or  possibly 
initiate  a  leasing  system  which  ■ 
would  cost  subscribers  less  than  ! 
the  estimated  cost  for  the  sets,  i 

Regunberg  anticipates  that  ] 
his  system  will  have  a  great 
effect  on  newspaper  content. 
Management,  he  said,  will  be 
freed  of  most  of  the  mechanical  | 
work  in  the  operation  of  the 
newspaper,  and  therefore  will  \ 
be  able  to  devote  more  time  and  ' 
money  to  the  editorial  and 
advertising  departments. 

Editors,  he  said,  will  have  a  j 
much  greater  degree  of  flexi-  : 
bility  with  their  papers  with  ! 
Unifor.  Stories  will  be  able  to  j 
be  continuously  updated  and  al-  ; 
most  no  deadlines  will  be  needed.  . 
.\lso,  split  runs  and  regional 
editions  will  be  easily  pro-  i 
grammed. 

He  also  sees  the  rise  of  “inter¬ 
national”  newspapers  because  i 

(Continued  on  page  62) 
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Automated  insert  operation  the  other.  As  the  bundles  come 

•N-  off  the  conveyor  from  the  in- 

1  ,  serting  machines,  they  can  be 

moved  mto  auxiliary  plant  ^^tomaticaiiy  fed  into  the 

J  J.  shelves  to  await  delivery  to 

trucks. 

Chicago  from  the  southside  inserting  Alternately,  bundles  may  by- 
The  inserting  operation  of  the  plant  and  installed  with  new  pass  storage  and  feed  directly 
Chicago  Sun-Times  and  Chicago  automatic  stacking  and  tying  into  trucks. 

Daily  News  is  being  moved  to  a  machinery.  A  two-level  conveyor  The  five-level  storage  unit, 
plant  northwest  of  the  news-  will  be  erected  to  deliver  the  designed  and  fabricated  by  the 
papers’  downtown  facility.  tied  bundles  from  the  inserting  Milgo/IDAB  Corp.,  can  handle 

At  the  same  tiihe  the  opera-  machines  directly  to  tiaicks  or  about  1,500  bundles  at  one  time, 
tion  is  being  modernized  with  to  a  multi-level  storage  facility.  The  inserting  and  storage  will 
automatic  stacking,  counting  Jack  Lane,  production  engi-  be  controlled  from  a  central 
and  storage  equipment  to  im-  neering  manager,  said  the  new  console  room  to  be  built  as  a 
prove  the  packaging  and  deliv-  plant  will  employ  a  concept  mezzanine  overlooking  the  en- 
ery  of  news  and  advertising  unique  in  newspapers  —  the  tire  operation.  From  this  point, 
weekend  supplements  for  both  principle  of  “live”  storage,  auto-  the  production  of  the  inserting 
papers.  matically  in  and  automatically  machines  will  be  monitored  and 

Six  inserting  machines,  which  out.  the  several  combinations  of 

package  several  supplements/in  He  said  bundles  can  be  stored  supplements  being  packaged 
one  operation,  will  be  moved  on  approximately  2,000  feet  of  will  be  grouped  together  on  the 


Printing  machinery 
donated  to  college 

Grambling,  Ark. 

Grambling  College  has  re¬ 
ceived  several  pieces  of  type¬ 
setting  equipment  as  a  gift  from 
the  Banner-News  Publishing 
Co.  in  Magnolia. 

The  gift,  including  two  Lino¬ 
type  machines  and  a  Ludlow 
machine  with  accessories,  was 
made  through  Walter  E.  Huss- 
man,  editor-publisher  of  the 
Banner-News  Publishing  Co. 


The  Herald  Company 
said  "Help  us  move." 

Keeping  newspapers  like  Syracuse’s 
Herald-Journal,  Post- Standard,  and 
Herald-American  on  the  move  is  our 
business.  When  the  presses  roll, 
we’ll  be  in  the  Herald  Company’s 
new  home  with  Noian-Jampol  com¬ 
plete  handling  systems  for  news¬ 
print,  bundles,  stereo  plates  and 
melting  furnace.  All  this  efficiency 
under  one  roof!  Its  enough  to  make 
us  sing  “Hark!  the  Herald...’’ 


NOLAN-JAMPOL  INC 

ROME,  NEW  YORK  13440 
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This  advertisement 
appeared  a  few  months  ago. 


'Fhese  newspapers 
recently  began  using 
Presensitized  Micro -Metal: 


AHk\>S\S  IMAKN  KVI  . 

The  Houston  Post.  Fovr  Uddeuiaii News  1  he  Times  Vsios  »n6 
BnMrral  (Rochester  n  y.)  .  The  New  African . 

Silt  TUmiRtn  ^syrttatir  (Hamilton,  canaoa)  dhr  Mar-lr^grr  inewark.  n  j  ). 

Tin:  Loi  I'iviixt  1ini:s  and  (CoMnfr-.^owr«al  'I'he  .*%ews. 

Till  K\kM iei«K;MK\i«s (Albany. N  y)  TliK  umFi.i.  srs ilowell  mass). 
STATt  TIMES  and  MORMSf.  ADVO<  ATF  (BATON  ROUGE.  LA  ). 

RITENT  TRADER  (Mt  kisco.  NY'  Chr  $iftnrQ  IsUq  Vrtn 
^hrpntitmrrJranuUnd  chr  lhriiii9  i'allrtm 


Then  these  newspapers  switched 


Arkansas  Gazette 

Little  Rock,  Ark. 

Asbury  Park  Evening  Press 

Ashury  Park,  N.  J. 

Atlanta  Journal  and  Constitution 

Atlanta,  Ga. 

Boston  Globe 

Boston,  Mass. 

Bucks  County  Courier  Times 

Levittown,  Pa. 

The  Courier-News 

Plainfield,  N.  J. 

Detroit  News  ] 

Detroit,  Mich. 

The  Evening  News 

Newburgli,  N.  i' 


Evening  Press 

Binghamton,  N. 

The  Globe  News 

.Amarillo,  Tex. 

Hartford  Times 

Hartford,  Comi. 

Highpoint  Enterprise 

High  point,  N.  C. 

Knoxville  News  Sentinel 

Knoxville,  Tenn. 


Salem  Evening  Daily  News 

Salem,  Mass. 

South  Bay  Daily  Breeze 

Torrance,  Calif. 

Springfield  News  and  News  &  Leader 

Springfield,  Mo. 

Star  Gazette 

Elmira,  N.  Y. 

Texarkana  Gazette 

Texarkana,  Tex. 


Lynn  Item  Troy  Record 

Lynn,  Mass.  Troy,  N.  i: 

Morristown  County’s  Daily  Record  Waterbury  Republican  and  American 

Morristown,  N.  J.  Waterbury,  Conn. 

Rome  Sentinel  Winnepeg  Tribune 

Rome,  N.  Y.  Winnipeg,  Man.,  Cayiada 

Worcester  Telegram  and  Gazette 

Worcester,  Mass. 


and  since  then  the  following  papers  have 
installed  the  Presensitized  Micro -Metal  system 


Clarion  Ledger 

Jackson,  Miss. 

Columbus  Ledger  and  Enquirer 

Columbus,  Ga. 

Independent  Press -Telegram 

Long  Beach,  Calif. 

Public  Opinion 

Chambersbu rg,  Pa. 


St.  Catherines  Standard 

St.  Catherines,  Canada 

San  Antonio  Express 

San  Antonio,  Tex. 

Tribune  Review 

Greensburg,  Pa. 

Windsor  Star 

Windsor,  Canada 


BALL,  METAL  &  CHEMICAL 


DIVISION  OF  BALL  CORPOR.\TION 

BROOKLYN,  NEW  YORK  U231 


tion,  of  which  the  Daily  Call  is 
a  member. 

Founded  in  1883,  the  Daily 
Call  is  one  of  three  dailies  own¬ 
ed  by  the  Chew  Newspapers  of 
Ohio,  with  Mrs.  J.  B.  Chew  as 
president.  Others  are  the  Mid- 
dletown  (Ohio)  Journal  (26,000 
circulation)  and  the  Xenia 
Gazette  ( 14,000  circulation) . 

The  Franklin  (Ohio)  Chroni¬ 
cle  (5,000  circulation)  weekly 
the  plan  of  the  Piqua  Daily  Call  also  is  owned  by  the  Chew  or- 
to  meet  the  challenges  of  the  ganization. 

1970’s  in  a  growing  area  of  • 

Western  Ohio.  r- 

The  Daily  Call  will  change  i^xpansioil  program 
from  letterpress  hot-metal  begins  offset  switch 
operations  to  offset  printing  Enid,  Okla. 

early  in  19^0.  The  12,000-cir-  Publishers  of  the  Enid  Morn- 
culation  daily  newspaper  is  ^ews  and  Daily  Eagle,  an- 

completing  a  one-story  ^th  nounced  a  $1,200,000  expansion 
b^ement  addition  to  its  plant,  program  to  be  completed  by  the 
The  addition  will  house  a  five-  spring  o^  1971 
unit  Goss  Urbanit  press,  com-  w.  Taylor  and  Milton  B. 

plete  gallery  and  platemaking  Garber,  co-publishers,  said  the 
facilities,  a  new  mail  room  and  Enid  Publishing  Co.  expansion 
an  additional  paper  storage  involve  conversion  to  offset 

printing.  - 

Future  expansion  of  press  The  company  will  build  a  100  Telegram  Company, 
facilities  also  have  been  pro-  by  140  foot  building  on  property  The  14,000-circulation  news- 
vided  in  the  planning.  The  ad-  it  now  owns  on  the  east  side  of  paper  acquired  the  site  early  in 
dition  plan  will  enable  the  Daily  the  newspaper’s  present  building  1968  by  purchasing  the  former 
Call  to  remove  certain  sections  in  downtown  Enid.  headquaitors  of  the  Northern 

of  the  mezzanine  floor  when  fu-  The  publishing  company  has  Electric  Cooperative  Associa- 
ture  Goss^  umts  are  install^,  signed  a  contract  to  purchase  a  tion.  An  addition  containing 
Renovation  and  re-organiza-  64-page  offset  press  from  the  more  than  13,000  square  feet 
tion  of  ojierations  in  the  main  Goss  Co.  of  Chicago,  which  will  was  constructed  to  house  the 
plant  will  see  the  replacement  have  the  capacity  of  40,000  press  and  a  humidity-controlled 
of  seven  linecasting  machines  copies  an  hour.  The  dailies  are  paper  storage  area  in  the  base- 
for  selected  models  of  Com-  now  printed  on  a  24-page  rotary  ment  which  has  a  capacity  of 
pugraphic  and  related  cold-tyjie  letterpress,  with  capacity  of  more  than  three  railroad  car- 
equipment  in  a  plan  to  coordi-  18,000  copies  an  hour.  loads  of  newsprint.  The  plant 

nate  production  in  both  build-  _ 

Conference  will  discuss 

Brown  Caravel  camera,  a 

to  shortage  of  engravers 

Paul  E.  Murray,  general 

manager,  said  the  one-story  Cincinnati  foreman,  Milwaukee  (Wis.) 

concrete  block  addition  with  a  The  labor  shortage  in  news-  Journal  and  Sentinel.  Jack  Gun- 
mezzanine  floor  was  designed  paper  engraving  departments  is  ning,  Abitibi  Paper  Co.,  will  dis- 
by  Architect  Karl  Fre3rtag  with  one  of  the  subjects  up  for  dis-  cuss  the  newsprint  industry, 
the  assistance  of  American  cussion  during  the  25th  Great  Featuring  the  composing  room 
Newspaper  Publishers  Associa-  Lakes  Newspaper  Mechanical  will  be  a  panel  on  “From  Old  to 

Conference  here  January  18-20.  New  in  Cold  Type,”  led  by  Rob- 


Piqua  Call’s 
expansion 
plan  started 


New  home  of  the  Mesab!  Daily  News. 


Daily  converts  to  offset 
in  a  remodeled  building 

Virginia,  Minn. 


contains  approximately  25,000 
Personnel  of  the  Mesabi  Daily  square  feet  of  space. 

News  are  showing  off  a  new  The  press  rests  on  steel  Y- 
plant  which  has  cold  type  com-  frames  which  hold  the  basement- 
posing  facilities  and  a  40-page  level  reels  feeding  paper  to  the 
Goss  Urbanite  offset  press.  press  on  the  floor  above. 

The  Daily  News  is  an  affiliate  The  type  composition  depart- 
of  the  Superior  (Wis.)  Evening  ment  now  has  a  Photon  Text- 
~  ‘  ~  master  system  and  a  Compu- 

graphic  machine.  A  second  Pho¬ 
ton  is  on  order.  A  Brown  Com¬ 
modore  24x24  camera  is  in  use, 
with  space  provided  for  a  second 
camera. 

The  newspaper  plant  site  is 
located  away  from  the  downtowm 
business  area  and  in  addition  to 
providing  ample  parking  facili¬ 
ties  for  customers,  three  large 
parking  areas  are  provided  with 
more  than  adequate  parking  for 
all  employees.  Lounges  and  lun¬ 
chroom  facilities  are  provided 
for  employees  and  carpeting  has 
been  used  extensively  through¬ 
out  the  offices  and  photo-comp 
areas. 

The  Goss  press  also  is  used 
for  printing  the  Hihhing 
(Minn.)  Daily  Tribune,  with 
plates  delivered  press-ready  to 
Virginia.  The  Hibbing  paper, 
also  an  affiliate  of  the  Telegram 
Company,  has  undergone  exten¬ 
sive  remodeling  and  will  be  con¬ 
verted  fully  to  cold  type  opera¬ 
tion  in  February. 


Other  topics  on  the  program  ert  Caddock,  production  man-  • 

include  progress  reports  on  the  ager,  Gary  (Ind.)  Post  Tribune,  Offset  presses  going 
Letterflex  and  Hylox  plates,  ac-  and  “Training  for  Cold  Type  ntip-floor 

cording  to  Paul  Stubbers,  Cin-  Maintenance”  by  Mel  Mattel, 
cinnati  Post  &  Times-Star,  who  general  service  manager,  Mer-  Kingsport,  Tenn. 

is  program  chairman.  genthaler  Linotype  Co.  Also  on  By  next  fall  the  Kingsport 

The  conference  will  open  at  9  the  panel  is  Newell  Frizzell,  Times-News  will  be  housed  in  a 
a.m.  on  Sunday  with  the  com-  composing  room  superintendent  new  $1  million  building  and  will  ! 
posing  room  and  machinists  ses-  at  the  Cleveland  Plain  Dealer.  be  produced  on  Goss  Metro  off- 
sion  and  will  continue  to  the  fol-  The  machinists  will  hear  set  presses.  The  first  three 
lowing  Tuesday  noon.  “Hours  Per  Page:  Before  and  units,  giving  48-page  capacity, 

Patrick  Ryan,  engraving  sup-  After  Cold  Type”  by  Neil  Kied-  are  on  order  for  delivery  in  the 
erintendent,  Chicago  Tribune,  inger.  Green  Bay  (Wis.)  Press-  spring. 

will  talk  on  ROP  color,  and  Jack  Gazette.  John  Dille  III,  Truth  The  new  building,  designed  by 
Durling,  stereo  foreman,  Moline  Publishing  Co.,  Elkhart,  Ind.,  Technical  Service  Co.  of  Den- 
(111.)  Daily  Dispatch  will  dis-  also  will  speak  on  the  machinist  ver,  is  situated  on  a  five-acre 
cuss  “Sandwiching  Engravings  panel.  site  inside  the  city  limits  and 

for  Three-Color  Plates.”  Also  scheduled  is  an  Offset  vs.  will  contain  36,000  square  feet 

One  of  the  features  of  the  Letterpress  meeting  headed  by  of  floor  space.  Most  of  the  new’S- 
pressroom  session  concerns  Poly-  William  Woroshyl,  pressroom  paper  operations  will  be  on  one 
Fibron  blankets,  to  be  discuss^  superintendent.  Charter  Publish-  floor.  A  garden  court  is  in  the 
by  Elroy  Lambrecht,  pressroom  ing  Co.,  Brampton,  Ontario.  center. 
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IheUSiSystem 

The  U.S.  System  brings  you  extra  dimensions  in  web  offset  inks.  Not  just  convenience.  But  in  our 
total  control  of  quality.  From  research  and  development,  through  manufacturing,  to  delivery  and 
storage  in  your  plant.  That’s  why  you  get  uniform  high  quality  from  batch  to  batch.  For  trouble-free 
performance  on  the  press.  It’s  the  U.S.  System  that  has  made  ours  the  best-selling  web  offset  inks 
for  newspapers. 


United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Cal. 

a  subsidiary  of  Millmaster  Onyx  Corporation 
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Micro-Matcher  device 
aligns  color  plates 

By  Curtis  L.  Harmon 

Stereotype  Foreman,  South  Bay  Daily  Breeze 


The  ability  to  regfister  stereo¬ 
type  color  plates  to  the  degree 
of  prefection  that  they  can  be 
placed  on  a  letterpress  and  run 
with  little  or  no  adjustment  is 
a  process  we  have  developed  at 
the  South  Bay  Daily  Breeze 
(Torrance,  Calif.) 

This  “Optimum”  is  hard  to 
achieve,  especially  on  a  press 
which  has  become  a  little  out  of 
aligrnment  due  to  many  years 
of  service,  many  millions  of  im¬ 
pressions,  three  physical  moves, 
and  many  “crash  stops”. 

“Ideas  come  from  people,” 
says  John  Tygret,  production 
manager.  This  idea  came  from 
Bob  Lucenti,  assistant  produc¬ 
tion  manager;  Gene  Alexander, 
assistant  stereotype  foreman; 
and  Louis  DeCaro,  assistant 
press  foreman.  Bob  Capalbo 
press  foreman,  furnished  the 
run  sheets  needed  to  “plot  the 
press  cylinders”  and  chart  it. 
Gene  Alexander  and  Curt  Har¬ 
mon,  stereo,  came  up  with  the 
two  tools  fashioned  and  perfect¬ 
ed  by  the  stereo  staff  to  com¬ 
plete  this  operation.  Then  came 
the  cooperation  and  help  of  the 
Breeze  Pressmen  and  Stereo¬ 
typers,  who  worked  closely  to¬ 
gether  to  more  nearly  achieve 
this  end. 

The  key  cylinder 

“Plotting  the  Press”  means 
that  one  cylinder  must  be  select¬ 
ed  and  used  as  the  starting 
point  and  considered  to  be  ac¬ 
curate  for  the  black,  or  “key 
plates”.  We  were  able  to  es¬ 
tablish  this  on  paper  by  using 
run  sheets  and  the  know-how 
which  were  provided  by  Bob 
Capalbo.  From  this  point  on,  it 
was  comparatively  easy  to  as¬ 


certain  how  far,  and  in  which 
direction,  each  cylinder  was  out 
of  alignment  with  the  key 
cylinder. 

In  the  past,  our  plates  were 
mounted  on  the  press,  then  re¬ 
cut  by  eye  estimate  in  the  arch 
of  the  pony  autoplate.  This,  at 
best,  was  far  from  perfect.  For 
it  depended  to  a  large  degree 
on  the  skill  of  an  individual 
operator.  Color  plates  that  had 
been  routed  were  also  very 
difficult  to  hold  steady  while  re¬ 
cutting;  and  each  time  recut 
they  were  unavoidably  reshaved 
inside. 

What  was  needed 

Our  new  registration  method 
required: 

1.  A  router  tool,  that  in  one 
cut  would  mate  our  press-clips 
to  our  Stereo  plates,  giving  \xs 
the  same  bevels  and  flats  cast 
by  our  Pony.  This  router  tool 
was  made. 

2.  A  head  stop,  which  we 
mounted  on  our  Sta-Hi  Master 
Router.  This  stop  consists  of  a 
steel  bar  which  we  fitted  with  a 
micrometer  adjustment  on  one 
end,  and  an  adjustable  stop  on 
the  other  end. 

This  arrangement,  i  n  c  o  r- 
porating  the  new  tools,  enabled 
us  to  provide  a  sophisticated 
method  of  determining  an  exact 
standard  plate  length.  By  set¬ 
ting  the  micrometer  head  at  the 
desired  working  point  (ours  is 
.300)  and  locking  it  into  place 
with  a  built-in  set  screw  on  the 
adjustable  stop  at  the  other 
end,  we  were  able  to  pre-cut 
color  plates  to  any  “given” 
cylinder  on  the  press  by  refer¬ 
ring  to  our  “Press  Cylinder 
Chart.”  The  micrometer  stop 


?  I 


HEAD  STOP  on  router  consists  of  a  steel  bar  fitted  with  a  microm¬ 
eter  adjustment  on  one  end  and  an  adjustable  stop  on  the  other. 


INGENIOUS  TEAM  at  South  Bay  Daily  Breeze  responsible  for 
Micro-Matcher  development  includes:  from  the  left — Gene  Alex¬ 
ander,  Louis  DeCaro,  John  Tygret,  Bob  Capalbo,  Curt  Harmon  and 
Bob  Lucenti. 


THE  MICRO-MATCHER  instruments  used  to  "plot  the  press"  for 
color. 


William  Ginsberg  Associates 

CONSULTING  ENGINEERS 

William  Ginsberg — Consulting  Engineer  •  Robert  K,  Ginsberg  PE 
Herman  S.  Brandes  PE 


Over  forty  years 
of  service 
to  the  newspaper 
industry  and 
the  graphics  arts. 


e  CONSULTATION 

e  NEW  PLANT  DESIGN 

e  PLANT  EXPANSION 

e  MODERNIZATION 

•  CONSTRUCTION 
SUPERVISION 


331  MADISON  AVENUE.  NEW  YORK,  N.Y.  10017 

212  MU  7-MV3  A  MU  7-4354 


enabled  the  operator  to  cut  the 
color  plate  (long  or  short)  to 
the  controlled  length  within  one- 
thousandths  of  an  inch. 

• 

Mason  for  Huie 

Webber  L.  Mason  has  been  ap¬ 
pointed  manager  of  the  Dallas 
agency  of  Mergenthaler  Lino¬ 
type  Company.  The  announce¬ 
ment  was  made  by  Paul  S.  Chis¬ 
holm,  vicepresident-domestic 
sales  for  Mergenthaler.  Mason 
succeeds  Jack  C.  Huie,  who  re¬ 
tired  on  December  31  after  30 
years  of  service. 
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Offset  pressman 
now  ink  salesman 

James  E.  Wolfram  has  joined 
United  States  Printing  Ink  Cor-, 
poration.  East  Rutherford,  N.  J., 
as  sales  representative  for  the  j 
Midwest,  Donald  H.  Seixas, 
president,  announced  recently. 
He  will  service  Michigan,  Wis¬ 
consin,  and  the  city  of  Chicago. 

Wolfram  comes  to  United 
States  Printing  Ink  from  the 
Daily  Times  News,  Mt.  Pleasant 
Michigan,  where  his  duties  in¬ 
cluded  offset  press  supervision 
for  printing  two  afternoon 
dailies  and  three  weeklies. 
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Flong  ’70  ads  tell  benefits 
of  staying  with  letterpress 


With  little  fanfare  but  a  lot 
of  sincerity,  the  Wood  Flong 
Corporation’s  1970  advertising 
campaign  will  extol  the  virtues 
of  stereotype  letterpress. 

The  campaign  ads  list  the 
qualifications  o  f  letterpress, 
comparing  them  to  offset,  and 
advising  the  potential  offset 
convert  that  he  better  deter¬ 
mine  which  printing  method 
best  fits  his  needs. 

Central  theme  of  the  campaign 
is  the  belief  on  the  part  of 
wood  Flong  management  that 
there  are  strong  economic  and 
qualitative  difference  between 
the  two  methods  and  that  poten¬ 
tial  offset  converts  often  fail 
to  effectively  evaluate  these  dif¬ 
ferences.  In  short,  they  fail  to 
give  fair  consideration  to  stay- 


Firm  markets 
color  system 
for  papers 

Bountiful,  Utah 

Harold  Harvey,  a  graphics  art 
expert,  has  been  appointed  pres¬ 
ident  of  ASI  International,  a 
newly  formed  organization 
which  will  distribute  and  fran¬ 
chise  a  color  reproduction  sys¬ 
tem  developed  by  Edward  R.  At¬ 
kinson,  director  of  research  for 
the  new  firm. 

Harvey  said  the  Atkinson 
System  “puts  color  reproduction 
capability  within  the  economical 
reach  of  every  newspaper  in  the 
world.” 

Lynn  Ray  Singley,  executive 
vicepresident  of  the  firm,  di¬ 
rected  successful  litigation  over 
patent  rights  to  the  Atkinson 
System  thus  allowing  the  forma¬ 
tion  of  ASI  International.  ASI 
now  controls  the  Atkinson  Pat¬ 
ent  Group  which  protects  the  use 
of  the  system  internationally. 

The  heart  of  the  Atkinson 
System  lies  in  its  ability  to  pro¬ 
duce  high-quality,  color  separa¬ 
tion  negatives  at  extremely  low 
cost,  using  semi-skilled  oper¬ 
ators. 

According  to  Harvey,  the  sys- 
I  tem  will  save  from  20  to  70  per¬ 
cent  in  time,  money  and  labor 
costs  when  compared  to  other 
systems. 

The  Denver  Post,  where  At¬ 
kinson  installed  the  original  ver¬ 
sion  of  the  system,  increased 
color  separation  negative  pro¬ 
duction  from  three  to  18  sets  per 
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ing  with  letterpress. 

Wood  Flong,  located  in  Hoo- 
sick  Falls,  New  York,  manu¬ 
factures  mats  for  casting  stereo 
letterpress  printing  plates.  It  is 
the  only  product  the  company 
makes,  a  point  of  pride  which 
is  expressed  in  the  new  ads. 

One  half  of  the  new  ad  series 
will  use  fairy  tale  characters 
and  morals  to  demonstrate  the 
“look  before  you  leap”  attitude 
of  the  ads.  One  ad  reads,  “And 
then  there  was  the  story  of  the 
Big  Bad  Wolf  and  the  Three 
Little  Pigs — only  one  of  whom 
built  on  hard  facts.”  There  fol¬ 
lows  an  explanation  of  the 
speed  of  stereo  plate  making 
and  the  cost  factor,  which  the 
ad  deducts  is  lower  than  “other 
kinds  of  plate  making.” 


day.  In  a  report  to  the  Gravure 
Technical  Association,  a  Post 
official  said  the  system  had 
brought  a  70  percent  reduction 
in  engraving  costs  at  the  Post. 

The  Atkinson  “Contrasto- 
graph”  based  on  the  original  de¬ 
sign  principles  used  as  the  Post 
has  a  capability  of  up  to  150 
color  negatives  per  day. 


Eastman  guide  aids 
in  silver  recovery 

A  silver  recovery  estimating 
kit  for  on-the-spot  use  in  deter¬ 
mining  the  value  of  silver  con¬ 
tent  in  spent  processing  solu¬ 
tions  and  scrap  sensitized  ma¬ 
terials  has  been  developed  by 
Eastman  Kodak  Company. 

As  a  part  of  a  drive  to  help 
salvage  more  of  the  metal,  the 
company  has  trained  its  tech¬ 
nical  sales  representatives  in  sil¬ 
ver  recovery  methods  and  has 
developed  the  new  estimating  kit 
for  their  use. 

The  kit  contains  charts  and 
calculators  for  determining  the 
value  of  silver  recoverable  from 
spent  fixer  and  scrap  films  and 
papers,  as  well  as  chemically- 
treated  paper  for  on-the-spot 
testing  of  liquid  fixer. 


Film  specialist 

The  appointment  of  Philip  J. 
Hellsten  as  technical  sales  repre¬ 
sentative  for  Chemco  Photo¬ 
products  Company  has  been  an¬ 
nounced  by  William  Bien,  Berke¬ 
ley  Branch  manager.  Hellsten 
is  a  specialist  in  automatic  film 
processing  systems. 
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The  other  half  of  the  ad 
series  will  present  just  plain 
“facts”  to  back  up  Wood 
Flong’s  contention  that  letter- 
press  is  better  than  offset  in 
many  respects. 

Richard  La  Fond,  president 
of  the  ad  agency  which  bears 
his  name,  and  the  one  which 
created  the  art  work  and  copy 
for  the  ads,  said,  “there  has 
never  really  been  any  evalua¬ 
tion”  of  the  two  types  of  print¬ 
ing,  especially  not  in  an  ad¬ 
vertising  campaign.  He  said 
that  Wood  Flong  is  not  against 
offset,  but  feels  that  it  is  not 
the  panacea  that  some  people  > 
make  it  out  to  be,  and  that 
many  publications  would  be 
better  off  staying  with  letter- 
press.  ! 


N.  Y.  Times  building 
gets  cooling  system  I 

York  “Hermetic  Turbopak” 
will  be  providing  chilled  water 
for  cooling  the  12-story  New 
York  Times  building  in  the 
Times  Square  area.  The  build¬ 
ing,  at  229  W.  43rd  Street, 
houses  the  Times  editorial  staff, 
advertising  offices  and  printing 
plant. 

The  Turbopak  centrifugal 
water-chilling  package  has  ca¬ 
pacity  of  789  tons  in  normal  op¬ 
eration.  It  is  one  of  the  first  of  ; 
the  new-design  hermetic  units  | 
from  670  to  1,030  tons.  These 
combine  cooler  and  condenser 
sections  in  the  same  shell,  which 
previously  had  been  achieved 
only  in  units  of  smaller  tonnage. 
Lesser  volume  where  space  is  at 
a  premium,  and  greatly  sim¬ 
plified  installation,  are  obvious 
advantages. 

Using  R-12  for  the  primary 
refrigerant,  the  Times  system 
provides  1,870  gpm  of  chilled 
water,  which  leaves  at  42F  and 
returns  at  52F  after  circulation 
through  the  building  air  han¬ 
dlers.  The  Turbopak  is  installed 
in  a  penthouse  atop  the  building. 
A  separate  cooling  tower,  also 
roof-mounted,  supplies  the  con¬ 
denser  water. 

• 

Computer  expert 

Clarence  E.  Lemon,  formerly 

.  sales  representative  for  Ameri¬ 
can  Type  Founders,  Photon,  and 

■  Automix  Keyboards,  has  been 

■  named  manager  of  Data/Graph- 

■  ics,  a  new  subsidiary  of  Data/ 

I  Wares,  Inc.,  Kansas  City,  Mo. 

I  The  division  specializes  in  com¬ 
puterized  typesetting. 


Central 
Rigging  & 
Contracting 
Corp. 


Presses:  installed,  renovated, 
dismantled,  moved  and 
erected. 

Composing  Room:  overnite 
and  weekend  moves. 
Mailroom:  conveyors  and 
auxiliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 


New  York  City:  275  Madison 
Avenue  (212)  675-5100. 

Connecticut:  (203)  878-3535 

Canada:  (416)  889-8686 


November 

linage 


The  linage  tabulation  shown  here  has 
bean  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Uitor  & 
Publisher.  They  may  not  be  printed  or 
published  in  any  form  without  explicit 
permission  from  Media  Records,  Inc. 

Except  where  other  figures  are  spaciti- 
cally  shown  the  following  footnotes  apply 
to  Madia  Records.  Nov.  1969  Linages 

•Includes  68,801  lines  FAMILY  WEEKLY 
flncludes  16,031  lines  TtfIS  WEEK 
lincludes  64,076  lines  PARADE 

#lncludes  70,570  lines  WEEKEND. 

NOTE:  THIS  WEEK  last  publication 
Nov.  2,  1969. 

1969  1968 

AKRON,  OHIO 

Beacon  Joumal-e  . 2,TOS,900  3,013,224 

IBeacon  Journal-S  _  1,796,984  1,312,443 

Grand  Total  .  4,782,884  4,325,667 

ALBANY,  N.Y. 

t*Knickerboclier-Naws-e  1.799,718  1,314,765 

Times  Union-m  . 1,571,333  1,579,133 

t§Times  Union-S  .  1,256,162  961,590 

Grand  Total  .  4,627,213  3.855,488 

AUUQUERQUE,  N.M. 

Journal-m  .  2,053,4^  2,060,129 

iJournal-S  .  937,558  623,400 

Tribune-o  .  1,962,956  1.978.351 

Grand  Total  .  4.953,991  4,661,880 

ATLANTA,  GA. 

Constitution-m  .  2,852,915  2,835,881 

Journal-e  .  3.912.707  3,864,676 

Journal  B  Constitution-S  1,919,148  1,488,942 

Grand  Total  .  8,684,770  8,189,499 

NOTE:  Part  run  advertising  included; 
Journal-a  1969  3,912,707  includes  183,083 
lines;  1968 — 3,864,676  includes  152,909  lines. 

BALTIMORE  MD 

§Naws-American-S  ....  995.559  826,749 

News-American-e  .  1,638,150  1,728,723 

Sun-m  .  1,598,626  1,703,467 

Sun-e  .  2,251,593  2,474,467 

tSun-S  .  2,239,469  1,824,721 

Grand  Total  .  8,723,397  8,558,127 

NOTE:  New$-American-S  —  1969  includes 
24,360  lines  of  part  run  advertising 

BANGOR,  ME. 

News-m  .  1,102,594  1,040.995 

BATON  ROUGE.  LA. 

Advocate  (See  Note)  2,026,819  2,046,444 
§Advocate-S  .  788,287  585,094 

Grand  Total  .  2,815,106  2,631,538 

NOTE:  State-Times  e  &  Advocate  m 
sold  in  combination.  Linage  of  one  edi¬ 
tion,  Advocate  m  is  shown. 

BINGHAMTON.  N.Y. 

Press-e  .  1.476,302  1,612.482 

§Press-S  .  837,620  520,236 

5un-Bulletin-m  .  415.950  512,777 

Grand  Total  .  2,729,872  2,645.495 

BIRMINGHAM,  ALA. 

Post-Herald-m  .  1,295,788  1,267,891 

News-e  .  2,311,782  2,276,558 

News-S  .  1,242,640  858,622 

Grand  Total  .  4,850,210  4,403,071 

NOTE:  Part  run  advertising  included; 
News-e  1969—2,311,782  includes  70.257 
lines;  1968 — 2,276,558  includes  47,586  lines. 


CAMDEN,  N.J. 

Courier-Post-e  .  2.267,017  2.245,678 

CHARLOTTE,  N.C. 

News-e  .  1.886,268  1.830,279 

Observer-m  .  2,616,022  2,755,039 

§Observer-S  .  1,155,641  822,418 


BOSTON. 

Record  American-d  . 

Advertiser-S  . 

G'obe-e  . 

Globe-m  . 

§Globe-S  . 

Herald-Traveler-m 
(Herald  Traveler-S 


MASS. 

..  817,466  941,822 

.  706,988  415,167 

.  1,630,000  1,892,214 
.  2,165,897  2,413,291 
2.677,806  1,899,188 
.  1,575,005  1,601,739 
.  1,517,308  1,075.456 


Grand  Total  . 11,090,470  10,238,877 

NOTE:  Globe  e  published  five  days  a 
week  only,  effective  Jan.  4,  1969. 

BUFFALO.  N.Y. 

Courier  Express-m  _  1,396,032  1,514,933 

SCourier  Express-S  ...  1,625,027  1,291,703 
(Evening  News-e  .  .  3,208,217  3,122,232 

Grand  Total  .  6,229,276  5,928,868 

NOTE:  Part  run  advertising  included; 
Courier  Express-m  1969—1,396,032  includes 

7,360  lines.  Courier  Express-S  1969 - 

1,625,027  includes  24,000  lines;  1968 — 
1,291,703  includes  14,400  lines.  Evening 
News-e  1969  —  3.208.217  includes  146,880 


Grand  Total  .  5,657,931  5,407,736 

CHICAGO,  ILL. 

Tribune-m  .  4,777,215  4.785,087 

Tribune-S  .  2,961,246  2.225.262 

(Dail^  News-e  .  2,224.663  2.344.103 

American-e  .  1,089,313 

American-S  .  506,356 

Sun-Times-m  .  2,509,513  2,501,989 

§Sun-Times-S  .  1,829,935  1,237,646 

Today-e  .  862,652 

Today-S  .  451,877 

Grand  Total  . 15,617,101  14,689,756 

NOTE;  Part  run  advertising  included; 
Tribune-m  1969—4,777,215  includes  935,487 
lines;  1968—4.785.087  includes  894.696  lines. 
S— 1969— 2,961,246  includes  615,823  lines; 
1968—2,225,262  includes  451,504  lines.  Daily 
News-e— 1968— 2,344,103  includes  24,800 
lines;  Sun-Times-S — 1969 — 1,829,935  includes 
352,768  lines;  1968-1,237,646  includes 
172,548  lines. 

Note:  American-e  &  S  ceased  publica¬ 
tion  April  27,  1969.  Today-e  t  S  first 
publication  April  28,  1969. 

CINCINNATI,  OHIO 

Enquirer-m  .  2,782,495  2,827,050 

Enquirer-S  .  2,039,510  1,499,499 

Post  &  Times-Star-e  .  .  2,600,599  2,708,920 

Grand  Total  .  7,422,604  7,035,469 

NOTE:  Part  run  advertising  included; 
Post  &  Times-5tar-e  1969 — 2,600,599  includes 
76,416  lines;  1968—2,708,920  includes  47.040 
lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  3,263,828  3,341,005 

Plain  Dealer-S  .  2,478,997  1,896,393 

Press-e  .  3,186,131  3,519.616 

Grand  Total  .  8,928.956  8,757,014 

NOTE;  Part  run  advertising  included; 
Plain  Dealer-m  1969 — 3,263,828  includes 

73,853  lines;  1968—3,341,005  includes  25,401 
lines.  Plain  Dealer-S  1969—2,478,997  in¬ 
cludes  115.715  lines;  1968—1,896,393  in¬ 
cludes  75,138  lines.  Press-e  1969 — 3,186,131 
includes  559,245  lines;  1968-3,519,616  in¬ 
cludes  815,526  lines. 

COCOA.  FLA. 

Today-m  .  1,414.259  1,759,726 

•(Today-S  .  631,127  563,362 

Grand  Total  .  2,045,386  2,323.088 

NOTE;  Part  run  advertising  included; 
Today-m — 1969 — 1,414,259  includes  43,200 
lines-  1968—1,759,726  included  54,900  lines. 
Today-S  —  1969  —  631,127  includes  52.800 
lines. 

COLUMBUS.  OHIO 

Dispatch-e  .  3,190,748  3,293,478 

Dispatch-S  .  2,342,086  1,583,682 

Citizen-Journal-m  .  1,222,201  1,240,156 

Grand  Total  .  6,755,035  6,117,316 

DALLAS.  TEX. 

News-m  .  3,552,804  3,379,370 

(News-S  .  1,644,892  1,128,006 

Times  Herald-e  .  3,491,540  3,450,427 

§Times  Herald-S  .  1,786,829  1,347,764 

Grand  Total  . 10,476,065  9,305,567 

NOTE;  Part  run  advertising  included; 
News-m  1969-3,552,804  includes  133,200 
lines;  1968—3,379,370  includes  145,056  lines. 
News-S  1969—1,644,892  includes  121,024 
lines;  1968 — 1,128,006  includes  49,844  lines. 
Times  Herlad-e  1969 — 3.491,540  includes 

250,515  lines;  1968-3,450,427  includes  183,- 
304  lines.  Times  Herald-S  1969-1,786,829 
includes  123.036  lines;  1968—1,347,764  in- 
I  eludes  145,400  lines. 

DAYTON.  OHIO 

’  Journal-Herald-m  .  2,763,974  2,682,476 

News-e  .  2,787,766  2,684,483 

§News-S  .  1,274,895  827,386 

Grand  Total  .  6.826,635  6,194,345 


DENVER.  COLO. 

Rocky  Mt.  News-m  . . .  2,819,650  2,754.816 

IRocky  Mt.  News-S  ...  814,563  587,518 

Post-e  .  3,201,066  3,119,481 

Post-S  .  1,767,007  1,337,315 


Grand  Total  .  3,097,610  2,783,286 

NOTE;  Part  run  advertising  included; 
Tribune-e  1969—1,360,734  includes  52,052 
lines;  1968—1,265,696  includes  41,6^  lines. 
Register-S  1969—979.990  includes  354,114  > 

lines;  1968—724,357  includes  179,843  lines.  ! 

I 

DETROIT,  MICH. 

Free  Press-m  .  1,930,319  1,842,905 

§Free  Press-S  .  1,096,002  785,159 

News-e  .  3,652,866  3,481.999 

News-S  .  2,146,689  1,596,578 

Grand  Total  .  8,825,876  7.706,641  ( 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1969—1,930,319  includes  105,- 
422  lines;  1968—1,842,905  includes  53,620 
lines.  Free  Press-S  1969 — 1,096,002  includes 
144,097  lines;  1968-785,159  includes  121.- 
187  lines.  News-e  196^3,652,866  includes 
575,672  lines;  News-e  1968—2,481,999  in¬ 
cludes  2M,34I  lines;  News-S  1969 — 2,146,689 
includes  242,909  lines;  1968—1,596,578  in¬ 
cludes  158,641  lines. 

DOVER,  DEL. 

Delaware  State-News-e  877,966 

DULUTH.  MINN. 

Herald-e  .  748,577  885,525 

News-Tribune-m  ..  858,159  955,755 

News-Tribune-S  .  753,759  611,833 

Grand  Total  .  2,360,495  2,453,113 

EL  PASO.  TEX. 

Times-m  . .  1.639,907  1,691,801 

§Timos-S  .  687,306  558,091 

Herald-Post-e  .  1,637,809  1,614,551 

Grand  Total  .  3,965,022  3,864,443 

ELMIRA.  N.Y. 

Star  Gazette  d  . 1,103,383  1,123,712 

•Telegram-S  .  587,967  448,555 

Grand  Total  .  1,691,350  1,572,267 

ERIE.  PA. 

Times-e  .  1,424,279  1,605,326 

§Times-News-S  .  888,761  628,968 

Grand  Total  .  2,313,040  2,234,294 

NOTE;  News-m  &  Times-e  are  sold  in 
optional  combination.  Linage  of  one  edi¬ 
tion,  Times-e  is  shown. 

EVERETT,  WASH. 

Herald-e  .  1,844,820  1,948,593 

FORT  LAUDERDALE.  FLA. 

News-e  .  3,187,383  2,888,728 

(§News-S  .  1,759,919  1,192,343 

News-sat .  763,330  553,038 

Grand  Total  .  5,710,632  4,634,109 

NOTE;  News-e  published  5  days  a  week 
only. 

FORT  WAYNE,  IND. 

Journal  Gazette-m  1,645,256  1,778,957 

IJournal  GazeHe-S  ...  947.106  774,750 

News  Sentinel-e  .  2,189,109  2,259,587 

Grand  Total  . .4,781,471  4.813,294 

FORT  WORTH,  TEX. 

Star-Telegram-m  .  1,856,585  1,629,135 

Star-Telegram-e  .  2,669,238  2,601,982 

§Star-Telegram-S  .  1,668,618  1,017,429 

I  Press-e  .  629,887  492,164 

•Press-S  .  324,332  188.385 

Grand  Total  .  7,148,660  5,929,095 

NOTE:  Press-e  published  5  days  a  week 
’  only. 

I  FRESNO.  CALIF. 

Bee-e  .  1,714,480  1,833,850 

i  §Bee-S  .  893,108  700,130 

Grand  Total  .  2,607,588  2,533,980 

i  GLENS  FALLS.  N.Y. 

.  Post-Star  (See  Note)  930,463  933,158 

NOTE;  Post  Star-m  t  Times-e  sold  in 
combination.  Linage  of  one  edition  Post 
Star-m  is  shown. 

I  GRAND  RAPIDS.  MICH. 

[  Press-e  .  3,066,627  3,084,632 

;  •(Press-S  .  1,076,605  907,604 

Grand  Total  .  4,143,232  3,992,236 


1969  1968  1969  1968  1969  lt(| 

lines;  1968  —  3,122,232  includes  147,900  Tribune-e  .  1,360,734  1,265,696  §Courant-S  .  1,685,026  l,0992« 

lines.  (Register-S  .  979.990  724,357  fimes-e  .  1,971.314  2,034,» 

- ‘(Times-S  .  672,882  539731 

EN.  N.J.  Grand  Total  .  3,097,610  2,783,286  - L. 

_  2,267,017  2,245,678  NOTE;  Part  run  advertising  included;  Grand  Total  .  6,371,713  5,596,S71 

Tribune-e  1969—1,360.734  includes  52,052 

ITTE,  N.C.  lines;  1968—1.265.696  includes  41.640  lines.  HONOLULU.  HAWAII 

....  1,886.268  1,830,279  Register-S  1969—979.990  includes  354,114  Advertiser-m  .  2,430,359  2,322,201 

....  2,616,022  2,755,039  lines;  1968—724,357  includes  179,843  lines.  Star-Bulletin-e  .  2,511,866  2.467,210  I 

....  1,155,641  822,418  §Star-Bulletin  &  I 

- DETROIT,  MICH.  Advertiser-S  .  1,110,990  813,738 

....  5,657,931  5,407,736  Free  Press-m  .  1,930,319  1,842,905  - 

§Free  Press-S  .  1,096,002  785,159  Grand  Total  .  6,053,215  5,603,141 

kGO.  ILL.  News-e  .  3,652,866  3,481.999 

....  4,777,215  4,785,087  News-S  .  2,146,689  1,596,578  HOUSTON,  TEX. 

....  2,961,246  2.225,262  - Chronicle-e  .  4,248,912  4,052,075 

....  2,224,663  2,344.103  Grand  Total  .  8,825,876  7.706,641  Chronicle-S  .  2,315,401  1.394,773 

_  1,089,313  NOTE:  Part  run  advertising  included;  Post-m  .  3,760,850  3,564,415 

.  506,356  Free  Press-m  1969—1,930,319  includes  105.-  Post-S  .  1,755,704  1,163.370 

....  2,509,513  2,501,989  422  lines;  1968—1,842,905  includes  53.620  - 

....  1,829,935  1,237,646  lines.  Free  Press-S  1969—1,096,002  includes  Grand  Total  . 12,080.867  10,174,713 

_  862,652  144,097  lines;  1968—785,159  includes  121,-  NOTE;  Part  run  advertising  included-  V 

.  ..  451,877  187  lines.  News-e  1969—3,652,866  includes  Chronicle-e  1969—4,248,912  includes  541..  ' 

-  575,672  lines-  News-e  1968—2,481,999  in-  390  lines;  1968—4,052,075  includes  486,477 

....15,617,101  14,689,756  eludes  264.341  lines;  News-S  1969— 2,146,689  lines.  Chronicle-S  1969-2,315,401  includes 

advertising  included;  includes  242,909  lines;  1968—1,596,578  in-  424,605  lines;  1968 — 1,394,773  includes 

77,215  includes  935,487  eludes  158,641  lines.  105,198  linos.  Post-m  1969—3.760.850  in- 

7  includes  894,696  lines.  eludes  444,711  lines;  1968—3,564,495  in- 

includes  615,823  lines;  DOVER,  DEL.  eludes  410,156  lines.  Post-S  1969—1,755.704 

des  451,504  ilnes.  Daily  Delaware  State-News-e  877,966  includes  279,387  lines;  1968 — 1,163,370  in- 

,103  includes  24,800  eludes  179,846  lines... 

1969-1,829,935  includes  DULUTH.  MINN. 

168-1  237,646  includes  Herald-e  .  748,577  885,525  INDIANAPOLIS.  IND. 

News-Tribune-m  .  .  858,159  955,755  News-e  .  2,595,375  2,396,593  ) 

I  &  S  ceased  publica-  News-Tribune-S  .  753,759  611,833  Star-m  .  2„58I.I40  2.407,394 

19.  Today-e  t  S  first  - Star-S  .  1,985,733  1,467,525 

B  1969  Grand  Total  .  2,360,495  2,453,113  - 

’  Grand  Total  .  7,162,248  6,271,514 

4ATI,  OHIO  EL  PASO.  TEX. 

.  2  782  495  2,827,050  Times-m  . .  1.639,907  1,691,801  JACKSON.  MISS. 

2]039|5io  1,499,499  §Times-S  687,306  558,091  Clarion  Ledger-m  ....  1,472,249  1,446,111 

2  600  5^  2  708  920  Herald-Post-e  .  1,637,809  1,614,551  §Clarion  Ledger  & 

.: _ : -  - News-S  .  654,054  504,339 

. 7,4H,604  7,035,469  Grand  Total  .  3,965,022  3,864,443  Daily  News-e  .  1,448.355  1,412,104 

advertising  included;  -  - 

1969—2  600,599  includes  ELMIRA.  N.Y.  Grand  Total  .  3,574,658  3,362.554  ) 

!  708  920  includes  47,040  Star  Gazette-d  . 1,103,383  1,123,712 

•Telegram-S  .  587.967  448,555  JACKSONVILLE.  FLA. 

■  -  Times-Union-m  .  2,925,420  2,529,032 

AND,  OHIO  Grand  Total  .  1,691,350  1,572,267  Times-Union-S  .  1,273,293  883,0W 

3  263  828  3  341  005  Journal-e  .  1,498,543  1,317,860 

.  2,478!997  I >96,393  ERIE.  PA.  - 

3  186  131  3  519  616  Times-e  .  1,424,279  1,605,326  Grand  Total  .  5,697,256  4,732,701 

•  •  •  • _  §Times-News-S  .  888,761  628,968 

.  8,928,956  8,757,014  - JERSEY  CITY,  N.J. 

advertising  included;  Grand  Total  .  2,313,040  2,234,294  Jersey  Journal-e  .  1,650,256  1,637,494 

_ 3,263,828  includes  NOTE;  News-m  &  Times-e  are  sold  in  NOTE;  Part  run  advertising  included; 

3,341,005  includes  25,401  optional  combination.  Linage  of  one  edi-  Jersey  Journal-e  1969 — 1,650,256  includes  ’ 

ir'-S  1969 _ 2  478  997  in-  t'on,  Times-e  is  shown.  63,644  lines;  1968 — 1,637,494  includes  77,513 

les;  1968— 1',896',393  in- 

Press-e  1969—3,186,131  EVERETT.  WASH. 

nes-  1968-3  519  616  in-  Herald-e  .  1,844,820  1,948,593  KANSAS  CITY.  MO. 

[  '  '  '  Times-m  .  2,643,41 1  2,702,29i 

FORT  LAUDERDALE.  FLA.  Star-e  .  1,495,097  1,809,035  I 

OA  FLA  News-e  .  3,187,383  2,888,728  (Star-S  .  1,397,510  1.087,184 

....'.  1,414,259  1,759,726  (§News-S  .  1,759,919  1,192,343  - 

431  127  563,362  News-sat .  763,330  553,038  Grand  Total  .  5,536,018  5,598,515 

.  2.045.386  2,323,088  Grand  Total  .  5,710,632  4,634,109  KNOXVILLE,  TENN. 

I  advertising  included;  NOTE;  News-e  published  5  days  a  week  Journal-m  .  1,016,749  922,8U 

14  259  includes  43  200  only-  News-Sentinel-e  .  1,572,230  1,435,380 

16 'included  54,900  lines.  §News-Sentinel-S  .  690,774  487,084  , 

-  631  127  includes  52  800  FORT  WAYNE,  IND.  -  - 

•  Journal  GazeHe-m  ..  1,645,256  1,778,957  Grand  Total  .  3,279,753  2,845,332 

IJournal  GazeHe-S  ...  947.106  774,750 

IBUS  OHIO  News  Sentinel-e  .  2,189,109  2,259,587  LAWRENCE,  MASS. 

3  190  748  3  293  478  -  -  Eagle-Tribune-d  .  i,2W,l43  1,321,512 

^  2!342i086  i!583',682  Grand  Total  . .4,781,471  4.813,294 

I  222  201  I  240  156  LITTLE  ROCK,  ARK. 

'  •  '  '  FORT  WORTH,  TEX.  Arkansas  GazeHe-m  ..  1,475,378  l,574,8tB 

6  755  035  6II73I6  Star-Teleqram-m  .  I,8M,585  1,629,135  §Arkansas  GazeHe-S  626,552  489,344 

.  Star-Telegram-e  .  2,669,238  2,601,982  Arkansas  Democrat-e  .  846,384  1,085,601 

LAS  TEX.  |Star-Telegram-S  .  1,668,618  1,017.429  (•Arkansas  Democrat-S  442,377  359,722 

....'.  3  552  804  3  379  370  Press-e  .  629,887  492,164  -  -  ' 

|]i44!892  |]|28!o06  *Press-S  .  324,^2  188,385  Grand  Total  .  3,390,69  1  3,509,565  , 

3491  5^  3  450  427  -  ■ 

|'73a'b29  I  347  764  Grand  Total  .  7,148,660  5,929,095  LONG  BEACH,  CALIF.  | 

‘  '  NOTE;  Press-e  published  5  days  a  week  Independent-m  .  2,347.427  2,503.632 

. . 10,476,065  9,305,567  only-  §lndependent  Press  . 

1  advertising  included*  Telegram-S  .  976,329  865,757 

52  804  includes  133  200  FRESNO,  CALIF.  Press  Telegram-e  .  2,661,208  2,214,563  I 

to' includes  145  056  lineV.  Bee-e  .  1,714,480  1,833,850  - -  I 

M  892  includes  121  024  §Bee-S  .  893,108  700,130  Grand  Total  .  5,984,964  5,583,9M 

06  includes  49,844  lines.  ^  ^  x  .  .  — I";-  ,  '"•''"■‘'Si  I 

1969-3.491,540  includes  Total  2,607,588  2,533,980  Independent-m  1969-2,347,427  includes 

-3,450,427  includes  183,-  ranc  ' 

HiBrjBlH  ^  1969— .1  786  879  GLENS  FALLS,  N.Y*  308  lines.  Press  Telegram-e  1969—2,661,206 

l-mes-  I968--I  347  7M  '  in.  Post- Star  (See  Note)  930,463  933,158  includes  242,351  lines;  1968-2,214,563  in- 

lines,  1700— i,«/,/iw  in  ^  ^  Times-e  sold  in  eludes  226,308  lines, 

combination.  Linage  of  one  edition  Post 

'ON  OHIO  Star-m  is  shown.  LONG  ISLAND,  N.Y, 

*  2  763  974  2  682  476  Newsday  Suffolk-e  ...  3,OM,704  3.001,323  ; 

!  2  787  766  2'684'483  GRAND  RAPIDS.  MICH.  Newsday  Nassau-e  ....  3.243.520  3.163.217 

I  'oya'ftoc  'ft27’3ftA  Press-e  .  3,066,627  3,084,632  - 

6.'826,'635  6,l9i'345  *tPre$s-S  .  1,076,605  907,604  Grand  Total  .  6,328,224  6.164,620  j 

ER.  COLO.  Total  .  4,143,232  3.992,236  LOS  ANGELES.  CALIF. 

T,  . . .  2,819,650  2,754.816  Times-m  .  6,054,528  6.477,lj0  ) 

S  . . .  814,563  587,518  HACKENSACK,  N.J.  Times-S  .  4,749,029  3.903,251 

.  3,201,066  3,119,481  Record-e  .  2,622,539  2,619,832  Herald  Examiner-e  ....  1,217,097  1.462,075 

.  1,767,007  1,337,315  -Record-S  .  1,032,626  697,935  Herald  Examiner-S  ...  568,234  480,J5t 


Grand  Total  .  8,602,286  7,799,130  Grand  Total  .  3,655,165  3,317,767  Grand  Total  . 12,588,888  12,322,835 

NOTE:  Part  run  advertising  included;  NOTE:  Part  run  advertising  included;  NOTE:  Part  run  advertising  included: 

Post-e  1969-3,201.066  includes  185,171  Record-e  1969—2,622,539  includes  363,544  Times-m  1969—6,054,528  includes  I,I2I,2h 

lines;  1968 — 3,119,481  includes  192,053  lines,  lines;  1968 — 2,619,832  includes  480,755  lines,  lines;  1968—6,477,150  includes  1,207,877 

lines.  Times-S  1969—4,749,029  include! 

DES  MOINES.  IOWA  HARTFORD.  CONN.  1,511,840  lines;  1968-3,903,251  include! 


DES  MOINES.  IOWA  I 

Register-m  .  756,886  793,233  Courant-m 


.  2,042,491  1.922.746  1,401,161  lines. 

EDITOR  &  PUBLISHER  for  January  10,  1970 


I9&9  I9&8  I9i9  I9&8 

LOWELL.  MASS.  <  NEW  ORLEANS,  LA. 

1.003.328  I.0S3.706  Tim«s-Picayun«-m  . 3.692.M8  3.758.014  Times-e 

582.743  320.364  fimM-Picayuna-S  .  1.731.777  1.335.054 

-  -  States  &  Item-e  .  1.878.832  1.888.013 


1989  1968 

PAWTUCKET,  R.l. 

.  1.023.103  1.109.743  Bea-e 


1.586.071  1.374.072 


LYNN,  MASS. 

Item-a  .  854.144 

MACON,  GA. 

Ttlegraph  m  .  I'??!'™! 

^0w$*a  1. 1 10.795 

Telegraph  4  New$-S  .  448.522 


ates  &  Itam-e  .  1.878.832  1.888.013  PEORIA,  ILL. 

-  -  Journal  Star  .  1,784,737  1,900,857 

Grand  Total  .  7,303.277  6,981,081  SJournal  Star-S  .  792,792  455,584 


NOTE:  Part  run  advertising  included; 
777.219  States  S  Itam-a  1969—1.878,832  includes 
21.344  lines. 


NEW  YORK.  N.Y.  edition— Joi 

News-e  .  1. 1 10.795  .  Times-m  .  3,889,988  4,153.328 

Telegraph  4  News-S  .  448.522  .  Timas-S  .  4,848,535  4.043.477  F 

-  -  News-m  .  2,548.081  2,432.892  Bulletin-e 

Grand  Total  .  2,458.940  .  News-S  . .  3,134,318  2.393.302  §tBulletin-S 

Post-a  .  1,484,108  1,549,554  Inquirer-m 

MADISON,  Wise.  - L_:_  inquirer  s 

Capital  Times-e  .  1,987,500  .  Grand  Total  . 15,947.030  14,812,753  News-e  . 

SWsconsin  State  NOTE:  Part  run  adveriising  included; 

Journal-S  .  794,047  .  News-m  1949-2,568,081  includes  940,723  Grand  1 

,  „  -  lines;  1948—2,432.892  includes  957,943  lines.  NOTE: 


Grand  Total  .  2,579.529  2,554,441 

NOTE:  Journal  Star-m  &  Journal  Star-e  ST.  L( 

sold  in  combination.  Linage  of  only  one  Globe-Democrat-m 
edition — Journal  Star-e — is  shown.  t®lobe-Democrat-» 


1949  1968 

SACRAMENTO.  CALIF. 

Bea-e  .  2,524,423  2,542,884 

§Bee-S  .  1,215,014  953,514 

Union-m  .  1,280,540  1,314,180 

•Union-S  .  372,123  264,594 

Grand  Total  .  5,394,122  5.095.174 


PHILADELPHIA.  PA. 

.  .  3,272,022  3,280,445 

Bulletin-S  .  1,570,838  1,184,944  Grand  Total  .  7,300,002  7,077,480 

quirer-m  .  2,751,414  2.709.047  NOTE:  Part  run  advertising  included; 

quirer-S  .  3,415,060  2,580,402  Globe-Democrat-m  1969 — 1,757,714  includes 

ews-e  .  1,320,337  1.282,441  253,434  lines;  1948—1,945,377  includes  354,- 

-  -  045  lines.  Po$t-Dispatch-e  1949 — 2,404,8M 

Grand  Total  . 12,329,471  11,037,499  includes  225,434  lines;  1948—2,751,448  in- 

NOTE:  Part  run  advertising  included;  eludes  298,818  lines.  Post-Oispatch-S  1949 — 


ST.  LOUIS,  MO. 

Globe-Democrat-m  ..  1,^7,714  1,945,377 

tGlobe-Democrat-we  440,052  617,174 

Post-Dispatch-e  .  2,606.894  2.751,448 

§Post-Dispatch-S  .  2,275,342  1,743,481 


Grand  Total  .  2,783,547 


Naws-S  1949-3,134.318  includes  1,842,348  Bullatin-a  1949—3,272,022  includes  814,012  2,275,342  includes  27,497  lines;  1948—1,- 


NOTE:  Capital  Times-e  &  Wisconsin  lines;  1948—2,393,302  includes  li443[l44  lines;  1968— 3,280.W  includes  750,521  lines.  763,481  includes  32,400  lines. 


State  journal-m  sold  in  combination,  lines! 
Linage  of  only  one  edition — Capital 
Times-e  is  shown. 


MANCHESTER,  N.H.  tll-ong  Island  Press-S 

Union  Leader-d  .  1,198,152  949,254 

•News-S  .  582,845  344,984  Grand  Total  .  2,392,728  2,375,957 

Grand  Total  .  1,780,997  1.294.242  NEW  YORK  (EL  DIARIO-LA  PRENSAI, 

NOTE:  Sunday  News  is  sold_  in  optional  N.Y. 

combination  with  the  following  Monday  El  Diario-La  Pransa-m 


lines.  Bulletin-S  1969—1,570,838  includes  568.324  NOTE:  Globe- 

lines;  1968—1,184.964  includes  392,250  lines,  week  days  only. 
NEW  YORK  (QUEENS),  N.Y.  Inquirer-m  1949-2.751,414  includes  494,233 

Long  Island  Prass-e  ..  1,450,574  1.594,703  lines;  1948— 2,709.047  includes  413,801  lines.  ST.  I 

t§Long  Island  Press-S  .  942,152  781,254  lnqu!rer-S  1949—3.415.060  includes  1,058,963  Pioneer  Press-m 

-  -  lines;  1968—2,580,402  includes  840,253  lines.  §Pioneer  Press-S 

Grand  Total  .  2.392,728  2,375,957  Dispatch-e  .... 

PHOENIX.  ARIZ. 

NEW  YORK  (EL  DIARIO-LA  PRENSAI.  Republic-m  .  3,444,317  3,204,037  Grand  Total  . 

N.Y.  Republic-S  .  1,484,715  1,115,942  NOTE;  Part  r 


NOTE:  Globe-Democrat-m  published  5 


ST.  PAUL.  MINN. 

oneer  Press-m  .  I, M3, 173  1,374,585 

ioneer  Press-S  .  1,487,322  1,143,085 

spatch-e  .  2,247.824  2,357,905 


El  Diario-La  Prensa-S 


384,449  413,588  Gazatte-e 

145,256  133,440 


MEMPHIS,  TENN. 

Commercial  Appeal-m  2,542,405  2,442,774 
Commercial  Appeal-S  1,329,578  1,000,994 


Grand  Total  . 8,293,408  7,424,953 


3,444,317  3,204,037  Grand  Total  .  5,118,321  4,877,575 

1,484,715  1,115,942  NOTE:  Part  run  advertising  included; 
3  342  574  3  102  974  Dispatch-e  1949—2,247,824  includes  237,145 
J _  _  lines;  1948—2,357,905  includes  291,547  lines. 


Press-Scimitar-e 


NEWBURGH.  N.Y. 


ST.  PETERSBURG.  FLA. 

Times-m  .  2,985,054  2,849,538 


,  1,612,444  1,757,114  News-e  .  1,149,587 


Grand  Total  5,484,427  5.420,884 

NOTE:  Part  run  advertising  included;  Press- 
Press-Scimitar-e  1949 — 1,612,444  includes  |Press 
128,125  lines;  1948 — 1.757,114  includes  48,-  times 
264  lines. 

Gra 

MIAMI.  FLA. 

Herald-m  .  5,287,279  4,889,441 


5,484,427  5.420,884  NEWPORT  NEWS.  VA. 

ertising  included;  Press-m  .  1,882,025  1,823,942 

.612,444  includes  |Press-S  .  879,825  419  889 

MI4  includes  68.-  times-Harald-e  .  1,579,986  1,552,038 

Grand  Total  .  4,341.834  3,995.849 

LA. 

5,287,279  4,889,441  NIAGARA  FALLS.  N.Y. 

2,926,775  1,852,280  Gazette-e  .  1,224,277  1,142,083 

2,157,493  1,931,775  'Gazette-S  .  558,504  452,920 


PITTSBURGH,  PA.  Hmes-m  .  2,985,054  2,849,538 

Post-Gaz.  t  Sun-Tel.-m  1,554,559  1,728,154  §Times-S  .  1,572,595  1.092.880 

173,983  Press-e  .  2,544,492  2,549,031  Independent-e  .  1,754,980  1,594,441 

§)  Press-S  .  2,014,456  1,389,341  .  ^ 


PLAINFIELD.  N.J. 

Courier-News-a  .  1,421,7 


Grand  Total  . 10,371,747  8.6n.496  Grand 

NOTE:  Part  run  advertising  included; 

Herald-m  1969—5,287,279  includes  195,476 
lines;  1968—4,889,641  includes  204,095  lines.  Hour-e 
Herald-S  1969-2.924,775  includes  144,583 
lines;  1968—1,852,280  includes  101.144  lines. 

News-e  1969 — 2,157,693  includes  47,880  Tribune-e 


PONTIAC.  MICH. 

LS.  N.Y.  Press-e  .  2,421,745  2.591,896 

1,224,277  1,142,083 

558,504  452,920  PORTLAND,  ORE. 

-  -  Oregonian-m  . 2,994,600  3,108,518 

1,782,781  1,595,003  §Oregonian-S  1,464,212  1,130.075 

Journal-e  .  1,017,009  945,476 


____  J _ : _  Grand  Total  .  4,312,431  5,557,059 

4  139  707  5  444  528  NOTE;  Part  run  advertising  included; 

Times-m  1949—2,985,054  includes  349.310 
,  N.J.  lines;  1948—2,849,538  includes  312,739  lines. 

1421,723  1,442  544  Times-S  1949—1,572,595  includes  249,759 
lines;  1948-1,092,880  includes  55,495  lines. 


NORWALK,  CONN. 

.  1,545,974  1,434,075 

OAKLAND,  CALIF. 


SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,530,033  2,497,117 

§Tribune-S  .  1,149,548  850.442 

Deseret  News-e  .  2.471.886  2,500,337 

Grand  Total  .  4,171,447  5,848,114 


5.475,821  5,184,049 


NOTE:  Part  run  advertising  included;  Express-m 


SAN  ANTONIO.  TEX. 


lines;  1968—1,931,775  includes  50,400  lines.  §Tribune-S  .  1,270,840  1.045,270 


IALIF.  Journal-e  1969—1,017,009  includes  58,163  t*Express-New$-S 

2,294,459  2.432,449  lines;  1948-945,476  includes  62,015  lines.  Express-News-sat. 


Sentinel-m 

Journal-e 

fJournal-S 


MILWAUKEE.  WISC. 


.  1,740,896  1,739,096 


Grand  Total  .  3,545,319  3,477.939  Bulletin-e 

NOTE:  Tribune-S  1969 — 1,270,860  includes  Journal-m 


PROVIDENCE.  R.l. 


.  3,885,018  4,015,053  15,385  lines  part  run  advertising. 

.  2,436,852  1,815,882 

-  -  OKLAHOMA  CITY.  OKLA. 

.  8,082,764  7,570.031  Oklahoman-m  .  1,750,020  1,894,187 


1,880,493  2,082,174  iLight-S  . 

1,844,041  2,432,413  Light-sat . 

1,447,595  1,237,209 


Grand  Total  .  8,082,764  7,570,031  Oklahoman-m 

Oklahoman-S 

MINNEAPOLIS,  MINN.  Times-e  . 

Tribune-m  .  2,087,577  2,108,874  Journal-m 

fTribune-S  .  2,344,937  1,766,049  t*Journal-S 

Star-e  .  3,167,750  3,310,644 


5,412,349  5,751,996 


.  2,221,870  2,312,413 
.  1,215,804  1,029,547 
.  452,612  443,439 

2,152,250  2,244,815 
.  2,488,044  2,388,874 
.  1,448,517  1,128,034 
.  285,599  242,812 

.10,284,494  9,810,134 


927,408  670,347 


1,512,681  1,636,220  Patriot  Ledger-e 


QUINCY,  MASS. 


NOTE:  Express-m,  News-e  8  Light-e 
published  5  days  a  week  only. 

NOTE:  Express  News-S  1969—1,215,804 


-  -  Grand  Total  .  5,685,280  4,200,774  795  lines. 

Grand  Total  .  7,602,244  7,185,547  NOTE;  Part  run  advertising  included; 

NOTE:  Part  run  advertising  included;  Oklahoman-m  1949 — 1,750,020  includes 

Star  —  1969 — 3,167,750  includes  529,787  184,570  lines;  1968 — 1,894,187  includes  Eagle 

lines;  1968-3,310,644  includes  534,845  lines.  186,533  lines.  Times-e  1969-1,512,681  in-  §Eagle-S 

eludes  152,324  lines;  1948—1,436,220  in- 

MODESTO,  CALIF.  eludes  153,018  lines.  Journal-m  1969 — I,-  Grand 

Bee-e  1,201,341  1,059,401  012,775  includes  50,552  lines;  Journal-S  NOTE: 

§Bee-S  .  445,121  338.913  1949—482,396  Includes  3,440  lines.  bination. 

-  -  NOTE;  Journal-m  8  S  not  measured  by  is  shown. 

Grand  Total  .  1,644.482  1,398,314  Media  Records  in  1948. 


lines;  1968-3,310,644  includes  534,845  lines. 

MODESTO,  CALIF. 


1,012,775  .  NOTE:  Part  run  advertising  included;  tising. 

482,396  .  Patriot  Ledger-e  1969 — I,2M,6I4  includes 

-  -  15,802  lines;  1968—1,248,584  includes  31.-  , 

5,485,280  4,200,774  795  lines.  Sun-m 


1,256,614  1,268,584  includes  24,405  lines  of  Part  Run  Adver- 


Eagle  . L  *4,334  1,454,191  T?*'*  ; 

§Eagle-S  .  841,155  632,984  ,  NOTE:  Part  run  adve^sing  '"c 

_  _  Sun-m  1969 — 2,222,454  incluaes  102,737 

Grand  Total  2  455  489  2  089  175  I'"®*:  1968—2.224,524  includes  100,717  lines. 

NOTE;  Eagle-e  8  timei-m  sold  in  com-  Sun-S  1969— 9j7,^ 
bination.  Linage  of  one  edition  Eagle-e  includes  24,450  lines, 

is  shown.  .  NOTE:  Sun-m  «  Toleqram-e,  are  sold 

in  combination.  Linage  of  one  edition, 
RIVERSIDE.  CALIF.  Sun-m  is  shown. 


SAN  BERNARDINO,  CALIF. 

Sun-m  .  2,222,454  2,224,524 

$Sun-Telegram-S  917,489  435,484 


MONTREAL.  CANADA 

Star-e  3,274,275 

Gaiette-m  1,749,085 

La  Presse-e  .  3,434,247 


La  Presse  e  3,434,247  3,524,425 

Grand  Total  .  8,657,607  8,363,054 

NOTE:  Star-e  includes  Weekend  Maga- 
line  linage. 

MORRISTOWN,  N.J. 

Record-e  .  914,114  902,059 


ANADA  OMAHA,  NEBR.  Press-Enterprise 

3  274  275  3  122  779  World-Herald-d  .  1,697,249  1,807,238  §Press-Enterpri$e-S 

IJ49|085  r,7l4i650  World-Herald-S  .  1,403,285  1,150,072 


RIVERSIDE,  CALIF.  Sun-m 

Press-Enterprise  .  1,849,538  1,939,009 

§Press-Enterpri$e-S  ...  626,233  449,779 


Grand  Total  .  3,100,554  2,957,310 

ORLANDO,  FLA. 

Sentinel-m  .  2,722,066  2,708,849 

fSentinel-S  .  1,645,015  1,272,221 

Star-e  . .  2,392,945  2,414,798 


626  233  449  779  SAN  DIEGO.  CALIF. 

Union-m  .  2,189.053  2,094,484 

2,495,771  2.408.788  |Union-S  .  i  i  Bl8’?ao 

8  Press-e  sold  in  Tribune-e  .  2,892,295  2,848,180 


- ^ -  Grand  Total  .  2,495,771  2.408.788  synion-o  .  i.i^.ow 

3,100,554  2,957,310  NOTE:  Enterprise-m  8  Press-e  sold  in  'ribune-e  .  l.Vn.TK  2,848,180 

combination.  Linage  of  one  edition,  ^  *  T.iwA-wi  l  l 

FLA.  Enterprise-m  is  shown.  Total  .  6,620,341  4,133,204 

I  SAN  FRANCISCO.  CALIF. 

i'w  oil  iau'wi  Chronicle-m  .  2,148,827  2,334,920 

2,392,945  2,414,798  lines;  1948 — 1.939,009  includes  31,235  lines.  Examiner-e  2  222,029  2,321,278 


MUNCIE,  IND 


710,111  vua.uoT  .  6,740,044  6,397,888  ROANOKE,  VA. 

NOTE:  Part  run  advertising  included;  Times-m  .  1,454,743  1,544,692 

iiSn«7  I  lociwa  Sentinel-m  1949-2,722,066  includes  472,081  §Times-S  .  524.454  420,332 

ont'ZTo  1  Mein  l’48-2,708,849  includes  579,483  lines.  World-News-e  .  1,538,889  1,523,014 

Hltio  'ioT'liS  Sentinel-S  1969-1,645,015  includes  240,418  - 

534,379  381,698  |i„ej.  |968_|,272,22l  includes  209,480  lines.  Grand  Total  .  3,520,086 

olZ/Tisi  rsTTIi:  Star-e  1949—2,392,945  includes  345,219 

2,550,231  2,715,562  |948_2, 414,798  includes  461,860  lines.  ROCHESTER,  N.Y. 


NASHVILLE,  TENN. 

I^nner  e  2,058,749  2,088,935  Times-e 

Tonnessean-m  .  2,071,815  2,120,464 

Tonnessean-S  .  1,084,601  892,332 


Grand  Total  .  5,215,185  5,101,731 

NEW  HAVEN.  CONN. 

Journal  Courier-m  ....  1,537,893  1,491,078 

Regiiter-e  .  1,807,395  1,804,202 

Rsgiiter-S  .  1,734,142  1,175,842 

“agister  t  Journal- 

Courier -Sat .  152,108  159,357 


PALO  ALTO,  CALIF.  Chronicle-rr 

Times-e  .  1,908,785  2,051,238  Democrat  & 

Chronicle-S 

PASADENA.  CALIF.  •Times-Union-e 

Star  News-e  .  1,053,446  1,080,430 

§Star  News-S  .  431,553  390,855  Grand  Tot 

Star  News 

Independent-m  .  866,582  897,981  I 


ROCHESTER,  N.Y. 

Democrat  8 

Chronicle-m  .  2,268,143  2,282,425 


Grand  Total 


5,231,538  4,632,499  Call-m 


!nt-m  .  866,582  897,981  ROCKFORD,  ILL.  SAN  JUAN.  P.R. 

-  -  Star  (See  Note)  ....  1,447.442  1,704,438  El  Mundo-m  .  1,954,455 

Grand  Total  .  2,351,781  2,369,264  Register-Star-S  .  765,539  478,957  Star-m  .  931,048 

NOTE;  Star  News  Independent  pub-  -  -  Star-S  .  283,848 

lished  5  days  a  week  only.  Grand  Total  .  2,433,181  2,385,395  El  Imparcial-m  .  633,818 

NOTE:  Star-m  S  Register-Republic-e  El  Imparcial-S  .  85,110 

PATERSON,  N.J.  sold  in  combination.  Linage  of  only  one  - 


1,160,756  1,232,390  edition,  Star-m,  is  shown. 


editor  dc  PUBLISHER  for  January  10,  1970 


Examiner  &  I 

Chronicle-S  .  1,448,475  1,179,854 


...  5,839,331  5,838,054 


-  -  SAN  JOSE,  CALIF. 

.  3,520,086  3,488,040  Mercury-m  .  3,723,588  3,741,521 

News-e  .  3,478,924  3,700,223 

iSTER,  N.Y.  t§Mercury-News-S  ....  1,444.524  1,154,827 


Chronicle-m  2,268,143  2,282,425  Grand  Total  .  8,847,040  8,598,571 

^ocrat  *  NOTE:  Part  run  advertising  included; 

Chronicle-S  .  1,483.059  1,159,808  Mercury-m  1969—3,723,588  includes  217,921 

imes-Union-e  .  2,224.745  2,141,780  lines;  1948—3.741,521  includes  217,544  lines. 

_  ■  News-e  1969—3,478,924  includes  217,921 

Grand  Total  .  5,975,967  5,584,013  lines;  1948—3,700,223  includes  217,546  lines. 

ROCKFORD,  ILL.  SAN  JUAN.  P.R. 


i- 


1969  1968 

SAN  RAFAEL.  CALIF. 

Independeni-- 

Joumal-e  .  1,601,397-  1,686,399 

SANTA  ANA.  CALIF. 

Register  (See  Note)  .  3,052,652  3,158,304 

•fRegister-S  .  1,274,945  990,872 


1969  1968 

TROY.  N.Y. 

Record  (See  Note)  ..  1,370,035  1,400.886 
NOTE:  Record-m  &  Times-Record-e  sold 
in  combination.  Linage  of  one  edition — 
Record-m — is  shown. 

TULSA.  OKLA. 

Tribune-e  .  2,045,720  2,149.908 


A.L.S.  REPORTS  ,,,,,  ^ 

1969  1968  News-o .  1,181,689  I, *77,^ 

BLUEFIELD,  W.VA.  FORT  MYERS  FLA 

T6t69rdm>m  . .  617,187  728,874  kiauk  Pfacc  i  iftp  i 

Telegraph-S  .  aao^OB  292,330  News-Press-mS  .  1,875,189  I.623.M} 


.  .1— : - H-  Tr,bune-e  .  2,045,720  2,149.908  Grand  Total  ...  .  ..  ’YiSny'-wcM  Herald-eS 

Grand  Total  4  327  597  4  149  I7A  World-m  .  2,066.652  2.195.690  Telegraph-S  includes  FAMILY  WEEK 

NOTE:  R;!^ister:;‘&^  World-S  i.:;.. ’953:227  758:206  68.121  lines  (1969):  57,770  lines  (1968). 


combination.  Linage  of  one  edition  Regis* 
ter-e  is  shown. 


Gai«tte-m^^*^^^^^^*'*l787  7«  1715  686  Dis^tch-m  7.'. ' '  86'3rOI4  911,005  Record-e  .  I.M6;869  l,456;707 


GRAND  FORKS,  N.D. 

.  1,093,190  1,040,312 

HAGERSTOWN.  MD. 


Grand  Total  .  5,065,599  5,103,804 

UNION  CITY,  N.J. 


COLUMBIA.  S.C. 

State-m  .  1,622,290  1,536,693 


Union  Star-e  .  i,iz».767  UTICA.  N.Y.  Grand  Total  .  4,000,788 

........  1,787,740  2,845  453  Observer  Dispatch-e  ..  994,700  1,069,502  State-S  includes  THIS  WEEK 

-Observer  Di$patch-S  .  605,477  460,304  tinued  (1969);  40,039  lines  (1968). 

tion  April  26,  1969.  Publication  continued  i^diiT»  lacAean 

in  association  with  Albany  Knickerbocker  .  ''  '  PASSAIC.  N.J. 

ffnws.  ?  ean  9  odd  to  Herald-News-e  .  1.620.059 


.  1,129,767 


Grand  Total 


SEATTLE.  WASH. 


■  -  PASSAIC,  N.J.  NOTE-  Patriot- 

Grand  Total  .  2,948,953  2,988,752  Herald-News-e  .  1,620,059  1,487,845  paraDE  linage. 

WASHINGTON.  D.C.  PATERSON.  N.J.  HAVE 


Spost-IntellTgencer-S  !!  '7391615  '70e;322  Post-m  4i5l7;849  4;535>69 

Times-e  .  2,874,333  2,975,898  |Post-S  .  2,339,786  1,849,106  _  .,  SCRANTON.  PA. 


Grand  Total  .  7,178,177  7,131,084 

SHREVEPORT,  LA. 


,288,049  1,352,044 


Journal-e  I  077  T7T  I  nnn  907  IRfATERBURY.  CONN.  loiai  .  x,7^,-fr/ 

Tirnes-m  .  I  CU70  I'cnc'ni  American-e  .  1.540,033  l.4n.372  Scrantonian-S  includes  PARADE  61,919 

Times-S  *Republican-S  .  1,077,533  622,457  ■'•jes  (I’i’):  48,534  lines  (1968)  FAMILY 


Grand  Total  .  3,083,293  2,922,477 


"fes-S  .  874,235  703.201 

Grand  Total  .  3,505,900  3,289,760 

SOUTH  BEND.  IND. 


awwin  Dcnu,  iriu.  _  „.i„ 

Tribune-e  .  1,730,439  1,721,609  °  *  shown. 


Grand  Total  .  2,617,566  2,094,829  (1969);  57,770  lines  (1968). 

NOTE:  American-e  &  Republican-m,  luii  i#ee  babbe  ba 

sold  in  combination.  Linage  of  Ameri-  WILKea-BARRE,  PA. 


Tribune-S  .  848,265  '713,793  i 

Grand  Total  .  2,578,704  2,435,402  CouHeJ-S 

SPOKANE,. WASH.  Grand  Ti 

Spokesman-Review-m  .  1.104,358  1,090,141  NOTE:  < 
)§Spokesman-Review-S  912,094  617,108  week  only. 

Chronicle-e  .  1,285,288  1  262,949 


WATERLOO,  IOWA 

Courier-e  .  1,449,701  1,236,384 


Times-Leader-e  .  1,426,392  1,478,084 

Independent-S  .  776,268  596,762 


_  _  Independent-S  includes  PARADE  58,864 

Grand  Total  .  2,090,803  1,648,769  lines  (1969);  FAMILY  WEEKLY  48,699  lines 

NOTE:  Courler-e  published  5  days  a  (1968). 

. .  ...  FIGURES  SUPPLIED  BY 


Herald-m  . 

1,164,534 

1.103,191 

Mail-e  . 

2,222,585 

1.137,423 

Grand  Total  . 

3,387,119 

2.241,414 

HARRISBURG.  PA. 

Patriot-m  . 

1,735,850 

1,501,115 

Patriot-News-S*  . 

902.081 

653,310 

Grand  Total  . 

2,637,931 

2.155.300 

NOTE:  Patriot-News-S 

.  does  not  includi 

PARADE  linage. 

HAVERHILL, 

MASS. 

Gazette-e  . 

744,954 

666.6)0 

HUNTSVILLE.  ALA. 

Times-e  . 

1,234,702 

1.303.624 

Times-S  . 

557.640 

493,432 

Grand  Total  . 

•1,792,342 

•1.797,056 

NOTE:  *  Includes  PARADE. 

HYANNIS, 

MASS. 

Cape  Cod  Standard- 

Times*e  . 

789,292 

693.5)0 

Cape  Cod  Standard- 

Times-S  . 

101,878 

85,712 

Grand  Total  . 

891,170 

779.300 

JOHNSON  CITY.  TENN. 

Press-Chronic  le-d  . 

.  681,128 

701,274 

Press-Chronicle-S  . 

,  399,193 

293,660 

Grand  Total  . . 

.  1,080,321 

994,934 

NOTE:  Includes  68,471  lines  (1969);  57,- 
396  lines  (1968)  FAMILY  WEEKLY. 


STOCKTON,  CALIF. 

Record-e  .  1,493,181  1,855,616 

t*Record-S  .  450,246  . 


-  -  WEST  PALM  BEACH,  FLA.  nf  tdt  vcucdc  iieririewiv,R-rA»v.u-Kiv.nLAriu, 

3,301,740  2,970,198  Post-m  .  2,403,530  2,200,965  PL  BLlSHtiKh  WASH. 

T  mes-e  .  1,785,722  1,698,413  ABERDEEN.  S.D.  Tri-City-Herald-e  .  964,166  953,953 

§Post-Times-S  .  1,280,539  912,563  American-News-e  ....  498,274  515,144  Tri-City-Herald-S  .  415,996  167,370 

-  -  American-News-S  .  222,390  194,796  -  - 

G-and  Total  .  5,469,791  4,811,941  -  -  Grand  Total  .  1,380,162  1,121,323 

NOTE:  Times-e  published  5  days  a  week  Grand  Total  .  720,664  709,940  NOTE:  Does  not  include  FAMILY  WEEK- 


KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City-Herald-e  .  964,166  953,953 


.  .  NOTE:  Times-e  published  5  days  a  week 

Grand  Total  .  1,943,427  1,855,616  “"iV- 


NOTE:  Record-S  first  publication  May 
4.  1969. 

SYRACUSE.  N.Y. 


ALTOONA,  PA. 

WESTCHESTER-ROCKLAND  GROUP.  Mirror-e  .  1,417,829  1,521.702 

N.Y.  (10  CITIES) 

Mamaroneck  Times-e..  1,249,994  1,268,112  APPLETON-NEENAH-MENASHA,  WIS. 


Grand  Total  .  1,380,162  1,121,323 

NOTE:  Does  not  include  FAMILY  WEEK¬ 
LY. 


Herald-Journal  .  ■?  It7  tea  t  ica  tan  Mount  Vernon  Argus-e  1,395,996  1,407,117  Post-Crescent-e  .  1,240,330  1,202,680 

SH;;;yZS=:..s  :  ISSI  ’mliS  .  M,.m  ^.m 

lo.t  .  m.m  ..17*;, 7,  oS;.  Ci,,...: . s,,.d  Td,.i  .  .-ISiS  riw 


Ossining  Citiien- 

4,243,096  4,119,521  PeSrTtar-e  ' ! ! ! 


1,300,031  1,328,379 

Peekskill  Star-e  .  868,706  915,565  BLOOMINGTON.  ILL. 

Port  Chester  Item-e  ...  1,444,575  1,438,818  Pantagraph-All  Day-S..  1,579,508  1,510,082 
Tarrytown  News-e  ....  1,240,685  1,297,553  NOTE:  FAMILY  WEEKLY  linage  not  in- 


.  TACOMA,  WASH.  tarrytown  New 

News-Tribune-e  .  2,060,284  2,180,938  Yonkers  Herald 

News-Tribune-S  .  918,906  750,833  Statesman-e 


Grand  Total  .  2,979,190  2,931,771 

TALLAHASSEE,  FLA. 

Democrat-e  .  1,072,562  839,918 

Democrat-S  .  534,044  368,715 


White  Plains  Reporter 

Dispatch-e  . 

Rockland  Journal 
News-e  . 


1,676,596  1,637,605 


eluded  either  year. 


BURLINGTON,  VT. 

1,698,909  l,m,458  Free  Press-m  .  1,241,200  1,208,080 


1,865,007  1,544,272 


Grand  Total  . 14,154,688  13,957,261 

NOTE:  Part  run  advertising  included; 


CHAMBERSBURG,  PA. 

Public  Opinlon-e  .  915,845  946,841 


KENOSHA,  Wise. 

News-e  .  1,577,100  1,580,271 

KINGSTON.  N.Y. 

Freeman-e  .  1,010,464  l,i4l,BM 

KOKOMO,  IND. 

Tribune-e  .  1,213,419  1,242,342 

Tribune-S  .  411,669  327,231 

Grand  Total  .  1,625,088  1,569,621 

NOTE:  Does  not  Include  68,471  lints 
(1969):  57,736  lines  (1968)  FAMILY  WEEK¬ 
LY. 

LAKELAND,  FLA. 

Ledger-e  S  &  sat  m  ...  1,711,892  1,327,01) 

LANCASTER.  PA. 


-  -  NOTE:  Part  run  advertising  included;  CHARLESTON,  W.VA.  Fr^-dt-  Intelliaanrur 

Grand  Total  .  1.606.606  1.206  633  White  Hain$  Reporter  Dispatch-e  1969 —  Gazette-m  .  1,279,908  1,320,284  ”i„..,„tii.  ’  i  tan  za?  itXIM 

1,698,909  includes  139,646  lines;  1968-1,.  Mail-e  .  1,355,578  1,373,050  ki.ws.S  .  'sMMO  AMU* 

TAMPA,  FLA.  729,458  includes  118,765  lines.  Gaiette-Mail-S  .  575,064  455,014  .  '  ' 

Tribune-m  . '..  2,783,655  2,716,131  wauc  /-  j  t  .  i  ,  ”  Grand  Total  .  2,188,287  1,989,681 

tTribune-S  .  1,329,798  1.024,955  c  i  WICHITA.  I^NS.  Gjand  Tot^  ....  3,210,550  3,148,^  NOTE:  FAMILY  WEEKLY  not  included 

Times-e  .  2,066  859  2  099  234  .  in  Sunday  linage. 

'  B»dCon-e  .  844,359  889,425  PARADE  magazine  and  pre-printed  in- 

Grand  Total  .  6,180,312  5,840,320  Slagle  4  Beacon-S  ....  798,900  623,275  sert  sections.  SALLE.  ILL. 

Trlb?n’^m^N69l2V^*^ndud«'l74s'li  Grand  Total  .  3,729,863  3,634,409  _  CHILLICOTHE.  OHIO  _  News-Tribune-e  . '  883,736  898,018 


Tribune-m  l969-2,783,i^  include  SStp  n  '  . m  ' L  r  rSz  eiS  i  no*  ,tn  . 

lines-  1968—2  716  131  includes  234  272  lines  NOTE:  Beacon-e  published  5  days  a  Gaiette-e  .  1,067,962  1,086,250 

lines,  I7ee-z,rie,|j|  includes  231,2/2  lines.  LINCOLN.  NEBR. 

wvcieBdA  NOTE:  Part  run  advertising  included;  CORPUS  CHRISTI,  TEX.  Star-m  .  1.180,828  1,199,016 

TOLEDO,  OHIO .  Eagle-m  1969—2,086,604  includes  72,895  Caller-m  .  1,783,964  1,793.568  Journal-e  .  1,152,330  1,160,108 

i',"’”  "’  .  ,*?!■!?!  I'M*:  1968—2,121.709  includes  42,430  lines.  Times-e  .  1,592,108  1.730,792  Journal  &  Star-S  .  560,955  398,272 


LINCOLN,  NEBR. 

Star-m  .  1,180,828  1,199,016 


r, .  I'M*:  1968—2,121.709  includes  42,430  lines.  Times-e  .  1,592,108  1.730,792  Journal  &  Star-S 

5^“*-*  .  Eagle  4  Beacon-S  1969—798,900  includes  Caller-Times-S  .  603,330  517.972 

.  1.472,610  1,109,984  57400  lines;  1968-623,275  includes  33.-  -  -  Grand  Total 

-  j  T  *  I  '  ^  lines.  Grand  Total  .  3,979,402  4,042,332  Includes  PARA 


Grand  Total  .  4,629,422  4,297,343 

NOTE:  Times-m  published  5  days  a  week 
only. 


WILLOUGHBY,  OHIO  ir  ♦  t  d  CO'flNGTON,  KY 

News-Herald-e  .  1,082,402  1,163,623  Keiitucky  Post  4 


Grand  Total  .  2,955.908  2,807,326 

Includes  PARADE  61,795  lines  (1969);  41,- 
130  lines  (1968). 


Al  h  A  ^  74*  WORCESTER.  MASS. 

Globe  4  Mail-m  .  Telegram-S  .  1,092,423  669,012 


entucty  Post  ft  LOCKPORT  N.Y. 

Times-Star-e  .  863.044  875.000  Union-Sun  4  Journal-e  681,296  761,824 


DANBURY,  CONN. 


LORAIN.  OHIO 


#Telegram-e  .  2-U!'!!?  Telegram-m  l!oe7;i07  I.I94!454  News-Times-e  .  1,422,162  1,267,266  journal-e  . ’..  1.592,773  1.597,554 


.  3,842,890  3,732,111  Gai^e-e  i;002',499  r,l63!066 


Journals  .  416,101  258,566 


e.  j  T  1  ■  -  .  ■  rrrT::  - davenport,  iowa  - - 

Grand  Total  . .  8  868,675  8,707,043  Grand  Total  .  3,182,029  3,026,532  Times-Democrat-m  ....  1,204,728  1,204,840  Grand  Total  .  2,008,874  1,856,120 

NOTE:  T^elegram-e  includes  VVEEKEND  NOTE:  Part  run  advertising  Included;  Times-Democrat-e  .  1,498,602  1,561,252 

Magazine  mage;  and  Star-e  4  Globe  4  Telegram-m  1969—1,087,107  includes  31,-  Times  Democrat-S*  ....  790,645  636,160  LOUISVILLE  KY 

Mail-m  include  rotogravure  section  Image.  357  Unes;  1968-1.194.454  Includes  53,436  - Courier-Journal-m  . .  I  858  002  1.932.201 

lines.  Gazette-e  1969 — 1,002,499  includes  Grand  Total  .  3,493,975  3,402,252  Courier- Journal  4 

TRENTON.  N.J.  24,152  lines;  1968—1,163,066  includes  38.-  NOTE:  ‘Includes  58,627  lines  PARADE.  Time$-S  .1608  586  1,227,503 

Times-e  .  1,229,925  1,332,128  ^2  lines.  Times-e  ..!!! . 2',02r,022  2,047,351 

•Times  Advertiser-S  ...  1,146,588  843,421  DAYTONA  BEACH,  FLA  -  - — 

Trentonian-m  .  1,135,820  1,134.186  YOUNGSTOWN.  OHIO  News-e  .  727,769  879,211  Grand  Total  .  5,487,610  5.207,063 

Grand  Total  .  3,512,333  3,309,735  Vindicator-e  .  2,046,397  2,139,150  News-Journal-S  .  299,831  214,347  NOTE:  Above  linage  is  actual  linag* 

-  -  §Vindicator-S  .  1,460,581  1.134,900  Journal-m  .  922,954  974,082  converted  to  8-column  basis.  ROP  display 

NOTE:  Times-e  published  5  days  a  week  -  -  -  -  is  published  on  6-column  basis  and  claiii- 

only.  Grand  Total  .  3,506,978  3,274,050  Grand  Total  .  1,950,554  2,067,640  tied  on  9-column  basis. 
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1968 


1,414 
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13,624 

3,432 

3.500 

15,792 
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)3.660 
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53.953 
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21.323 

rEEK- 


80.270 

41.060 
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27.279 

69^ 
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^89.600 
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160.900 

398.272 
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761,824 


597,554 

258.566 


856,120 


,932,209 

,227,503 

.047.351 

,207,0« 

llnao* 

display 

class!- 

1970 


1969  1968 

MERIDEN.  CONN. 

Hecord-m  .  1,104,698  1,124,284 

Joumal-e  .  1,008,070  999,432 

grand  Total  .  2,112,768  2,123,716 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-m  967,078  1,207,346 
Timas-Herald  Record-S  225,960  . 

grand  Total  .  1,193.038  1,207,346 

MOLINE-ROCK  ISLAND.  ILL. 

Arqus-e  .  1,694,756  1,648,192 

Oispatch-e  .  1,525,790  1,477,406 

MONROE,  LA. 

World-m  .  1,134,639  1,225,096 

News-Star-e  .  1,041,276  1,155,474 

World-S  .  454,673  402,884 

grand  Total  .  2,630,588  2,783,454 

MORGANTOWN,  W.  VA. 

Post-a  .  737,184  840,648 

Oominion-News-m  _  737,184  840,648 

Dominion-Post-S  .  248,896  213,270 

grand  Total  .  1,723,264  1.894.556 

NOTE;  Figures  include  FAMILY  WEEK¬ 
LY  6  inserts. 

NEWARK.  OHIO 

Advocate-e  .  1,313.396  1,431,318 

NEW  BEDFORD.  MASS. 

Standard-Times-e  .  1,131,858  1,232,392 

5tandard-Times-S  .  438,256  341,880 

grand  Total  .  1,570,114  1,574,272 

NEW  BRITAIN,  CONN. 

Herald-e  .  1,036,061  1.068.553 

NEW  LONDON.  CONN. 

Oay-e  .  1,283,807  1,404,155 

NORFOLK,  VA. 

Virqinian-Pilot-m  .  2,699,183  2,539,487 

Ledger-Star-e  .  2,045,004  1,961,172 

Virginian-Pilot-S  .  1,437,066  1,422,307 

grand  Total  .  6,181,253  5,922,966 

NORRISTOWN.  PA. 

Hmes-Herald-e  .  1,163,474  1,090,427 

NORTH  PLATTE.  NEBR. 

Telegraph-e  .  596,414  643,804 

NOTE:  Includes  68,348  lines  (1969);  69,- 
818  lines  (1968)  FAMILY  WEEKLY. 

OGDEN.  UTAH 

Standard-Examiner-e  ..  1,382,942  1,374,558 

Standard-Examiner-S  ..  ^618,058  >491,974 

grand  Total  .  2.001,000  1,866,532 

NOTE:  •  Includes  FAMILY  WEEKLY  71,- 
4S6  lines  (1969);  57,148  lines  (1968). 

OIL  CITY.  FRANKLIN,  PA. 

Derrick-m  .  693,540  660,299 

News-Herald-e  .  560,977  559,111 

grand  Total  .  1,254,517  1,219,410 

ONEONTA,  N.Y. 

Star-m  .  630,574  604,114 

PADUCAH.  KY. 

Sun-Democrat-e  .  862,400  941,850 

Sun-Democrat-S  .  436,576  309,876 

Grand  Total  .  1,298,976  1,251,726 

PINE  BLUFF,  ARK. 

Commercial-e  .  755,370  877,618 

Commercial-S  .  241,514  252,350 

Grand  Total  .  996,884  1,129,968 

NOTE:  Does  not  include  67,326  lines 
FAMILY  WEEKLY. 

,  .  PITTSFIELD,  MASS. 

Berkshire  Eagle-e  ....  970,214  1.154,202 

„  PLATTSBURGH,  N.Y. 

Press-Republican-m  ..  645,134  668,094 

„  .  PORT  JERVIS,  N.Y. 

Union-Saiette-e  .  298,916  283,808 

,  PORTLAND,  ME. 

"ess  Herald-m  .  1,119,888  1,104,004 

“P™«-e  956,487  909,194 

lelegram-S  .  763,752  384,775 

Grand  Total  .  2,840,127  2,397.973 

POTTSTOWN.  PA. 

Mercury-tn  .  1,440,894  1,358,854 

I  ,  POUGHKEEPSIE.  N.Y. 

f  1,243,487  1,373,361 

.  881,354  679,956 

Grand  Total  .  2,124,841  2,053,317 

NOTE:  •Includes  FAMILY  WEEKLY  68.- 
j  w*  lines  (1969);  57,736  lines  (1968). 
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1969  1968 

QUINCY,  ILL. 

Herald-Whig-e  .  905,394  901,026 

Herald-Whig-S  .  442,540  332,850 

Grand  Total  .  1,347,934  1,233,876 

RENO,  NEV. 

Journal-m  .  1,027,390  1,153,628 

Journal-S  .  407,876  389,158 

Gaiette-e  .  1,125,978  1,252,594 

Grand  Total  .  2,561,244  2,795,380 

RICHMOND.  VA. 

Times-Dispatch-m  .  1,961,980  2,044,825 

New:  Leader-e  .  2,002,344  2,094,310 

Tiir,e.,-Dispatch-S  .  1,474,711  1,129,713 

Grand  Total  .  5,439,035  5,268,848 

RUTLAND,  VT. 

Herald-m  .  686,585  772,135 

SALEM.  ORE. 

Statesman-m  .  1,235,123  1,397,419 

Statesman-S  .  461,273  362,033 

Capital  Journal-e  ....  1,524,409  1,646,786 


Grand  Total  ... 

.  3,220,805 

3,406.238 

SALISBURY,  N.C. 

Post-e  . 

.  742,546 

808,290 

Post-S  . 

.  315,224 

221,900 

Grand  Total  ... 

.  1,057,770 

1,030,190 

SANTA  BARBARA.  CALIF. 

News-Press-e  . 

.  1,584,380 

1,639,533 

News-Press-S  . 

.  562,695 

470,463 

Grand  Total  ... 

.  2,147,075 

2,109,996 

SIOUX 

FALLS,  S.D. 

Argus-Leader-e 

.  950,586 

988,638 

Argu$-Leader-S 

.  459,172 

381,192 

Grand  Total  .  1,409,758  1,369,830 

595,798 


STROUDSBURG.  PA. 

Pocono  Record-m  .  6(X),208 


SUPERIOR,  Wise. 
Telegram-e  .  553,378 

TERRE  HAUTE.  IND. 

Star-rr  .  934,878 

Tribune-a  .  982,072 

Tribune-Star-S  .  772,212 


525,994 


1,052,520 

1,084,076 

612,962 


Grand  Total  .  2,689,162  2,749,558 

TOPEKA.  KANS. 

Capital-m  .  1,207,892  1,310,222 

State  Journal-e  .  962,878  1,119,902 

Capital-Journal-S  .  698,544  464,226 

Grand  Total  .  2,869,314  2,894,350 

TORRANCE.  CALIF. 

South  Bay  Daily  Breeie  2,405,620  2,405,172 

TUCSON,  ARIZ. 

Star-m  .  2,130,635  2,012,217 

Star-S  .  805,571  464,555 

Citiien-e  .  2,511,771  2,241,771 

Grand  Total  .  5,447,977  4,718,543 

NOTE;  Star-S  includes  PARADE. 


VICTORIA,  TEXAS 

Advocate-m  .  735,168 

Advocate-S  .  300,384 


Grand  Total  .  1,035,552 


WAUKEGAN.  ILL. 

News-Sun-e  .  1,774,444 


735,448 

183,232 


918,680 

1,706,446 


WILMINGTON,  N.C. 

Star-N6ws-m-e  .  1,114,442  1,052,016 

Star-News-S  .  263,130  230,314 

Grand  Total  .  1,377,572  1,282,330 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,551,046  1,644,398 

Sentinel-e  .  1,434,286  1,438,290 

Journal-Sentinel-S  .  725,158  513,338 

Grand  Total  .  3,710,490  3,596,026 

WOONSOCKET,  R.l. 

Call-e  .  874,977  1,038,886 

CANADA 
CALGARY.  ALTA. 

Herald-e  .  2,944,310  2,832,608 

EDMONTON,  ALTA. 

Journal-e  .  2,651,143  2,670,846 

HAMILTON.  ONT. 

Spectator-e  .  2,804,940  2,838,962 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  2,320,347  2,154,462 

LETHBRIDGE,  ALTA. 

Herald-e  .  824,284  961,011 
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1969  1968 

LONDON,  ONT. 

Free  Press-me  .  2,642,054  2,532,212 

MONTREAL,  QUE. 

Le  Diamanche-Matin-S  371,110  296,816 

OTTAWA.  ONT, 

Citiien-e  .  2,564,089  2,409,839 

QUEBEC.  QUE. 

Le  Soleil-e  .  2,498,604  2,321,698 

REGINA,  SASK. 

Leader  Post-e  .  1,554,572  1,638,106 

SASKATOON.  SASK. 

Star-Phoenix-e  .  1,356,664  1,459,276 

SYDNEY.  NOVA  SCOTIA 

Cape  Breton  Post-e  ...  1,031,276  1,021,825 

VANCOUVER.  B.C. 

Sun-e  .  3,480,963  3,305,318 

Province-m  .  1,819,037  1,669,559 

NOTE;  Sun-e  includes  WEEKEND  MAG¬ 
AZINE  69,645  lines  (1969);  81,850  lines 
(1968). 

WINNIPEG,  MAN. 

Free  Press-e  .  2,681,767  2,676,890 

Tribune-e  .  1,782,503  1,880,184 

Ads  double  in  decade 

Seiattle 

The  Seattle  Times  published 
2  million  want  ads  in  1969 — ^just 
10  years  after  it  had  its  first 
one-million  ad  year — 1959. 


K.C.  Star  adds 
local  magazine 

Kansas  City,  Mo. 

Star,  a  new  locally-edited  ro¬ 
togravure  magazine,  shined 
brightly  in  the  first  Sunday  edi¬ 
tion  (January  4)  of  the  Kansas 
City  Star  in  the  new  year  and 
the  new  decade. 

The  initial  issue  of  64  pages 
contained  28  pages  of  advertis¬ 
ing,  mostly  from  local  accounts. 
Several  bore  congratulatory 
messages  to  Star;  among  them 
one  from  Hallmark  Cards. 

Howard  W.  Turtle  is  the  edi¬ 
tor  of  Star  and  Harold  V.  Cor- 
dry  is  his  assistant.  Others 
named  in  the  masthead  are:  Wil¬ 
liam  A.  Giannos,  art  director; 
Roy  Inman,  photography;  Ivan 
G.  Goldman  and  Peg  McMahon, 
writers;  and  Jack  Bescoe,  ad¬ 
vertising  manager. 

The  Kansas  City  Star  for¬ 
merly  carried  This  Week. 


GENERAL  AND  AUTOMOTIVE  UNAGE 
NOVEMBER  AND  FIRST  ELEVEN  MONTHS 
1969  vs.  1968 

(14  City  Total— 6  and  7  Day  Basis)  Media  Records 

NOVEMBER  FIRST  ELEVEN  MONTHS 


1969  vs  1968  1969  vs  1968 


GENERAL 

% 

Vo  of 

% 

%  of 

(Selected  Classifications] 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

—  8.2 

9.7 

—  6.0 

6.6 

Foods  . 

-f  11.8 

10.3 

+  0.7 

9.3 

Baby  ^ods  . 

—  48.2 

0.1 

—  38.8 

0.1 

Baking  Products . 

—  16.9 

0.7 

—  22.5 

0.6 

Beverages  . 

+  76.1 

1.9 

—  7.2 

1.3 

Cereals  &  Breakfast  Foods  . 

■h.44.0 

0.4 

+  24.1 

0.4 

Condiments  . 

+  17.9 

1.5 

+  44.7 

1.3 

Dairy  Products  . 

—  2.9 

l.l 

—  6.6 

1.2 

Frozen  Foods  . 

+  17.5 

1.3 

—  11.2 

0.9 

Meats  &  Fish  . 

-f  1.6 

0.5 

—  5.7 

0.8 

Industrial  . 

—  47.1 

1.5 

+  6.1 

2.0 

Insurance  . 

+  4.5 

1.8 

+  15.3 

2.1 

Medical  . 

+  32.3 

l.l 

+  5.6 

1.2 

Public  Utilities . 

—  14.5 

2.5 

—  9.7 

2.7 

Publishing  &  Media  . 

+  7.1 

II.O 

+  3.5 

10.0 

Radio,  TV  &  Phonographs  . . .  . 
Sporting  Goods,  Cam.  &  Photo 

—  30.0 

3.0 

—  4.3 

2.3 

SuppI . 

+  190.8 

3.1 

+  49.1 

1.2 

Tobacco  . 

+  48.9 

1.4 

—  10.7 

1.9 

Toilet  Requisites  . 

+  39.9 

2.0 

+  1.6 

1.8 

Dentifrices  . 

—  37.8 

0.4 

+  3.2 

0.3 

Men's  Toiletries  . . 

+  164.0 

0.3 

—  52.0 

0.2 

Perfumes  &  Cosmetics  . 

+  124.8 

0.8 

+  20.3 

0.8 

Toilet  Soaos  . 

+949.6 

0.1 

+  40.0 

0.1 

Transportation  . 

+  22.2 

11.9 

+  11.4 

13.0 

Airways  . 

+  25.0 

8.0 

+  7.5 

8.7 

Bus  Lines  . 

+  23.3 

0.4 

—  10.5 

0.4 

Railroads  . 

—  29.6 

0.3 

+  6.8 

0.4 

Steamships  . 

+  7.9 

1.2 

+  19.3 

1.4 

Tours  . 

+  33.8 

1.8 

+  33.3 

1.9 

Wearing  Aooarel  . 

AUTOMOTIVE 
(Selected  Classifications) 

+  29.0 

1.6 

—  2.3 

1.5 

Gasolines  &  Oils  . 

. .  + 142.8 

1.3 

+  0.4 

1.5 

Passenger  Cars — New  . 

. .  —  7.4 

9.3 

—  7.6 

13.0 

Tires  &  Tubes  . 

. .  +  33.6 

2.9 

+  15.5 

3.5 

Trucks  &  Tractors  . 

. .  —  53.2 

0.2 

—  20.0 

0.3 

LINAGE  INDEX  1 

FOR  52  MEDIA 

RECORDS  CITIES 

TOTAL  GENERAL  . 

. .  —  2.5 

69.8 

+  2.3 

63.0 

TOTAL  AUTOMOTIVE . 

TOTAL  GENERAL  AND 

..  +  4.8 

30.2 

+  1.2 

37.0 

AUTOMOTIVE  . 

..  —  0.4 

100.0 

+  1.9 

100.0 
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FIRST  PLACE — Santa  Maria  (Calif.)  Times  Circulation  Manager 
Joseph  Boessenecker,  right,  accepts  a  first  place  plaque  for  the  best 
use  of  color  in  the  International  Newspaperboy  Day  promotion  con¬ 
test  from  J.  Don  Winner,  resident  vicepresident  of  Hickey-Mitchell 
Company,  St.  Louis,  sponsors  of  the  contest  in  which  more  than 
500  newspapers  participated. 


I  SEE 
YOU  BUY 
E&P,  TOO. 


$8.00 
IS  A 
FARE 
5/y  PRICE. 


EDITOR  &  PUBLISHER,  SSO'Wiird  Avenue,  New  York,  N.  Y.  10022^ 

Dear  Editor  &.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


City  . 

j  Company  . 

■  Nature  of  Business  ... 
I  □  Remittance  enclosed 


Newspaper  story 
told  in  films 
for  high  school 

The  who?,  what?,  when?, 
where?  and  why?  of  American 
newspaper  publishing  are  re¬ 
vealed  in  a  new  set  of  six  full- 
color  sound  hlmstrips  entitled, 
"The  Newspaper  in  America,” 
now  available  from  Society  For 
Visual  Education  Inc,,  a  Chi¬ 
cago-based  operating  division  of 
the  Singer  Company. 

On-site  color  photographs  and 
close-ups  of  actual  newspaper 
excerpts  portray  the  story  be¬ 
hind  the  headlines,  detailing 
every  step  in  the  editorial  and 
mechanical  process  of  news¬ 
paper  production — from  gather¬ 
ing  of  the  news  through  re¬ 
write,  makeup  and  assembly,  to 
deposit  in  trucks  for  delivery  to 
homes  and  stores. 

The  various  types  of  news¬ 
paper  publications,  techniques 
of  new^s  and  feature  writing, 
newspaper  terminology,  and  the 
newspaper’s  role  as  a  vital  link 
in  modern  communication  are 
also  covered. 

The  set  contains  six  film¬ 
strips,  averaging  55  fi-ames,  15 
minutes  in  length: 

Reading  Daily  Newspapers 
(59  frames,  16%  minutes) 

Weeklies  and  Other  Publica¬ 
tions  (.58  frames,  14  minutes) 


Writing  for  Newspapers  (82 
frames,  14  minutes) 

Understanding  Feature  Sto^ 
ies  (56  frames,  17  minutes). 

Preparing  News  for  Print 
(46  frames,  12  minutes). 

The  Finished  Newspaper  (57 
frames,  14%  minutes). 

Howard  F.  Decker,  fomer 
newspaper  editor  who  is  cJiair- 
man  of  the  English  department 
at  Morton  Township  (Ill.)  High 
School,  is  the  author  of  the  set 
which  is  geared  to  language 
arts  and  social  science  programs 
at  junior  and  senior  high  school 
levels. 

‘Robbie’  memorial — 
a  book  of  cartoons 

Indianapolis 

The  Indianapolis  \ews  has 
published  “The  Sixties  In  Re¬ 
view,”  a  compilation  of  editorial 
cartoons  of  the  late  William  B. 
Robinson. 

For  22  years,  before  his  death 
October  31,  Robinson  was  wide¬ 
ly  known  for  his  commentary  on 
events.  Prior  to  becoming  edi¬ 
torial  cartoonist  for  the  News 
in  1948,  he  was  the  creator  of 
“Josephine,”  a  syndicated  car¬ 
toon. 

“The  Sixties  In  Review”  is  a 
chronicle  of  the  last  decade,  fea¬ 
turing  78  of  Robinson’s  car¬ 
toons.  It  is  published  as  a 
memorial  to  Robinson. 

Copies  of  “The  Sixties  In  Re¬ 
view”  are  available  from  the 
Indianapolis  News,  P.O. 


$8  a  year,  U.S.  and  Canada — 
All  other  countriesf  $20  a  year. 


REAPING  A  REWARD — Ovid  Martin,  for  more  than  30  years  Asso¬ 
ciated  Press  farm  writer  out  of  Washington,  receives  the  distin¬ 
guished  service  award  of  the  American  Farm  Bureau  Federation  from 
Charles  B.  Shuman,  president.  Martin,  who  retired  after  suffering 
severe  illness  about  18  months  ago,  lives  in  McLean.  Va. 
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Delivering  your  advertising 
message  every  week  to  the  world's 
most  influential  molders  of  public  opinion 
in  the  newspaper,  advertising 
and  communications  fields 


Editor  &  Publisher 

Weekly  news  magazine  of  the  newspaper  business 
350  Third  Avenue,  New  York,  N.Y.  10022 


Press  inquiry 

(Continued  from  page  15) 

well,  we  are  ill-informed  or  mis¬ 
informed  .  .  .  willy-nilly  it  is  in 
their  hands.” 

Templeton,  a  former  editor  of 
the  Toronto  Star  and  editor  of 
Maclean’s  magazine  until  he  re¬ 
signed  three  months  ago  in  pro¬ 
test  against  what  he  called  man¬ 
agement  interference,  said  Ca¬ 
nadians  are  well  served  by 
news.  Generally,  he  thought, 
Canadian  journalists  seek  to  re¬ 
port  the  news  accurately,  fairly 
and  without  bias. 

“In  my  experience,  the  great 
majority  of  the  people  who  own 
or  control  media  respect  the 
news  and  do  not  try  to  fashion 
it  to  serve  their  philosophical, 
political  or  personal  ends.” 

However,  he  said,  much  con¬ 
trol  of  news  is  exerted  in  an  in¬ 
direct  and  unspoken  way  at  the 
middle  -  management  level  of 
news  organizations,  among  edi¬ 
tors. 

“Statements  of  publishers 
that  they  do  not  interfere  with 
editors  by  telling  them  what  to 
write  should  not  be  too  readily 
accepted  as  the  whole  truth  on 
editorial  freedom,”  he  said. 

Publisher’s  views 

The  publisher’s  views  are  well 
known  to  his  editors  and  they 
will  sometimes  try  to  interpret 
those  views  in  the  handling  of 
I  news. 

I  For  example,  he  said,  at  the 
Toronto  Star  it  was  well  known 
to  editors  and  staff  that  the 
publisher  had  a  great  interest 
in  anj'thing  dealing  with  for¬ 
eign  capital  moving  into  Can¬ 
ada.  The  publisher  regarded  the 
views  of  Walter  Gordon,  former 
Liberal  finance  minister  who 
tried  to  limit  foreign  ownership, 
i  as  extremely  important. 

Thus,  Templeton  said,  the 
man  making  up  the  front  page 
of  the  newspaper  would  be 
likely  to  use  there  prominently 
the  report  of  a  speech  by  Gor¬ 
don. 

Questioned  about  commercial 
pressures,  Templeton  said  the 
influence  of  advertisers  on  news 
diminished  in  direct  proportion 
to  the  economic  strength  of  the 
publishing  company. 

There  are  attempts  by  adver¬ 
tisers  to  interfere  in  the  news, 
he  said,  but  in  his  experience 
they  fail  in  a  financially-strong 
!  company.  However,  it  was  hard 
j  for  a  small,  economically  weak 
i  company  to  resist  such  pressure 
from  a  big  advertiser. 

Competition  among  news  or¬ 
ganizations  improves  the  qual¬ 
ity  of  news,  Templeton  said.  In 
no  area  of  society  is  monopoly 
!  more  serious  than  in  the  monop- 
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oly  of  news  m  a  community,  he 
added. 

Answering  questions.  Temple- 
ton  said  “any  community  which 
has  two  newspapers  is  better 
for  that  fact.” 

In  some  cases,  satisfactory 
competition  could  be  provided  a 
newspaper  by  radio  or  television 
which  pursued  the  news  zeal- 
ously.  Specifically,  he  said, 
Winnipeg  is  well  served  with 
two  newspapers  belonging  to 
separate  groups. 

In  Vancouver,  which  has  two 
group-owned  newspapers  using 
some  facilities  cooperatively, 
competition  “leaves  something 
to  be  desired.” 

Corrections  played  down 

Templeton  said  he  thinks 
newspapers  do  not  pay  enough 
attention  to  correcting  wrongs 
they  have  committed. 

Almost  never  is  a  correction 
or  retraction  given  the  same 
prominence  in  a  newspaper  as 
the  original  report,  he  said,  a 
matter  that  troubles  some  edi¬ 
torial  consciences. 

However,  he  said,  he  does  not 
favor  a  written  code  of  ethics. 
Tightened  libel  laws  would  only 
make  timid  editors  more  timid 

Templeton  was  asked  why 
small-1  liberals  are  predominant 
among  journalists  and  small-c 
conservatices  are  relatively 
rare. 

He  did  not  offer  an  answer, 
but  said  the  liberal  tends  to  be 
committed  by  definition  to  the 
need  to  change  society.  That 
may  have  led  to  an  emphasis  in 
the  press  on  efforts  to  change 
society,  including  violence,  and 
a  tendency  to  give  more  promi¬ 
nence  to  objections  to  social 
structures  than  might  be  war¬ 
ranted. 

Failure  of  the  public  to  be¬ 
lieve  the  news  may  have  re¬ 
sulted  in  part  from  resentment 
and  resistance  among  readers, 
listeners  and  viewers  who  find 
most  news  disquieting,  he  sug¬ 
gested. 

• 

Job  ad  index  dips 

The  help-wanted  advertising 
index  dropped  sharply  again  in 
November,  the  National  Indus¬ 
trial  Conference  Board  reports. 
At  222  (’57-’59  =  100),  the  in¬ 
dex  stands  5  points  below  last 
month’s  reading  and  remains  the 
same  as  its  level  of  a  year  ago. 
The  index  dropped  8  points  in 
October  from  the  September 
peak  of  235.  Want-ad  volume  de¬ 
clined  in  5  of  the  9  regions 
measured.  The  largest  decline 
was  recorded  in  the  East  South 
Central  region  where  17  points 
were  pared  from  last  month’s 
figure.  The  Mountain  region 
measured  the  largest  increase— 
24  points. 
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The  Comp/ Set  330-1  Computer,  Brother. 

And  hearken  to  this! 

Comp/Set  330-1  hath  the  only  dual  through¬ 
put  channel  facility  available  today  in  a  compos¬ 
ing  room  computer. 

Two  different  kinds  of  composition  can  be  set 
simultaneously:  classified  on  one  channel,  for 
example,  and  news  on  the  other. 

Each  in  its  own  type  face,  point  size,  and  line 
measure. 

How  be  that  for  speed  and  volume  produc¬ 
tion?  Automatically,  accurately,  and  with  high 
quality,  too. 

Comp/ Set  330-1  readeth  imjustified  6-,  7-,  or 
8-level  tape  at  speeds  up  to  400  characters  a  sec¬ 
ond.  It  is  capable  of  punching  justified,  hyphen¬ 
ated  6-  or  8-leveI  tape  at  24,000  lines  per  hour. 
Ready  for  activating  linecasters  or  phototype¬ 
setters. 

Perhaps  the  best  part  of  all.  Brother,  is  that 
Comp/ Set  330-1  is  but  a  single  product  in  Fair¬ 
child's  line  of  composition  equipment. 

A  compleat  system  and  a  single  responsibility 
for  the  composing  room  that  have  made  Fairchild 
the  most  dependable  name  in  the  business. 

Not  only  for  equipment. 

Nay,  for  programming,  data  processing,  financ¬ 
ing  and  service,  too. 

So  ask  not  what  Fairchild  hath  wrought. 

Know  only  that  it  works. 

For  thee. 

To  inquire,  direct  a  letter  to  Fairchild  Graphic 
Equipment,  221  Fairchild  Avenue,  Plainview,  L.  I., 
New  York  11803.  Attention:  Bob  Miller. 

^SirchTljp 

GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAiACMIlO  CAMENAANO  INSTRUMENT  COtFOAATION 


Mounds  of  snow  fail 
to  block  newspapers 


Albany,  N.Y.  runs — ^vvhen  the  buses  did  run. 

Snow  can  be  beautiful  if  you  Albany,  a  “snow”  city,  had  ne- 
are  a  ski  enthusiast  or  one  of  glected  over  the  years  for  some  jft 

the  17,000  state  employes  who  reason  to  order  modern  snow- 
received  three  extra  Christmas  fighting  machinery.  So  now,  with 
holidays,  the  gift  of  Governor  the  city  shut  down,  the  Mayor 
Nelson  A.  Rockefeller,  after  26-  reported  on  Monday  that  12 

inches  of  snow  fell  on  Albany  street  graders  and  20  rented 

and  Mayor  Erastus  Corning  2d  snowplows  were  at  work,  aided 

proclaimed  a  state  of  “dire  by  eight  snow  blowers,  four  of 

emergency.”  them  imported  on  loan  from  Ni- 

When  the  snowing  stopped,  41  agara  and  Erie  Counties,  300 
inches  had  fallen  on  Albany,  and  miles  to  the  west. 
the  North  Land,  all  the  way  to  The  newspaper  people,  mean- 

Buffalo,  lay  paralyzed  and  fro-  while,  on  their  own,  were  carry-  ^KBb  V  H 

zen,  abandoned  by  ail  except  ing  their  fight  against  the  snow  ■ 

!  those  hardy  folk  who  always  l:^-  und  ice.  ^ 

stir  so  that  others  may  feel  com-  Dave  Phillips  of  the  Times-  7  BB  ,1  H 

fortable  in  their  retreat.  And  Union  sports  department  found  ^  ■  V  U  ™ 

among  tho.se  bestirring  them-  his  own  way  to  the  office,  trudg-  ^  11  \| 

selves  with  heroic  effort  were  ing  five  miles  from  his  home  and  --  |  I  I  ^^^B  I  , 

suffers  of  the  Capital  News-  taking  three  and  a  half  hours  to  !  I  I  ^^^B  1 

,  papers,  from  copy  boy  to  editor,  make  it.  Asked  why  he  hadn’t  <  i  1 1  ■ 

who  somehow  managed  to  get  hitched  a  ride,  Phillips  said :  §| 

lout  the  Times-Uninn  and  the  “I  only  saw  four  moving  cars  If 1 

^  Knickerbocker  News  -  Union  -  and  it  looked  like  I  was  doing  ||| 

Star.  better  on  foot.”  m 

Around  the  clock  Good  Samaritan  HERO-Charley  Hatha, 

Some  hardy  staffers,  battled  Richard  Fenton  of  the  com-  news  editor,  hobbles  into  the  ed 
and  buffeted  by  wind  and  cold,  posing  room  walked  all  the  way  who  suffered  a  leg  injury  prior  to 

walked  from  five  to  10  miles  to  from  Troy’s  South  End,  a  dis-  |he  huge  drifts  for  five  consecuti, 

^  get  to  the  newspaper  office,  “tance  of  seven  miles.  “I  helped  ®  ***  'O”  °  '*  *^0 

,  Others  hitch-hiked,  and  three  ^  push  two  cars  out  of  snow  banks  '* 

!  telephone  operators,  making  the  along  the  way,”  he  said.  “It  was  room.  And  finally  a  group  of 
I  office  their  home,  worked  ’round  safer  and  faster  on  foot.”  staffers,  beginning  to  get  the 

)  the  clock  for  72  hours.  Employes  A  Knickerbocker  News  writer,  better  of  the  storm,  caught  up 
i  fortunate  enough  to  have  them,  Scott  Christianson,  walked  10  enough  vvith  their  work  to  help 
j  used  snowmobiles  to  get  to  and  miles,  from  Delmar,  where  he  him  dig  his  car  out  of  a  snow- 
1  from  work.  lives,  to  Albany.  John  Cipollo  bank. 

I  Jack  E.  Stein,  the  circulation  Jr.,  a  mailer,  walked  from  Rens-  Capital  Newspapers,  sensing 
j  director  of  the  Hearst  newspa-  selaer,  across  the  Hudson,  a  dis-  on  Christmas  eve  what  was  in 
I  per,  said  the  storm  proved  to  be  tance  of  four  miles ;  and  George  store,  rented  almost  every  avail- 
I  “the  worst  experience  I’ve  seen  Rysdorf  of  street  sales  walked  able  downtown  hotel  room  for 
'  in  12  years  on  the  job  here.”  from  his  home  at  Green  Island,  employes  of  the  tvvo  Hearst- 
He  said  that  when  the  state’s  ^  distance  of  eight  miles.  owned  newspapers, 

new  expressways,  the  Northway  Ed  Lewi,  advertising  promo-  Charley  Hathaway,  the  Times- 
and  Thruway,  were  clo.sed  down,  tion  supervisor  and  a  camera  Union  news  editor,  recovering 
“we  had  to  find  different  routes  enthusiast,  came  in  with  pic-  from  a  leg  injury,  hobbled  in  on 
to  get  into  our  circulation  tures  of  the  midtown  traffic  crutches,  and  didn’t  miss  a  day. 
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43  editors  Hearst  Newspapers  hire 


on  Pulitzer 
Prize  juries 

I  The  appointment  of  43  editors 
as  Pulitzer  Prize  journalism 
I  jurors  for  1970  was  announced 
I  by  President  Andrew  W.  Cordier 
i  of  Columbia  University.  They 
j  will  screen  nominations  for  Pul¬ 
itzer  awards  in  10  journalism 
j  categories,  based  on  work  pub¬ 
lished  in  1969. 

In  addition  to  the  nine  usual 
classifications,  there  is  a  new 
prize  this  year  for  distinguished 
criticism  or  commentary  in  an 
American  newspaper.  The  dead- 
:  line  for  the  submission  of  nomi¬ 
nations  is  February  1. 

Inquiries,  nominations  and  ex¬ 
hibits  should  be  addressed  to 
Professor  John  Hohenberg,  Ad- 
;  ministrator  of  the  Pulitzer 
Prizes,  Room  702,  Graduate 
School  of  Journalism,  Columbia 
University,  New  York  10027. 

The  journalism  jurors  are: 

Joseph  P.  Albright,  Washing¬ 
ton  Bureau  chief,  Newsday. 

Charles  T.  Alexander,  editor, 
Dayton  (0.)  Journal  Herald. 

Donald  K.  Baldwin,  presi¬ 
dent,  Times  Publishing  Co.,  St. 
Petersburg,  Fla. 

Paul  A.  Banker,  managing 
editor,  Baltimore  (Md.)  Sun. 

Floyd  Barger,  executive  edi¬ 
tor,  New  York  News. 

I  Clayte  Binion,  managing  edi- 
i  tor,  Houston  Chronicle. 

Glen  A.  Boissonneault,  editor, 
Flint  (Mich.)  Journal. 

Don  E.  Carter,  executive  edi¬ 
tor,  Hackensack  (N.J.)  Record. 

Rene  Cazenave,  managing  edi¬ 
tor,  San  Francisco  Examiner. 

Edward  B.  Cony,  managing 
editor.  Wall  Street  Journal. 

Jackson  L.  Douglas,  managing 
editor.  Fort  Worth  Evening 
Star-Telegram 

Wilbur  Elston,  associate  edi¬ 
tor,  Detroit  News. 

L.  S.  Fanning,  editor  and  pub¬ 
lisher,  Anchorage  Daily  News. 

George  Fattman,  executive 
editor,  Johnstown  (Pa.)  Trib¬ 
une-Democrat. 

Roy  M.  Fisher,  editor,  Chi¬ 
cago  Daily  News. 

Max  Frankel,  Washington 
correspondent.  New  York  Times. 

Evarts  A.  Graham  Jr.,  man¬ 
aging  editor,  St.  Louis  Post- 
Dispatch. 

W.  P.  Hobby,  executive  editor, 
Houston  Post. 

William  K.  Hosokawa,  associ¬ 
ate  editor,  Denver  Post. 

Richard  H.  Leonard,  editor, 
Milwaukee  Journal. 

James  C.  MacDonald,  editor, 
Toledo  (0.)  Blade. 

Paul  A.  McKalip,  editor. 


urban  affairs 

Washington 

Grace  Bassett,  a  prize-winning 
newspapei^voman  and  consult¬ 
ant,  has  joined  the  staff  of  the 
Hearst  Newspapers’  Washing¬ 
ton  Bureau.  She  will  specialize 
in  reporting  on  urban  problems. 

From  1952  to  1956,  Miss  Bas¬ 
sett  was  a  reporter  for  the 
Washington  Post  and  for  the 
next  10  years,  she  covered  Con¬ 
gress  for  the  Washington  Star 
with  emphasis  on  urban  legisla¬ 
tion. 

In  1960,  she  was  cited  by  the 
American  Political  Science  As¬ 
sociation  for  “excellence  in  po¬ 
litical  reporting’’  as  a  result  of 
her  coverage  of  the  campaign  to 
give  Washington  residents  the 
right  to  vote  for  President  and 
Vicepresident. 

On  the  Star,  she  worked  for 
five  months  on  a  reporting  team 
that  produced  a  Pulitzer  Prize 
series  on  metropolitan  problems. 
In  1955  she  won  the  top  prizes 
of  the  Washington  Newspaper 
Guild  for  a  school  integration 
series  in  the  Post. 

Miss  Bassett  conducted  a 
weekly  half-hour  interview 
show,  “In  Person,”  on  Washing¬ 
ton  radio  station  WGMS  in  1964 
and  1965. 

During  the  1966-67  academic 
year.  Miss  Bassett  studied  poli¬ 
tics,  sociology  and  economics  at 
Columbia  University  on  a  Rus¬ 
sell  Sage  Foundation  grant.  Fol¬ 
lowing  that,  she  became  a  po¬ 
litical  and  urban  consultant  with 
such  clients  as  the  Urban  Insti¬ 
tute,  RCA,  Newsweek,  the  Ur¬ 
ban  Coalition  and  the  Sage 
Foundation. 


Tucson  (Ariz.)  Daily  Citizen. 

C.  A.  McKnight,  editor,  Char¬ 
lotte  (N.C.)  Observer. 

Lawrence  K.  Miller,  editor, 
Berkshire  Eagle,  Pittsfield, 
Mass. 

John  H.  Murphy,  III,  presi¬ 
dent  Afro-American  Newspa¬ 
pers. 

J.  Edward  Murray,  managing 
editor,  Arizona  Republic,  Phoe¬ 
nix. 

Stuart  R.  Paddock  Jr.,  presi¬ 
dent,  Paddock  Publications,  Ar¬ 
lington  Heights,  Ill. 

Eugene  C.  Patterson,  manag¬ 
ing  editor,  Washington  Post. 

Clilan  B.  Powell,  editor  and 
publisher.  New  York  Amsterdam 
News. 

John  C.  Quinn,  director  of 
news,  Gannett  Newspapers. 

Carl  T.  Rowan,  columnist, 
Chicago  Daily  News. 

Charles  B.  Seib,  managing 
editor,  Washington  Star. 
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specialist 


Grace  Bassett 


In  1968,  U.S.  Sen.  Eugene  J.j 
McCarthy  hired  Miss  Bassett  as* 
an  assistant  campaign  manager' 
in  the  Presidential  primaries.  In ' 
this  capacity,  she  wrote  position 
papers,  worked  with  adult  vol¬ 
unteers,  supervised  the  Wash-j 
ington  headquarters  and  sched¬ 
uled  his  appearances  in  New 
England.  * 

Miss  Bassett  is  a  native  of, 
Spokane,  Wash.,  and  a  descend-' 
ant  of  transplanted  New  Eng¬ 
landers.  Both  her  grandfathers 
were  Yale  men,  one  of  them, 
John  D.  Bassett,  a  Republican, 
having  served  as  a  Washington 
state  senator.  She  took  her 
bachelor  of  arts  degree  in  politi¬ 
cal  science  at  Whitman  College' 
a  master’s  in  journalism  at  Co¬ 
lumbia.  and  did  post-degree 
study,  mainly  in  languages,  atj 
the  University  of  Paris  and  the 
University  of  Frankfort.  , 


John  Seigen  thaler,  editor,' 

Nashville  Tennessean. 

John  H.  Sengstacke,  editor 
and  publisher,  Chicago  Daili, 
Defender. 

Courtney  R.  Sheldon,  manag¬ 
ing  editor,  Christian  Scienci 
Monitor. 

William  T.  Shelton,  day  man 
aging  editor,  Arkansas  Gazette 
Little  Rock. 

A.  A.  Smyser,  editor,  Hmo 
lulu  Star-Bulletin. 

William  G.  Sumner,  editor,  S(, 
Paul  Dispatch-Pioneer  Press. 

David  Starr,  managing  editor 
Long  Island  Press. 

Vance  H.  Trimble,  editor 
Kentucky  Post  &  Times-Star, 

Joseph  M.  Ungaro,  managing 
editor.  Providence  (R.  L)  Jom’’ 
nal-Bulletin. 

William  O.  Walker,  publishei| 
Cleveland  Call  &  Post. 

Donald  C.  Wilder,  editor 
Quincy  (Mass.)  Patriot  Ledge 
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It’s  Not  "IN” 


Already  signed  by  143  newspapers,  including: 

Philadelphia,  Pa.,  BULLETIN  •  Washington,  D.C.,  POST  •  Boston,  Mass.,  RECORD 
AMERICAN  •  Detroit,  Mich.,  FREE  PRESS  •  San  Francisco,  Calif.,  EXAMINER  • 

Cincinnati,  Ohio,  ENQUIRER  •  Columbus,  Ohio,  DISPATCH  •  San  Antonio,  Texas,  LIGHT  • 
Houston,  Texas,  POST  •  Salt  Lake  City,  Utah,  TRIBUNE  •  Buffalo,  N.Y.,  COURIER- 
EXPRESS  •  Tulsa,  Okla.,  WORLD  •  Baltimore,  Md.,  NEWS  AMERICAN  •  Toledo,  Ohio, 

BLADE  •  Memphis,  Tenn.,  COMMERCIAL  APPEAL  •  Kansas  City,  Mo.,  STAR  • 

Nashville,  Tenn.,  TENNESSEAN  •  Fort  Worth,  Texas,  STAR-TELEGRAM  •  Dallas,  Texas, 

TIMES  HERALD  •  Toronto,  Ont.,  STAR  •  Providence,  R.I.,  BULLETIN  •  Chicago,  III.,  TODAY 

First  Release:  Monday,  February  16th 

Available  daily  in  4  cols.;  Sunday  color  in  V2-  and  Va-page  standard,  full-page  tabloid 

Naturally,  it’s  from  KING  “Where  the  Action  Is! 


KING  R.  K.  ROGERS,  General  Sales  Director 

svCmcATl  235  East  45th  Street,  New  York,  N.Y.  1 001 7  Area  Code  212  682-  5600 


Its  Not  "FAR  OUT” 

It’s  Just  VERY,  VERY  FUNNY! 

iis  Hank  Ketcham’s 

great  new  comic  strip 


IS  YOUR  PAPER 
REAGHINO  THEM? 


THE  TIHY  TIMES  IS. 


The  Tiny  Times,  with  its  main  character  Tiny  Turtle, 

reaches  the  children.  Its  the  first  and  foremost  young 

people’s  newspaper  and  the  kids  love  it! 

THE  TINY  TIMES... 

+  is  used  currently  by  nearly  80  daily  and  weekly 
newspapers  nationally. 

+  has  been  proving  its  value  for  over  3  years  with  an 
original  and  unique  format. 

-f  emphasizes  the  visual  and  active  participation  rather 
than  reading. 

+  is  approved  and  used  by  thousands  of  teachers  in 
the  classroom  (courtesy  of  their  local  paper). 

+  has  a  proven  audience  in  the  5-10  age  group  with  a 
peak  at  8  (recent  figures  from  over  10,000  responses). 

+  is  successfully  being  used  as  a  revenue  producer, 
circulation  builder  and  promotional  tool. 

+  becomes  part  of  each  newspaper  via  its  changeable 
mast  and  flexible  format. 

+  is  available  in  several  format  variations  to  suit  each 
paper’s  production  capability. 

+  is  produced  by  the  specialists  of  an  established  and 
stable  feature  syndicate. 

The  Tiny  Times  gets  the  kids . . .  shouldn’t  you  get  the 

Tiny  Times?  Contact  us  today  for  the  complete  story. 


Call  collect  or  write: 


TINY  FEATURES  INC. 

639  Prospect  Ave. 
Hartford,  Conn.  06105 


Tiny Turti.  TELEPHONE  203  236-5475 


An  entertaining  trip 
in  ‘Aquarian  Message’ 


Robert  Hieronimus,  who 
writes  an  astrology  column  syn¬ 
dicated  by  A.R.B.  Productions, 
Inc.  (2519  Maryland  Ave.,  Bal¬ 
timore,  Md.  21218),  delves  into 
and  interprets  pre-history  in 
terms  of  today’s  problems. 

Hieronimus  goes  beyond  as¬ 
trology  into  “the  related  fields 
of  symbology,  mysticism,  para¬ 
psychology,  telepathy,  precogni¬ 
tion  and  clairvoyance.”  And  he 
spreads  his  “Aquarian  Message” 
in  a  light,  entertaining  style 
that  is  as  much  fun  to  read, 
says  A.R.B.,  “as  a  detective  mys¬ 
tery  or  a  letter  to  the  lovelorn 
columnist.”  His  column  can  al¬ 
legedly  “attract  readers  of  all 
ages.” 

According  to  Hieronimus,  in 
February,  1962,  the  world  en¬ 
tered  the  Aquarian  Age  and 
“this  new  age  will  last  2100 
years.”  “Already,”  says  the  “as- 
trosymbologist  and  interpreter 
of  the  mystic  phenomena  that 
characterize  the  occult  sciences,” 
“it  has  stirred  the  interest  of 
millions  as  they  search  for  rele¬ 
vancy,  meaning,  and  just  plain 
fun  in  the  fascinating  and  ir¬ 


resistible  w'orld  of  the  occult.” 

Hieronimus  claims  that  40- 
million  people  read  horoscope 
columns  and  have  an  interest  in 
the  occult  w'orld. 

Hieronimus,  bearded,  long¬ 
haired  devotee  of  cowboy  hats,  I 
does  a  good  deal  of  campus  lec-  ) 
turing.  He  is  forming  a  class 
which  he  will  conduct  at  the  I 
Johns  Hopkins  University,  pie- 
sumably  in  studies  of  the  now¬ 
hip  occult  world. 

Future  subjects  to  be  covered  , 
in  “The  Aquarian  Message”  in¬ 
clude  such  fascinating  subjects  i 
as:  You  have  lived  before  and 
will  again;  The  people  who  i 
built  Stonehenge  were  descend-  I 
ants  from  Atlantis;  How  man 
can  be  in  two  places  at  once; 
Men  can  live  and  will  live  for  • 
centuries  without  the  use  of  I 
drugs;  Man  has  three  eyes;  The  1 
pyramids  of  Egj  pt  have  pre-  | 
dieted  the  future;  Sir  Francis  i 
Bacon  organized  and  instructed  ; 
the  founding  of  the  United 
States;  The  Great  Seal  of  the 
United  States  is  a  magic  for-  * 
mula;  People  from  Venus  are 
living  on  earth  today.  I 


Marian  makes  it  fashionable 
to  collect  journalism  prizes 


Marian  Christy,  the  Boston 
Globe’s  fashion  editor  and  syn¬ 
dicated  columnist  for  United 
Features,  says  she,  like  the  New 
York  Mets,  is  “Number  One.” 

In  her  four  years  wdth  the 
Globe  she’s  won  16  writing 
awards.  Among  them  were  two 
of  the  J.  C.  Penney-University 
of  Missouri  Awards,  which 
named  her  the  nation’s  top  fash¬ 
ion  writer  in  both  1966  and 
1968.  She  was  the  first  to  win 
this  award  twice  since  the  pro¬ 
gram  was  launched  in  1960. 

Miss  Christy  has  also  won 
Mayor  Lindsay’s  F.R.A.N.Y. 
Award  (Fashion  Reporters’ 
Award  of  New  York)  for  cover¬ 
age  of  the  Fun  City  fashion 
scene. 

Competing  with  newspaper- 
writers  from  coast-to-coast.  Miss 
Christy  has  also  won  seven  con¬ 
secutive  awards  from  the  Na¬ 
tional  Footwear  Institute,  in¬ 
cluding  the  Golden  Slipper 
Award  twice — once  for  fashion 
writing,  once  for  television  cov¬ 
erage. 

But  here  honors  are  not  lim¬ 
ited  to  women’s  wear. 

The  American  Institute  of 


Men’s  and  Boys’  Wear  in  New  ! 
York  awarded  her  their  highest  | 
award  in  1968  for  best  coverage  , 
of  the  fast-changing  men’s  wear  1 
field,  and  she  had  been  a  runner-  [ 
up  for  three  consecutive  years 
previous.  j 

Recently,  the  Business  and  ^ 
Professional  Women’s  Club  cited 
her  as  one  of  the  three  most  out-  I 
standing  women  in  Boston.  She  ' 
is  the  only  one  cited  in  the  field 
of  fashion. 

Her  three-a-week  illustrated 
column  appears  in  more  than  90 
newspapers,  including  the  Can- , 
berra  (Australia)  News. 

Also,  Miss  Chirsty  appears  on  j 
WBZ-TV’s  Eyewitness  News,  at 
prime  times,  reporting  on  fash¬ 
ion  trends. 

Prior  to  joining  the  Globe, ! 
Miss  Christy  spent  four  years  as 
fashion  feature  writer  for 
Wome7i’s  Wear  Daily.  A  native 
of  Boston,  she  was  graduated 
from  Boston  University’s  School ; 
of  Journalism. 

Miss  Christy  spends  three 
months  a  year  out  of  the  coun¬ 
try  covering  fashions  in  Rome, 
Spain,  Paris,  and  Ireland  exclu¬ 
sively  for  the  Globe. 
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Zeco^o 


imtee  hot  PeoreeriHs ...  pua^p! 


AND  PLEASED  WE  ARE.  THE  LITTLE  CHARACTERS  MAKING  UP  THE  "PICKET  LINE"  ARE  MEMBERS  OF 
A  NEW  COMIC  STRIP  BEING  INTRODUCED  THIS  WEEK  AND  ITS  SUCCESS  THUS  FAR  HAS  BEEN  VERY 
GRATIFYING. 


The  Strip:  CONCHY 


The  syndicate: 


Tliat  will  come  later.  But  rest  assured,  it  w’ill  be  one  of  the  major  .syndi¬ 
cates  with  which  you  have  been  dealing. 


\Ve  will  admit  that  signing  newspapers  before  establishing  syndicate  sponsorship  may  be  a 
method  of  the  unorthcxloxed,  hut  there  are  times  that  if  any  measure  of  success  is  to  be  realized, 
stepping  from  the  norm  is  essential.  This  is  the  .story  of  Conchy. 

A  Short  History .  .  . 

Conchy  came  into  being  in  the  fall  of  1962;  born  a  beachcomber  in  the  landlcKked  city  of  Mem¬ 
phis,  Tennessee.  In  the  few  years  that  have  since  past,  he  has  been  exposed  to  various  syndicates 
both  through  the  mail  and  with  personal  visits.  In  the  final  analysis.  Conchy  was  not  ahle  to 
convince  anyone  that  he  had  that  certain  something  needed  to  become  a  top  flight  comic  strip. 
It  is  an  enormous  and  expensive  gamble  for  a  syndicate  to  take  on  a  new  feature  and  their 
judgment  must  be  respected.  But  Conchy  is  persistent  ...  to  him,  this  is  no  reason  to  quit;  it  is 
reason  to  find  another  avenue  of  approach. 

A  b(M>kIet  has  been  prepared  entitled  “.AN  INTRODUCTION  TO  CONCHY”  that  will  be 
on  its  way  to  you  next  week.  This  booklet  will  contain  more  detailed  information  on  the  strip 
as  well  as  thumbnail  sketches  on  all  characters  and  enough  sample  strips  so  that  you  may  judge 
f(n-  yourselves  on  the  tpiality  of  this  new  feature. 

Please  be  watching  for  it. 


FIRST  RELEASE:  MONDAY,  MARCH  2,  1970 

For  information,  wire  or  call  collect: 

JAMES  CHILDRESS  150-5  TYVOLA  DRIVE  /  CHARLOTTE.  NORTH  CAROLINA  28210 

Telephone:  70if 523-0006 


PHOTOGRAPHY 


Problems 

By  Hon  Maley 

For  16  years  Phil  Butler  was 
a  'photographer  on  the  staff  of 
the  Scranton  (Pa.)  Times.  All 
was  serene. 

Then  one  day,  three  years 
ago,  the  Lynett  family,  who  pub¬ 
lish  the  Times,  asked  the  genial 
lens  man  to  expand  with  the  pa¬ 
per  as  they  were  going  into  the 
Sunday  field.  Butler  was  to  wear 
three  huts,  those  of  photo  edi¬ 
tor-art  director-plwtographer. 

Butler,  son  of  the  Times  re¬ 
tired  sports  editor,  Joe,  made 
the  transition,  one  similar  to 
that  made  by  muny  photog¬ 
raphers  who.  after  years  of 
shooting  pictures,  find  them¬ 
selves  in  an  entirely  new  ca¬ 
reer. 

This  is  Phil  Butler’s  story. 

Moderate  success 

In  the  decade  plus  six  that 
Butler’s  been  shooting  pictures 
for  the  Times  he’s  had,  as  he 
puts  it,  moderate  success  in  his 
profession.  “And  the  traditional 
plaques  and  trophies  repose,  for 
the  most  part,  in  the  attic,” 
says  the  NPPA  officer,  who 
is  also  NPPA  newsletter  editor. 

His  paper,  then  in  its  96th 
year,  was  well  established  and 
the  paper’s  hierarchy  felt  that 
Scranton  and  the  surrounding 
area  was  on  the  upswing,  what 


of  wearing 


with  “new  highways,  new  in¬ 
dustry,  bustling  suburbs  and 
new  ideas  coming  in.”  So  they 
decided  to  publish  a  Sunday 
paper  to  better  serve  the  needs 
of  the  growing  community  de¬ 
spite  the  formidable  competition 
of  the  Scranton  Tribune,  long- 
entrenched  companion  of  the 
weekday  Scrantonian. 

Within  three  months  after 
getting  the  go-ahead  to  publish, 
the  Sunday  Times  was  on  the 
street,  “without  a  trial  run  and 
with  the  usual  growing  pains 
following.” 

Butler  was  responsible  for 
all  of  the  neophyte  paper’s  lay¬ 
outs  and  most  pictures.  He  was 
responsible  for  four  pages  and 
the  cover  in  the  offset  tabloid, 
plus  society,  sports  and  feature 
sections. 

Inevitable  niagazdne 

When  the  inev^itable  mag¬ 
azine,  called  NEXT  WEEK, 
was  switched  from  Saturday  to 
Sunday,  Butler  found  himself 
listed  as  art  director  on  its  ed¬ 
itorial  masthead.  When  the 
magazine  later  expanded  Butler 
found  his  photo  department  had 
eight  pages  to  fill.  His  business 
card  was  growing  rapidly  too: 
he  was  now  art  director  and 
photo  editor. 


three  hats 


With  a  staff  of  five,  including 
Butler  and  a  darkroom  man 
(who  soon  found  himself  on  the 
street  with  a  camera)  “it  was 
a  whole  new  ballgame.”  But 
Butler  the  editor  soon  found  he 
was  still  Butler  the  photogra¬ 
pher,  and  his  camera  was  kept 
out  of  mothballs. 

“Change  was  necessary,”  he 
remembers,  “although  some  re¬ 
sisted  it  and  a  few  regretted 
it.” 

Award  winner 

Sunday  makeup  was  six  col¬ 
umns,  14  picas  on  front,  on  sec¬ 
tion  pages  and  in  specialized 
coverage.  W’ithin  its  first  two 
years  the  Sunday  paper  won 
makeup  awards  from  the  Penn¬ 
sylvania  Newspaper  Publishers 
Association. 

With  change  came  additional 
personnel  and  the  new  paper’s 
editorial  staff  expanded  to  14, 
“although,”  says  Butler,  “three 
years  later  there  were  less  than 
when  we  started.”  (For  the  past 
year  Butler  has  been  handling 
daily  photos  also.) 

Butler  found  his  new  position 
played  havoc  with  his  psyche. 
Initially  he’d  agreed  to  shoot 
pictures  from  time  to  time  but 
found  it  “somewhat  frustrat¬ 
ing.”  “I  experienced  a  locked-in 


FEATHERED  PIED  PIPER — Using  his  aching  toe  as  a  barometer,  Butler  set  this  shot  up  the  day 
before  Scrantonians  thought  seriously  about  building  an  Ark  what  with  the  rainstorm  that  inundat¬ 
ed  them.  "It  was  a  self-assigned  weather  pic."  he  says,  "and  I  used  my  daughter,  Sharon,  and 
two  of  her  slickered  boy  friends  as  models."  Herby  is  the  name  of  the  goose-stepping  duck  leading 

the  parade. 


EDITOR  SC  PU 


Phil  Butler  j 

feeling,”  he  confesses.  i 

The  bespectacled  photogra- ' 
pher’s  “locked-in  feeling”  is  a 
common  complaint  among  lens- , 
men  who  make  the  transition 
from  working  photographer  to  ^ 
picture  editing.  “But  you  soon ! 
learn,”  observes  Butler  in  ret-  j 
rospect,  “and  achieve  a  measure 
of  objectivity  .  .  .  although  you 
occasionally  find  it  a  bit  difficult  i 
to  edit  your  own  stuff.”  | 

“One  thing  you  note  is  thatj 
you’ll  use  the  very  best  storj- , 
telling  picture,  even  though  it, 
may  a  bit  short  of  technical ' 
perfection.  Some  editors  are  un-  j 
aware  that  a  photographer  often ' 
serves  as  his  own  picture  editor, 
either  editing  the  picture  in  the . 
camera  itself  or  editing  the 
prints  before  he  turns  them  in,”j 
he  says,  adding: 

“While  editing  may  not  be  as 
creative  as  picture  taking,  you 
get  a  charge  out  of  finding  a 
good  shot  that  the  cameraman 
wasn’t  aware  he’d  taken.  On 
occasion,  new  developments  in  a 
story  and/or  the  way  our  daily 
operation  handles  it  necessitates 
change  in  plans.” 
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Father  knows  b«*st 


Soon  after  acquiring  his  newi 
hats,  Frank  Parry,  the  Times' ^ 
Sunday  editor,  told  him  not  to: 
make  bookends  out  of  his  old 
cameras.  His  father  gave  him 
some  sound  advice,  too,  quipping 
that  “the  public  knows  few  desk- 
men.” 

“So  you  wear  a  couple  of 
hats,”  says  the  man  of  many 
chapeaus,  “and  the  paper’s  all 
the  better  for  it.  But  are  you?’ 

He  admits  he  missed  taking 
pictures — at  first — but  at  long 
last  he  felt  he  had  ample  op 
portunity  to  put  some  of  his 
ideas  into  pi’actice  .  .  .  “projects 
I’d  dreamed  about  for  years,’ 
is  the  way  he  puts  it.  “And  fron 
the  outset  we  had  room  for  any 
thing  we  could  come  up  with.”  j 

Butler,  who  loves  sports  pho¬ 
tography  and  has  made  a  spe¬ 
cialty  of  it,  found  that  ever, 
though  he  w^as  the  i)aper’s  ar, 
director  he  was  also  a  contribut-; 
ing  photographer  (Parry  wa./ 
right).  He  found  the  situation’s. 


Bu 
ers  a 
and 
chanj 
into  I 
ask  s 
layou 
And 
white 
to  m( 
other 
in  pi( 
dered 
reguli 
titled 
guffa' 
than 
learni 
from 


Th( 

keep 

itself 

many 

carde 

tices 

make: 


B  L I S  H  E  R  for  January  10,  19. 


ITM  EDI 


60 


and  cropped  all  of  our  daily  pic¬ 
tures,  except  those  of  new  brides, 
in  triplicate.” 

Some  locally  shot  color  pic¬ 
tures  were  run  “with  fair  re¬ 
sults”  and  the  women’s  section 
started  running  mat  service  col¬ 
or  on  a  weekly  basis. 

Sticky  wicket 

Butler,  rapidly  becoming  mo¬ 
rose,  survived  a  two  month  per¬ 
iod  when  everything  had  to  be 
printed  to  size  because  of  labor 
negotiations  with  the  engravers. 
During  this  period  Butler’s 
photo  stringers,  always  an  un¬ 
disciplined  lot,  drove  him  up  the 
wall.  But  he  found  the  whole 
sticky  business  beneficial.  “You 
soon  learn  that  you  can  save 
time  if  you  make  layouts  to  size, 
since  the  engraver  can  shoot 
them  at  the  same  focus,”  he  says. 
He  also  found  that  on  some 
sports  coverage  he  could  make 
the  layout  before  the  event  and 
have  his  photographer  shoot  ac¬ 
cordingly. 

The  formerly  capricious  pic¬ 
ture  editor-art  director-photog- 

Irapher  found  he  had  ample  rea¬ 
son  to  frown  when  the  Deer 
Park  (N.Y.)  Suffolk  Sun,  which 
had  initially  hit  the  street  at 
the  same  time  as  his  own  Sun- 
g  day  paper,  folded.  It  was  pull- 
in-your-belt-a-notch-or-two  time. 

“Although  the  Sunday  Times’ 
circulation  is  considered  good  we 
can  always  use  additional  ad¬ 
vertising,”  confesses  Butler,  who 
soon  found  that  space  was  at  a 
ting  premium  as  the  paper  re- 
nlcs.  trenched. 

hall  In  retrenching,  some  of  But- 
^  ler’s  innovations  were  dumped. 

REGION  IN  FOCUS  shrank 
iht?  drastic  change”)  PHOTO- 
*  RAMA  merged  with  the  original 
this  NEXT  WEEK  (“in  its  original 
own  form”)  and  Butler  lost  both 
was  covers.  Offset  is  out  and  the 
magazine’s  centerfold  now  con¬ 
sists  of  two  pages  of  group 


stayed  that  way,  although  he 
now  says  he  shoots  compar¬ 
atively  few  hours  per  week. 

He  admits  he  has  a  tendency 
1  to  overshoot  “scenics  and  the 
[  like.”  “However,”  says  Butler, 

I  “some  of  the  better  reactions 
we  get  are  from  our  weather 
pics  and  women’s  page  feature 
stuff.” 

Dreams  come  true 

In  the  early  days  of  the  Sun- 
1  day  paper  photo  features  in- 
eluded  a  number  of  items  Butler 
)  had  dreamed  up:  REGION  IN 

I  F  0  C  U  S  (A  weekly  photo  es- 
'  .  OUnTJT'C!  ■pTr’T'n'DTAT 


say) ;  SPORTS  PICTORIAL 
rra- 1  (his  number  one  favorite) ; 
s  aj  TIMELY  TOPICS  (interviews), 
ens- 1  At  the  end  of  the  paper’s  first 
tion  Butler  got  the  word  that 
P  to  picture  coverage  would  expand 
5ooa !  to  12  pages  in  the  PHOTO- 
ret- 1  RAMA  offset  magazine, 
sure  Be  was  now  responsible  for 
you '  both  content  and  layout.  Later 
icultl^BXT  WEEK,  the  former  tab- 
1  loid,  switched  from  offset  to 
that ' 

•ton-  Butler,  who  says  he  was 
rh  it  rapidly  losing  his  sense  of 
nioal!  humor  (and  a  few  haii-s),  now 
;  un- '  himself  with  two  covers 
often '  to  fill  “front  and  back.”  He  took 
jitor  his  new  responsibilities  in  stride, 
0  the .  “filled  with  genuine  apathy.” 

the  Still  later,  because  the  opposi- 
^jn"ltion  paper  “was  very  big  on 


,  you 
mg  a 

aman 


is  old, change.  Whenever  he’d  venture 


shots  (“there  is  no  other  double 


e  hiffilinto  the  composing  room  they’d 
ipping'ask  such  things  as:  Why  do  the 
r  desk-  layouts  have  to  be  bastard  size?, 
.\nd  why  do  you  need  all  that 
pie  of  white  space?  One  wanted  Butler 
many  to  measure  in  inches  while  an- 
■r’s  all  ether  insisted  measurements  h 
you?’’  ia  picas  and  still  another  v  <>.i- 
taking  derod  why  Butler  couldn’t  use’ 
it  long  regular  column  sizes.  The  triple 
|)le  op-  titled  newsman,  whose  once  loud 
of  hisj  guffaw  had  become  little  more 
irojects  than  as  asthmatic  wheeze,  soon 
years,’  learned  “to  look  at  the  situation 
id  froir  frem  the  viewpoint  of  the  print¬ 
er  any-  er. 

with.”  The  Sunday  Times,  striving  to 
Is  pho-  abreast  of  the  times,  found 
a  spe*  la  a  state  of  transition  and 
it  eve:  '^any  old  practices  were  (Us¬ 
er’s  ar'.  e^’'ded.  “One  of  the  new  prac- 
ntribut-  1'®®®  initiatfxl  was  to  post  our 
ry  wa;  "’al^eup  editor  in  the  newsroom,” 
uation’:  Butler.  “.And  we  also  sized 


truck  for  layouts”).  “But  the 
rest  of  the  photo  features  re¬ 
main  intact,”  says  “Chuckles” 
Butler. 

Would  he  go  through  the 
whole  thing  again  should  the  op¬ 
portunity  arise?  “Well,  yes  and 
no,”  he  says  ambivalently.  He 
assays  the  situation  thusly: 

“Due  to  staff  limitations  and 
a  necessary  priority  commitment 
to  the  daily  operation,  the  so- 
called  Sunday  side  has,  of  neces¬ 
sity,  handled  a  majority  of  its 
picture  affairs.  Standards,  pre¬ 
viously  high,  deteriorated  from 
time  to  time  when  we  lost  con¬ 
trol  to  people  on  the  various 
desks  w’ho  insisted  on  using 
photos  as  mere  space  fillers.  And 
on  Saturdays,  much  of  the  staff 
rotated,  so  we  had  the  task  of 
working  with  different  people 
nearly  every  week.” 
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Research  plan 

(Continued  from  page  13) 


Tv  station  assigns 
men  to  gov’t  beats 


(Continued  from  page  13)  Two  new  assignments — that 

~  !  ;  of  Jerome  Wilson  as  political 

professional  staff  will  cooperate  editor,  a  newly  created  post; 
wifli  fVio  A  4  A  A ’c  nftwcnanor  JinH  i  t>.  .  _  i _ _ 


with  the  AAAA  s  newspaper  and  gefton  as  legislative 

research  committees  and  with  correspondent.  WCBS-tv  News 


the  Research  Advisory  Council  _were  announced  this  week  by 


to  provide  technical  consultation  Lee  Hanna,  director  of  news, 
and  assistance  to  newspapers  wcBS-tv 


Fax  system 

(Continued  from  page  39) 


McCullough 


planning  studies  in  conformity  Wilson,  formerly  state  corre-  Timo 

with  this  plan.  The  AAAA  com-  spondent,  will  work  in  coopera-  Oreeiiwieh  lime 

mittees,  in  cooperation  with  the  Ralph  Penza  who  is  executives  promoted 

Research  Advisory  Council,  will  covering  the  City  administra-  Greenwich,  Conn, 

prepare  sidelines  to  cover  over-  tion,  and  with  Sefton.  Kingsley  Gillespie,  publis 


the  system  will  make  use  of 
satellite  transmission  of  publi- 
cations  anj'where  in  the  world. 
In  a  less  spectacular  vein,  sub¬ 
scribers  will  be  able  to  call  up 
editions  of  publications  printed 
anywhere  in  the  world. 


Not  over  optimistic 
Regunberg  is  not  over  opti- 


Kingsley  Gillespie,  publisher  ^i^'stic  enough  to  believe  that 


all  tecnnicai  specincations,  ana  Wilson  joined  WCBS-tv  News  of  Greenwich  Time,  announced  market,  his  system 

A  D  in  January  of  1967,  after  having  the  promotions  of  Charles  A.  solidly  and  quickly  em- 

ARF.  The  Bureau  will  act  as  a  served  in  the  New  York  State  pirro  Jr.,  to  editor,  and  Robert  braced  by  the  publishing  indus- 
clearing  house  for  the  informa-  senate  from  1963  through  1966  t  try.  or  the  nublic  for  that  mnttor 


Clearing  nouse  lor  tne  inionna-  senate  from  1963  through  1966  j.  McCullough  to  general  man-  try,  or  the  public  for  that  matter, 
tion  gathered  m  the  surv'eys  and  representing  Manhattan’s  30th  ager.  T'.ere  will  be  problems,  he  ad-  ” 

Pirro  was  formerly  managing  niitted,  not  the  least  of  which 


wdll  insure  standardization  of  pjstrict. 


the  reports  in  a  form  readily  gefton  joined  WCBS-tv  News  editor  and  McCullough  was  busi-  "lay  be  union  opposition  to  the  i 
amenable  t.o  eomnnter  nrogram-  . _ j.- _ _ l _ o _  .• _ „  i 


amenable  to  computer  program-  investigative  reporter  in  Sep-  ness  manager, 


tember  of  1967,  after  having  McCullough  was  a  member  of 


innovation.  ) 

There  already  has  been  much  I 


In  competitive  newspaper  been  a  member  of  the  New  Yorfc  the  classified  advertising  staff  interest  expressed  in  Unifor. 
markets  in  vvhich  the  individual  pfiUy  ^ews  staff  for  16  years  as  of  the  Bridgeport  Post  before  he  Regunberg  related  that  since  the 


newspapers  cannot  a^ee  on  a  night  editor.  New  Jersey  bureau  joined  the  Sfam/ord  Adrocotc  in  announcement  of  his  patent^ 
research  contractor  whose  data  political  reporter  and  spe-  July,  1954.  He  became  classified  appeared,  “many”  daily  news- 

would  be  mutually  acceptable  to  eial  features  reporter. 


all  parties,  each  paper  may  en¬ 
gage  its  own  research  firm,  and 
adjudication  of  any  discrepan¬ 
cies  in  the  data  would  be  left  to 
the  AAAA’s  research  committee. 


In  his  new  assignment,  he  will  wich  Time  on  May  1,  1959. 
cover  legislative  activities  in  He  was  named  business 
New  York,  New  Jersey  and  Con-  ager  of  Greenwich  Timi 
necticut.  .H's  fathei 


advertising  manager  of  Green-  papers  (including  one  major 
wich  Time  on  May  1,  1959.  Eastern  metro  daily,  unnamed 


He  was  named  business  man-  but  said  not  to  be  in  New  York) 
ager  of  Greenwich  Time  on  and  other  related  businesses  have 


March  1,  1966.  His  father,  the  expres.sed  a  desire  to  “get  in  on  | 
late  E.  R.  McCullough,  was  edi-  the  ground  floor.”  Some,  he  I , 


Advertising  Linage  Trends 


tor  of  the  Stamford  Advocate.  noted,  “are  toying  with  the  idea 


Pirro  is  a  former  city  editor  of  investing  in  the  project’s ! 
and  sports  editor  of  Greenwich  development.” 


*E&P  Time  and  was  named  managing 


Classification 

1969 

1968  Loss  % 

Index 

Retail  (Including  Dept.  Store) 

November  .  204,852,000 

185,010,000 

110.7 

114.6 

October  . 

184,788,000 

176,672,000 

104.6 

111.1 

Year  to  date 

1,801,298,000 

1,709,918,000 

105.3 

110.4 

Department  Stores 

November 

67,841,000 

61,367,000 

110.6 

105.2 

October 

56,796,000 

56,737,000 

100.1 

97.9 

Year  to  date 

565,270,000 

556,043,000 

101.7 

99.9 

General 

November  . 

31,720,000 

32,535,000 

97.5 

103.8 

October  . 

30,553,000 

31,710,000 

96.3 

99.4 

Year  to  date 

278,335,000 

271,969,000 

102.3 

101.6 

Automotive 

November  . . 

13,704,000 

13,079,000 

104.8 

99.6 

October  . 

14,673,000 

16,001,000 

91.7 

95.5 

Year  to  date 

163,503,000 

161,631,000 

101.2 

102.1 

Financial 

November  .  .  .  . 

5,901,000 

6,195,000 

95.2 

108.5 

October  . 

7,296,000 

7,160,000 

101.9 

117.1 

Year  to  date 

74,641,000 

65,729,000 

113.6 

121.1 

Total  Display 

November  . 

256,177,000 

236,819,000 

108.2 

112.1 

October  . . 

237,310,000 

231,543,000 

102.5 

108.5 

Year  to  date 

2,317,777,000 

2,209,247,000 

104.9 

108.7 

Classified 

November  . 

83,423,000 

79,044,000 

105.5 

118.1 

October 

88,996,000 

84,127,000 

105.8 

114.5 

Year  to  date 

950,160,000 

855,825,000 

111.0 

117.3 

Total  Advertising 

November  . 

3.39,600,000 

315,863,000 

107.5 

113.5 

October  . 

326,306,000 

315,670,000 

103.4 

110.1 

Year  to  date 

3,267,937,000 

3,065,072,000 

106.6 

120.9 

114.6  Hudson  Dispatch 


Predicting  how  things  will  go  j 
when  Unifor  is  finally  on  the'j 
market,  Regunberg  said  there  t 
will  be  a  “phasing  in  period,”  ] 
during  which  publishers  vnll  be 
using  the  old  systems  of  printing 


Union  City,  N.J.  and  distribution  alongside  of  the 
The  Hudson  Dispatch,  mark-  new  system. 


Facsimile  not  new 


its  95-year  history  a  144-page  F'acsimile  transmission  of  t 
paper  which  featured  a  120-page  newspaper  pages  is  not  a  newM 


special  Project  ’69.  The  special  {(jea  .jnd  as  earlv  as  1947  wa? 


103.8  sections  (December  9)  highlight-  actually  in  operation.  In  that 


ed  the  history  of  the  area 


year  the  Philadelphia  Inquirer, 


Nearing  completion  is  a  new  through  its  radio  station,  WFIL- ' 
$21/2  million  plant  to  house  a  transmitted  small  facsimile- 

Scott  Standard  70  press  as  well  reproductions  of  pages  to  sev- 


posing  room  for  the  Dispatch. 
James  J.  McMahon,  president 


city  on  a  five-day-a-week  basis. 
The  Inquirer  project  waf 


and  publisher  of  the  paper  as-  abandoned  in  1949  because  of 
serted:  “In  our  eyes  the  future  ...  _  . 


the  high  cost  of  the  equipment 
Earlier  experiments  wen 


Corshing  buys  paper 

Maysville,  Okla 


John  V.  L.  Hogan. 

Currently  a  Tokyo  paper 
Asahi  Shimbun,  is  experiment¬ 
ing  with  to-the-home  facsimih 


Sale  of  the  Maysville  News  by  transmission  of  its  newspapers 
James  W.  Dunn  to  Gary  Gor-  (E&P,  Oct.  4,  1969).  1 

shing  of  Bessie,  Okla.,  was  an-  The  Tokyo  project,  accordmfl 


with’  his  father,  T.  W.  Dunn,  The  set  costs  between  $50  an 


publisher  of  the  Thomas  (Okla.) 
Tribune.  Gorshing,  a  journalism 


$100. 

The  Wall  Street  Journal  anf^ 


•Index  is  percentage  of  current  figure  to  average  for  last  five  years. 
62 


1  t  VJVfX  a,  JV/Ul  liaiioill  x  . .  . 

graduate  of  Southwestern  State  several  newspapers  abroad  us« 
College,  recently  was  discharged  facsimile  transmission  betweer 
from  the  Army  Reserve.  printing  plants. 
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Roberl  Blitz  dies 

Detroit 

Robert  C.  Butz,  63,  executive 
secretary  of  the  Detroit  News¬ 
paper  Publishers  Association 
from  1954  to  1962,  died  Decem¬ 
ber  21  after  a  brief  illness.  In 
)  recent  years  he  had  an  indus¬ 
trial  relations  firm  and  was  vice- 
president  of  Deti’oit  Gravure 
Corp. 

*  *  « 

H.  0.  SoNNESYN,  69,  execu¬ 
tive  editor  of  Post  newspapers 
in  Minneapolis  suburbs ;  Dec.  20. 

«  *  * 

Neil  Mac  Neil,  78,  retired 
(1961)  New  York  Times  news 
executive  for  21  years;  editorial 
director  of  the  Hoover  Commis¬ 
sion  on  Organization  of  the  Ex¬ 
ecutive  Branch  of  the  Govern¬ 
ment;  Dec.  30. 

*  *  I|C 

Mrs.  Helen  B.  Easton,  74, 
co-owner  and  women’s  editor  of 
the  Lofce  Worth  (Fla.)  Herald; 
Dec.  27. 


'najor  f  henry  Beckett,  80,  retired 
amed  (1956)  Nc'io  York  Tost  reporter; 
S^ork)  [Dec.  22. 

!  have  *  *  * 


m  on  I 
e,  he 
e  idea 
jject’s 

rill  go 
in  the 
there 
eriod,” 
dll  be 
•inting 
of  the 


Elmer  F.  Cunningham,  69, 
managing  c'ditor  of  the  Wil¬ 
mington  (Del.)  Evening  Jour¬ 
nal,  1936-1963;  Dec.  24. 

♦  ♦  * 

Harold  Richards,  70,  former 
advertising  manager  of  the  La¬ 
conia,  (N.H.)  Evening  Citizen; 
Dec.  31. 

♦  *  ♦ 

Burdette  Johns,  67,  retired 

(1965)  Associated  Press  re¬ 

porter  for  21  years;  Dec.  24. 


W.  Harold  Vaughn,  71,  re- 
on  of  tired  (1963)  executive  editor  of 
a  new|  the  TPmdsor  (Ont.)  Star;  Dec. 
17  was 
1  that 

qjiirer,  Lee  Shippey,  86,  retired 
WFIL-'  (1958)  columnist  in  the  Los  An- 
csimile'Seles  (Calif.)  Times  and  San 
Diego  Union;  World  War  I  cor- 
)  respondent  for  the  Kansas  City 
Star;  novelist  and  historian; 
Dec.  30. 
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Kenneth  C.  Davenport,  78, 
copy  editor  on  the  Chicago  Her- 
md  Dr  1  ^•Examiner,  Chicago  Sun  and 
C/iicapo  Tribune  in  36-year 
paper' "^''spa per  career;  Dec.  27. 
riment-  *  ♦  * 

icsimilf  Kobert  W.  Hamshar,  81,  re- 
mners  (1948)  copy  control  chief 


at  the  New  York  Herald  Trih- 
am;  reporter  for  the  Tribune 
-  and  Herald  Tribune  since  1902; 
L  Jjan.  3. 

, 

Lester  Rice,  80,  retired 
(1953)  golf  editor  of  the  Netv 
nal  an  Journal  American;  sports 
d  uf '  for  50  years;  Jan.  3. 

betw  Wrigley,  87,  former 

managing  editor  of  the  Elmira 
10,  19'  EDITOR  Sc  PUBLISHER 


(N.Y.)  Advertiser  and  Wash¬ 
ington  bureau  chief  for  Univer¬ 
sal  News  Service;  Elmira  city 
historian;  Jan.  2. 

*  *  ♦ 

Milton  J.  Picou,  75,  retired 
(1963)  circulation  executive  of 
the  Philadelphia  (Pa.)  Bulletin; 
circulation  manager  of  the  Syra¬ 
cuse  (N.Y.)  Journal  for  20 
years;  Jan.  2. 

*  *  « 

Hinson  Stiles,  76,  managing 
editor  of  the  New  York  Mirror, 
1935-58;  earlier,  copy  editor, 
Boston  American;  picture  edi¬ 
tor,  Boston  Record;  playwright; 
dog  fancier;  Dec.  31. 

*  *  * 

R.  Cal\  ERT  Haws,  86,  western 
states  publicist  for  Herbert 
Hoover’s  campaigns  and  chief  of 
radio  activities  for  the  Chicago 
World’s  Fair  in  1932-33;  re¬ 
cently. 

*  *  * 

Stephen  F.  Needham,  78,  re¬ 
tired  (1968)  secretary-treasurer 
of  Jann  &  Kelley  Inc.,  newspa¬ 
per  representatives  since  1943; 

previously  with  St.  Louis  Star, 

Scripps  -  Howard  New'spapers 
and  St.  Louis  Globe  Democrat; 
Jan.  6. 

♦  ♦  * 

Jack  T.  Ellington,  63,  circu¬ 
lation  manager  of  the  Midland 
(Tex.)  Reporter-Telegram  since 
1953;  chief  of  police  in  Midland 
before  joining  the  newspaper  in 
1951 ;  Dec.  22. 

• 

Orlaiiilo  papers  give 
$2,400  in  staff  awards 

Orlando,  Fla. 

Fifteen  members  of  the  Or- 
latido  Sentinel  and  the  Orlando 
Evening  Star  staffs  received 
$2,400  in  awards  in  the  papers’ 
second  annual  contest  for  writ¬ 
ing  and  photography. 

Editor-publisher  William  G. 
Conomos  presented  $250  checks 
to  the  winners  and  $50  checks 
to  the  runners-up  at  a  luncheon 
in  Rio  Pinar  Country  Club. 

First  place  winners  in  writing 
were  Charles  Jean,  spot  news; 
Caroline  Bernd,  feature;  James 
Warters,  sports  story;  Jean 
Yothers,  women’s  story,  and 
Bernard  Bishop,  enterprise 
story. 

The  top  prizes  in  photography 
went  to  Richard  Williams,  Peg¬ 
gie  Marquette,  and  Frank  Rus¬ 
sell. 

• 

Blackmail  al  API 

Samuel  G.  Blackman,  who 
retired  November  1  as  general 
news  editor  of  the  Associated 
Press  after  a  career  of  40  years 
as  a  newsman,  has  joined  the 
American  Press  Institute  at  Co¬ 
lumbia  University  on  a  tempor¬ 
ary  assignment  to  assist  in  con¬ 
ducting  seminars. 

for  January  10,  1970 


Plans  for  daily 
competition  make 
weekly  tab  quit 

New'  Plymouth,  Idaho 

The  Payette  Valley  Sentinel, 
a  weekly  tabloid  newspaper  pub¬ 
lished  here  for  59  years,  ceased 
publication  with  the  December 
31  issue. 

In  a  page  one  editorial,  print¬ 
ed  in  reverse  black  and  white, 
ow’ners  Tom  and  Sandi  Mills 
blamed  the  newspaper’s  demise 
on  “progress,  competition  and 
apathy.” 

Tom  Mills  is  advertising  man¬ 
ager  of  the  twice-a-week  Ontario 
(Ore.)  Argus-Observer  across 
the  Snake  river  from  New  Plym¬ 
outh.  Mrs.  Mills  has  seiwed  as 
publisher  and  general  manager 
of  the  New  Plymouth  weekly 
which  was  printed  by  offset  by 
the  Argus-Observer. 

Mills  explained  that  with  the 
recent  purchase  of  the  Payette 


Independent  Enterprise  (a  sec¬ 
ond  weekly  in  the  county)  by 
Wicks  Publications,  owners  of 
the  Argus-Observer,  plans  are 
underway  to  turn  the  combined 
Ontario  and  Payette  papers  into 
a  daily  newspaper. 

“With  the  possibility  of  a 
daily  paper  operating  in  Payette 
county  with  certain  coverage  for 
New  Plymouth,”  Mills  said,  “it 
leaves  doubt  that  the  Payette 
Valley  Sentinel  could  compete 
with  such  odds.” 

The  Argus-Observer  publishes 
the  free  distribution  Treasure 
Valley  Reminder  twice  a  week 
throughout  the  area  and  Mills 
said  the  Sentinel  is  losing  adver¬ 
tising  revenue  to  an  advertising 
circular  printed  by  D-J  Foods, 
a  New  Plymouth  grocery  firm. 
He  added  that  attempts  had 
been  made  to  sell  the  Sentinel  to 
the  Payette  w'eekly,  to  the 
Argus-Observer  or  to  a  possible 
combine  of  New  Plymouth  mer¬ 
chants.  All  efforts  w'ere  unsuc¬ 
cessful. 


classified  section 

Benefit  from  our  Vost  Newspaper  Audience 


ANNOUNCEMENTS 

Appraisers— Consultants 

appraisals  for  estate,  tax, 

partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees,  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  676.54. 


APPRAISALS  for  all  purposes.  News- 
paiwr  Service  Company.  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla. — 32401. 


Business  Opportunities 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 


Newspaper  Brokers 

Arizona  and  Western  Newspapers 
DEAN  SELLERS  &  JOHN  HOGUE 
1115  E.  University  Dr.,  Mesa, 
Ariz.— 85201  (AC  602)  964-1000 


HARRIS  ELLSWORTH,  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  si\le  and  purchase  of 
highest  quality  d.aily  and  weekly  news- 
papeis  in  the  country.  Before  you  con- 
si<ler  sale  or  i)urchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights;  or 
write  Bo.\  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newpaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
:  is  why  we  insist  on  personal  contact 
;  selling. 

I  LEN  FEIGHNER  AGENCY 
i  Box  189,  Mount  Pleasant,  Mich.  48858 


The  DIAL  Agency,  1.503  Nazareth,  Kal¬ 
amazoo,  Mich.  49001.  Ph :  349-7422. 
"America’s  No.  1  Newspai>er  Broker.” 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  35902.  Ph :  (AC  205)  546-3357. 


ANNOUNCEMENTS 

Netespaper  Brokers 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St.  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
191  N.  Euclid,  Upland,  Calif. — 917S6 


JOS.  A.  SNYDER.  BROKER 

3-daily,  6-weekly  sales  1969 
2234  E.  Romneya  Dr.,  Anaheim,  Ca. 
—92806 


PAINE 

Daily  Newspapers — Nationwide  Service 
Abbott  E.  Paine,  Ph:  (714)  886-4319 
Vernon  V.  Paine,  Ph:  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 
305  Taylor,  Claremont,  Calif. — 91712. 


Newspapers  For  Sale 

TW'O  DAILIES— Chart  Area  6  and  7. 
$200,000  down  and  $75,000  down. 
Financial  references.  J.  A.  Snyder, 
Newspaper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. — 92806. 


OFI'SET  WEEKLY  in  lovely  small  N. 
C.  community.  Ideal  for  husband/wife. 
$25,000  cash  or  mostly  cash.  Box  1804. 
Editor  &  Publisher. 


CHART  AREA  8  suburban  group  of 
weeklies,  $550,000 — $150,000  down;  off¬ 
set:  growing  area.  Jos.  A.  Snyder. 
Newspaper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. — 92806. 


AVAILABLE 
Newspapers,  Magazines.  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.,  Wheaton.  HI. 


TWO  W'ESTHKN  COUNTY-SEAT 
weeklies.  3-unit  offset  press:  agricul¬ 
tural  area,  sound;  earned  $57,000.  $36.- 
000  down  for  one — $90,000  down  for 
lK>th.  J.  A.  Snyder.  Newspaper  Bkr., 
2234  E.  Romneya  Dr.,  Anaheim,  Calif. 
—92806. 
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ISetvspapers  For  Sale 


WEEKLY  in  Central  New  England  for 
sale.  1969  gross  $58.000 ;  net  profit 
$18,000.  Will  sell  for  $:l6.000  with  $15.- 
000  down.  Have  otfier  interests*  Box 
5.  E<litor  &  Publisher. 


NORTHERN  CALIFORNIA  WEEKLY 
in  l>eau'..if«l  area.  Sound — profitable: 
$42,000  gross;  only  $12,000  down.  J. 
A.  Snyder.  Newspaper  Bkr.,  2234  E. 
Romneya  Dr.,  Anaheim,  Calif. — 92806. 


COUNTY  WEEKLY  Eastern  seaboard: 
fast-growing  area.  Well  establishes!. 
Excellent  grow’th  iK>tential.  particularly 
under  aggressive  ownership.  Priced 
reasonably:  orderly  transition  assured. 
Box  9,  Eilitor  &  Publisher. 


CHART  AREA  8  Suburban  Group. 
Offset;  rapid  grow’th  area;  fine  climate. 
$550,000  gross:  $150,000  down.  J.  A. 
Snyder,  Newspaper  Bkr.,  2234  E.  Rom¬ 
neya  Dr.,  Anaheim,  Calif. — 92806. 


EXCLUSIVE  MIDDLEWEST  WEEKLY 
Owner  wishes  to  retire;  will  sell  for 
30%  under  gross.  Nets  $17,000.  Fine 
opportunity  for  husband/wife.  $15,000 
<lown.  Please  give  brief  biography.  Lar¬ 
ry  Tow’e  Agency.  472  Fletcher,  Winter 
Park.  Fla.  -32789. 


WELL  ESTABLISHED  ZONE  2  DAILY 
serving  fast-growing  suburban  market. 
Priced  right  for  substantial  cash.  Real 
estate  included.  Information  only  to 
principals  who  furnish  financial  ref- 
ei*eences.  Box  46,  Editor  &  Publisher. 


MACaiNERY  &  SUPPLIES 

Composing  Room 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 


for  sale  easy  terms.  NAPSCO,  Berlin. 
Wise.,  and  IS  W.  22.  N.Y.C.— 10010. 


ALL  MODELS 

Linotypes  Intertyiies — Ludlows 
PRINTCRAIT  REPRESE'NTATIVES 
136  Church  Street,  N.  Y.,  N.Y.  10007 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  i>ersonnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—08034.  (AC  6091  428-3223. 


M.4CHINERY  &  SUPPLIES 

Miscellaneous  Machinery 


CHALLENGE  MP-21  jatwer  proof  press, 
automatic  inking,  bed  21"x31V»”,  Nu- 
Arc  rublO  Plate  Finishing  Talife — both 
under  2  years.  Foster  make-up  benches 
36"x72":  Rouse  miterer,  Hoe  matshear, 
Margach  line  slug  router,  20  Ludlow 
sticks  and  shear-shell  hi.  Magnesium 
biise  .765:  Hammond  Router  Planer 
RPM12.  Progressive  Publications.  Sher¬ 
brooke,  Quel)ec,  Canada.  (819)  569-3636. 


MACHINERY  &  SUPIM.IES 

Presses  &  Machinery 


METROPOLITAN  PRESSES 


ALL  LATE  DE!>IGN,  HIGH  SPEED 
ROLLER  BEARING.  UNIT  DRIVE 
AC.  THE  ONLY  COMPLETE  SE 
LECTION  OF  QUALITY  METRO. 
POLITAN  PRESSES. 


GOSS  HEADLINER  PRESS 


IBM  Executive  Typewriters.  Model  C’s 
reconditioned  at  IBM  factory,  choice  of 
type — $375:  also  2  excellent  Varitypers. 
Nat’l.  Publishers’  Supply  Corp.,  Box 
29,  Berlin,  Wise. — 54923. 


4  to  9  units  with  excellent  color  super- 
imi>osed,  22-%"  cutoff,  Cline  reels,  ten¬ 
sions  and  pasters,  tension  plate  lockup, 
double  folilers,  upper  formers.  Cline  AC 
drive.  Locate<I:  Atlanta,  Georgia. 
Available  first  quarter  1971. 
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HOE  COLOR  CONVERTIBLE  PRE.88 


TWO  (2)  FRIDEN  LCC-S  6  ch.annel  | 
tape  perforators.  Will  consider  any  . 
reasonable  offer  for  one  or  all.  Original  ; 
cost  $7500  each.  Have  lieen  used  less  | 
than  three  years  and  serviced  under  j 
fac‘x>ry  warranty  contract.  Units  fea¬ 
ture  power-driven,  light-touch  key-  ! 
boards,  computerized  line-cost  mech- 
anism  and  proriuce  a  finished  tape  1 
free  of  rubouts.  Contact  T.  L.  Adams, 
I^xington  Herald-Leader  Co.,  Lexing¬ 
ton,  Ky.  40.507. 


STACKER  I  Very  late  manufacture — 1957.  6  to  8 

Sta-Hi  Metro:  208-2.30  volts;  3-phase:  units  with  color  cylinders  superimposed, 
used  two  years:  alternate  fe^;  power  23A”  cutoff,  compression  or  clip  lock- 
take-off:  spare  parts  available.  Call  or  i  up,  double  folder,  upper  formers,  Hoe 
write  Alfred  Trinkle,  Call-Chronicle  :  '’«’«•».  tensions  and  pasters.  AC  Cutler- 
Newspapers,  Allentown,  P.a. — 18105.  I  Hammer  drive.  Located:  Deer  Park, 

j  Long  Hand.  Available  now — can  he 
- stored  for  12  months. 


Publications  For  Sale 


A  NORTHERN  CALIFORNIA,  well- 
establisherl  annual  publication  showing 
increasing  profit  with  each  issue.  Ill¬ 
ness  prevents  owner  from  continuing 
planned  expansion.  Unlimited  potential. 
Terms  can  he  arranged  with  responsible 
buyer.  Box  58,  Editor  &  Publisher. 


2  LCC  FRIDEN  Perforators;  TTS  set¬ 
up  and  program  capability.  Cornplete 
with  desks,  etc.  Excellent  condition. 
$3,500  each.  Contact  Tom  Stratton.  I 
Democrat-Herald,  P.O.  Box  130,  Al¬ 
bany.  Oreg.— 97321.  Ph:  (503)  926-2211. 


FLYING  IMPRINTER  for  Fairchild 
web  press.  Used  one  year — $4,500.  Fair-  i 
child  C.K.  folder,  heavy  duty,  complete  ! 
—$4,000.  Both  pieces  in  excellent  con¬ 
dition.  Left  over  from  merged  presses. 
Call  Neal  Cadieu,  Daily  Journal,  Rock¬ 
ingham,  N.C.  (919)  895-4056. 


SCOTT  HIGH  SPEED  PRESS 


4  to  10  units  tvith  maximum  color  su¬ 
perimposed,  22%”  cutoff,  compression 
or  clip  lockup,  3:2  folders  with  upper 
formers,  Scott  reels,  tensions  and 
pasters,  Cline  AC  drive.  Located: 
Phoenix,  Arizona.  Available  early  sum¬ 
mer  of  1970. 


THE  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  floor 
space  every  day  by  using  pm.  Space- 
maker  Newspaper  Turtles  22"  narrow. 
All-welded  frames,  self  lubricating  iron- 
tops.  5"  BB  casters.  Today’s  best  buy. 
Jack  Moore,  R/1,  Medina,  Ohio— 44256 


MAGAZINE — Monthly  and  regionally- 
oriented.  in  Northern  Calif.,  includes  I 
printing  plant  with  offset  and  letter-  | 
press  facilities.  Tremendous  growth  ; 
area.  Write  Box  61,  E<litor  &  Publisher,  i 


Composing  Room  Aids 


PHOTOCOMPO.SI’nON  as  low  as  2d 
per  11  pica  line.  Write  for  details. 
Micro  Communications.  312  S.  Third 
St.,  Minneapolis,  Minn. — 55415. 


NEWSPAPER  SERVICES  ! 

Features  Available  j 


COMPLETE  COMPOSITION  SETUP 
for  weekly  or  shopper,  Justowriters.  , 
headliners,  etc.  Maz  Pub.  Co.,  Box  266,  i 
Leominster,  Mass. — 01453.  I 


“SKI  CARTOONS’’— A  really  funny 
series  of  ski  cartoons  available  at 
modest  price  for  dailies  and  weeklies 
throughout  the  country.  For  samples 
and  rates  contact;  Cartoons,  Mount 
Snow,  ’’ermont — 05356. 


JUSTOWRITER,  FLEXOWRITER  ser¬ 
vice;  Friden  trained.  Philadelphia  area. 
(215)  843-7080. 


.Material  For  Sale 


WEEKLY  HOROSCOPE  BY  OLGA 
will  increase  your  readership.  In  over 
190  newspapers.  Repro.  proof  form. 
First  month  trial  FREE.  Write:  Queen 
City  Publishers.  724  S.  Braun  St., 
Denver,  Colo. — 80228. 


SPECIALS  FROM  JAPAN— American 
Features  Service  offers  imaginative 
stories,  photos  from  American  staff, 
including  a  former  reporter  for  major 
dailies,  a  veteran  newswoman  and  a 
former  bureau  chief  for  a  leading  chain 
of  international  business  publications. 
Hometowners,  business  and  industry 
features,  general  interest  stories.  Rea¬ 
sonable  rates,  nominal  expenses.  Write 
American  Features  Service,  Gaien 
Building,  2-23-8  Minami-Aoyama,  Min- 
ato-ku,  Tokyo,  Japan. 


“LITTLE  ALBERTA”  is  a  new  and 
different  all-black  humor  comic  strip 
appealing  to  both  whites  and  blacks. 
.Samples  available.  Lockley  Feature  Syn¬ 
dicate,  5513  Brait  Ave.,  Jacksonville, 
Fla.— 32209. 


FREE!  13  weeks  proofs  “Astronits” — 
weekly  humor  strip.  "Astronits,”  3230 
Ridgeland  Ave.,  Macon,  Ga. — 31204. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
65-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAcksfm  2-6105 


SAVE  MONEY  on  Headliner  paier  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  fN.APSCO).  Berlin,  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 


LIQUIDATION  SALE 
Former  Suffolk  Sun  Plant 
Deer  Park,  Long  Island,  N.  Y. 

IV e  have  purchased  and  now  offer  for 
resale  all  of  the  mechanical  machinery 
used  to  produce  this  95.000  circulation 
daily  newspaper.  Most  either  rebuilt  or 
installed  new  three  years  ago  and  beau¬ 
tifully  maintained.  AH  equipment  avail¬ 
able  now! 

8-Unit  Hoe  23i*o"  Cutoff  Color  Con¬ 
vertible  Press  of  late  manufacture. 
Excellent  color.  All  stereo  equip¬ 
ment  of  latest  style. 

17  Intertypes — Monarchs,  C-2’s,  C- 
4’s  on  tape.  G-4’s  and  F-4-4’s.  Late 
serial  numbers.  Excellent  selection 
almost  new  mats,  molds  and  maga¬ 
zines. 

2  Ludlows  with  100  fonts  almost 
new  mats. 

2  Model  F  Elrod  Stripcasters. 

6  Hammond  Glider  Saws. 

3  Vandercook  Proof  Presses. 

Sta-Hi  Premier  Rotary  Shaver. 

Goss  Giant  Mat  Roller. 

2  Sta-Hi  Metro  Stackers. 

DMA-48  Master  Etcher. 

Hyster  Newsprint  Lift  Truck. 

All  miscellaneous  composing  room, 
mailroom  and  photoengraving  ma¬ 
chinery. 

Call,  Wire  or  Write: 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  61408 
(AC  816)  221-9060 


ABOVE  SELECTIONS  OFFERED 
"AS  IS.  WHERE  IS"  OR  DELIV- 
ERED  AND  INSTALLED.  PR.4C- 
TICALLY  ANY  CONFIGURATIOS 
REQUIRED  AVAILABLE. 


Above  owned  and  offered  by: 


INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansiis  City,  Mo.  61408 
(AC  816)  221-9060 
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FOUR  (4)  UNIT  GOSS  HSLC  #1506  - 
22%"  cut-off — 60"  wide  rolls.  Double 
Folder — Roll  stands  at  each  end— Hand 
tension  Cutler-Hammer  Cline — with  lOii 
HP — .AC  Motors  for  each  drive  Ramsey 
ch.ain  drive  on  ink  tlrums.  Has  had 
Iierfect  care.  For  further  information, 
please  contact  Thos.  L.  Adams,  Herald- 
Leader,  Lexington,  Ky.— 40507. 


.  GOSS  URBANITE  14  foUler  ;  excellent. 
.  New  Price  $22,000.  $10,000.  Available 
I  Feb.  15.  Call  (518)  465-4591— Mr. 

Clemente. 


8-UNIT  URBANITE  available  now!  2 
years  old.  2  folders.  SimmhI  :  40,000  per 
hour.  Perfect  register.  Claremont  Press 
Pub.  Co.  315  San  I>-andro  Way.  San 
P’rancisco,  Calif.— 941 27.  Ph :  (413) 

587-2866. 


Miscellaneous  Machinery 


WALDRON  WEB  OFFSET  PRESS  and 
electronic  collator  outfit  in  excellent 
condition,  producing  tabloid  newspaper 
up  to  28  pages.  Only  $12,000  FOB 
Southern  Michigan.  Nat’l.  Publishers’ 
Supply  Corp.,  Box  29,  Berlin,  Wise.— 
54923. 
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STANDARD  POXY  AL’TO- 
PLATE.  Installer!  in  1960. 
Perfect  condition;  23-ft"  cut¬ 
off  . # . $1,500. 

HAMILTON  20-sheIf  eler-tric 
storage  cabinet.  Like  new  ...$250. 
TELETYPESETTER  operat¬ 
ing  unit  for  90-channel  ma¬ 
chine  . $290. 

RICHHARDS  Multiform  Router. 
E'xtra  operating  head ;  good 

condition  . $.300. 

NOLAN  flat  cast  or  zinc 
router.  U.reil  very  little — per¬ 
fect  shape  . $150. 

16  CHASE'S,  nine  years  oirl 
and  in  A-1  condition.  1.5"  x 

22f/4"  page  size  . each  $5.00 

9-PT  CORONA  (#240)  mats. 

new  so.ts  . each  20<‘ 

72-CHANNEL  LINOTYPE. 
Completely  rebuilt.  In  A-1 
cxsndition.  With  24.  30,  36 
BcMloni.  Type  and  machine  in 

irerfect  shape  . $1,000. 

Write  or  ’phone  Herb  Mack 
CRESCENT-NEWS 
Defiance,  Ohio — 43512 
Phone  (419)  784-5441 


Perforator  Tape 


GOSS  COX-O-TA’PE  wdth  color  attach- 


xTE'iir  t-'rATir- v'Dr-i'  r  .  .  ment,  new  in  1958;  Elrod  Strip  Caster; 

NEW  STATIC-FREE  perftai^s  at  our  ;  ^achinia:  complete  stereo 

same  prices- lowest  in  USA.  All  colors,  equipment:  Klischograph  Photo  En- 
lop  quality.  ,  graver.  The  Red  Oak  (Iowa)  Express. 

Call  or  write 
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PORTAGE  (2151  PO  2-3.5.55 
25  E.  Exchange  St.,  .Akron,  Ohio  44:108 


Stereotype  Equipment 


Presses  &  Machinery 


GOSS  ANTI-FRICTION  PRESS 
5  Units,  22%"  cut-off,  90“  stagger,  3- 
arm  reel-s  columnar  mounted,  auto¬ 
matic  tensions,  DC  drive  with  GE  sili¬ 
cone  rectifier,  under-lhe-folder  lead, 
skip  slitter,  conveyor;  press  geared  for 
52,500  per  hour.  Available  30  days. 

BEN  .SHUl.MAN  AS.SOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.590 


2-Ton  capacity  electric  NOLAN  remelt 
with  electric  elevator.  6  dump  carts. 
6  division,  water-cooled  cast  for  pigs, 
all  switches  and  safety  devices,  in  ex; 
cellent  condition.  “As  is,  where  is." 
Make  an  offer!  It’s  our  last  piece  of 
hot  metal  equipment.  Contact  Stan  Len- 
ard,  ComiKis'ng  R<K>m  F'oreman.  or 
Neal  Rothm.an,  Business  Mgr..  Record- 
Herald,  Wausau,  Wise.-  -54401.  (AC 
i  715)  842-2101. 
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THREE  UNIFLOW  2:1  F'OLDERS 
Double  Delivery  -23-9/16"  cut-off,  in 
very  goorl  condition.  Available  Oct. 
1970.  Make  offer  to  Koch  Desjardins, 
La  Presse,  7  St.  James  St.  W.,  Mon¬ 
treal.  Que.,  Canada.  Ph:  (514)  874- 
6880. 


'  WOOD  PONY  AUTOPLATE.^  I 

23%”-  22!H"--2.3-9'IG" 

•  STA-HI  MASTER  FORMERS 

New  Style 

j  TEFLON  SCREENS— BiY,"— AC 

I  BEN  SHULMAN  ASSOCIATES 

i  60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 
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MACHINKRY  &  SUPPLIES 

Sli'reotype  Equipment 

HAMMOND  EASY  RASTER  and 
mat  scorcher — laith  full  paire. 
Eicellent  condition.  Daily  Times,  Lake- 
Tood,  N.  J. — 08701. 

W' anted  To  Buy 

HOBI-CLINE  Reel.  Tension  and  dry 
due  Paster  ( R-T-P)  approximately  15 
to  20  years  old.  Serial  numlter  vintoge 
of  #1986  and  #1996.  Serial  number  is 
DO  reel  shaft.  Call  collect  (213)  787- 
(103  Mr.  Vondersaar. 

PRINTING  PRESS  rated  speed  50.000 
or  better,  4-unit  double  width,  60  degree 
stagger.  22')4"  cut-off.  Box  2042,  Etli- 
tor  &  Publisher. 


HELP  WANTED 


J-ADVISOR-INSTRUCTOR 
for  large  metropolitan  community  col¬ 
lege.  Newspaper  has  won  two  consecu¬ 
tive  ANPA  Pacemaker  Awards.  New 
campus  with  separate  journalism  area, 
darkroom.  Good  salary  scale,  ten-month 
contract.  M.A.  in  journalism  required. 
.Address  Dean  David  Stevenson,  Cuya¬ 
hoga  Community  College,  2900  Conti- 
munity  College  Ave.,  Cleveland,  Ohio 
(4115. 


Csreer  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELD& 


Administrative  | 

DIRECTOR  OF  OPERATIONS  i 

$20,000  -r  AWAITS  the  right  person  i 
who  can  step  in  as  No.  2  man  on  New  1 
England  daily.  100,000-plus  circulation. 
Should  I*  experienced  in  all  aspects 
of  business— particularly  strong  in  ad¬ 
vertising.  Opening  resuits  from  promo- 
tion-from-within  on  one  of  country’s 
fast-growing  newspaper  groups.  Posi¬ 
tion  open  February  1,  so  rush  resume 
and  references  now  to  Box  65,  Editor 
&  Publi.sher.  ! 


Circulation 

CIRCULATION  MANAGER  for  43,000 
circulation  weekly  and  bi-weekly  chain 
in  Northern  Illinois.  Insurance,  vaca¬ 
tion,  profit-sharing ;  new  modern  plant. 
Some  ABC,  some  voluntary  pay ;  over 
200  carriers.  Salary  from  $10,000  up, 
depending  on  qualifications.  Jack  Horn, 
Publisher,  The  Free  Press,  250  Wil¬ 
liams  Road,  Carpentersville,  Ilinois — 
60110. 

CIRCULATION  DIRECTOR— Start  70’s 
off  on  right  foot — join  an  alert  and 
progressive  newspaper  organization. 
Highly  competitive  market  in  Chart 
Area  2.  Present  circulation  over  30,000 
daily,  with  exceptional  potential  for 
much  more.  Salary  range:  $11-12.000 
plus  benefits,  including  new  automobile. 
Send  complete  details  to  Box  11,  Edi¬ 
tor  &  Publisher. 


Classified  Advertising 

CALIFORNIA  SUBURBAN  (Holly-  j 
wood)  newspapers  need  classified  person-  \ 
ncl — all  categories.  See  our  ad  under 
‘Display  Advertising.'  j 

SOUTHWESTERN  MICHIGAN  DAILY  | 
nee<ls  young,  aggressive  classified  man¬ 
ager.  Must  be  "go-getter.”  Excellent 
pay  and  commission  plus  fringe  )>ene- 
fits.  Write  Bo.x  60,  Editor  &  Publisher. 

SALESMAN — Top  salary  and  commis¬ 
sion  for  man  or  woman  who  has  had  ; 
experience  with  automotive  accounts.  : 
Suburban  East  Coast  area.  Chance  to  ] 
make  big  money  immediately  and  move  . 
into  advertising  e.xecutive’s  opening  I 
shortly.  Full  data  first  letter.  Write  | 
Box  39,  Editor  &  Publisher. 


Display  Advertising 

NEED  AN  EXPERIENCED,  aggres¬ 
sive  man  who  would  like  to  relocate 
near  San  Francisco,  with  progressive 
suburban  daily  of  80,000  circulation. 
Must  have  proven  sales  record  with 
large  and  small  accounts.  Top  pay  and 
benefits.  Send  resume  and  references 
to  Box  2032,  Editor  &  Publisher. 


.Administrative 

GENERAL  MANAGER 

$20,000  plus  lienefits  annually  to  man 
with  capability  and  experience  to  man- 
aKe  central  offset  printing  plant  and 
leveral  weeklies.  Excellent  opportunity 
to  increase  income  in  time.  Must  be 
well  grounded  in  cold-type  offset  pro¬ 
cess.  Send  rc-sum6  to  Box  1320,  Editor 
i  Publisher. 

CHIEF  ACCOUNTANT 
The  administrative  office  of  a  publish¬ 
ing  company  in  Zone  9  has  an  open¬ 
ing  for  an  experienced  accountant. 
Good  salary  and  working  conditions. 
Send  resumd,  showing  salary  desired, 
to  Box  2025,  Editor  &  Publisher. 


CALIFORNIA  SUBURBAN  (Holly- 

'Mod)  n.wspupers  need  a  management 
nan  and  a  production  man.  See  our  ad 
tnder  'Display  Advertising.’ 

GENERAL  M.\NAGER — Absentee  own¬ 
er  will  p,ay  $20,000  plus  benefits;  as¬ 
sume  full  responsibility  managing  cen¬ 
tral  cold  tyite-offset  printing  plant  in 
Connecticut.  Bonus  incentives  available 
in  future.  Send  full  resumd  to  Box  61, 
Editor  &  Publisher. 

GENERAL  MANAGER— Excellent  op¬ 
portunity  for  man  with  capability  and 
experience  to  administer  a  rotary  offset 
printing  plant  specializing  in  news¬ 
papers  and  circulars.  Unique  oppor¬ 
tunity  with_  large  growth  potential. 
Send  resume  anti  salary  desired  to: 
President,  Allied  Ptg.  Corp.,  183  Wil¬ 
liam  St.,  Englewot^,  N.  J. — 07631. 
lAC  201)  567-8200. 

„  GENERAL  MANAGER 
.Southern  daily,  9,000-plus  in  Zone  3, 
rapidly-growing  area.  Responsibiliti^ 
include  all  departments  of  newspaper. 
8cnd  references  and  qualifications  to 
Box  73.  Editor  &  Publisher. 


TECHNICAL  DIRECTOR 
FOR  HEMISPHERIC 
NEWSPAPER  ASSOCIATION 

A  challenging  career  awaits  a  news¬ 
paper  executive  with  sound  back¬ 
ground  in  both  editorial  and  pro¬ 
duction.  New  York-based,  the  posi- 
bon  entails  travel  to  South  and 
Central  America,  and  the  planning 
®nd  conducting  of  seminars  on 
newspaper  production  and  news  op¬ 
erations.  Complete  fluency  in  both 
opanish  and  English  is  essential, 
excellent  salary  and  benefits.  Write 
in  complete  confidence,  enclosing  re¬ 
sume.  to  Box  68,  Editor  &  Pub¬ 
lisher. 


aRCULATION  MANAGER 
"on  the  way  up” 

6000  ABC  offset  daily  with  new  plant 
and  ambitious  plans  to  double  circula¬ 
tion  is  seeking  a  man  old  enough  to 
have  thorough  experience  of  circulation 
procedure,  carrier  management  and 
promotion  .  .  .  young  enough  to  be 
ambitious.  We’ll  give  you  all  the  sup¬ 
port  you  need,  better-than-average  sal¬ 
ary,  bonus  plan  for  increases.  This 
person  must  be  enthusiastic,  efficient, 
civic-minded  and  references  must  with¬ 
stand  close  scrutiny.  Excellent  com¬ 
munity  and  schools.  Zone  5.  Box  13, 
Editor  &  Publisher. 

EXPERIENCED  CIRCULA’nON  MAN 
for  immediate  opening  on  large  metro¬ 
politan  daily — Zone  6 — to  train  District 
Managers  and  be  part  of  circulation  , 
management  team.  Go(xl  fringe  bene-  ' 
fits  with  excellent  opportunity  for  ad¬ 
vancement.  Send  resume  of  complete 
background  and  salary  range.  Replies 
will  be  held  strictly  confidential.  Box 
14.  Editor  &  Publisher. 

ENERGETIC  CM  for  progressive  In¬ 
diana  town  of  15,000 — a  man  who  be¬ 
lieves  in  the  importance  of  conscien¬ 
tious  carrier  lioy  training.  Send  resume, 
references,  salary  expectations.  Usual 
fringe  lienefits.  Excellent  advancement 
opportunities.  No  big-city  racial,  strike 
and  transportation  problems:  just  good 
living.  Box  1656,  Editor  &  Publisher. 

E:i^'aNS10N~PR^GRAM  provld^  fo7 
two  additional  Sujiervisors  and  one 
Area  Manager  for  new  territories.  Ad¬ 
vancement  oiiportunities  are  excellent 
if  you  are  ‘take-charge’  men  who  can 
produce.  Box  37,  Editor  &  Publisher. 


Classified  Advertising  i 

SEEKS  PRO — New  York  daily  wants 
experienced  CM  who  will  get  free  hand  ' 
to  update  department.  We  don’t  mind 
being  a  stepping-stone,  but  we  want 
results.  Send  resume  stating  salary  re- 
qi'irements  and  when  available.  Box 
2033.  Editor  &  Publisher. 

'  ’PHON^ROOM  SUPERVISOR 
Full  responsibility,  for  10-girl  sales 
force.  Need  experienced  supervisor,  ag¬ 
gressive  in  sales  and  promotions,  to 
join  a  classified  team  that  produced  a 
31%  linage  increase  last  year.  Circula¬ 
tion  81,000  in  35-county  area  of  ex¬ 
panding  potential  and  challenge.  Old 
South  atmosphere.  18-mile8  from  At¬ 
lantic  beaches,  near  famed  Golden  Isles. 
Modern  office,  salary,  lionus  benefits. 
Send  resume  to  Personnel  Office.  News- 
Press.  P.O.  Box  1088.  Savannah, 
Georgia — 31402. 


P.  T.  BARNUM 

of  circus  fame,  once  said  upon  hearing 
that  hid  human  cannonball  had  quit, 
“Where  are  we  going  to  get  another 
man  of  his  caliber?” 

We’ve  promoted  our  top  retail  sales¬ 
man  to  classified  advertising  manager. 
The  caliber  of  the  man  we  need  to 
replace  him,  is  creative  in  his  sales 
approach  and  likes  to  help  his  ac¬ 
counts  make  advertising  decisions. 

Our  retail  staff  is  composed  of  ten 
sales  people.  Augusta  is  the  golf 
capital  of  the  world  and  is  convenient 
to  mountains  and  beaches.  The  im¬ 
mediate  area  is  ideal  for  hunting  and 
fishing.  The  climate  is  moderate. 
Augusta  is  Georgia’s  second  largest 
market  in  population  and  retail  sales. 
Its  industries  are  diversified  and  the 
area  promises  continued  growth. 

If  you  feel  you  are  the  man  to  fill  this 
responsible  position,  we’d  like  to  talk 
to  you.  Send  complete  information  in 
your  first  letter.  All  replies  will  be 
I  acknowledged. 

Apply: 

AUGUSTA  CHRONICLE-HERALD 
Advertising  Director 
P.  O.  Box  936 
Augusta.  Georgia  30903 


Display  Advertising 

$18,000  FOR  AD  DIRECTOR  to  man¬ 
age  all  advertising  sales.  Zone  2 — 
45,000  circulation  daily.  Must  be  strong 
leader-motivator-producer.  Details  to 
Box  2041,  Editor  &  Publisher. 

ADVERTISING  SALESMAN :  Join 
Central  Jersey’s  fastest-growing  news¬ 
paper  advertising  staff.  Prior  sales  or 
advertising  experience  helpful  but  not 
necessary.  This  is  an  excellent  op¬ 
portunity  to  grow  in  a  rapidly-expand¬ 
ing  market.  Good  starting  salary,  in¬ 
centive  plan  and  car  allowance;  fully 
paid  company  benefits.  Call  or  send 
resume  to:  Personnel  Manager,  The 
Home  News,  123  How  Lane,  New 
Brunswick,  N.  J. — 08903. 

STEP  UP  IN  1970 

If  you  are  experienced  and  feel  op¬ 
portunity  and  challenge  are  gone,  we 
want  to  talk  to  you.  Advance  your¬ 
self  in  one  of  the  nation’s^  fastest- 
growing  markets  with  Nevada’s  largest 
daily  60M-class  to  be  totally  offset  in 
a  new  plant  by  Oct.  1,  1970.  We  offer 
salary  plus  commission,  auto  expense, 
health  insurance,  credit  union,  vaca¬ 
tions,  profit-sharing  plus  a  chance  to 
move  ahead  with  the  DONREY  MEDIA 
GROUP,  ^nd  resum4  to  Doug  Olson, 
Retail  Advertising  Manager.  Las  Veg¬ 
as  ^view  Journal,  P.O.  Box  70.  Las 
Vegas,  Nevada — 89101. 

TOP  ADVERTISING  MAN  wanted  in 
Alaska  to  help  cultivate  one  of  this 
generation’s  biggest  advertising  sales 
potentials.  On  12,000  circulation  offset 
daily  in  rapidly-growing  Fairbanks. 
Closest  city  to  world’s  most  spectacular 
petroleum  development.  Commission 
plan  based  on  individual  sales  offers 
exceptional  earnings  to  exceptional 
salesman.  Must  be  good  in  layouts. 
Send  layout  samples,  resumfi  with  first 
letter  to  Advertising  Director.  P.O. 
Box  710,  Fairbanks.  Alaska  99701. 

LARGE  METROPOLITAN  N.J.  daily 
I  and  Sunday  newspaper  on  the  grow  is 
i  looking  for  an  experienced  retail  ad- 
!  vertising  salesman  to  loin  its  top-notch 
staff.  Man  we  are  seeking  should  have 
i  copy  and  layout  ability — experience  in 
handling  a  variety  of  retail  accounts — 
and  enjoy  selling  in  a  competitive  mar- 
I  ket.  Salary  is  open.  We  also  have  a 
j  proven  commission  system  that  provides 
I  just  the  right  kind  of  incentive.  The 
i  opening  is  immediate — the  potential  is 
great.  Reply  in  confidence  to  Box  69, 
I  Editor  &  Publisher. 


READY  TO  MOVE  UP? 


One  of  Ohio's  large  dailies  has  embarked  on  a  program  of 
building  middle  and  fop  management  people  fo  meef  fhe 
challenges  of  future  growth.  This  represents  one  of  the  finest 
career  opportunities  in  the  newspaper  industry. 

If  you  are  an  experienced  newspaper  advertising  person  who 
wants  to  be  with  an  organization  where  management  oppor¬ 
tunities  are  greater  and  who  has  goals  of  department  man¬ 
ager  and  beyond,  you  may  be  interested  in  talking  with  us. 

If  you  will  be  in  Atlanta  for  INAE  and  would  like  a  brief 
meeting  to  arrange  a  personal  interview,  write  or  wire 
Box  M,  The  Regency  Hyatt  House.  Post  Office  Box  1732, 
Atlanta,  Georgia — 30301.  Otherwise,  please  write  Box  45, 
Editor  A.  Publisher.  Resumd  desirable. 


editor  &  PUBLISHER  for  January  10,  1970 


Display  Advertising 


Editorial 


AD  SALESMAN — Top  pay — all  fringe  FEATURE  WRITER,  in  a  city  where  SPORTS  DESK 

lienefits.  Step  up  to  advertising  man-  you’ll  love  to  work — BOSTON — and  UP  'TO  $200  + 

ager  soon.  Modern,  gas-heated  home  where  you  will  have  an  opportunity  We’re  «  fast.raceA  ’IS  nno  r>  m  dnilv 
with  garage  available-$75  monthly.  We  to  WRITE  for  the  city’s  best  Sunday  f  Mid^t  mX  ^ea  P^ 

pay  your  moving  expense.  Write  dc-  Roto  magazine.  Experience  necessary,  fessional  and  nren  snorts  are  the 
tAils:  strictly  confidential.  Evening  Send  resume  with  clips;  state  salary  UroorJ  nnA  nacrM 

News-Banner  Corp.,  Bluffton,  Ind.-  desired  and  availability  to  Box  20,  ^  bread  and  butter  of  our  sports  pages. 
46714.  James  C.  Barbieri,  Business  itor  &  Publisher.  The  person  we  hire  will  assist  the 


Manager,  ’phone  (219)  824-0322, 
PO’TEN’nAL  UNLIMI’TED! 


itor  &  Publisher.  ’  The  person  we  hire  will  assist  the 

_ \ _ sports  editor  in  layout  and  editing. 

2-4  years’  editing  and  reporting  ex- 
GOOD  WRITER  wanted  for  city  beat  perience  necessary — a  thorough  knowl- 


CALIFORNIA  SUBURBAN  newspapers  reporter-editor’s  position  on  Northern  edge  of  major  sports  essential.  Send 
with  community  weekly  complex  needs  Illinois,  afternoon  13,500  circulation  resume  and  salary  information ;  we 
competent,  capable,  hard-sell  sales  exec-  daily  in  college  town  of  30,000.  Job  promise  a  speedy  reply.  Box  IS,  Ed- 
utives  and  forward  looking  ^  sales  per-  offers  opportunity  for  covering  lively  itor  &  Publisher. 

sonnel.  “Instant”  manager’s  position  city.  We  are  going  into  new  offset  _ 

available  to  high  producer-manager  plant  in  February,  so  our  newsroom  «  t  >  x>rr>T-r>ir.r> 

type  person!  Two  dailies  and  23  week-  will  be  carpeted.  Good  fringe  benefits  FINANCIAL  &  BUSINESS  WRITER 
lies.  500.000  distribution.  Excellent  with  The  Hagadone  Division  of  Scripts  Metropolitan  daily.  Area  2.  Some  e.x- 
compensation  program,  all  fringes.  League  Newspapers.  Write  or  call:  Bar-  Perience  desirable:  active  interest  in 
New  ownership!  Complete  Information  ry  Schrader,  Elxecutive  Editor,  Daily  career  in  financial  journalism  essential, 
on  experience  and  background  required.  Chronicle.  Box  397  DeKalb,  Ill  — 60115.  Opportunity  for  energetic  person  to 
Jeanne  Burleigh.  Personnel  Manager.  Ph:  (8I5')  756-4841  develop  own  beat.  Box  26,  Editor  & 

Hollywood  Citizen-News,  Hollywood,  _  '  Publisher. 


Jeanne  Burleigh.  Personnel  Manager. 
Holljrwood  Citizen-News,  Hollywood, 
California  90028. 


Ph:  (815)  756-4841. 


- - — —  Imaginative  and  tough-minded  7  Ex-  a  t  o  n  v  c 

ADVER’TISING  SALES  MANAGER  ,  perienced  in  motivating  people:  Then  KEPOKIEK  Small  /.one  5 

for  growing  weekly  newspaper  group  :  you  should  look  into  this  opportunity :  ®  d^^e  of  two  niajor 

irNVY.C.  Must  have  strong  sales  back-  I  ASSISTANT  MANAGING  EDITOR  Excellent  opportunity  to  become 

ground,  capable  of  swinging  into  No.  >  of  a  weekly  group  which  has  made  a  "ews^  to^p  man  in  modern  off- 

2  position  in  ad  department.  Write  Box  I  national  reputation  for  hisrhly  localized  Need  someone  experience  or 

66,  Editor  &  Publisher,  or  call  (212)  |  investifirative  reporting,  quality  writing  wiUingr  to  learn  news,  feature  writing  i 

TE  9-2086.  '  and  ima^native  design.  Write  in  detail  and  imo»ograppy.  Box  1-,  Editor  & 

-  '  to  Box  15.  Editor  &  Publisher.  Publisher. 

DISPLAY  SALEfrMAN — Award-win-  ^  _ _  _ 

ning  Southern  Calif,  rural  daily  needs  cmAcnMFn  PirpoPTirp  WANTED;  Aggressive,  experienced 

experienced  sales  person  strong  in  lay-  ,  S^SONro  R^RTm  for  4-man  who  wants  to  pJv^uce  a 


oor  c^^salar^ntortenefiTs  B^st  cU-  in  picturesque  Northern  Cali-  o>ty  editor  who  wants  to  produce  a 

^snrmund^s  AU  repltefcon-  county-seat  city.  Government  <I"al>ty  P.M.  newspaper  with  heavy 

fidentia^^  J  W  Gin  P  O  80^1107.  "ews  experience  necessary:  labor  news  local  coverage.  H.ghly  com- 

Hemrt  Calif-mis’  “«eful.  Congenial,  fast-paced  ^nd  f^t-growing  area  in  South 

Hemet.  Calif.  92343. _ ,  resume  to  Charles  Lewis.  Florida.  Box  22,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  modern  1  Box  308,  Concord,  Calif.— 94520.  - 


ABC  suburban  weekly  newspaper  in 


EDITOR  to  take  full  charge  of  news 


Northern  Virginia.  Challenging  oppor-  xOP.NOTCH  CRPATTVT'  'WTRT’ricn  operation  for  two  community  weeklies 
tunity  with  excellent  groy^^^  fast-paced  internattonal  w^ly  near  ’Trenton.  N.  J.  Responsible  for 

Man  or  "oman.  ^ntert  Paul  A-  Muse,  high-level  low-  *'e."?ral  news  coverage,  copy  and  photo 

Pot^c  News^un^es^.--2^^02^  I  down  on  biggies  of  entertainment  and  editing.  off«t  makeup,  supervising 
ADVERTISING  SALESMEN — retail  politics.  Salary  commensurate  with  ex-  ci-rrespondent^nd  photographers,  ^me 
and  classified — for  daily  newspapers  in  I  perience.  Must  relocate  to  Chicago,  ex^rience  n^^  plus  ability  to  'earn 
E&P  Zones  5,  7  and  8.  Send  complete  Send  resume  to:  Allied  News  Co.,  Inc.,  ® 

typewritten  resume,  references  to  In-  2711  N.  Pulaski  Rd.,  Chicago,  III. —  tonfidential  letter  or  resume  to  Box  28. 
land  Daily  Press  Assn.,  100  W.  Monroe,  ;  60639.  Eilitor  &  Publisher. 

Chicago.  Ill.— 60603.  _ _ — -  ! 

RETAIL  AD^AN/WOMAN  for  grow-  REPOR’TER  for  10.000  circulation  p.m.  i  NEWSROOM  OPPOR-TUNmES  on 
ing  25,000.  7-day  daily.  Excellent  baM,  daily  in  college  town.  Familiarity  with  New  Hampshire  s  largest  evening  Pi'l’®'' 


RETAIL  AD  MAN/WOMAN  for  grow-  REPOR’TER  for  10.000  circulation  p.m.  i  NEWSROOM  OPPOR-TUNmES  on 
ing  25,000.  7-day  daily.  Excellent  base,  daily  in  college  town.  Familiarity  with  New  Hampshire  s  largest  evening  pai«r 
incentive,  benefits.  Sales  layout  ability  camera  helpful,  but  not  essential.  De-  for  general  assignment  reporter,  sports 
a  must.  Include  salary  requirements  in  tail  training  and  experience,  give  ref-  editor.  Send  resume 

resume  to  L.  Hadley,  ’The  Progress,  erences  in  letter  to  R.  S.  Marvin.  ;?  ” ’xt 

Charlottesville.  Va.— 22901.  Ph:  (703)  Beatrice  Daily  Sun.  P.O.  Box  847,  •  Nashua  Telegraph,  60  Main  St.. 

29.5-9111. _ Beatrice,  Nebr.— 68310.  Nashua,  N.  H.— 03060. 

GROUP  OF  DAILIES  in  Southwest  ;  pnnrppqqTVP  99  nno  TWinwpqT 

seeking  various  personnel  to  fill  posts  ;  edjtoR  for  long-established  Midwest  PROGRESSIVE,  -2’ ^.9  MIDWEST 

en«<ted  bv  exnansion  Onenings  for-  I  j  ^  ^  r  ,  o  Midwest  ,  p.m.  daily  seeks  area  editor.  Good  news 

created  by  expansion  vipenin^s  i^|  j^ly  of  12.000  circulation.  Must  be  iudgment  organizational  ability  more 

display  advertising  salesmen.  Send  re-  ;  oomnetent  newsman  and  nntential  nnb-  ‘  J“‘'Kmeni.  organizational  anility  more 

sume  and  salary  requirements  to  Ro^rt  i  liXn  ^^^is  tore  opCtuX  i  k^L^IX^ing  Xt^^aph^r  who"cTn"do 

881of.^'  News-Journal,  Co\is,  N.  *  .  ,  arnbitious  and  dedicated  journo  more  than  ^tures.  click  shutter. 

- - - - -  I  Write  Box  -o.  Editor  &  Publisher.  Competitive  salary,  top  frinpres  in  chain 

ADVERTISING  SALESMAN  f  o  r  |  - - — -  |  of  newspapers.  Box  8,  Editor  &  Pub- 

award-winning  21-M_  Speidelriewspa-  —  T,v.gTrx..xT  i  "sher. 


V  TiPn  Kpws-Jolirnal  Clovis  N  M. —  i  unity  lor  seeking  photographer  who  can  do 

88101  *  *  *  '  \*r  more  than  pose  pictures,  click  shutter. 

- - - - -  I  Write  Box  -o.  Editor  &  Publisher.  Competitive  salary,  top  frinpres  in  chain 

ADVERTISING  SALESMAN  f  o  r  |  - - — -  |  of  newspapers.  Box  8,  Editor  &  Pub- 

award-winninpr  21-M  newspa-  aj  ^  *  lisher. 

per.  Permanent  position.  Excellent  sal-  COMPETE!'^  DESKMAN  wanted  for  i _ 

ary  plus  liberal  bonuses,  retirement  i  morning  daily,  one  experienced  in  lay- 

profifram — many  other  benefits.  Excel-  and  maxeup.  Ideal  workinj?  condi-  WIRE  EDITOR  for  two  dailies  printed 

lent  opportunity  for  experience  sales-  tions,  fine  side  benefits,  established  in  same  plant.  Modern,  offset  shop  with 
man.  Write  resume:  Robert  Hutten-  i  scale.  Boomins?  industrial  area  computer  typesetting  equipment.  Col- 

hoff.  Advertising  Dir.,  Salinas  Cali-  points  to  improving  situation  for  news  lejre  community — excellent  schools, 

fornian,  Salinas.  Calif.— -93901.  !  personnel.  Apply  by  letter  or  telephone  Settle  dowm  to  a  solid  future  with  this 

~nr  A  xTTw  A  e-nr  a  x  t  /xt>  a  Tr\T>  oollcct  after  3  p.m.  to  Ed.  Storey,  prrowinj?  Southern  orjranization.  Send 

WANT  A  CHALLENGE  OR  A  JOB.  Mana^injr  Editor.  Daily  Press,  Newport  references.  Box  71,  Editor  &  Pub- 

You  can  have  both!  We  need  a  strong-  News.  Va.— 23606.  (AC  703)  244-8421.  lisher 

powerful  Advertising  Sales  Manager.  _ _ _ 

Promotional  ability  a  must.  Old  estab- 
lished  new'spaper  group.  Well  financed. 

Needs  solid  shirt-sleeve  citizen  seeking 

I  INTERESHD  IN  IKTERNATIONAL  NEWS?  I 

commensurate  salary,  fringes  and  ad-  I  r,  u  •  ■  .  j  •  r  .>  I 

vancement.  Applicant  must  know  semi-  I  Matt  expansion  has  created  Openings  for  2  copy  editors  on  the  H 

metropolitan  vs.  suburban  zoned  com-  I  New  York  control  desk  of  AP-Dow  Jones  Economic  Report,  I 

topt’ln-'S'te'* S“  eS“;  I  wo,U.;d.  bu.i....  ..d  ....  »,vi»  I 

&  Publisher.  ■  tormed  by  the  Associated  Press  and  Dow  Jones  &  Co.,  Inc.  ■ 


MANAGING  HDITOR — Small,  growing 
daily  in  smog-free  S.  Calif,  area  has 
spot  for  quick,  accurate  writer  who 
finds  desk  v/ork  a  snap.  Low  living 
expenses — fine  community.  Salary:  $160 
range.  Box  2030,  Editor  &  Publisher. 


INeESe  IN  INTERNATIONAL  NEWS? 

Staff  expansion  has  created  openings  for  2  copy  editors  on  the 
New  York  control  desk  of  AP-Dow  Jones  Economic  Report, 
the  24-hour  worldwide  business  and  financial  news  service 
formed  by  the  Associated  Press  and  Dow  Jones  &  Co.,  Inc. 
ADVERTISING  DIRECTOR  ■  "7-  editing  of  U.S.  and  foreign  news  for 

Tennessee  dally,  circulation  9,000-plus.  H  dir©ct  trdnsmission  to  newspapers,  radio  and  TV  stations,  n)a|or  I 

Responsibilities  include  retail,  national  ■  corporations  and  other  subscribers  in  all  major  countries  abroad.  I 

and  classified  departments.  Good  salary  I  ..  ■ 

and  fabulous  opportunity  for  qualified  m  Candidates  should  have  a  strong  background  in  editing  and  I 

reterercTs" te*Bo^"72?"l^ftS^‘"&"*p'‘u"l^  I  on  e  Urge  deily,  magazine  or  wire  service.  I 

Usher.  ■  Write  in  confidence  giving  professional  background,  educa-  | 

tion,  and  present  salary  to: 

Ray  Shaw,  Managing  Editor 

AP-Dow  Jones  Economic  Report 

30  Broad  St,,  New  York,  N.  Y.  10004 


Ah  Equal  Opportunity  Employer 


Copy  Editors 

Thinking  about  the  future  of 
journalism — and  your  future? 

One  of  the  nations  leading 
a.m.  metropolitan  newspapers 
is  searching  for  newspapermen 
who  take  pride  in  meeting  the 
challenge  of  a  well-edited,  for¬ 
ward  looking  newspaper.  No 
paragraph  hangers  here;  no 
universal  desk;  no  wire  tape; 
no  time  clocks;  no  “that’s-the- 
way-we’ve-always-done-it”  syn¬ 
drome. 

We  have  three  wire  services 
and  a  staff  of  50  reporters 
covering  two  states  and  Wash¬ 
ington.  Their  reports  must  be 
judged,  edited,  and  molded  in¬ 
to  an  exceptional  typographical 
package  each  day  by  national, 
foreign  and  area  desk  editors. 

Transfers  and  growth  have 
created  a  couple  of  vacancies. 
Interested?  Some  desk  experi¬ 
ence  a  must — not  enough  to 
ingrain  bad  habits,  but  enough 
to  prove  you're  a  dedicated 
rather  than  a  casual  copy  edi¬ 
tor.  B.A.  degree  a  must;  a 
master’s  desirable. 

Oh  yes,  the  pay  is  first-rate 
for  first-rate  people.  And  we 
have  some  fun  working,  too. 


Send  particulars  to; 

Managing  Editor 

The  Courier-Journal 

Louisville,  Ky.  40202 


GPORTS  EDITOR  for  award-winning 
Illinois  daily.  Broad  freedom  and  re¬ 
sponsibility  for  imaginative  young 
writer  who  can  use  camera  and  do 
layout:  some  general  reporting.  Top 
I  salary  and  unlimited  opportunity  for 
I  right  man.  Box  10.  Editor  &  Publisher. 

CREATIVE  NEWSMAN  to  take  charge 
of  lively  e<litorial  page  on  medium 
Midwest  7-<lay  p.m.  You  will  select  j 
I  columns,  cartoons,  design  the  page,  but  ■ 
our  emphasis  is  on  tight,  hard-hitting  ’ 
editorials — about  a  dozen  a  week.  You  i 
I  will  have  wide  latitude  of  expression  if  ( 
you  know  how  to  write  sensibly  on  ' 
complex  subjects  an<l  make  a  clear 
point.  Our  outlook  has  been  Liberal  I 
Republican;  our  attitude  moderate  on  / 
today’s  issues.  Pay  and  working  condi¬ 
tions  excellent:  comfortable  commun-  1 
ity  not  far  from  some  of  the  biggwt  | 
cities.  We  prefer  a  young  man  with 
some  degree  of  professional  seasoning- 
Your  ability  to  state  your  ideas  and 
specific  editorial  examples  will  i>e  given  I 
great  weight.  Box  70,  Editor  &  Pub¬ 
lisher.  . 

EXCELLENT  WOMEN’S  PAGE  op- 
portunity  for  experienced  editor/  j 
writer  news  hen..  Send  references,  sal-  1 
ary  requirements  to  F'.  Gilman  Spencer,  | 
Executive  Editor.  The  Trentonian.  I 
Trenton,  N.J. — ^8602.  ’ 


TOP  BEAT  MAN  j 

Want  to  be  a  w^riter  on  one  of  the  | 
major  beats  of  a  newspaper  small  . 
enough  (circulation  under  35,000)  for 
you  to  >»e  known  and  appreciated  by  1 
management,  but  big  enough  (37  in  j 
news  department)  to  profluce  quality- 
Interested  in  writing  about  government  . 
influential  people,  important  evenU-  I 
Ready  to  work  for  excellent  starting 
pay,  frequent  merit  raises,  profit-sh^ 
ing,  bonus,  free  hospital  and  life  m*  • 
surance?  Would  you  like  to  be  a  top 
beat  man  on  newspaper  that  has  ex- 
reporters  in  management  positions. 
Zone  6.  Send  background,  clips  to  Box 
41,  E^litor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  10,  1970 


hp:lp  wanted 

Editorial 


HKU*  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 
Operators— Machinists 


editor  reporter  wanted  for  Ken¬ 
tucky  offset  weekly.  Salary  open.  Box 
48,  Editor  &  Publisher. 


editors,  feature  writers  for 
leading  publishing  house  in  sunny,  tax- 
free  Bahamas.  Must  be  versatile,  cre- 
ttive,  callable  of  features  any  subject. 
Looking  for  writers  who  can  function 
on  own  and  prepare  to  take  responsi¬ 
bility.  Great  opportunity  advancement 
in  fast  expanding  company.  Send  re¬ 
sume.  samples  to  Etienne  Dupuch,  Jr. 
Publications.  Box  958,  Nassau,  Ba¬ 
hamas. 


THE  SAN  JUAN  STAR  has  immediate 
openings  for  two  sportswriters.  Exi>eri- 
ence  nes-essary  and  knowledge  of  Span¬ 
ish  preferresl  but  not  required.  Top 
minimum  dollars — $175 — 40-hour  week, 
many  lienefits.  Write  or  cable:  Man¬ 
aging  biditor  Ronald  Walker.  GPO 
Box  4187,  San  Juan,  Puerto  Rico 
00936. 


EDITOR  FOR  BI-WEEKLY  tabloid 
trade  newsiiaper  serving  marketing 
field.  Knowl^go  food  industry  or  agri¬ 
culture  helpful.  Ability  to  write,  do 
layouts,  plan  issues  essential.  Modern, 
cold-type  operation.  Some  travel.  Write 
fully,  with  salary  desired,  to  Editorial 
Diiwtor.  Trade  Publishing.  P.O.  Drawer 
A,  Vineland,  N.J. — 08360. 


NEW  ENGLAND  P.M.  DAILY  of  15.- 
(100— about  to  move  into  new  offset 
plant — needs  experienced  general  as¬ 
signment  reporter  who  wants  to  stay 
put  a  while.  Give  salary  requirements 
and  reference.;.  Box  52,  Eilitor  &  Pub- 
liiher. 


THE  TUCSON  DAILY  CITIZEN  is 
looking  for  two  experienced  copyreaders 
to  work  on  an  8-man  desk.  Good  pay, 
profit-sh.aring,  fully-paid  medical  in¬ 
surance  .and  great  climate.  Apply  in 
writing  giving  salary  expected  to  Clyde 
Lowery.  Managing  Editor.  The  Tucson 
Daily  Citiren.  P.O.  Box  5027,  Tucson, 
Aria. — 85703. 


THE  FOOD  AND  AGRICULTURE 
ORGANIZATION  OF  THE 
UNITED  NATIONS 

is  looking  for  a 


NEWS  EDITOR 

with  at  least  ten  years’  experi¬ 
ence  in  managerial  capacity  on 
major  publication  or  news 
agency.  Must  have  solid  back¬ 
ground  in  foreign  affairs,  par¬ 
ticularly  economic  development 
matters.  Knowledge  of  United 
Nations  system  desirable.  Uni¬ 
versity  degree  required.  Job  is 
in  Rome. 

We  offer  liberal  tax-free  emolu¬ 
ments  based  on  depth  and 
breadth  of  training  and  experi¬ 
ence. 

Send  brief  resumd  to: 

Chief,  Recruitment  Section, 
Personnel  Division 
FAD  of  the  United  Nations 
Via  delle  Terme  di  Caracalla, 
00100  Rome,  Italy,  quoting 
reference  OGAI/NE/PB. 

Application  forms  and  detailed 
information  will  be  sent  to 
qualified  applicants. 


editor  8c  publisher 


WANTED:  Bright,  aggressive,  hard 
working  reporter  who  can  produce  ac¬ 
curate,  sharp  copy;  also  sports  writer 
who  is  willing  to  work  hard  and  can 
write  sparkling  stories.  Write:  Joseph 
B.  Mosier,  Editor.  Cape  Cod  Standard- 
Times,  Hyannis,  Mass. — 02602. 


EDITING/WRITING 


For  half  a  century,  our  national 
business  magazine  has  been  ex¬ 
panding,  and  we're  still  grow¬ 
ing.  We’re  currently  looking  for 
two  staff  members  to  fill  newly 
created  openings.  They’ll  join 
30  other  writers  and  editors,  all 
of  whom  have  solid  exi)erience, 
much  of  it  gained  in  high-level 
jobs  on  a  number  of  the  na¬ 
tion’s  leading  consumer  maga¬ 
zines.  Present  openings  are  for 
a  news  writer  and  a  money- 
management  writer.  Both  jobs 
require  clear  thinking  and  color¬ 
ful  writing.  Both  areas  have  in 
the  past  served  as  springboards 
to  executive  responsibility.  The 
successful  applicant  will  prob¬ 
ably  have  a  strong  aca<lemic 
background  and  an  intellect 
that’s  well  above  average  for 
college  graduates;  he’ll  probably 
hace  worked  at  least  eight  years 
as  a  writer  or  editor,  and  he’ll 
want  a  greater  editorial  chal¬ 
lenge.  The  financial  writer  would 
l>enefit  from  editorial  exi)erience 
in  that  area,  but  it’s  not  es¬ 
sential.  More  important  are  an 
interest  in  money  matters,  a  de¬ 
sire  to  excel  in  this  expanding 
s|)ecialty,  and  the  ability  tc 
write  interestingly  and  simply. 
Our  staff  members  have  an  op- 
IK>rtunity  to  develop  their  own 
projects  on  a  wide  range  of  top¬ 
ics.  and  they  have  ample  time 
to  s|)end  on  research  and  tc 
lK>lish  their  writing.  Salary  and 
fringe  l;enefits  are  liberal.  Box 
44.  Editor  &  Publisher,  Zone  2. 


REPORTERS.  DESKMEN  for  daily 
newspapers  in  E'&P  Zones  5,  7  and  8. 
Experienced  or  qualified  beginners. 
Send  complete  typewritten  resumd, 
references  to  Inland  Daily  Press  Assn., 
100  W.  Monroe.  Chicago,  Ill. — 60603. 


COPY  EDITOR 

New  Jersey’s  best  and  fastest-growing 
7-day  daily  nee<ls  an  editor  with  make¬ 
up  exi>erience.  All  queries  answered. 
Box  40,  Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR  for  14,- 

000-plus  daily  in  California’s  Central 

San  Joaq  tin  Valley.  Aggressive,  ‘take- 

charge’  attitude  necessary.  Send  resume 

to  Managing  Eklitor,  Visalia  Times- 
Delta,  P.O.  Box  31,  Visalia,  Calif. — 
93277. 


COPY  EDITOR  for  combination  local/ 
telegraph/copy  desk  of  North  Florida 
major  newspaper;  160,000  morning.  If 
you  edit  words,  produce  reader-motivat¬ 
ing  he.ads,  and  want  to  work  with  peo¬ 
ple  who  do,  contact  Florida  Times- 
Union,  P.O.  Box  1949,  Jacksonville, 
Fla.— 32201. 


REPORTER  on  expanding  afternoon 
daily  (Zone  1).  Send  complete  resum4, 
references  and  salary  expectations.  Box 
49,  E<litor  &  Publisher. 

EDITORIAL  WRITER— One  of  broad 
persi>eotive  and  deep  concern — by  up¬ 
state  N.Y.  paper.  Please  supply  all 
pertinent  data  such  as  clippings,  ref¬ 
erences  and  salary  requirements.  Box 
47.  Editor  &  Publisher. 

MAN  (OR  WOMAN)  for  our  sports 
desk.  Ideal  community  with  college.  Pay 
commensurate  with  ability.  Write  or 
’phone  Herbert  F.  Hale,  Daily  News, 
Hills<lale,  Mich.— 49242. _ 

EDITOR.  OR  PRESENT  NEWSMAN, 
for  promotion  to  head  4-person  staff 
Monday  through  Friday  p.m.  offset. 
Modern  plant.  Heavy  local  copy,  pic¬ 
tures  ;  camera,  picture  knowledge: 
direct  staff  getting  loc.al  news,  produce 
attractive  makeup  with  minimum  AP 
copy.  Permanent.  References,  Frank¬ 
lin  Yates,  Publisher,  Times-Gazette, 
Shelbyville,  Tenn. — 37160. 

for  January  10,  1970 


REPORTER 
$200-a-week  to  start 
more  as  qualifications  support 
+ 

ideal  community  location 
top  employe  and  family  benefits 
and 

broad  reporting  and 
writing  opportunity 

solid  newspaper  organization 

send  resume  and  letter  to 

Box  42,  Editor  &  Publisher 


SPORTS  EDITOR-REPORTER  com¬ 
bination  for  rapidly-growing  ABC  sub¬ 
urban  weekly  newspaper  in  Northern 
Virginia.  $150.  Man  or  woman.  Good 
opportunity  for  future.  Contact  Paul 
A.  Muse.  Potomac  News,  Dumfries. 
Va.— 22026. 


WEST  CENTRAL  FLORIDA  PM  daily 
and  Sunday,  seeking  editor.  Excellent 
salary  with  generous  fringe  benefits. 
Send  complete  resume  of  personal  back¬ 
ground  and  experience  to  Box  54,  Ed¬ 
itor  &  Publisher. 


EDITORIAL  WRITER— Strong  South¬ 
eastern  combination  dailies,  with  in¬ 
dependent  policy,  seeking  editorial 
writer  with  writing  flair  and  interest 
in  issues.  Write  in  absolute  confidence 
giving  experience,  outlook,  salary.  Box 
50,  Editor  &  Publisher. 


STRONG  BUSINESS  REPORTER 
wanted  by  leading  publishing  house  in 
sunny,  tax-free  Bahamas.  Send  resume, 
samples  to  Etienne  Dupuch,  Jr.  Pub¬ 
lications,  Box  958,  Nassau,  Bahamas. 


Miscellaneous 

OPENINGS  IN  PENNSYLVANIA— all 
types.  Write:  Pennsylvania  Newspaper 
Publishers’  Association,  2717  N.  Front 
Street,  Harrisburg,  Pa. — 17110. 


Operators— Machinists 

MACHINIST.  COMPOSING  ROOM. 
Permanent  situation.  Must  be  experi¬ 

enced  on  ’ITS,  Elrods,  Comets,  Mixers. 
Opportunity  for  advancement.  Benefits, 

including  excellent  pension  program. 

Open  sb<g>.  Frank  Hoenig,  The  News- 
Herald,  Willoughby,  Ohio-^4094.  (AC 
219)  942-2100. 


COMPOSING  ROOM  MACHINISTS— 
Need  two  machinists  for  day  and  eve¬ 
ning  chapels.  Permanent  situations. 
36-hour  week.  Day  scale  $183:  night 
scale  $189.26.  Must  be  experienced  in 
TTS,  Monarchs,  Comets.  TOU  and  TTS 
operating  units.  Linofilm  or  electronics 
experience  helpful.  Excellent  fringe 
benefits  and  opportunity  to  advance  for 
the  right  man.  Call  or  write:  Compos¬ 
ing  Room  Supt.,  San  Diego  Union- 
Tribune  Pub.  Co.,  919  2nd  Ave.,  San 
Diego.  Calif.— 92112.  (AC  714)  234- 
7111. 


TAPE  PERFORATOR  OPERATORS, 
experienced  Fairchild  or  Friden  es¬ 
sential,  need  immediately  for  second 
shift.  Modem,  air-conditioned  plant; 
open  shop;  good  wages;  excellent  fringe 
benefits.  Gall  collect  Harry  Green,  Jr.. 
Record  Stockman.  Inc.,  Denver,  Colo¬ 
rado  (303)  244-6553. 


MACHINIST-OPERATOR:  We  are  not 
in  a  hurry.  We  would  prefer  to  hear 
from  a  stable  family  man  who  doesn’t 
want  to  move  until  after  Christmas. 
The  right  man  could  be  promoted  to 
a  foreman’s  position  which  will  be 
open  in  the  near  future.  Must  1^ 
familiar  with  all  phases  of  composing 
operation.  East  Coast.  Top  salary  and 
benefits.  Write  Box  1949,  Editor  & 
Publisher. 


LINO  OPERATOR  (display,  heads,  ad¬ 
vertisements).  All  fringe  benefits  free, 
including  retirement;  relocation  ex¬ 
pense  ;  also  make-up  opening.  Handi¬ 
capped?  O.K.  Marvin  Burts,  Mgr., 
Anderson  (S.C.)  Independent  &  Daily 
Mail.  (1—803—244—4321). 


WORK  in  a  beautiful  small  East  Texas 
city.  Progressive  letterpress  afternoon 
newspaper  is  Icxiking  for  operator  or 
floorman.  Contact  C.G.  Davis  or  Wayne 
Sellers,  Palestine  (Tex.)  Herald-Press. 


BI-LINGUAL  HEAD  MACHINIST  for 
Metropolitan  Spanish  language  news¬ 
paper.  Top  man  with  knowledge  of 
Electrons,  Mixers  and  photo-composi¬ 
tion  equipment.  Must  be  able  to  direct 
and  train  present  machinists  crew  in 
maintenance  and  repair.  Good  oppor¬ 
tunity  for  right  person.  Knowledge  of 
Spanish  desirable  but  not  indispen¬ 
sable.  Write:  General  Manager,  G.P.O. 
Box  2408,  San  Juan,  Puerto  Rico 
00936. 


COMPOSING  ROOM  MACHINIST— 
Union  shop:  night  shift;  permanent 
situation.  Must  be  experience  in  ’ITS, 
Electrons,  Comets  and  Linotype  Mixers. 
Two  shifts  as  machinist,  three  shifts 
’ITS  monitoring.  Scale:  $166.10  for  35 
hours,  plus  many  fringe  benefits.  Send 
resum6  to  Earl  Svendaen,  Head  Ma¬ 
chinist,  Statesman-Journal  Co.,  280 
Church  Street,  N.  E.  Salem,  Oreg. — 
97308. 


ElfP  Employment  Zone  Ckort 

Use  gene  numtter  te  iMleata  leeatlon  wltheut  apeeMe  MentMeatlen 
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HELP  \^.4>TED 

HELP  W  ANTED  | 

HELP  \S  ANTED 

HELP  Vx. ANTED 

Operators — Machinists  1 

Pressmen— -Stereotypi‘rs  1 

Printers 

Salesmen 

s 


MACHINIST — Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  right 
pc-son.  Afternoon  shift.  Permanent 
situation.  Must  be  exi)erienced  on  TTS 
Intel  type  Mixers,  Ludlow  and  Elrods. 
Elxcellent  working  and  living  condi¬ 
tions.  Non  Union.  Scale  $174.25  for 
36^  hour  week.  Full  fringe  benefits 
including  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write 
details  to  Mr.  William  A.  Schaefer, 
The  Waukegan  News-Sun,  100  Madison 
Street,  Waukegan,  Illinois  60085. 


WEB  OFTSET  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
3R-hour  week:  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
week’s  vacation  after  thiye  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother,  Personnel  Dept., 
Santa  Barbara  News-Press,  Drawer 
NN,  Santa  Barbara,  Calif. — 93102. 


MACHINIST  WANTED :  Night  situa¬ 
tion.  35  hours,  8  paid  holidays,  union,  | 
industrial  pension — other  benefits.  Elek- 
tron.  Comets,  Justape,  TTS-Fairchild  ! 
and  G-4-4.  $198.00.  Write  or  call  Com-  i 
posing  Room  Supt.,  Gibson  Publica-  I 
tions,  Vallejo.  Calif.— 94590.  (AC  707)  i 
644-4121.  I 


LETTERPRESSMAN  —  Circulation 
11,500.  Exceptionally  nice  small  cuiii- 
munity  with  college.  Good  starting 
salary  with  fringe  benefits.  Opi>ortuni- 
ty  for  advancement.  Write:  The  Ad¬ 
vertiser-Tribune.  Titfin,  Ohio— 48883:  or 
'phone  (419)  447-4455. 


THIS  MAY  BE  YOUR  OPPORTUNITY 
to  move  lu  sunny.  Southern  California. 
The  Chula  Vista  Star-News,  a  larger 
semi-weekly,  located  2U-miles  south  of 
San  Diego  has  an  opening  for  two 
night  composing  room  foremen.  This 
is  a  complete  charge  position  with  a 
fast-growing  newspaper  that  has 
above-average  benefits  and  a  33-hour 
week.  If  you  have  knowledge  in  all 
phases  of  letterpress,  with  leadership 
uualities  and  a  strong  desire  for  ad¬ 
vancement,  this  is  your  opportunity. 
Write  Robert  Highnote.  Star-Mews, 
i  Chula  Vista,  Calif. — 92U12,  giving  com- 
‘  piete  background  and  references. 


SALES  REPRESENTATIVE  to  travel 
in  exclusive  territory  for  progressive 
manufacturer  of  comiKising  room  equip 
ment-  Area  2,  3.  Previous  sales  ex- 
jierience  helpful  but  not  required.  E.\. 
eellent  opportunity  for  the  right  man. 
If  you  have  prmluction  and  supervisory 
experience  with  film  and  hot-metal  and 
have  working  knowledge  of  tai>e  sys¬ 
tems,  contact  Henry  J.  Grulie.  Booth 
12,  Great  Lakes  Newsjtaper  Mechanical 
Conference,  Netherland  Hilton  Hotel. 
Cincinnati,  Ohio  45201.  Jan.  17-111,  or 
send  resume  to  Star  Parts  Co.,  247  S. 
Main  St.,  Hackensack,  N.J.-  U7606.  i 


LINO  OPERATOR— Model  32  ad  ma¬ 
chine.  Top  salary,  all  benefits.  Open 
shop;  Midwest.  Write  Box  2045,  Editor 
&  Publisher. 


CLASSIFIED 


Advertisinf!  Rates 


■SITUATIONS  WANTED" 
(Poyoble  with  order) 


4- wttlis  ...  $1.00  9tr  Him,  per  Issue 

5- wtcks  .  $1.10  per  line,  per  Issue 

2-weeks  . $1.20  per  line,  per  issue 

1-week  .  $1.30  per  iine. 


Ceunt  five  averape  words  per  line 
3  lines  minimum 
(No  abbreviations) 

AM  50c  for  box  service 
Alr-awiI  service  on  box  numben  also 
available  at  $1.00  extra. 


Hesitant  about  answerinp 
a  blind  ‘help  wanted*  ad? 
Respondents  desinnp  to  avoid  tend¬ 
ing  a  resumt  to  specific  newspapers 
or  organiations  can  still  do  so  by 
placing  tame  In  an  envelope  ad¬ 
dressed  to  "Classilied  Department” 
aloiig  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


WEEKLY  CLOSING  TIME 
Taosday,  4:30  PM 


Editor  &  Publisher 


WEE  OFFSET  PRESSMAN  with  ex¬ 
perience  in  camera  work,  stripping  and 
plate-making.  Good  wage  scale  with  em¬ 
ployee  security  program.  Air-condi¬ 
tioned  plant.  All  benefits  of  a  beauti¬ 
ful,  growing  middle-size  community. 
Write:  Bureau  &>unty  Republican,  Inc., 
Box  340,  Princeton,  III. — 61356. 


I  CONVER’nNG  TO  OFFSET 
I  Combination  press-stereo  foreman  for 
night  shift  an  letterpress  operation  that 
will  be  converted  to  Metro  offset  in  12 
’  months.  This  is  an  excellent  oppor- 
I  tunity  for  the  right  man.  E.  G.  Hei- 
\  berger,  Times-News,  Kingsport,  Tenn. 
I  —37662. 


PERSONNEL  .\V.41I.ABLE 

Ad  min  ist  rati  re 


OFFSETT  PRESSROOM  FOREMAN 
needed  by  Florida  Coast  daily.  New 
Urbanite.  Ebccellent  working  conditions 
with  all-new  equipment  in  new  plant. 
Contact;  T.  A.  O'Connor.  Naples  Daily 
News,  1075  Central  Avenue.  Naples, 
Florida — 33940 :  or  'phone  (813)  649- 
3161. 


APPUCATIONS  BEING  ACCEPTE3D 
for  printers  and  pressmen  to  work  in 
our  group  in  Kansas  and  California. 
Apprentices  with  time  in  the  trade 
will  be  given  consideration.  Contact 
I  Jim  Cooi>er,  Publishing  Enterprises, 
Inc..  300  W.  Second  Hutchinson,  Kans. 
—67501  Ph:  (AC  816)  66‘2-3311. 


GENERAL  ALL  'ROUND 
NEWSPAPERMAN! 


From  back  shop  to  Publisher  of  a 
large  combine  of  dailies  and  suburbans. 
Excellent  experience  in  business,  circu¬ 
lation-promotion.  advertising,  produc-  | 
tion,  i)ersonnel-lal>or  relations  and 
property  management.  Can  handle 
commercial  printing. 


UP-AND-RUNNING  Goss  Metro  offset 
pressroom  expanding  to  two  crews. 
Looking  for  a  journeyman  pressman 
capable  of  learning  offset  and  inter¬ 
ested  in  joining  a  growing  organiza¬ 
tion.  Permanent  position.  Fringe  bene¬ 
fits.  Chart  Area  5.  Write,  giving  ‘phone 
number  co  you  can  be  interviewed  by 
‘phone.  Box  2009,  Elditor  &  Publisher, 


MECHANICAL/PRODUCTION  Super-  i 
intendent  wanted  for  publishing  com¬ 
pany.  Rotary  letterpress,  engraving  and 
bindery  plant.  Excellent  salary  plus 
stock  plan  for  qualified  production- 
oriented  man.  Write:  Eklw.  J.  Roy, 
Pres.,  National  Publishing,  Box  213. 
North  Andover,  Mass. — 01845.  I 


Seek  situation  where  owner  needs  a 
trusted  overseer  who  cares  for  his  em¬ 
ployer’s  interest.  Available  <lue  to  sale. 
Prefer  Areas  3-4-8-9.  but  will  consider 
any  area  for  right  situation.  Box  1880, 
Editor  &  Publisher. 


BEAUTIFUL  SARASOTA,  FLORIDA 
has  much  to  offer  for  year-round  liv¬ 
ing.  Need  experienced  man  for  com¬ 
bination  department  with  8-unit  HOE. 
$145.00  for  374/4  hour  week  (nights). 
Fringe  benefits.  Contact  Personnel 
Office,  The  Herald-Tribune  &  Sarasota 
Journal.  P.O.  Box  1719,  Sarasota,  Fla. 
—33578  or  'phone  (813)  958-7755. 


NEWSPAPER  ENGRAVER  for  ex¬ 
panding  cold-type  operation;  color  ex¬ 
perience  helpful ;  nights.  Journeyman 
scale.  Elxcellent  fringe  benefits.  Modern, 
progressive  plant.  Fine  Midwest  city. 
Box  2039,  Editor  &  Publisher. 


AD  MANAGER,  30,  seeks  new  chal¬ 
lenge.  Demonstrable  results  on  large 
competitive  daily.  Top  references.  All- 
around  background.  Box  23,  Editor  & 
Publisher. 


Frodurlion 


COMBINATION 
STEREO-ROTARY  PRE.SSMEN 
Experienced  daily  newspaper;  1  day 
opening ;  1  night  opening.  Opportu¬ 
nities  for  right  men ;  36*4  hour  week 
days;  35-hour  week  nights.  Pleasant 
working  and  living  conditions.  Contact: 
Edward  Toll,  The  Waukegan  News-Sun, 
ICO  W.  Madison  St.,  Waukegan,  III. 

-60085. 


PRODUCTION  FOREMAN— Growing 

offset  semi-weekly  newspaper  in  Area  I 
2.  Experienced  cold-type  composition  [ 
through  web  offset  presses.  Must  be  i 
cost-conscious,  willing  to  work  and 
supervise.  Ideal  position  for  man  pres¬ 
ently  No.  1.  or  second  man  looking  to 
move  up.  All  replies  confidential.  Write 
Box  27,  Editor  &  Publisher,  stating 
qualifications,  salary  rexjuirements  and 
personal  background. 


OENERAL/PRODUenON  MANAGER 

Completed  $1,000,000  offset  conver¬ 
sion  1968.  Prefer  weekly  chain  with 
large  volume  outside  printing. 
Proven  cost-cutting  and  labor-saving 
methods.  Can  defer  my  salary  in 
pressroom  purchasing  (newsprint, 
ink,  etc.).  100%  responsibility  sll 
departments.  including  traffic. 
Available  60  days.  Resum4,  refer¬ 
ences  available.  Box  1,  Editor  & 
Publisher. 


Circulation 


"ALL  OTHER  CLASSIFICATIONS" 
fReailttme*  sfeeald  oeeonposy  dos- 
slfted  copy  wftoo  sabmlftod  for  pofe- 
lleatlom  adoss  erodlf  kos  boon  os- 
fobflsbod.) 


SOUniWESTERN  MICHIGAN  DAILY 
needs  experiencexl  offset  pressman.  8- 
unit  Cottrell  V  22.  Other  publications 
and  commercial  work  involved.  Excel¬ 
lent  fringe  benefits,  including  pension 
plan.  Write  Box  62,  Exlitor  &  Pub¬ 
lisher. 


THE  NEW  BRITAIN  HERALD  is  look¬ 
ing  for  a  young  man,  with  an  educa¬ 
tion  or  background  in  offset  and  photo 
composition,  to  aid  us  in  our  conversion 
from  letterpress  to  offset.  He  would  re¬ 
port  directly  to  the  General  Manager. 
The  Herald  is  a  six-evening  single  edi¬ 
tion  daily  with  a  growing  circulation 


4-wMks  . $1J0  per  line,  per  Issue 

3-weeks . $1.60  per  IIm,  per  Issue 

2-wecks . $L70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 


WANTED:  ENGP.AVING  FOREMAN 
for  union  commercial  and  newspaper 
shop.  Need  thoroughly  competent  or¬ 
ganizer,  knowledgeable  in  all  phases. 
Immediate  opening.  Replies  confidential. 
Box  1978,  ^itor  &  Publisher. 


of  34.000  located  in  General  Connecti- 
'  cut. 

,  If  you  feel  you  can  qualify  for  this 
i  interesting  and  challenging  position 
1  then  write:  Lindsley  Wellman.  General 
;  Manager,  Herald,  New  Britain,  Conn. 
06050. 


CIRCULATION  MANAGER,  presently  | 
employexi :  ambitious  :  energetic.  Family 
man  with  5  years'  valuable  experience. 
Strong  in  carrier  promotion  and  ‘Little 
Merchant  Plan.'  Knows  ABC  and  is 
cost-conscious.  Desire  tx>  Ixycate  in  Zone 
7  or  8  with  small  or  mexlium-size  daily. 
Box  34.  EJditor  &  Publisher.  I 


Promotion 


NOW  AVAILABLE!  Proven  circulator; 
heavy  suburban  and  exxuntry  circula¬ 
tion  experience.  Promoter:  no  problem 
to  big  to  tackle.  Seeking  directorship 
x)n  mexlium-sizexl  newspaper,  or  small 
paper  with  potential.  Box  64,  Exiitor 
&  Publisher,  or  call  (.AC  516)  475 
1185. 


DISPLAY - CLASSIFIED 

TIm  ust  tf  kitdsrt,  kulflKt  tyg*.  cuts 
•r  ether  fcceretlens,  changes  year  clastl- 
llcf  a4  te  display.  The  rate  tar  dltplay- 
classiflcd  Is  $3.15  per  agate  line  $44.10 
per  celumn  Inch  eilnlnnini  ipace. 


WORKING  FOREMAN  (Web  Offset)  |  SUBURBAN  (Holly- 

For  new  6-unit  Goss  Suburban.  Some  rtewspapers  need  promotion  (ad- 


Display  Advertising 


experience  with  color  work  necessary,  vertismff  sales,  arculation  sales)  person-  - - — - - - - 

Must  join  Printing  Pressman's  Union.  MANAGER  has  ideas 

KyrollATlt.  nTknftT*t.lnifv  for  O  ntlalillAdl  i  a  _  I_a.^  -.,1  wnarlrat 


Excellent  opportioity  for  a  qualified 
man.  Contact  Mr.  Lowrey  at  Western 
Newspaper,  600  2nd  Ave.,  Pittsburgh. 
Pa.  15219. 


Public  Relations 


to  build  paper  into  top  ad  market 
placi>.  This  is  a  small  ad  but  there  s  a 
lot  behind  it.  Box  16,  Editor  &  Pub¬ 
lisher. 


I  lex  nurnken,  which  are  amilid  each  day 
j  at  they  are  received,  are  valid  tar  1-year. 


ALL-AROUND  PRINTER,  offset  and 
letterpress.  40-hour  week  $135.  Carter 
Waid,  News-Bulletin,  Belen,  N.  Mex. — 
87002. 


•SO  Third  Ave.,  N.  Y.,  N.  Y.  10022 
(AC  212)  PloM  2-70SO 


EXPERIENCED  COMBINATION  MEN 
for  6-day  afternoon  18,000  circulation 
daily  located  in  Southern  tri-state  dis¬ 
trict  in  Ohio.  Attractive  scale  with 
fringe  benefits  including  life  insurance, 
hxyspitalization,  etc.  All-day  situations : 
37>,4-fiour  5-day  week:  hot  metal.  Call 
or  write:  G.  A.  Shaw,  Publisher,  East 
Liverpool  Review,  210  E.  Fourth  St., 
East  Liverp<x>I,  Ohio — 43920.  Phone 
1216)  385-4545. 


CORPORATE  PUBLIC  RELATIONS 
National  insurance  exympany  seeks  di¬ 
vision  director  for  its  New  York  office. 
Job  requires  person  whx>  can  relate 
weil  to  the  mexlia  people  who  make 
New  York  the  communication  center  of 
the  country.  He  should  have  aliout  3- 
years’  newspaper,  magazine  or  cxwn- 
pany  PR  experience  since  completion 
of  recognizexl  college  training  in  PR, 
communications  or  journalism.  Salary 
open,  basexi  on  exfxerience  and  obvious 
potential  for  job.  Success  on  this  job 
can  lead  to  top  corpxyrate  responsibility. 
Send  resume  to  Box  33.  Exiitor  &  Pub- 
'  lisher. 


MUCKRAKER/REPORTER  —  23:  jx- 
Newsweek  correspondent.  Experience; 
poiitics,  campuses.  M.  Norman,  4374B 
Okemos  Rd.,  Okemos,  Mich. — 48864. 


WRITER-EDITOR,  married,  41, 
position  in  San  Francisco  area. 
working  for  nation’s  top  West  (x^t 
newspaper.  Former  city  editor,  JUFl 
staff  writer.  Box  2048,  Editor  &  Fub- 
lisher. 
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personnel  Avsilable 


N  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Editorial 

Editorial  | 

Printers  i 

Public  Relations 

es-  MATURK  UESKMAN — long  weekly,  1 

li-  daily  t.xperience — wants  copy  editing  j 
man  medium  or  large  daily.  Night  work  i  ( 
isory  O.K-  8°^  31,  Editor  &  Publisher.  i 

e  sy^  editorial  EXECUTIVES— 20  years’  . 
Booth  experience  includes  copy  desk  chief, 
lanical  sports  slot,  wire  editor,  state  editor. 
Hotel.  Zone  2.  $12,000  minimum.  Box  24,  Eld- 
ISI.  or  itor  ti  Publisher. 

^  reliable  NEIWSMAN  seeks  connec¬ 
tion  with  small-city  daily.  Zones  3,  4, 
t.  8.  Would  fit  as  wire  editor,  rim 

_ elan,  business  editor,  swingman,  pub- 

"  lisher’s  assistant.  Box  4,  Elditor  & 
Publisher. 

religion  REPORTEIR  seeks  job  with 

- _ _  travel.  Six  years’  writing  experience. 

Bachelor  of  divinity,  journalism  de- 

pees.  Box  3,  Editor  &  Publisher. 

N  I  .tygressive.  determined,  experienced 
ropy  chief  ready  to  move  into  AS- 

of  a  SISTANT  MANAGING  EDITOR’S  po¬ 
rtent  sition  on  metropolitan  daily.  Relocate, 
circu-  Prefer  Zones  3,  4  or  6.  Salary  open, 
iroduc-  Box  19,  Editor  &  Publisher. 

hanite  EXPERIENCED  REPORTER  wants  I 
afternoon  daily  general  news  slot: 
strong  features.  References.  Box  17, 
'eds  a  uitor  &  Publisher. 

is  ein- - - m — 

o  sale,  editor  AND  WRITER  of  religious 
insider  ourriculum  periodicals  desires  editorial 
i  1880,  on  Sunday  supiilement,  Imok  page, 

or  ^itorial  writing.  Age  34;  back- 

-  arounl  in  humtinities;  desire  to  locate 

in  West.  Box  6,  Eklitor  &  Publisher. 

chal- _ — 

large  DOWN  WITH  RETIREMIENT 
s.  All-  Veteran  newsman,  better  than  fair 
itor  A  health— weekly,  daily  experience— seeks 
ropy  editor’s  spot.  Zones  1.  2.  3  or  5. 
-  Box  30.  EMitor  &  Publisher. 

lEB  .8EMI-RETIREE  at  63  wants  to  re-  , 

'  turn  to  first  love  as  editor,  managing 
over-  I  editor,  manager,  wire  or  news  editor; 
with  ekilled  at  layout,  modern  or  conserva-  . 
iting.  '  tive.  Owned,  edited  top  award-winning  | 
iving  I  weekly  33  years — sold  On  long-term 
y  in  I  basis.  Have  since  operated  loan  associa- 
yrint.  i  tion,  handled  PR  and  purchasing  for 
y  all  large  insurance  company,  and  recently 
■alfic.  handled  news  desk,  wire  and  local, 
•efer-  with  layout,  for  fair-size<l  afternoon 
>r  A  and  Sunday  daily.  Quit  to  help  get 
close  connection  elected.  Complete 
knowledge  of  all  hot-tyiie  methods  and 
some  experience  in  offset.  No  disabling 
■"  health  problems:  can  meet  moral 

standards.  Prefer  Zones  3.  4  or  6.  Sal- 
—  ary  not  primary  concern,  but  desire 
oscntiv  challenging  work.  Box  66.  Editor  & 
Sny  P^hli^her. _ 

"■Little  XOUNG  MAN.  7  years’  PR  and  news- 
and  is  journalism  degrees — bored  in 

n  Zone  Pt’cscut  job-  seeiks  writing  job  in  big' 

»  Hallv  ''hy  ur  overseas.  Box  59,  Editor  &  Pub- 
Usher. 

WEEKLY  EDITOR — Ten  years’  nows 
experience-  reporting,  photography, 
copy,  layout,  features;  seeks  good  pub¬ 
lisher,  organization.  Box  6.5.  Editor  & 
Publisher. 


■Ambitious,  bright  WOMAN  RE 
PORTER,  ‘.5,  experienced  in  police 
reneral  assignment  and  fetiture  writ 
Ing.  Available  E'ebni.ary  1.  Box  36.  Eld 
itor  &  Publisher. 


VERSATILE.  CAPABLE  REPORTER 
with  metro-daily,  wire  service  exiieri- 
ence  in  legislature,  courts,  features, 
general  news,  layout.  Looking  for  paper 
that  values  ciuality,  accuracy,  ability, 
originality — anywhere.  Bo.x  57,  Editor 
&  Publisher, 

NEWSMAN — 15  years’  experience  on 
dailies  in  editing,  reporting,  sports — 
seeks  to  locate  in  California,  South¬ 
ward  from  Santa  Barbara,  due  to  mar¬ 
riage  Ilians.  In  late  30’s.  Available 
aliout  March  15.  Bo.x  35,  Elditor  &  Pub¬ 
lisher. 

financiaivbusiness  editor— 

Experienced  deskman  with  Wall  Street 
and  foreign  trade  liackground  would 
help  develop  outstanding  business  sec¬ 
tion.  Box  32,  Editor  &  Publisher. 

SPACE  WRITER-  Experienced  news¬ 
paper  and  radio  journalist  seeks  re¬ 
porting  position  Cape  Kennedy  or 
Houston.  Box  53,  Eslitor  &  Publisher, 


Free-Lance 

Looking  for  FOREIGN  CORRESPOND- 
EINT  to  cover  the  Middle  Elast?  17 
years’  experience.  Top  contacts.  Living 
in  Beirut.  Can  travel  all  Arab  coun¬ 
tries.  North  and  East  Africa,  Iran, 
Turkey,  Pakistan,  Afghanistan.  Fea¬ 
tures,  analysis,  interviews,  news,  hu¬ 
man  interest.  Box  29,  Editor  &  Pub¬ 
lisher, 

SAN  E’RANCISCO  photojournalist  will 
provide  photos  to  newspapers,  mag¬ 
azines  and  trade  publications  on  as¬ 
signment.  Kenneth  Cruce  Smith.  785 
Bay  St.,  San  Francisco,  Calif. — 94109. 
(416)  771-0585. 

AD  WRITING  AND  LAYOUT  (photo 
ready)  ;  editing,  rewriting,  proofread¬ 
ing.  etc.  Adam  Tentis,  La  Crescent, 
Minn, — 55947. 


Photography 

Free  Lance  magazine  PHOTOGRA¬ 
PHER  looking  for  challenging  position 
on  newspaper  with  strong  picture  or¬ 
ientation.  I  have  sold  to  over  400  pub¬ 
lications  anmnd  the  world  including 
covers  on  Life,  Xmnveek,  Paris  Match, 
etc.  Resume  and  portfolio  on  request. 
Box  38,  Editor  &  Publisher. 

CREATIVE  PHOTOGRAPHER,  fea- 
tures/books,  seeks  worthwhile  proj- 
eet(s).  World  travelled  (for  UN,  mag¬ 
azines,  industry);  working  knowledge 
FVench,  Spanish,  German:  former 
ASMP-er;  British-based.  Write:  Peter 
Larsen,  ARPS,  NUJ,  3  West  Heath 
Dr.,  London  NWIl,  England. 


Aggressive,  young  PHOTOJOURNAL¬ 
IST  with  two  years’  experience  on  60M 
suburban  daily,  seeking  position  with 
progressive  newspaper.  Box  43,  Editor 
&  Publisher. 


Pressmen—Stereotypers 


PRESSROOM  and  Camera  Foreman 
wishes  to  relocate  in  Areas  6,  7,  8  or 
9.  Prefer  4  to  6-unit  Goss  or  Cottrell. 
10  years'  experience.  Box  1724,  ^itor 
&  Publisher. 


WE®  OETSETT  Camera  and  Pressman, 
age  42.  desires  position.  19  years’  on 
web  letterpress  and  stereo.  Box  1806, 
Elditor  &  Publisher. 


WEB  LETTERPRESS  FOREMAN,  age 
44,  knowledge  of  press-stereo,  or  metro 
operation.  Would  have  no  fear  of 
learning  offset.  Seeks  foreman’s  posi¬ 
tion,  Box  1749,  Editor  &  Publisher. 

30  YEIARS’  EXPERIENCE,  20  as 
working  foreman,  letterpress,  small 
daily.  Know  all  departments  in  shop 
including  maintenance,  resume  on  re¬ 
quest.  Box  1786,  Editor  &  Publisher. 


Public  Relations 

EXTENSIVELY  EXPERIENCED  as 
writer,  reporter,  photographer,  external 
publication  editor,  public  relations  ad¬ 
ministrator  :  former  broadcast  news¬ 
man.  Box  21,  Eiditor  &  Publisher. 


PUBLIC  RELATIONS/WRITER 
Technical,  chemical,  medical,  financial; 
corporate,  agency,  magazine  experience. 
Box  63,  Editor  &  Publisher. 

PREISIDEINT  small  book  publishini; 
company;  former  newsman  N.Y.C. 
daily  and  top  TV  network  PR  execu¬ 
tive  who  ran  unsuccessfully  for  Con¬ 
gress  in  1968  seeks  most  challenging 
possible  PR  assignments  in  politics, 
publishing,  government,  show  business 
or  fund  raising,  preferably  Greater 
New  York.  Have  all  media  contacts 
and  can  virtually  guarantee  immediate 
results.  Box  2035.  Elditor  &  Publisher. 

MATURE  PR  NEWS  EXECUTIV  E 
seeks  Los  Angeles  agency,  institution 
with  big  troubles  and  compensation  to 
match.  #147  Lorkot  Placement,  1686 
Homewo^  Dr.,  Altadena,  Calif. — 91001. 


CLASSIFIED  ADVERTISING 
Order  Blank 


=  Addresn- 


-Zip  Cftde - 


s  Classificatien. 


PRIZE-WINNING  WRITER-EDITOR 
•0  years*  experience  as  e<litor.  column¬ 
ist,  feature  and  editorial  writer*  foreign 
correspondent,  seeks  challenpce  with 
^t-rate  newspaper  or  maffazine. 
ffiuent  German.  Box  67,  Editor  &  Pub- 


Shop  Talk  at  Thirty 


By  Rol>ert  U.  Brown 

Forming  opinions 

It  is  evident  that  people’s  at¬ 
titudes  about  performance  of 
the  nation’s  press  (other  than 
their  own  local  press)  is  not 
based  on  first-hand  observation 
or  experience  but  is  usually  a 
reflection  of  what  they  have 
been  told  by  someone  else.  They 
embrace  someone  else’s  opinion 
because  it  happens  to  sound  log¬ 
ical  at  the  time  or  fit  into  their 
particular  prejudice  of  the  mo¬ 
ment. 

It  is  an  example  of  that  ex¬ 
pression  “repetition  builds  repu¬ 
tation’’  good  or  bad.  Like  those 
lists  of  the  world’s  “most  im¬ 
portant’’  or  “greatest”  or  “best” 
newspapers!  Does  anyone  read 
all  of  them  in  a  dozen  or  more 
languages  to  form  an  opinion, 
or  do  they  take  someone  else’s 
word  for  it? 

In  similar  vein  is  the  criti¬ 
cism  of  the  so-called  “Eastern 
press”  which  comes  from  vari¬ 
ous  parts  of  the  country.  Most 
of  the  people  uttering  the  words 
don’t  know'  what  they  are  talk¬ 
ing  about  because  they  see  few 
if  any  copies  of  the  newspapers 
they  cite.  They  just  take  some¬ 
one  else’s  word  for  it. 

Further  evidence  is  supplied 
by  an  informal  survey  of  Re¬ 
publican  governors  on  their 
feelings  about  news  treatment 
of  the  Nixon  Administration  as 
well  as  their  own  state  adminis¬ 
trations.  It  w'as  conducted  by 
UPI  bureaus  in  advance  of  the 
recent  governors’  meeting  in 
Hot  Springs,  Ark. 

At  least  seven  of  the  govern¬ 
ors  said  they  thought  press  cov¬ 
erage  of  their  own  administra¬ 
tions  had  been  fair  while  four  of 
them  thought  coverage  of  the 
Nixon  Administration  had  been 
not  so  fair. 

One  of  them  really  hit  the 
target  for  the  purpose  of  this 
discussion  by  saying  “the  media 
have  been  very  fair  to  me  dur¬ 
ing  my  terms  of  office.”  Pre¬ 
viously  Governor  Warren  P. 
Knowles  of  Wisconsin  had  said 
“I  can  only  judge  the  fairness 
of  the  news  media  in  their  re¬ 
porting  on  the  Nixon  Adminis¬ 
tration  by  what  I  read  in  the 
newspapers  and  see  or  hear  on 
the  radio  and  television.  Recent 
Harris,  Gallup  and  other  polls 
seem  to  indicate  that  the  new’s 
coverage  given  the  President 
has  helped  produce  an  affirma¬ 
tive  public  response  to  his  Ad¬ 
ministration.” 

In  other  words,  “an  affirma¬ 
tive  public  response”  probably 


has  been  motivated  by  some  af¬ 
firmative,  or  at  least  “fair,” 
news  coverage.  How  could  read¬ 
ers  judge  the  press  w'as  being 
“unfair”  if  they  hadn’t  been  told 
the  truth  and  the  facts  (by  the 
same  press)  in  order  to  com¬ 
pare? 

♦  ♦  ♦ 

Gov.  Francis  W.  Sargent  of 
Massachusetts  said:  “I  don’t  re¬ 
gard  reporting  of  the  national 
party  as  unfair.  And  press  re¬ 
porting  of  my  own  administra¬ 
tion  has  been  fair.”  Previously 
he  had  said:  “I  think  the  media 
are  treating  the  Nixon  Admin¬ 
istration  with  a  skepticism  that 
is  too  early  at  best,  unfair  at 
worst.” 

Gov.  Paul  Laxalt  of  Nevada 
said  “the  new’s  media  in  Nevada 
have  been  fair  both  to  this  ad¬ 
ministration  and  the  previous 
ones.  The  national  press,  how¬ 
ever,  has  been  ultra  liberal  in  re¬ 
porting  on  the  Nixon  Adminis¬ 
tration.”  Does  he  read  all  those 
newspapers  and  watch  all  those 


Nixon  friends 
seek  Miami 
tv  license 

Washington 

A  challenge  to  renewal  of  the 
license  of  WLBW-tv,  Miami, 
which  was  acquired  in  Septem¬ 
ber  by  Post-Newsweek  Stations 
Inc.,  has  been  filed  with  the  Fed¬ 
eral  Communications  Commis¬ 
sion  by  Greater  Miami  Tele¬ 
casters  Inc.,  a  group  of  local 
businessmen  and  attorneys. 
WLBW-tv  is  an  affiliate  of 
American  Broadcasting  Com¬ 
pany,  operating  on  Channel  10. 

The  applicants  for  the  license 
assert  that  the  station  is  not 
providing  sufficient  public  af¬ 
fairs  programming  in  prime 
time  to  help  the  community 
meet  its  problems.  Therefore, 
the  applicants  say,  the  station 
should  be  locally  owned. 

Post-Newsweek,  a  subsidiary 
of  the  Washington  Post,  bought 
WLBW-tv  and  WCKY-am,  Cin¬ 
cinnati,  from  L.  B.  Wilson  Inc. 
for  $19.6  million.  The  sale  was 
approved  by  the  FCC  September 
24,  1969. 

Larry  Israel,  chairman  of  the 
board  of  Post-Newsweek,  said  he 


television  shows,  or  did  some  one  not  lose  our  cool  just  because  of 
tell  him?  a  few  instances  the  news  may 

Gov.  Louie  B.  Nunn  of  Ken-  have  been  slanted.  It’s  not  a 
tucky  said  “as  far  as  this  ad-  matter  of  national  concern.  It’s 
ministration  is  concerned,  we  not  a  great  conspiracy.” 
have  been  impressed  with  the  Don’t  let  the  exception  prove 
diligence  of  the  press.”  But  he  the  rule,  the  governor  .said,  and 
also  said:  “I  am  in  general  every  honest  editor  will  agree 
agreement  with  many  of  the  there  are  exceptions  in  the  hon- 
things  that  the  Vice  President  .esty  of  reporters  and  editors 
has  said  of  news  coverage  of  just  as  there  are  in  the  honesty 
government.”  Doesn’t  it  arouse  of  politicians, 
speculation  as  to  why  the  press  But  Governor  Ronald  Reagan 
(whatever  that  might  repre-  of  California  implied  that  dirty 
sent)  does  a  fair  job  locally  and  work  at  the  editor’s  desk  is  the 
an  unfair  one  nationally?  Isn’t  rule  rather  than  the  exception 
one  apt  to  know  more  about  when  he  said:  “Here  in  Cali- 
things  that  happen  at  home  than  fornia,  I  myself  would  not  have 
about  things  that  happened  any  particular  criticism  of  news 
thousands  of  miles  away?  people  at  the  working  level.  But 

Gov.  William  B.  Milliken  of  j  would  doubt  that  any  reporter 
Michigan  came  right  out  and  as-  w’ould  want  to  deny  that  once 
serted:  “I  believe  that  the  news  his  story  or  film  reaches  the 
media,  in  the  main,  are  func-  editing  room  it  sometimes  does 
tioning  responsibly  and  in  the  undergo  a  change  that  does  not 
public  interest.”  reflect  the  way  it  was  first  re 

He  ought  to  get  a  medal  from  ported  from  the  beat.” 

ASNE,  APME,  SDX,  ANPA,  xhat  is  a  dirty  assertion  that 

would  like  the  governor  to 
prove.  There  are  very  few  re- 
Governor  Winthrop  Rockefel-  porters  whose  copy  is  not  edited 
ler  of  Arkansas  was  also  forth-  for  style  and  clarity  on  occa- 
right  in  stating:  “I’m  the  only  sions.  But  there  are  also  very 
politician  I  know  that  hasn’t  few  reporters  who  would  not  re- . 
come  out  and  criticized  the  sign  if  their  integrity  was  chal- 
press.  I  think  I  can  find  good  lenged  repeatedly  by  copy  edit- 
examples  of  what  Mr.  Agnew  ing  that  changed  the  meaning, 
was  talking  about  where  the  intent  and  purpose  of  what  they 
news  has  been  slanted.  But  let’s  reported.  i 


was  confident  the  FCC  would 
sustain  its  license  action  in  the 
light  of  extensive  improvements 
in  public  affairs  coverage  which 
the  new  ownership  has  under¬ 
taken  for  the  station. 

Includes  former  ambassador 

The  Miami  group  seeking  the 
license  includes  several  friends 
of  President  Nixon:  among 
them,  W.  Sloan  McCrea,  who 
was  associated  with  Charles  G. 

Rebozo  in  a  real  estate  company ; 

Cromwell  A.  Anderson,  a  law 
partner  of  former  Senator 
George  A.  Smathers;  Frank  E. 

Mackle,  a  real  estate  developer; 
and  William  B.  Pawley,  a  for¬ 
mer  Ambassador  to  Brazil. 

The  FCC  is  confronted  with  a 
series  of  license  applications 
challenging  lonetime  operators 
of  stations.  In  several  cases,  in¬ 
cluding  stations  in  San  Fran¬ 
cisco,  New  York  and  Minneap¬ 
olis  where  newspaper  publishers 
are  licensees,  the  commission 
has  delayed  hearings  on  the  is¬ 
sues. 

Congress  has  before  it  a  bill 
sponsored  by  Senator  John  Pas- 
tore,  Rhode  Island  Democrat, 
that  would  prohibit  the  FCC 
from  considering  competing  ap¬ 
plications  against  broadcasters 
who  have  a  record  of  having 
met  the  minimal  standards  of 
public  service. 
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punches  tape  for: 

■  all  unit-count  typefaces 

■  all  non-unit  typefaces 

■  all  unitized  typefaces 

■  6-level  photocomposing  machines 

■  hot  metal  typesetting  systems 

■  unjustified  computer  input 

■  justified  straight  matter  and 
corrections 


ends  most  lines  automatically 

■  saves  one  or  more  keystrokes  per  line 

■  deletes  incorrect  words  on  one 
keystroke 

■  has  four  faces  "up"  simultaneously 

■  erases  complete  lines  semi- 
automatically 


cannot  elevate  a  tight  line 

■  cannot  elevate  a  loose  line 

■  cannot  lockout  at  high  speed 


For  even  more  information  write  for  four-page  brochure 
describing  all  the  Star  GPM  AutoPerf  advantages. 


STAR  PARTS  Co. 


SOUTH  HACKENSACK.  NEW  JERSEY 
A  Dataacan  cxjmpany 


CHICAGO  •  MONTREAL  •  LOS  ANGELES  •  DENVER 


XWM 


Deadline 
Feb.15  for 
$5000  Meeman 
Conservation 
Awards 


Prizes  totalling  $5000  will  be  awarded  to  men 
and  women  on  U.S.  newspapers  in  the  sixth 
Edward  J.  Meeman  Conservation  Awards  sponsored 
by  The  Scripps-Howard  Foundation. 

Entry  deadline  for  these  awards,  given  in 
recognition  of  outstanding  work  in  the  cause  of 
conservation  published  in  newspapers  in  1969,  is 
February  15. 

One  first  prize  of  $1000  will  be  awarded. 

The  remaining  $4000  will  be  distributed  in  awards 
in  number  and  amount  to  be  determined  at  the 
discretion  of  the  judges. 

Conservation,  for  the  purposes  of  the 
Meeman  Awards,  named  for  the  late  editor  of  the 
Memphis  Press-Scimitar  and  Conservation  Editor  of 
Scripps-Howard  Newspapers,  is  limited  to  conser¬ 
vation  of  soil,  water,  forests,  clean  air,  vegetation, 
wildlife,' scenery  and  open  space.  Conservation  of 
mineral  resources  and  oil,  important  though  it  is, 
is  not  included.  '' 

Any  U.S.  newspaperman  or  woman  may  be 
nominated  for  an  award  by  a  newspaper  or 
newspaper  reader.  No  entry  blank  is  required,  and 
entries  should  be  neat  but  not  elaborate. 


■'-vV  / 


-  ^  A*.*  • 


** 


Send  nominations  of  candidates,  including  clip- 
»  pings  and  tearsheets  of  work  and  a  biographical 
sketch  of  author,  to  Meeman  Awards,  Scripps- 
Howard  Newspapers,  200  Park  Ave.,  N.Y.  10017. 


